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International CEO
(Communication, Economics, Organization)

Social Sciences Congress

We are delighted to introduce International Gorazde University, International Vision
University, Bolu Abant lzzet Baysal University, Istanbul Nisantasi University, CEO
TEKMER and Dilkur Academy served as the vehicle of dissemination for a showpiece of
articles at the International CEO (Communication, Economics, Organization) Social
Sciences Congress (CEO SSC 2020, Gorazde) that was held online on December 18-19, 2020.
CEO Congress aims to provide a platform for discussing the issues, challenges, opportunities
and findings of Communication, Economics, Organization and Social Science research. The
organizing committee with feedback from the division chairs and the members of the scientific
committee foresaw an opportunity and research gap in the conference theme, that pitches for
pressing issues in the business world.

Presentations are in Turkish & English. With the participation and contributions of academics
from 29 countries: Afghanistan, Argentina, Albania, Azerbaijan, Bosnia Herzegovina,
Bulgaria, Indonesia, Morocco, Philippines, Georgia, India, Italy, Japan, Kazakhistan,
Turkish Republic of Northern Cyprus, Kyrgyzstan, Colombia, Kosovo, Macedonia, Nigeria,
Uzbekistan, Pakistan, Poland, Serbia, Saudi Arabia, Chile, Turkey, UK, New Zeland. It is a
great privilege for us to present the proceedings of CEO SSC 2020 to the authors and delegates
of the conference.

Several manuscripts from prestigious institutions could not be accepted due to the reviewing
outcomes and our capacity constraints. Participation from 143 different institutions or
Universities. The 2 days long conference gathered close to 248 national and international
attendees to enliven a constellation of contributions. Keynote lectures by renowned colleagues
(Prof.Dr.Necmettin  ATSU, Prof.Dr.Fadil HOCA, Prof.Dr.Nihat ALAYOGLU,
Prof.Dr.Sevki OZGENER, Prof.Dr.Remzi ALTUNISIK, Prof.Dr.Hernan E. Gil FORLEO,
Assoc.Prof.Dr. Veclal GUNDUZ, Assoc. Prof. Dr. Dababrata CHOWDHURY,
Assoc.Prof.Dr.Elira  TURDUBAEVA, Dr.Siham EL-KAFAFI, Assoc.Prof.Dr.A.
Mohammed ABUBAKAR, Gékhan ERZURUMLUOGLU, Edina BRUTUS), 12 awards
were issued to distinguished papers, and a total of 163 oral presentations.

On the day of completion of this journey, we are delighted with a high level of satisfaction and
aspiration. It is important to offer our sincere thanks and gratitude to a range of organizations
and individuals, without whom this year’s conference would not take place. This conference
would have not materialized without the efforts of the contributing authors for sharing the
fruit of their research and the reviewers for scrutinizing, despite their busy schedules. We
also thank our members and colleagues who accepted the duty to participate in the
Scientific Committee and for their valuable help in the screening, selecting, and recommending
best contributions.



Uluslararas1 CEO

(Iletisim, EKkonomi, Organizasyon)
Sosyal Bilimler Kongresi

Bosna Hersek’ten Uluslararas1 Gorazde Universitesi, Kuzey Makedonya’dan Uluslararasi
Vizyon Universitesi ile Bolu Abant lzzet Baysal Universitesi, Istanbul Nisantasi
Universitesi, CEO TEKMER ve Dilkur Akademi isbirligi ile 18-19 Aralik 2020 tarihlerinde
gerceklesmistir. Kongremizde Afganistan, Arjantin, Arnavutluk, Azerbaycan, Bosna Hersek,
Bulgaristan, Endonezya, Fas, Filipinler, Giircistan, Hindistan, italya, Japonya, Kazakistan,
Kuzey Kibris Tiirk Cumhuriyeti, Kirgizistan, Kolombiya, Kosova, Makedonya, Nijerya,
Ozbekistan, Pakistan, Polonya , Sirbistan, Suudi Arabistan, Sili, Tiirkiye, ingiltere, Yeni
Zelanda gibi 29 tlkeden ve 143 kurum/universiteden 248 akademisyen tarafindan hazirlanan
163 bildiri sunulmustur.

Kongremize 206 bildiri 6zeti gonderilmis, editér ve hakem siire¢lerinden sonra bunlardan 168
tanesi so6zli sunuma kabul edilmis, ancak 26 oturumda 163 bildirinin sunumu
gerceklesmistir. Sunulan bildiriler, 978 — 605 — 06656 — 3 — 5 ISBN’li bu e Kkitapta
yayimlanmaktadir. Belirtilen tarihe kadar kongre sitesine yuklenen tam metin bildiriler ise,
yazarm tercihine, editor ve hakemlerin degerlendirmelerine gore tam metin bildiri
kitabinda bildiri olarak, edit kitapta kitap bolumu olarak veya web sitesinde belirtilen
dergilerde makale olarak yayimlanma firsatina sahiptir. Yazar, tercihleri ile ilgili ¢calismasinin
tam metnini ceocongress.info@gmail.com adresine mutlaka génderilmelidir.

Acilisindan kapanisa kadar kongreyi koordine eden Doc¢.Dr.Mohammed ABUBAKAR’a
tesekkiir eder, ditnyanin en etkili bilim insanlari listesinde yer almasindan dolay1 tebrik ederiz.
Tiirkiye’den ve KKTC’den sosyal bilimler alaninda listeye giren 7 bilim insanindan biri
oldugunu 6grenmekten ziyadesiyle mutluyuz.

Kongre kapsaminda moderatorliigii’nii Prof.Dr.Sevki OZGENER hocamizin yaptigi Bilimsel
Arastirma Yontemleri Calistayr diizenlenmistir. “Olgek Gelistirme” konulu sunumlari igin
Sakarya Universitesi’nden Prof.Dr.Remzi ALTUNISIK, "SmartPLS Veri Analiz Programi"
konulu sunumlari i¢in Antalya Bilim Universitesi’nden Dog.Dr. Mohammed ABUBAKAR
ve "Akademik ¢alisma yazim teknikleri" bashikli Istanbul Nisantasi Universitesi’nden
Dr.GOozde MERT hocamiza tesekkiir ederiz. Tekrar yararlanmak istendigi durumlarda bu
sunumlar kongrenin sosyal medya hesaplarinda yayimlanmustir.

Istiklal Mars1 ile baslayan kongrede agilis konusmalar1 yapan Kongre Baskani1 Dog.Dr. M.Naci
EFE, Zoom’un Tirkiye yoneticilerinden Gokhan ERZURUMLUOGLU, istanbul Ticaret
Odas1 (ITO) Genel Sekreteri Prof. Dr. Nihat ALAYOGLU, Makedonya Halk Bank Genel
Mudiri Dr.Bilal SUCUBASI, Makedonya Uluslararasi Vizyon Universitesi Rektor(
Prof.Dr.Fadil HOCA, Istanbul Kent Universitesi Rektorii Prof.Dr.Necmettin ATSU ve
Aksaray Belediye Baskan1 Evren DINCER e tesekkiir ederiz.

Kongrenin bilim insanlarina, kamu ve 6zel sektor ile STK’larin yonetiminin etkinligine katki
bulunmasini temenni eder, bildirileriyle katkida bulunan akademisyenler ile diizenleme kurulu,
danigma kurulu, bilim ve hakem kurulundaki meslektaglarima ziyadesiyle tesekkiir ederim.

Prof. Dr. Himmet KARADAL
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A Special Thanks To...

Below is a list of individuals who have supported CEO Congress 2020 Gorajde by donating some
of their time. It is these people who make our work possible and have been a great help. We would
like to say a special THANK YOU for all those listed below.

Prof. Dr. Fadil HOCA, Rector, International Vision University, Gostivar/N.Macedonia
Prof. Dr. Mustafa ALISARLI, Rector, Bolu Abant izzet Baysal University

Prof. Dr. Sedat MURAT, Rector, Canakkale Onsekiz Mart University
Prof.Dr.Necmettin ATSU, Rector, istanbul Kent University

Prof. Dr. Nihat ALAYOGLU, General Secretary, Istanbul Chamber of Commerce
Prof. Dr. Unal AY, Rector, Cag University

Dr.Akhmetov Berik Bakhytzhanovich, Rector, Yessenov University, Kazakhstan
Prof. Dr. Prof. Dr. Ali Argun KARACABEY, Rector, Istanbul Arel University

Prof. Dr. Muhsin HALIS, Dean of Communication Faculty, Bolu Abant izzet Baysal University
Prof. Dr. Samettin GUNDUZ, Vice Rector, Bolu Abant izzet Baysal University
Prof. Dr. Ahmet ERGULEN, Dean of Business Faculty, Balikesir University

Prof. Dr. Mustafa TUMER, Eastern Mediterranean University, TRNC
Prof. Dr. Sevki OZGENER, Haci Bektas Veli University
Prof.Dr.Remzi ALTUNISIK, Sakarya University

Prof. Dr. Emin CIVI, University of New Brunswick, Saint John, Canada
Prof. Dr. Fevzi OKUMUS, University of Central Florida Orlando, ABD

Edina BRUTUS, Founder, International University of Gorazde, Bosnia Herzegovina
Dr.Bilal SUCUBASI, Makedonia Halk Bank General Manager, N.Makedonia
Assoc. Prof. Dr. Mohammed ABUBAKAR, Antalya Science University
Assoc. Prof. Dr. Mehmet Naci EFE, CEO TEKMER

Assoc. Prof. Dr.M.Halit YILDIRIM, Aksaray University

Dr.Gozde MERT, Istanbul Nisantas1 University

Dr.Leyla ICERLI, Aksaray University

Dr.M. Kiirsat TURKER

PhD. Candidate Kerim KARADAL, Uludag University

PhD. Candidate Ilhan ALYAY, Uludag University

PhD. Candidate Evren DINCER, Mayor of AKSARAY

Gokhan ERZURUMLUOGLU, Regional Sales Manager, Zoom Rahi Systems

Assoc. Prof. Dr.Muhammet SAYGIN, Mersin University

Assoc. Prof. Dr.Fahri OZSUNGUR, Adana Chamber of Commerce
Dr.Ahmet Tuncay ERDEM, Bolu Abant Izzet Baysal University
Dr.Yasemin GULBAHAR, Ministry of Family, Labour and Social Services
PhD. Candidate Ethem MERDAN, Aksaray University

PhD. Candidate Neslihan DUMAN, Aksaray University



Congress participants' institutions

1. Abbott Diagnostics

2. Academy of Public Administration under the President of the Republic of Azerbaijan
3. Adana Alparslan Turkes Science and Technology University
4, Adiyaman University

5. Ahi Evran University

6. Ahmadu Bello University Zaria

7. Aksaray University

8. Aligarh Muslim University

9. American University of Central Asia

10. Anadolu University

11. Ankara Haci Bayram Veli University

12. Ankara University

13. Ankara Yildirim Beyazit University

14. Arrows Research Consultancy Limited (ARCL)
15. Assam Kaziranga University

16. AWG Consultancy

17. Aydm Adnan Menderes University

18. Aczerbaijan National Academy of Sciences
19. Azerbaijan Tourism and Management University
20. Bahcesehir Cyprus University

21. Baku State University

22, Baki Slavyan University

23. Balikesir University

24. Bandirma Onyedi Eyliil University

25. Beykent University

26. Beykoz University

217. Bingol University

28. Bitlis Eren University

29. Bolu Abant izzet Baysal University

30. Borsa Istanbul

31. Buenos Aires' University

32. Burdur Mehmet Akif Ersoy University
33. Central bank of the Turkish Republic

34. CEO Tekmer

35. Coventry University, England

36. Cyprus International University

37. Cyprus West University

38. Canakkale Onsekiz Mart University

39. Dilkur Publishing

40. Dokuz Eylul University

41. Eastern Mediterranean University

42. Ege University

43. Ekol Group

44, Erzincan Binali Yildirim University

45. Eskisehir Technical University

46. Eskisehir Osmangazi University

47. Gelisim University

48. Georgian Technical University

49. Giimiishane University

50. Hacettepe University




51.

Hali¢ University

52. Halkbank A.D. Skopje

53. Harran University

54. Hitit University

55. India Presidency University

56. International Black Sea University
57. International Gorazde University

58. International Science and Education Center
59. International TRAVNIK University
60. International Vision University

61. Isparta Applied Sciences University
62. Istanbul Commerce University

63. Isik University

64. Istanbul Aydin University

65. Istanbul Bilgi University

66.  Istanbul Kiiltiir University

67.  Istanbul Medeniyet University

68. Istanbul Medipol University

69. Istanbul Rumeli University

70.  Istanbul University

71. Istanbul University - Cerrahpasa

72.  Istinye University

73. Kabul University

74. Kocaeli University

75. Kafkas University

76. Karamanoglu Mehmetbey University
77. Kayseri University

78. Kirgizistan-TUrkiye Manas University
79. Kirikkale University

80. King Abdulaziz University

81. Korkut Ata University

82. KTO Karatay University

83. Kiitahya Dumlupinar University

84. Lahore College for Women University
85. Liverpool John Moores University
86. Maltepe University

87. Marmara University

88. Maryam Abacha American University of Niger Republic
89. Mersin University

90. Muhammed VI Polytechnic University
91. Munzur University

92. Mus Alparslan University

93. National Defense University

94, National University of Colombia

95. National University of Uzbekistan

96. Necmettin Erbakan University

97. Nisantagi University

98. Okan University

99. Osmaniye Korkut Ata University

100. Piri Reis University

101.  Private University of Marrakech

102.  Prizren University

103. PSGR Krishnammal College for Women




104. Recep Tayyip Erdogan University

105.  Sakarya University

106.  Sekolah Bisnis dan Manajemen, Insitut Teknologi Bandung,

107.  Sekolah Tinggi Manajemen IPMI

108.  Selguk University

109. Sidi Mohamed Ben Abdellah University

110.  Sivas Cumhuriyet University

111.  Sophia University

112.  State Administration Academy under the President of Azerbaijan

113.  Ss. Cyril and Methodius University in Skopje

114.  T.C. Istanbul Arel University

115. T.R. Ministry of Health

116. Tata Institute of Social Science

117.  Technical Vocational School Nikola lonkov Vaptsarov

118.  The University of Poonch Rawalakot

119. Tirana Bussiness University College

120. TRNC Ministry of Education

121.  Turkey Ministry of National Education

122.  Turkey Real Estate Participation Bank

123.  Uludag University

124.  Universidad Del Desarrollo

125.  University “Ukshin Hoti” Prizren

126.  University of “Fehmi Agani”, Gjakova

127.  University of Cambridge

128.  University of Commerce and Services in Poznan

129.  University of Foggia

130.  University of Kashmir

131.  University of New Brunswick Saint John

132.  University of Nis, SERBIA

133.  University of Ruse

134.  University of Sindh, Jamshoro

135.  University of Suffolk

136.  University of the East Caloocan

137.  University of the West Scotland

138.  Yasar University

139.  Yessenov University

140.  Yildiz Technical University

141. International Vizyon University

142.  TRNC Police Organization

143. International Travnik University
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OZET

Kiiresellesme, kirsal ve kentlesme dinamiklerinin etkisi ile hizmet sunumlarinda etkili olabilmek, adaleti
saglayabilmek, halk ile mahalli idareler arasinda iletisimsizlik ve yetersiz bilgi, gereksiz harcamalara yol agan
sistemsizlik gibi sorunlara ¢oziimler i¢in yeni yasalar ve yonetim modellerine ihtiya¢ dogmustur. Tiirkiye
niifusunun yaklasik %77°lik kismim ilgilendiren ve Ulke topraklarinin yaklagik %50°lik kismmin ydnetimini
ilgilendiren yeni kirsal bolgelerin yonetim modelinin temelindeki yasalarda siirdiiriilebilirlik, etkinlik verimlilik
cinsiyetlere gore de farklilik gostermekte ve bu farklilik yeni diizenlemelerin ortaya ¢ikmasina vesile olmaktadir.
Bu nedenledir ki bu calismamizin alana katkisinin; kirsaldaki halkin cinsiyet bazinda algi bigimlerinin incelenerek
ortaya konmasinin saglanmasi olacaktir. Zira yeni kirsal yonetim modeli olan yeni bilyiiksehir belediyesi yasasina
dair alg1 ¢ok diisiiktiir. Caligmamizin beklenen ¢iktilart; halkin cinsiyetleri bazinda beklenen alansal diizenlemeler
olacaktir. Bir veri toplama yontemi olarak anket formu olusturulmus ve 5°li likert 6l¢ek kullanilmistir. Tiirkiye’de
bulunan 31 biiyiiksehir belediyesi aragtirmamizin evrenini olusturmaktadir. Bursa sinirlar igerisinde 17 ilgenin
659 mahallesi ana kiitleyi olusturmaktadir. Bu sinirliliklara karsin ¢alismamizda biiyiiksehir ydonetimlerin sundugu
hizmetler, ulasim, tarimsal sulama, icme suyu, ¢op toplama, hayvancilik olmak iizere bes ana baslik altinda
simiflandirilmis ve yeni yasal diizenlemeler sonrasi yapilan her bir hizmet sonucunda memnuniyet analizi
yapilmasint saglayacak sorular ve cevaplari ekonometri istatistiksel veriler ve yontemler ile analiz edilmistir.
Caligmamiz neticesinde; yerel yonetimlerin kirsala dair yapacaklari caligma ve hizmetleri; cinsiyet bazinda yapmis
oldugumuz anket sonug¢larindan hareketle daha etkin ve verimli planlayabilme imkani bulmug olacaklardir.
Yaptigimiz bu ¢aligmanin, halka yapilacak her tiirlii sunumlart kapsayacak sekilde zellikle kirsal alanlarin
yonetimlerinde etkin bir devlet sisteminin olusturulmasina kaynak oldugu sdylenebilir.

Anahtar Kelimeler: Kirsal alan yasasi, Hizmetlerde etkinlik, Yerel yonetigim,

Valuation of Differences of Opinion According to Gender in the New Rural
Management Model

ABSTRACT

With the effect of globalization, rural and urbanization dynamics, new laws and management models are needed
to be effective in service delivery, to ensure justice, to solve problems such as lack of communication between the
public and local administrations, insufficient information, and being systemless causes unnecessary expenditures.
Turkey concerning around 77% of the population and the country's land of approximate management of 50% from
the interests of sustainability in the laws based on the management model of new rural areas varies between sexes
due to the activity and productivity, and these differences are conducive to the emergence of new regulations. For
this reason, the contribution of this study to the field will be to examine and reveal the perception styles of the
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rural people on the basis of gender, because the perception of the new metropolitan municipality law, which is a
new rural management model, is very low. The expected outputs of our study are there will be expected spatial
arrangements based on the gender of the population. A survey form was created as a data collection method and a
5-point Likert scale was used. Turkey in 31 metropolitan municipalities constitutes the sample space of our
research. 659 neighborhoods of 17 districts within the boundaries of Bursa constitute the main mass. Despite these
limitations, the services provided by metropolitan administrations in our study were classified under five main
headings: transportation, agricultural irrigation, drinking water, garbage collection, and animal husbandry; the
questions and answers that will ensure satisfaction analysis as a result of each service are analyzed with
econometric statistical data and methods. As a result of our work, works and services to be performed by local
governments regarding rural areas, based on the survey results we have conducted based on gender, will have the
opportunity to plan more effectively and effectively. It can be said that this study we have made is a source for the
establishment of an effective state system, especially in the management of rural areas, including all kinds of
presentations to be made to the public.

Keywords: Rural law, Efficiency in services, Local Governance

29



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Impact of Global Pandemics on The Banking System with a Focus on
COVID 19 in Kosovo

Prof. Asst. Dr. Luan VARDARI
Prizren University “UKSHIN HOTI”,
luan.vardari@uni-prizren.com

Orcid: 0000-0003-3212-5783

ABSTRACT

The banking system plays an important role in the economic stability of the country thus contributing to the
economic growth of that country. The banking system provides the necessary infrastructure that allows individuals,
businesses and institutions to make all types of payments, including bills and salaries, to obtain loans or to
maintain, to invest, etc. But not always banking is in very stable positions. One of the reasons for the difficulties
of operating in the banking system are the global pandemics. Given the recent situation created by the COVID 19
pandemic, | will try to analyze the impact of pandemics on the banking system - with a focus on COVID 19. So,
the purpose of this paper is to look at how global pandemics affect the banking system. Furthermore, we will make
a general analysis of the impact of COVID 19 on the banking system in Kosovo, the measures taken by the
Government which have had a direct effect on the banking system, the role of the Central Bank of Kosovo in this
situation.

Keywords: Banking System, COVID 19, Central Bank of Kosovo
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ABSTRACT

The purpose of this paper research is to present how the standards of democracy and reformation of Law are
applied in the public sector in Albania. We want to analyze, in this paper, how the effective procedures and law
standards are changed under EU recommendations and how the development of procedures are improved in public
sectors of Albania. In the second section of this paper research, we analyze how legal institutions are opening
accession negotiations and how the development affects the performance. Albania has continued to implement the
Stabilization and Association Agreement and the meetings of the joint bodies under the agreement took place.
Albania has continued to strengthen bilateral relations with the countries of the region, organizing joint government
meetings with many of them to deepen cooperation.

Quantitative methodology was used to conduct this research where data were collected through a questionnaire.
The focus of this study is the public sector where the employees of this sector were surveyed, who completed the
questionnaires regarding the reforms in law sector and development as well as the impact of training on increasing
their performance. From the analysis of the data, it resulted that the public sector in Albania attaches great
importance to reform the law sector and development of employees. Albania has made efforts to meet obligations
that arise from international legal instruments.

The overall implementation of those instruments remains, however, to be strengthened. There are organized
training in law sector and development programs according to the needs of each employee as its training and the
policies applicable to all employees of the organization. Albania has continued to implement reforms that are
crucial to the EU agenda, in particular delivering concrete results in the conditions identified in the Council
Conclusions for the opening of accession negotiations. Reforms and development, used continuously, are part of
this sector and turn out to be effective according to employee evaluation.

Keywords: Regional initative, Interest of reforming democracy, International Monitoring
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ABSTRACT

Introduction. Through the implementation of GIS technologies, the determination of the extent of damage threat
to the population residing the front zone (6 villages) of Goranboy region of the Republic of Azerbaijan and
elimination of the existing problems regarding the evaluation of their socioeconomic status, as well as the
development of the 3D model have been considered. For this purpose, we set a key task to identify the
characteristics of the area by the use of satellite images and aerial photographs from AzerSpace, their
electronization and computing on them, to reveal the existing problems and determine the ways of their elimination
in Lower Agjakend settlement, Meshali, Garachinar, Zeyva, Hajalli, Shafibeyli, Upper Agjakand, Qaraqucag, Tap
Garagoyunlu and Tap villages, located along the front border zone of Goranboy region.

Methodology. Alongside with historical and comparative analysis, systematic approach, statistical-mathematical,
cartographic (GIS technologies), etc. traditional methods, sociological surveys are also planned during the
research.

Results and discussion. A base will be prepared through the development of a digital map of the area, inclusion
of the road and road facilities into the GIS environment, collection of statistical data on settlements and population,
demographic indicators, their systematization, analysis as initial information and the preparation and dissemination
of public questionnaires among the local population and their analysis. The area will be visited to learn more about
the economic activity and living conditions of the population living in the front border zone. This time, the socio-
economic status of the local population will be assessed and ways to improve their development will be identified.
In the article, in order to map villages in the border area of the Goranboy administrative district, Azersky space
images and a multispectral 6m image as well as a 1:100000 scanned topographic map will be used. Based on the
information obtained, a map of the border settlements will be drawn up using the ArcMap software. In this program
space images and topographic map will contribute to the more precise and professional analysis of the research
area. The researched villages will be converted into a digital map of the ArcGIS environment and a 3D relief model
(based on Sentinel satellite images) will be developed to handle the altitude data. With this model, smaller scale
maps can be digitized and built to increase sensitivity. Finally, 3D large-scale acquisition (settlements, economic
areas, roads, bridges, etc.) and slope inclination maps will be drawn.

Conclusions. After summarizing the information, we have obtained in the final part of the article, the facts, that
we have revealed can be used in the socio-economic development of the villages and future work in this region,
namely in the state programs and structural subdivisions of the relevant ministries - in road infrastructure, meeting
the population's drinking water needs, watering arable land, improving the heating system of secondary schools
and hospitals, and creating jobs.

Keywords: GIS Analysis, 3D Model, Digital Map.
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ABSTRACT

The United States Environment Program (UNEP) confirmed that 40 per cent of all intrastate conflicts are lined to
natural resources. They further extrapolate that since 1990, 18 violent conflicts happened as a result of natural
resources exploitation e.g. timber, diamonds, gold, minerals, oil, fertile land and water.

This research paper explores the impact of sociological perspectives on the relationship between natural resources
and conflicts. From these theoretical perspectives, a humber of fundamental sources of conflict over natural
resources are identified and defined.

The researchers choose to analyze the case study of the Darfur Region of Sudan to assess the sources of conflict
over natural resources i.e. demographic change, economic development and social inequality. Furthermore, the
researchers traced the process of the conflicts in the Darfur Region of Sudan in connection with the availability of
water resources, pastures and arable lands, the increase in the number of people and animals, which was reflected
in the demand for natural resources and, consequently, impacted on the state of the environment.

Keywords: Natural Resources, Demographic Change, Economic Development, Social Inequality, Darfur,
Conflict
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ABSTRACT

Workplace politeness is defined as a type of negative politeness and non-respect business behavior that occurs in
violation of mutual respect rules and organizational norms, the intention of which is not fully clear, nevertheless
damages the goals. Organization workplace politeness negatively affects organizational commitment to the
individual and organization job satisfaction, job performance as well as psychological health, consequently leading
to health problems such as stress, anxiety and depression. Moreover, it is seen as an important problem to be solved
because it leads to alienation against the organization and reduces performance. Social loafing behavior, which is
a common problem in organizations where group work is important, expresses the tendency of employees to make
less effort when working in groups compared to when they work individually. In the studies available in the
literature, it is stated that the individual’s personal characteristics such as age, gender, culture and personality traits,
as well as their level of internal motivation and organizational commitment and their intention to quit work, have
an effect on their social loafing behavior. However, it is believed that individuals do not deem their efforts will be
noticed by managers, they think that the effort made while working in the group will disappear and other members
of the group will fill the deficiency. Factors such as the size of the group, the difficulty of the task, the importance
of the task, perceived justice and group member commitment to each other will affect social loafing. The intention
to quit can be evaluated positively or negatively, depending on the perspective and perception style. If an employee
leaves their jobs in order to get a better position, the intention to leave is positive, but it creates a loss from the
point of view of organizations and is seen as negative. Therefore, the elements that cause the employee to quit
their job on their own free will, contains material and spiritual negatives, and leads thus to the intention of leaving
their current position. This must be foreseen by the organizations in a timely manner and the necessary measures
must be taken.

The aim of this study is to determine the effect of workplace politeness on employee social loafing behavior and
the intention of leaving work in a company that has factories in Turkey and Italy. Sample of the research: it will
consist of employees and managers of a company that has factories in Turkey and Italy, operates in the automotive
industry, the metal sector. In the study aimed at determining the effect of workplace politeness on social loafing
behavior and the intention to leave work, the survey technique will be used as a data collection method. In order
to make analyses in line with the purpose of the research, scales adapted to Turkish and Italian will be used in the
creation of survey forms taken from foreign literature.

Keywords: Workplace Politeness, Social Loafing Behavior, Intention to Leave Work

34



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Covid 19 Pandemisi’nin Iran’in Kentsel Yasamina Etkisi: Olagan Ahsveris
Kentlerinden Kriz Kentlerine Doniisiimiin Kisa Hikayesi

PhD. Cand. Mortaza Chaychi SEMSARI
alichaychi79@gmail.com

Istanbul University

ORCID ID: 0000-0001-6639-8945

Assoc. Prof. Dr. Sevim BUDAK
sebudak@istanbul.edu.tr

Istanbul University

ORCID ID: 0000-0003-4943-3184

OZET

Tiim diinyay: etkisi altina alan Covid 19 pandemisinden en erken ve kayiplariyla da en ¢ok etkilenen iilkelerden
biri olan komsumuz Iran’m kriz ortamindaki reflekslerini, kent yonetimi, kent ekonomisi, kent halk1 ve onlarin
yonetim ve yasam pratikleri iizerinden anlamaya ve analiz etmeye yonelik olarak bir calisma yapilmasi
planlanmaktadir. Hazirlanacak bildiride iran’daki olagan kentsel yasam anlatilacak sonra iki énemli kent Tahran
ve Tebriz lizerinden kent ekonomisinde 6nemli bir pay1 olan aligveris merkezlerinin neo liberal politikalardan
etkilenmek suretiyle nasil gelisim ve doniisiim gegirdigine kisaca deginilecektir. Tarihi ve eski aligveris tarzinin
mi1 yoksa yeni tip klimali ve kapali aligveris tarzinin m1 salgin krizini derinlestirdigine bakilacak, Iran kentlerindeki
giindelik yasamdan ve eski yeni AVM’lerden karelerle bildiri zenginlestirilecektir. Iki kentin pandemi siirecinde
ozellikle aligveris merkezleri tizerinden analiziyle salgin hastaliklarin hizli yayilmasi karsisinda kent ekonomisinin
mi yoksa kent halkinin mi daha 6nemli olduguna karar verme noktasinda kent yonetimlerinin tutumu
irdelenecektir. Salginlar, acil durumlar, afetler olagan kentleri nasil kriz kentlerine doniistiiriiyor sorusuna yonelik
yeni ve ilging analizler gelistirilmek suretiyle fran’da “Pandemi Krizi” incelenecektir.

Anahtar Kelimeler: Alisveris Merkezleri, Covid-19, Iran, Kentsel Yasam, Kriz Kenti

The Effect of ""Covid 19 Pandemic™ on Iran's Urban Life: The
Transformation from Ordinary Shopping Cities to Crisis Cities

ABSTRACT

This study aims understanding and analyzing the reflexes of our neighbor, Iran, which is one of the countries most
affected by the Covid 19 pandemic, which affected the whole world, at the earliest and most with its losses, through
urban management, urban economy, urban people and their management and life practices. is planned. In the paper
to be prepared, ordinary urban life in Iran will be explained, and then, through the two important cities Tehran and
Tabriz, the development and transformation of the shopping centers, which have an important share in the city's
economy, will be briefly mentioned. It will be examined whether the historical and old shopping style or the new
type of air-conditioned and closed shopping style deepens the epidemic crisis, and the declaration will be enriched
with frames from the daily life in Iranian cities and old new shopping malls. During the pandemic process of the
two cities, the attitude of the city administrations to decide whether the urban economy or the people of the city is
more important in the face of the rapid spread of epidemic diseases will be examined, especially through shopping
centers. The "Pandemic Crisis™ in Iran will be examined by developing new and interesting analyzes on the
question of how epidemics, emergencies, disasters turn ordinary cities into crisis cities.

Keywords: Shopping Centers, Covid-19, Iran, Urban Life, Crisis City
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OZET

Modern diinyanin iletisim gesitlerinin artis1 ve gelisimi sadece uzmanlarin tartisacagi konulardan degildir. Cagdas
iletisimin iyice kullanabilen basar1 ve yliksek performans gosteren diinyadaki bir siirii devlet makamlari, sirketler
ve farki isletmeler yanisira bireylere kadar indirilmis bir mevzu olmay1 basarmstir. Dijital diinyada verinin bilgiye
doniisiim ile saglam bilgi kaynaklar1 olusturulmustur. Dijital veri kaynaklarinin bir yandan paylasimi ve gereken
ulasma zamaninin minimuma indirilmesiyle diger yandan her an iletisim ve benzer verilerini hacmini de
artirmaktadir. Yeni ve en son zamanlarda yaygin olarak kullanilan Biiyiik Veri veya Big Data vazgecilmez
olmustur.

Makalemiz Biiyiik Veri agisindan, genel olarak ¢agdas sosyetedeki faktorlerin reklam, iletigim, tanitim yontem ve
araglari nitel ve nicel genis olarak arastirilmistir. Elde edilmis olan sonuglar agik kodlu veri madencilik araglari ile
islenmis ve gorsellestirilmistir. Sosyal ag veri miktar1 biiyiik 6l¢iide Biiyiik Veri hacmini etkilemektedir. Veri
miktar1 olusumundaki hizli artigin temel nedenlerinden biri sosyal aglar oldugunu bir daha da ispatlanmigtir.

Anahtar Kelimeler: Internet, Sosyal Ag, Iletisim Cesitleri, Veri Madenciligi.

Big Data and Social Network Analysis

ABSTRACT

The increase and development of the communication types of the modern world is not only an issue that experts
will discuss. A lot of state authorities, companies and different businesses in the world, which can use modern
communication thoroughly, have succeeded in being a subject that has been reduced to individuals. With the
transformation of data into information in the digital world, solid information resources have been created. By
sharing digital data sources and minimizing the required access time, it also increases the volume of
communication and similar data at all times. Big Data, or Big Data, which is new and has been widely used
recently, has become indispensable.

In our article, in terms of Big Data, the advertising, communication, promotion methods and tools of the factors in
the modern society in general were investigated qualitatively and quantitatively. The obtained results were
processed and visualized with open-source data mining tools. The amount of social network data greatly affects
the Big Data volume. It has been proved once again that one of the main reasons for the rapid increase in the
amount of data is social networks.

Keywords: Internet, Social Network, Communication Types, Data Mining.
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ABSTRACT

The purpose of Customer Service Relationship (CSR) is to make managers of the companies, business consultants,
academics and many non-profit governmental organizations aware on the social, environmental and ethical
responsibilities of business. Companies are in business for profits and they need to be in accordance with the
environment and other respective ethical rules. Often, companies increase their profits and image by contributing
to society. Successful companies try to bring innovation to the marketplace, which facilitates their growth.
Innovative and growing companies generate economic growth and employment, which, in turn, greatly improves
people's lives and their perspective (Ahlstrom, 2010) . The concept of CSR is a relatively new phenomenon, which
started in the early 1970’s.

As companies have grown to understand the importance of CSR to them as an entity and to our society in general,
the relationship between the company’s and its stakeholders has evolved into an understanding of the importance
of a comprehensive and meaningful CSR policy. The content of this paper will explore this relationship and the
benefits that will accrue to all the parties involved in this partnership. The impact and benefits that CSR policies
have on society; the environment; employees, the government regulation, and others related parties will be
examined.

Keywords: Corporate Performance, Social Responsibility, Stakeholders
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ABSTRACT

An educator in any level of education is expected to wear several hats in his/her profession. Accordingly, the
profession becomes challenging and highly demanding as the educator is expected to multi-task all the time not
only during their daily activities, but also all through their professional career. On a daily bases, an educator is
expected to prepare, plan, organise and disseminate lessons, develop assessments, mark assessments and exams
besides managing administrative duties. Furthermore, an educator is expected to design and develop curricula,
provide guidance and counselling to students, undertake research, guide research, provide other scholarly activities
while planning and executing their own professional development pursuits. The current environment of the New
Zealand education system has contributed to the increase of the educators’ challenges due to an increase in
workload, diversity of students in the classroom that require different tools of the trade in teaching; the emergence
of new technologies in teaching and assessments (distance learning, blended learning, flipped classroom,
eLearning); lower calibre of students due to their lack of language proficiency; decline of educational standards
while requesting unreasonable demands from the educators via internal and external stakeholders.

While all those challenges are occurring at the educators’ workplace, there is also the personal life complexities to
deal with due to the social and economic changes happening around us globally. All these factors contribute
towards the educator experiencing high levels of stress, resulting in burnout due to the high demands at the
workplace and expectations of high performance and multi-tasking at the same time. Various research posits that
there is an increase in the level of stress leading to burnout among the teaching profession due to the increase of
the profession’s complexity and exigencies these days.

The objective of this research paper is to investigate the factors contributing to stress at the workplace; explain the
relation between emotion and stress in the workplace; illustrate how does stress impact on employee effectiveness,
efficiency and job satisfaction; and finally provide a model of how to use ‘emotional intelligence’ to minimise
stress at the workplace.

Keywords: Stress at The Workplace, Emotional Intelligence, Reflective Practice Model, Job Satisfaction and
Education Field.
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ABSTRACT

This study explores the "special relations" between Azerbaijan and Turkey due to ethnic, cultural and historical
factors, as well as reveals the factors that determine military cooperation between the two States. At the same time,
the article analyzes the stages of military cooperation between Azerbaijan and Turkey, and the legal framework of
this cooperation. In this context, the "Agreement between the Republic of Azerbaijan and the Republic of Turkey
on strategic partnership and mutual assistance™ of 2010 is of particular importance. This agreement, which contains
a provision on collective security between the two States, contributed to the creation of a military-political union
between Azerbaijan and Turkey. This study also investigates the activities of the High-Level Strategic Cooperation
Council between the Republic of Azerbaijan and the Republic of Turkey. In addition, the study contains a part on
cooperation in the military-technical sphere. In this context, cooperation with ASELSAN, ROKETSAN, etc. is
considered. An extremely important issue of military cooperation is the conduct of joint military exercises, which
is also explored in the article. The article attaches particular importance to the study of the political support and
assistance provided by Turkey to Azerbaijan in 2020 during the liberation of the Azerbaijani territories occupied
by Armenia.

Keywords: Azerbaijan, Turkey, Military Cooperation, Collective Security, Military Exercises, High-Level
Strategic Cooperation Council
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ABSTRACT

The cordial bilateral relation between India & Nepal dates from time immemorial. In recent times, a formal Treaty
of Peace & Friendship was signed between Nepal & the then British India back in 1815. It was subsequently
revised after Independence in 1950. Being two inherent neighbors, India & Nepal shares a large number of things
between each other, not only in socio-political sphere but also in Geographical & Natural context. One such is the
Hydrological resources particularly, the Himalayan River system. In this context we come across the Sapta Koshi
River system. The Koshi, is the largest River of Nepal which originates in Tibet, then drain across Nepal and enters
India near the Hanumangarh district in Bihar. 20 kms farther downstream, it joins River Ganga. It drains an area
of 41,333 sq Km. in Nepal & that of about 20,400 sq. Km in India. The river is noted for its devastating effects of
flood & soil erosion. Almost each & every year it used to cause massive destruction & loss of life & property,
particularly in Bihar. Due to such devastative effects, it was sometimes called the “Sorrow of Bihar”. Considering
such devastative nature, a scheme to check the river, to build a barrage on its course, became an utmost necessity.
Here begins the Indo-Nepal Hydro-political negotiations centering the Koshi River System. In fact, historically
the idea of controlling the Koshi was in discussion as early as 1897 in British India. The idea was repeatedly put
forward many a times since then. However, due to various bilateral & political reasons it couldn’t be materialized.
But then in the 1950s with some new changes in the political spectrum, the idea suddenly gained momentum &
finally the first Indo-Nepal Koshi Agreement was signed in 1954. So, what made it possible? & why did it
happened first of all? In this context, our following article would briefly attempt to evaluate & analyze about the
possible factors that led to the formulation of the long pending Koshi Agreement between India & Nepal back in
1954,

Keywords: Sapta Koshi, Catchment Area, River Basin, Upper Riparian, Lower Riparian, Barrage, Irrigation,
Flood Control, River Basin, Rana Oligarchy.
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ABSTRACT

Turkey's relations with Azerbaijan are at a high strategic level. Less than a month later, on November 9, Turkey
became the first state to recognize the Republic of Azerbaijan, which adopted an act of independence on October
18, 1991. Diplomatic relations between Turkey and Azerbaijan officially began on January 14, 1992.In modern
geopolitical conditions, the strengthening and further expansion of relations with Turkey, a reliable strategic
partner of Azerbaijan, is an important part of our country's foreign policy.In terms of the comprehensive
development of bilateral economic relations, the measures taken since 1994 and the steps taken to improve the
legal framework have laid the foundation for a special stage.In both countries, the first visit of the president-elect
to the fraternal republic has become a tradition and a symbolic significance.Turkish-Azerbaijani bilateral relations
serve to establish stability and peace in the region and do not pose a threat to any country.Turkish-Azerbaijani
relations have always played a very important role for both countries and the region.Azerbaijan-Turkey
brotherhood and their joint activities are a very important factor in the regional world. Azerbaijani-Turkish relations
continue on international platforms.The two countries cooperate in the United Nations, the Organization for
Security and Cooperation in Europe, the Council of Europe, the Black Sea Economic Cooperation Organization,
the Turkish Council and the Organization of Islamic Cooperation.Common roots, unity of religion and language,
as well as the presence of similar cultures, customs and traditions are the main factors contributing to this
factor.Even if we look at history, we see that Azerbaijan and Turkey have always supported each other in their
most complex and difficult times and have always demonstrated this support.Both high-ranking officials and
statesmen of both countries have played an important role in strengthening relations between Azerbaijan and
Turkey.The development of relations between the countries on the basis of mutual trust and confidence confirms
the reality reflected in the expression "One nation, two states" to this day. Today, Turkey-Azerbaijan has a strategic
partnership and relations are developing successfully in all areas. Azerbaijan has formed multi-sided relations web
during the period after gaining independence. This relations web contains cultural, military, politic fields. In this
article, relations between the two countries which have been developing rapidly every day are tried to be
illuminated as objectively as possible. Turkey-Azerbaijan diplomatic relations have been shown to be how
important in terms of ensuring social and economic development based on peace, security and cooperation in the
South Caucasus region.

Keywords: Azerbaijan, Turkey, Strategic Partnership , Bilateral Relations, Foreign Policy.
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OZET

Reklamcilik, Pazarlama biliminin gelisimi ve iletisim bilimiyle ortakligindan “Pazarlama iletisimi” kavramimin
dogusu sonras1 bir egitim disiplini haline gelmistir. letisim egitimi, tarihsel siire¢ icinde ilk olarak gazetecilik
egitimi biciminde ortaya ¢ikmustir. Ilk gazetecilik egitimi ise 1908 yilinda ABD’de Missouri Universitesinde
baslamis ve reklamcilik bu okulda ders olarak islenmistir. Diinyada ilk reklamcilik lisans programi da yine ayni
tniversitede 1915 yilinda agilmigtir. Tiirkiye’de ise ilk olarak 1948 yilinda Miiderris Fehmi Yahya tarafindan
“Istanbul Ozel Gazetecilik Okulu” acilmustir. 1949 yilinda da Istanbul Universitesi Iktisat Fakiiltesine baglh
Gazetecilik Enstitlisii kurulmustur. Bu okulun, basini sadece yazili basin olarak ele almasi ve kitle iletisim
araglarmin tiimiinii kapsayacak bir egitime ihtiyac duyulmasi nedeniyle 1965°te Ankara Universitesi Siyasal
Bilgiler Fakiiltesi’nde Basin Yaym Yiiksekokulu ag¢ilmistir. 1987-1988 doéneminden itibaren bu okullardaki
Gazetecilik ve Halkla iliskiler béliimii ayrilarak, “Gazetecilik” ve “Halkla iliskiler ve Tanitim” boliimleri
kurulmustur. “Halkla Iliskiler ve Tanitim BSliimii” ders programlarina reklamcilikla ilgili bircok ders konmustur.
1992 yilinda bu okullar letisim Fakiiltelerine doniistiiriilmiis; 1993’te de fakiiltelerdeki bSliimlerin altina anabilim
dallar1 yerlestirilmistir. Bu kapsamda, Halkla iliskiler ve Tanitim bdliimiiniin altma “Reklamcilik ve Tanitim”
anabilim dali konmustur. Tirkiye’de lisans programi olarak ilk “Reklamcilik” béliimleri, 1999°da vakif
{iniversitelerinde kurulmustur. Devlet iiniversitelerinden Anadolu Universitesi ise 2001-2002 yilinda letisim
Sanatlar1 Boliimiiniin ismini Reklamcilik ve Halkla iliskiler olarak degistirmistir. fletisim alaninda lisansiistii
calismalar 1983-1984 déneminde Istanbul ve Marmara iiniversitelerinde, ilk doktora programlar1 da 1989-1990
doneminde Ankara Universitesinde acilmistir. Bu ¢alismada, reklamcilik egitiminin tarihsel evrimi diinyadaki ve
Tirkiye’deki gelismeler karsilagtirilarak ele alinmustir.

Anahtar Kelimeler: Reklamcilik Egitimi, Pazarlama Iletisimi, Halkla Iliskiler ve Tanitim.

Advertising Education in the World and Turkey in Historical Context

ABSTRACT

Advertising has become an educational discipline after the emergence of the concept of "Marketing
Communication" due to the development of Marketing and its partnership with Communication science.
Communication education first emerged as journalism education in the historical context. The first journalism
education started in the University of Missouri in the USA in 1908 and advertising was taught as a lesson in this
school. Also, the first advertising undergraduate program in the world was established in 1915 at the same
university. The first school in Turkey was “Istanbul Private School of Journalism” founded by Muderris Fehmi
Yahya in 1948. In 1949, the Journalism Institute was established under the Faculty of Economics of Istanbul
University. Due to the fact that this school treats press only as the written press and there is a need for an education
that will cover all of the mass media, in 1965, the School of Press and Publishing was established within the
Faculty of Political Sciences of Ankara University. Beginning from 1987-1988, the Journalism and Public
Relations departments in these schools were separated and "Journalism™ and "Public Relations and Publicity"
departments were established. Many courses on advertising were included in the curricula of the "Public Relations
and Publicity Department”. In 1992, these schools were transformed into Communication Faculties; in 1993,
departments were placed under departments in faculties. In this context, the department of "Advertising and
Publicity" has been placed under the Public Relations and Publicity section. In Turkey, the first "Advertising"
degree programs, was established in 1999 by foundation universities. Anadolu University, one of the state
university, changed the name of the Department of Communication Arts as Advertising and Public Relations in
2001-2002. Postgraduate studies in the field of communication were initiated in Istanbul and Marmara universities
in the period 1983-1984, and the first doctoral programs in Ankara University in the period 1989-1990. In this
study, the historical evolution of advertising education is discussed by comparing the developments in Turkey and
in the world.

Key Words: Advertising Education, Marketing Communication, Public Relations and Publicity.
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ABSTRACT

The system of state constitutional control is a legal system that combines processes such as protecting the rights
and freedoms, legitimate interests of citizens, ensuring the rule of law, the effectiveness of normative acts,
decisions and compliance with constitutional requirements, eliminating gaps and contradictions in the legislation,
lawful functioning of state bodies and their officials, and etc. One of the main purposes of constitutional control is
to resolve controversial issues between the subjects within the legal framework.

Constitutional control, located at the center of the state's legal control system, is carried out in abstract, concrete,
individual or collective forms. State constitutional control is a chain mechanism consisting of the object, subject,
matter, methods and principles of control.

Constitutional control is one of the most effective forms of regulating the legal activities of state executive bodies.
In modern times, state constitutional control is considered one of the necessary conditions of a democratic state
governed by the rule of law. For this reason, each state pays special attention to the proper, transparent formation
and implementation of the constitutional control mechanism.

Keywords: Constitution, Administration, Control, State, Law
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ABSTRACT

Purpose: Given the lack of empirical findings regarding the cultural effect in the new business creation this research
aim is to determine how the national cultural determinants influence the entrepreneurial activity.

Design/ Methodology/ Approach: Consistent with previos research; this research question is analyzed using a
panel data model. This article is based on a sample of 52 countries for eleven years, from 2008 to 2018. Using the
TEA (Total Entrepreneurial Activity) from the Global Entrepreneurship Monitor, data from the GEI (Global
Entrepreneurship Index) which includes indexes from attitudes, abilities and aspiration and data from the GLOBE
project.

Research Implications: This research contributes to closing the gap in the current literature on the cultural effect
on the creation of new companies, allowing us to know the cultural aspects that have the greatest influence, both
positive and negative, in the creation of new companies, taking into account their level of development.

Originality/ Value: This study shows the relationship between the culture measured in the GLOBE project and the
entrepreneurial activity of the Global Entrepreneurship Monitor data.

Keywords: Culture, Entrepreneurial Activity, Total Entrepreneurial Activity.
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ABSTRACT

The commercialization of intellectual property can be carried out in the form of its application for the needs of its
own production. Enterprises often seek to protect themselves from «piracy» and illegal use of their own intellectual
property results by protecting them. In addition, many entrepreneurs believe that innovations aimed at developing
their own business are the most powerful tool for commercial success since they allow them to support high
positions in the market, maintain the competitiveness of products, strengthen business reputation. Personal use of
your own intellectual products allows you to maintain a monopoly on the implementation of innovative products.
The article deals with topical issues of commercialization of intellectual property objects as a factor of activation
of innovative activity of industrial enterprises. Currently, these tasks are largely influenced by the processes of
both global and sub-regional economic integration of countries, in which Kazakhstan is inevitably involved. The
author shows that under the conditions of using such a tool of industrial cooperation of the EAEU Member States
as a value chain, it is extremely important to activate the processes of evaluation and commercialization of
intellectual property objects in order to obtain the maximum possible benefit from the implementation of the value
chain.

Keywords: The Object of Intellectual Property, Commercialization, Involvement in Economic Turnover, Global
and Sub-regional Interstate Integration Processes, Principles of Rational Inclusion of Enterprises in the Value
Chain
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ABSTRACT

The pension fund system represents the essential part of the economic policy. Moreover, it defines the social and
political stability and future the development of the state economies. By other words, the simple objective of the
pension system is to pay pensions to workers in their old ages and to protect elderly against the risk of poverty. As
Pension fund system is a cornerstone of countries economy, policymakers across the globe are still discussing
about universal effective pension fund systems and struggling to implement and fit it to the country’s economy
demography and financial system. From this point the main objective of this research topic was to test the
effectiveness of new pension system reform in Georgia. It focuses on whether the reform will have positive effects
on tackling poverty among elderly and bring to Georgian people real prosperity. Despite of the central government
announcement that the new system of accumulative pension was successfully adopted in the country, there are still
hot debates and discussions in Georgian society including its fairness and effectiveness, which indicates the lack
their awareness and involvement in this process. The main aim of this paper is to analyze exciting pension fund
reform in order to give people a clear understanding of reform. In the presented research, there is discussed the
introduction and development reform of the pension system in Georgia. International experience is also analyzed
on the example of other countries, specifically Armenia, Azerbaijan Estonia and Latvia. It also discusses the
characteristic aspects of the pension model introduced in Georgia. Finally, paper also include Social research
specifically opinion of Georgian people about the new pension systems.

Keywords: Pension Fund, Economy, Society Benefit, Government
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ABSTRACT

Social entrepreneurship is still in its infancy compared to other areas of management research. This study offers a
critical literature review on the dimensions of social entrepreneurship such as Social Innovation, Earned income
and Democratic Governance. The study also examines the relationship between social entrepreneurship and
sustainable performance of non-governmental organizations (NGO’s) in Nigeria. It is envisioned that the study
will provide deeper understanding of the relationship between social entrepreneurship dimensions and sustainable
performance of NGO’s in Nigeria. Finally, further research directions where also provided.

Keywords: Social Entrepreneurship, Nigeria
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ABSTRACT

Drought stress directly affects growth along with productivity of plants by altering plant water status. Sunflower
(Helianthus annuus L.) an oilseed crop, is adversely affected by a biotic stresses. The present study was carried
out to study the genetic variability and diversity among the sunflower genotypes at seedling stage based on
different morpho-physiological parameters under Polyethylene Glycol (PEG) induced stress. A total of twenty-
seven genotypes, including two hybrids, eight advanced hatches and seven sunflower inserts, were tested in
polyethylene glycol during germination and seedling stages. Correlation and principal component analysis
confirmed that germination percentage, root length, proline content, shoot length, chlorophyl content, Stomatal
density and survival percentage were positively correlated with each other; these traits were responsible for most
variation between genotypes.

Keywords: Sunflower, Drought, Stress, Polyethylene Glycol
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ABSTRACT

In view of the poor technological infrastructure in the vast majority of developing countries, and to achieve the
businesses desire, it is vital for a business to have access to accurate and up-to-date accounting information.
Furthermore, a significant part of accounting plays’ in operating an organization. Therefore, a business must track
financial information that relates to its business activities. The said accounting information technology refers to
the accounting software that employed to keep the accounting information available to support businesses make
day-to-day decisions. This paper is a qualitative research based on a literature review systematically matched with
current evidence and findings. Hence, this study aims to explore the impact of e-accounting practices on businesses
performance in emerging countries.

Keywords: Accounting Information System, E-accounting, Technology, Performance, Emerging Economies
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ABSTRACT

The purpose of this paper is to investigate the theoretical association between stock market development and
economic growth before and after the adoption of international financial reporting standards (IFRS) as control
variable, in 2005 in Europe. In this study, quantitative research is considered for Germany and Poland over the
period 1993-2016, which means that the relationship between the rate of economic growth as dependent variables
and financial development level, real GDP per capita and gross investment as independent variables. In order to
achieve the objectives of the study, Autoregressive Distribution lag (ARDL) and ECM model are considered. The
findings suggest that stock market development has affected economic growth in both sample countries of
Germany and Poland, but with different degrees of impact. In addition, the relationships have been moderated by
the 2005 mandatory adoption of IFRS in the stock markets of the two countries; however, the effects vary across
countries.

Keywords: Stock Market Development, Economic Growth, and IFRS Codes
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ABSTRACT

The study aims to identify the factors that facilitate managing healthcare organisational change during uncertainty-
perspective of covid-19. There are still misunderstanding about the process of change management by employees
which identified employees’ perception. In this research, it has been examined that the role of communications for
managing employee’s perception during change in the healthcare organizations. Firstly, a mixed method approach
used in this research study to identify the factors that facilitate healthcare organisational change during uncertainty.
Data collection was semi-structured interviews with purposive sampling to select respondents which included top
executives, human resource managers, CEOs and line managers. Clustered probability sampling method has been
carried out for the questionnaire survey and analysed the data with computer software SPSS. The result showed
that the specific change related uncertainties can be best addressed by different sources of communication.
Furthermore, findings indicated that the trust plays a crucial role for creating a positive perception through effective
change related communication. The results also indicated that the employees who perceived they received quality
change communication reported being more open toward the change during uncertainty. In addition, a model (Five
step model) was developed to link as a facilitator with uncertainty and manage change successfully.

Keywords: Uncertainty, Organizational Change, Healthcare, Communication, Covid-19.
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OZET

Girisimcilikte asilmasi en gii¢ zorluklardan biri olan girisim sermayesinin temini i¢in giiniimiiz teknolojilerinin
sagladig1 imkanlari da yardimiyla alternatif ¢oziimler gelistirilmektedir. Son 10 yildir iilkemizde de kullanilmaya
baslanan Kitlesel Fonlama da, bu alternatif fon temin sistemlerinden biri olarak karsimiza cikmaktadir. Ulke
ekonomileri ve toplumlarin refah seviyesi igin 6nemli bir unsur olan isletmelerin, kurulum asamasinda ihtiyag
duyduklar1 fonun kitlelerden toplanmasi1 yontemi ile uygulanan Kitlesel Fonlama, yazinda da aragtirmalara konu
olmaktadir. Bu aragtirmalar bir¢ok fakli teoriler, yontemler ve farkl kiiltiirler ¢er¢evesinde gergeklestirilmistir.
Yazinda yer alan bu eserlerin ortak yonlerine odaklanilarak Kitlesel Fonlama igin bir kavramsal cerceve
olusturulmasina katki saglamak, aragtirmamizin 6ncelikli amacini olugturmustur. Calismamizda Kitlesel Fonlama
ile ilgili temel kaynak olarak ele alinan baslica ¢aligmalardan olusan ve Tiirkiye’ de yaymlanmis 32, Uluslararasi
ise 62 arastirma icerik analizi yontemi ile incelenmistir. Bu inceleme sonucu Kitlesel Fonlama’ nin olumlu ve
olumsuz yonleri ortaya konulmaya ¢aligilmistir. Kitlesel Fonlama’ nin sosyal ve ekonomik bir¢ok girisimin hayata
gegcirilmesine olanak saglamasina ragmen, girisimci adayi1 olan proje yaraticilarinin fonun toplanmasi veya sonraki
stireclerde bircok farkli sorunla karsilagabildikleri tespit edilmistir. Arastirma sonucunda, sistemin giiven unsuru
iizerinden c¢alisabildigi, yasal diizenlemeler ve uluslararasi standartlarin da zaman igerisinde ortaya konularak bu
risklerin azaltilabilecegi goriisii dogmustur. Konuyla ilgili arastirmalarin birgok farkli iilkede gerceklestirilmis
olmasi, kiiltiirel farkliliklarin ortaya konulmasi hususunda kisitlar olusturmustur. Bu alandaki yerel ¢alismalarin
Tiirkiye’de artmasi ve bugiine kadar kesifsel yontemlerin kullamldigi arastirmalarin nicel yOntemlerle
desteklenmesi, Kitlesel Fonlama’ nin kavramsal c¢ercevesinin gelistirilmesine katki saylayabilecektir. Ayrica
bilimsel aragtirmalarin yani sira hukuki altyapinin da gelismesiyle Kitlesel Fonlama’ nin daha giivenilir ve yaygin
bir kullanim alanina sahip olmasi saglanabilecektir. Kitlesel Fonlama sisteminin gelismesi ve projelerin basariya
ulagabilmesi igin gerekli hususlarin aydinlatilmasi amaciyla arastirmamiz Sinyal Teorisi gergevesinde ele
almmustir.

Anahtar Kelimeler: Girisimcilik, Kitlesel Fonlama, Finans, Kovid-19.

A New Solution to the Funding Problem in Entrepreneurship: A Study on
the Pros and Cons of Crowdfunding

ABSTRACT

Alternative solutions are developed with the help of the opportunities provided by today’s technologies for the
provision of venture capital, which is one of the most difficult challenges in entrepreneurship. Crowdfunding,
which has been used in our country for the last 10 years, is one of these alternative fund supply systems.
Crowdfunding, which is an important element for the welfare of the countries’ economies and societies, is applied
by collecting the funds needed by the enterprises during the establishment phase, and has become the subject of
research in the literature. These researches have been carried out within the framework of many different theories,
methods and different cultures. Contributing to the creation of a conceptual framework for Crowdfunding by
focusing on the common aspects of these researches in the literature has been the primary goal of our research. In
our study, 33 researches from Turkey and 62 international researches considered as the main source of
Crowdfunding funding, was examined by content analysis. As a result of this examination, the positive and
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negative aspects of Crowdfunding was revealed. Although Crowdfunding enables the realization of many social
and economic initiatives, it was determined that project creators who are entrepreneur candidates may encounter
many different problems in the collection of funds or in the following processes. As a result of the research, it was
concluded that the system can operate on the basis of trust, and the risks can be reduced by introducing legal
regulations and international standards over time. The fact that researches on the subject have been conducted in
many different countries created restrictions on revealing cultural differences. An increase in the number of local
studies in Turkey and supporting the studies that have been using heuristic methods so far with quantitative
methods, will contribute to the development of the conceptual framework of Crowd Funding. In addition, with the
development of the legal infrastructure as well as scientific research, it will be possible for Crowdfunding to have
a more reliable and widespread use area. Our research has been handled within the framework of signal Theory in
order to illuminate the necessary issues for the development Our research has been handled within the framework
of Signal Theory in order to illuminate the necessary issues for the development of the Crowdfunding system and
the success of the projects.

Keywords: Entrepreneurship, Crowdfunding, Finance, Covid-19.
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OZET

Sanat insanin fikir ve duyumlarini, kendisini ifade etme bi¢imidir. Her devir her medeniyet baska tiirlii duyar ve
baska tiirlii ifade eder. Insanin var oldugu giinden beri var olan sanat, bazen Fransa’daki bir magarada el izleriyle
bazen de Gobeklitepe’de mimari bir yapiyla karsimiza ¢ikar. Sanat, ge¢misten giiniimiize bireyler arasinda
iletisimi saglayan ve bireyleri 6zgiirlestiren bir aragtir. S6z konusu iletisim, yasanilan ¢agin paralelliginde gelisse
de iptidai donemlerden itibaren toplumlar dogadan esinlenerek bazi ifade yontemleri gelistirmislerdir. Doga,
cografi sekilleri, iklim farkliliklart ile insan yagamini etkileyerek toplumlarda kiiltiir kavraminin olgunlagsmasini
saglamistir. Norm ve kurallar, maddi unsurlar, fikir ve duygulardan olusan kiiltiir ayn1 zamanda sembolleri de
igeren bir biitiindiir. Kiiltiir kavraminin igerisinde doga énemli bir yer tutmaktadir. Doganin insan yasamindaki
kagmilmaz etkisi kiiltiirel 6gelerde kendini gosterir.

Estetik gortintisleri ve farkl tiirleriyle tarih boyunca insanlarin dikkatini ¢ceken agagclar, toplumlarin ifade bigimi
olarak kargimiza ¢ikar. Her toplum gesitli goriiniisteki agaglara farkli anlamlar yiiklemis ve stilize yorumlarla
resmetmistir. Bu agaclardan benimsenerek ¢okga resmedilen selvi agacidir ki bu hayat agaci sembolii olarak
karsimiza ¢ikmaktadir. Hayat agaci sembolii farkli kiiltiirlerde yer alan ve bu kiiltiirlerin betimlemelerinde ortak
ozelliklerle anlatilan bir unsurdur. Gog, savas, baris, ticaret, diigiin ve inanislar toplumlarin kiiltiirel etkilesimini
saglamis, bu etkilesim sonucu hayat agact sembolii ¢esitlenmis ve Tiirk sanatinda bagat unsur halini almistir.
Inamslarda, varligin devamliligi agisindan da yasamsal bir deger olarak betimlenir. Hayat agacina yiiklenen
anlamlar oldukg¢a zengindir. Bu ¢aligmada hayat agaci semboliiniin iletisim araci olarak kullanilis bigimleriyle
ilgili literatiir taramasi yapilmis, konu sanat yapitlarindan 6rneklerle desteklenmistir.

Anahtar Kelimeler: iletisim, Hayat Agaci, Kiiltiir, Sembol, Sanat.

The Tree Of Life Symbol As a Communication Tool
ABSTRACT

Art is the way people express their ideas and sensations, themselves. Every age every civilization expresses it
differently. Art, which has existed since the day man existed, sometimes appears with handprints in a cave in
France and sometimes with an architectural structure in Gébeklitepe. Art is a tool that enables communication and
liberates individuals from past to present. Although the communication in question develops in parallel with the
age we live in, societies have developed some expression methods inspired by nature since primitive periods.
Nature has enabled the concept of culture to mature in societies by affecting human life with its geographical
forms, climate differences. Culture consisting of norms and rules, material elements, ideas and feelings is also a
whole that includes symbols. Nature has an important place in the concept of culture. The inevitable effect of
nature on human life manifests itself in cultural elements.
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Throughout history, trees that have attracted the attention of people with their aesthetic appearance and different
types appear as the expression of societies. Every society has attributed different meanings to various seeming
trees and painted them with stylized interpretations. It is the cypress tree that has been adopted from these trees
and depicted a lot, and this is the symbol of the tree of life. The symbol of the tree of life is an element that exists
in different cultures and is described with common features in the descriptions of these cultures. Migration, war,
peace, trade, weddings and beliefs provided cultural interaction of societies, as a result of this interaction, the
symbol of the tree of life diversified and became the dominant element in Turkish art. In beliefs, it is described as
a vital value in terms of the continuity of existence. The meanings attributed to the tree of life are very rich. In this
study, a literature review has been made on the ways in which the symbol of the tree of life is used as a means of
communication, and the subject is supported with examples of works of art.

Keywords: Communication, Tree of Life, Culture, Symbol, Art.
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ABSTRACT

Recognition of health and nutritional status of individuals in the community is essential for health care providers,
whose goal is to improve community’s health through preventing and managing diseases. Early training to practice
dietetic profession in community settings throughout first cycle dietetic programs is important to develop learners
with confidence and improve their competencies in the field of nutrition.

The purpose of this research paper is to enhance future dietitians’ competencies of nutritional assessment in
community settings using preschool children in specific concern, and by applying a multimethod approach. The
participants chosen for this study are forty-three female future dietitians of King Abdulaziz University (KAU)
Clinical Nutrition Program. Those female future dietitians were enrolled in the study in the academic year 2015-
2016 to attend the Searching Evidence-Based Information (SEBI) Education and Training Intervention Program
and are the registered juniors in the course assessment of nutrition status.

The research begins by explaining the role of the clinical dietitian and the health practitioners’ patterns in assessing
children’s nutrition and growth as demonstrated in various studies in Saudi Arabia and around the world. This is
followed by presenting the objective of the study, research study participants, research setting, study design, data
collection phases, data analysis, and finally discussion of results and findings.

Keywords: Community Health, Future Dietitians’ Competencies, Multimethod Approach, Clinical Nutrition,
School Children Nutrition And Growth Patterns.
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ABSTRACT

The combination of finance and technology, which has now given rise to the term Fintech, is characterized by
significant and undoubted opportunities in terms of creating new business and the possibility of offering new
financial products and applications to current and prospective customers. The recent WireCard scandal, however,
has shown how companies operating in the sector can avoid controls and stringent requirements that characterize
all financial institutions, such as banks, insurance companies. Regulators, in fact, struggle to change the laws in a
timely manner, given the rapid evolution of the sector. The continuous start-up of new companies defined as fintech
highlights the need to adapt regulations even more, given the systemic importance of payment systems and the
trust of consumers and savers. This research is focused on assessing the adequacy of the current rules governing
the financial sector, highlighting the critical issues in terms of requirements for which the activities carried out by
Fintech companies can be included.

Keywords: Fintech Companies, WireCard, Opportunities, Corporate Governance and Regulations
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ABSTRACT

A field of history that examines the historical nature of cities and towns and the Urbanization process is known as
urban history. Itis a well-established and flourishing field of historical research. In history, Urbanization is a recent
trend and worldwide phenomenon. The scope of urban studies is wide, varied and fascinating. Urban studies
pertaining to India have been growing rapidly in recent times and in case of Rajasthan state, enough work has been
done by many historians and scholars. In the aforesaid study, an attempt has been made to discuss the
Historiography of Medieval Rajasthan. The present study will also analyze how professional groups (Especially-
Ironsmiths and Weavers) were instrumental in the acceleration of urban growth of medieval Rajasthan because the
role of professional groups has not received sufficient attention of the historians and scholars.

Keywords: Historiography, Different Commodities, Iron Industry, Julaha, Luhar, Pattis, Textile Industry,
Urbanization.
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ABSTRACT

The current content of the term "intellectual resources"” is the result of scientific understanding of the socio-
economic practice of the leading countries of the world. This concept accumulates the most important provisions
of many theories that have received a powerful promotion since the mid-twentieth century: human capital, labor
potential, knowledge economy, and other concepts of the formation of a post-industrial society —a society in which
the structure of the economy, people's motivation, product distribution mechanisms, investment attraction, and
management technologies are undergoing cardinal changes.

The scientific article raises questions of the need for a systematic approach to the goals and objectives of realizing
the intellectual potential of Kazakhstan as one of the key factors, along with the classical factors of labor and
capital, the factor of innovative development of the economy. The article analyzes the best practices of a number
of advanced countries in this area — the United States, Japan, South Korea, France, as well as Finland's experience
in updating the integration of the educational system into the innovative economy. Summarizing conclusions and
recommendations for Kazakhstan's reforms in the field of economic diversification are presented.

Keywords: Intellectual Factor, System Approach to Innovation, World Experience of State Support of Science
and R & D, Patent Activity, Legislative Base of Innovative Economy.
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ABSTRACT

After the 1917 revolution, the Kazakh government called Alas Orda was established. The Red Army invaded
Kazakhstan in 1920 and a Muhtar Soviet Republic was established in Oranburg. Later, Alma-Ata became the
capital city. Nomads were forced to settle down in 1929. A large number of Russians and Ukrainians were settled
in Kyrgyzstan. The Cossacks who opposed this were brutally massacred. With a new arrangement made in 1936,
the Kazakh Autonomous region was turned into the Kazakhstan Soviet Socialist Republic. After glasnost
movement in Russia in August 1991 and the disintegration of the former Soviet Republics, Kazakhstan’s
declaration of its independence has aroused a great impact in Turkey, a NATO country. Its effects are still observed
in public and domestic politics as well as in foreign policy. In this process, the independence of the Turkish
republics and especially Kazakhstan and its reflection on the Turkish public constitute an interesting topic. The
dissolution of the Soviet Socialist Republic in 1991 marks the beginning of a new era in terms of both world
political history and Eurasian political geography. Fifteen new states emerged suddenly, some of which were never
independent actors of international politics in the modern period, in the wide area that was once centrally governed
by Moscow in the geography of the dissolved USSR. These states, after gaining their independence, started to
work on "building a nation suitable for their states".

As a part of building a new nation, Kazakhstan's oil industry has become one of the main elements of the country's
economic security and independence. After the collapse of the Union of Soviet Socialist Republics, the oil industry
took a priority in the economic development of the country in the transition process of Kazakhstan to a market
economy. Kazakhstan's energy sector has undergone large-scale transformations after independence and has been
significantly improved by the liberalization of the market and the regulation of the industry. Kazakhstan's large oil
reserves and the positive developments in the world oil markets have also made the oil market the most promising
sector in terms of the economic and industrial development of the country. Therefore, changes in the oil market,
especially fluctuations in oil prices, greatly affect the economic development of the country.

In this framework, in this presentation, taking into account the historical and international dynamics in the post-
Soviet period, the emphasis on nation-building efforts in Kazakhstan and the role of oil in its economy will be
analyzed as a part of the process of becoming a shining star of the geography as we have reached the second decade
of the 21st century.

Keywords: Shining Star of Central Asia, Kazakhstan, Central Asia, Turkish-Kazakhstan Relations
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Ermenistan-Azerbaycan sorununun ¢oziimiinde arabuluculuk, Avrupa'da Giivenlik ve s birligi Konferansi
(AGIK) cergevesinde subat 1992'de basladi. AGIK Disisleri Bakanlar1 Konseyi'nin 24 Mart 1992'de Helsinki'de
yapilan ek toplantisinda, bariscil bir ¢6ziim icin bir forum saglamak amacryla Minsk'te Daglik Karabag {izerine bir
konferans toplanmasina karar verildi. Stiphesiz, Daglik Karabag sorununun ¢éziimiinde basrolii Rusya iistleniyor.
Rusya'nin baris siirecindeki bu rolii, bolgede meydana gelen olaylara tarihsel katilimi, ¢atismanin taraflariyla
olumlu iligkileri, sinirlarinin yakininda ongdriillemeyen gelismelerden kaginma arzusu gibi bir dizi faktdrden
kaynaklanmaktadir.

Rusya Federasyonu baskani B.N. Yeltsin Eyliil 1991'de ¢atismay1 ¢6zmek igin bir girisimde yapti. Bugiin Rusya,
AGIT Minsk Konferansi'nin esbaskanlarindan biridir. "Bu anlasmazhigi ¢ozmek igin ana gorev" almis bir
kurumdur. Karabag'daki son olaylar (isgal altindaki Azerbaycan topraklarmin kurtulusu), Rusya'nin ateskese
direkt olarak katilimiyla da damgasini vurdu.

Boylece, “Rusya'nin aktif arabuluculuguyla, ¢atisan taraflar arasinda farkl diizeylerde yapilan gesitli miizakereler
sonucunda bir dizi anlasmaya varildi: 23 Eylil 1991 tarihli “Jeleznovodsk bildirisi”; Subat 1994'te kabul edilen
"Moskova Protokolii"; 9 Mayis 1994 tarihli "Biskek Protokolii" ve 12 Mayis 1994 tarihli "Ateskes Anlagmasi" ve
Azerbaycan, Rusya Federasyonu Cumhuriyeti Bagbakanlar1 ve Ermenistan basbakani tarafindan 10 Kasim 2020
tarihli Gi¢lii ateskes agiklamasi.

Anahtar Kelimeler: Daglik Karabag, Minsk Konferansi, Rusya Federasyonu, Ateskes Anlagmasi.

Russia's participation in the settlement of the Armenian-Azerbaijani
Nagorno-Karabakh Conflict

ABSTRACT

Mediation in the settlement of the Armenian-Azerbaijani conflict began in February 1992 within the framework
of the Conference on Security and Cooperation in Europe (CSCE). At an additional meeting of the Council of
Foreign Ministers of the CSCE, held on March 24, 1992 in Helsinki, it was decided to organize a conference in
Minsk on Nagorno-Karabakh in order to provide a forum for negotiating a peaceful settlement. It should be noted
that the first mediation initiative to resolve the conflict belongs to Russia. This role of Russia in the peace process
is due to a number of factors - its historical involvement in the events taking place in the region, its positive
relations with the parties to the conflict, its desire to avoid unpredictable developments near its borders. The
Caucasus, as a region of the CIS, “is one of the priority areas of Russian foreign policy It was Russia that took part
in the first serious attempt to resolve the conflict made in September 1991, being represented by the President of
the Russian Federation B.N. Yeltsin. Today Russia is one of the co-chairs of the OSCE Minsk Conference. This
is an institution that has received "the main mandate to resolve this conflict." The recent events in Karabakh (the
liberation of the occupied Azerbaijani territories) were also marked by the direct participation of Russia in
achieving a ceasefire.

So, “With the active mediation of Russia, as a result of various negotiations at different levels between the
conflicting parties, a number of agreements were reached:* Zheleznovodsk Communique ”of September 23, 1991;
The “Moscow Protocol”, adopted in February 1994; "Bishkek Protocol™ of May 9, 1994, and the "Ceasefire
Agreement” of May 12, 1994 ", as well as a tripartite statement on the ceasefire of the President of the Republic
of Azerbaijan, the President of the Russian Federation and the Prime Minister of the Armenian Republic of
November 10, 2020.

Keywords: Nagorno-Karabakh, Minsk Conference, Russian Federation, Ceasefire Agreement.
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ABSTRACT

Purpose: Given the lack of longitudinal empirical findings on the effect of economic freedom on business activity,
the objective of this research is to determine how economic freedom affects the rate of business creation.

Design / Methodology / Approach: consistent with previous research; this research question is analyzed using a
panel data model. This article is based on a sample of 125 countries over eleven years, from 2008 to 2018. Using
the IEF classification of The Heritage / Wall Street Journal that includes categories of international trade freedom,
fiscal freedom, government freedom, monetary freedom, among others. As well as information from the Global
Entrepreneurship Index (GEI), the Global Entrepreneurship Monitor (GEM) and the World Bank on GDP.

Research Implications: This research contributes to closing the gap in the current literature by determining
causality using longitudinal analysis. And examine whether, and how, other dimensions of economic freedom
affect the allocation of attention when deciding whether to act entrepreneurially.

Originality / Value: this study aims to determine how economic freedom affects the rate of business creation
through a longitudinal analysis, which includes new dimensions of economic freedom, as well as information from
the Global Entrepreneurship Index (GHG), the Global Entrepreneurship Monitor (GEM). ) and from the World
Bank on GDP.

Keywords: Economic Freedom, Business Creation, Total Entrepreneurial Activity, Fiscal Freedom, Governmet
Freedom.
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OZET

Soguk Savas sonrasi Yugoslavya’nin pargalanmasi sonucunda 8 Eyliil 1991 yilinda bagimsizligini kazanan
Makedonya Cumbhuriyeti tanima konusunda Yunanistan ile yagsamistir. Bu sorun nedeniyle Birlesmis Milletlere
(BM) uyeligi, 1992°de Eski Yugoslav Makedonya Cumhuriyeti (FYROM) adiyla gergeklesmistir. Makedonya
Cumbhuriyeti, bagimsizligin1 kazandiktan sonra dis politikada Kuzey Atlantik Orgiitii Antlasmas1 (NATO) ve
Avrupa Birligi gibi uluslararasi kuruluglarin icerisinde yer almay1 hedeflemistir. Ancak Makedonya’nin AB ve
NATO’ya iiyeliginin Yunanistan tarafindan siirekli veto edilerek engellenmesi Makedonya’nin Yunanistan ile
yasanan sorunlarda tavizler vermesine neden olmaktadir. Bayrak seklinin, Havaalani isminin degistirilmesi
konusundaki kararlar1 kabul eden Makedonya son siirecte de Makedonya Cumbhuriyeti olan resmi adinin Kuzey
Makedonya olarak degistirilmesi adimi olan Prespa Antlasmasint imzalamistir.

Anahtar Kelimeler: Makedonya, Yunanistan, Isim Sorunu, Balkanlar

Macedonia’'s Name Problem and Prespa Agreement
ABSTRACT

The Republic of Macedonia, which gained its independence on September 8, 1991 as a result of the disintegration
of Yugoslavia after the Cold War, lived with Greece. In 1992, the former Yugoslav Republic of Macedonia
(FYROM) became a member of United Nations. The Republic of Macedonia, after gaining its independence,
aimed to be included in international organizations such as the North Atlantic Treaty (NATO) and European Union
in foreign policy. However, the continuous veto of Macedonia's accession to the EU and NATO by Greece has
caused Macedonia to make concessions in the problems with Greece. Macedonia has adopted the decision to
change the name of the flag, the name of the Republic of Macedonia in last process, name of the Republic of
Macedonia as the name of North Macedonia signed the Prespa Treaty.

Key Words: Macedonia, Greece, Name Problem, Balkans
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ABSTRACT

Amid a global outbreak, the Commission on Higher Education (CHED) the Philippines has guided Covid-19
Disease Prevention Advisories in various state universities/colleges and private universities and colleges, including
distance learning. Advisories set out in higher education orders should initiate e-learning, and other forms of
learning, rather than face-to-face teaching. COVID-19 2. Advisory Directive on higher education should initiate
e-learning, and other ways of learning, instead of face-to-face teaching. The CHED remained competitive and
urodynamic to provide oversight and management in the continuing delivery of higher education to college
students in the Philippines. This case study aims to understand how higher education institutions in the Philippines
have survived the current challenge of acclimatizing education provisions in the era of pandemics. This paper is
divided into three parts: the first section addresses the Commission's interventions in the Pandemic Age; the second
part discusses the educational difficulties and opportunities for such learning losses; increased drop-out rates and
children skipping the essential meal of the day and, lastly, it presents cyber-educational risks to the education
system in the middle of the day. Conclusions and guidelines are also included in the case study.

Keywords: COVID-19 Outbreak, Higher Education, Philippines
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OZET
Antik caglardan beri mutfaklar insanlarin yagam tarzina bagl olarak geligmistir. Geleneksel Kirgiz mutfak kiiltiirt
de Kirgizlarin kadim yasam tarziyla birlikte gelismistir. Bu nedenle Kirgiz mutfak kiiltiiriinde kadim Kirgizlarin
yasam esintileri bugiinde yasamaktadir. Kirgiz mutfk kiiltiiriinde avcilik, gogebelik, ziraat gibi kadim yasamin
izlerine rastlanabilir. Kirgiz mutfak kiiltiiriiniin temel maddi kaynagini et ve siit liriinleri olugturmaktadir.
Geleneksel Kirgiz mutfak kiiltiiriine ait olan ve unutulmakta olan Tag- Kordo, son yillarda tekrar popiilerlik
kazanmaya ve ziyafet sofralarinda en 6nemli yemek olarak tercih edilmeye baslanmis kadim bir yiyecektir. Tag-
Kordo tarihte avcilar ve ¢obanlar tarafindan kirsal alanlarda hazirlanan bir et yemegidir. Bu nedenle, dogal
ortamlarda kuyularda ve taslarda pisirilen bir et yemegidir. Tag-Kordo geleneksel olarak ii¢ pisirme yontemiyle
pisirilmektedir.
Birinci yontemde; avlanan hayvanin kalin bagirsagi tencere vazifesi géormektedir. Bu amagla kalin bagirsak
yikanmak suretiyle iyice temizlenir. Sonra parcalanmis etler pargalar halinde bagirsaga doldurulur. Uzerine su
ilave edilir. Hazirlanmis olan bagirsak yere cakilmis olan agaclara iki ucundan asilir. Altina da ateste kizdirilmis
taslar yerlestirilir. Soguyan taglar kizgin (sicak) taslar ile degistirilir. Bu sekilde su kaynar ve et haslanir. Bu
sekilde et pisirme yontemine Tas-borkok adi verilmektedir. Yudahin (1965) tarafindan hazirlanan Kirgizca-Rusga
sozlikte Tas-borkok pisirme yontemi Tas-Kazan veya Tas-Kordo ismiyle anilmaktadir. Bu sozlikte Tag-Kordo;
sicak taslarla pigsirmek i¢in at derisinden yapilan mutfak esayisi ve bu yontemle pisirilmis bir yemege verilen isim
olarak ifade edilmektedir. Kadim Tas-Kordo pisirmede genellikle at derisi kazan olarak kullanilmaktadir. At
derisinin i¢ine barsaga doldurulumus et pargalari ve su yerlestirilir. Bunun iizerine kiigiik sicak taslar yerlestirilir.
Soguyan taslar sicak taglar ile degistirilmek suretiyle su kaynatilir ve et kaynayan suyun igerisinde haslama
teknigiyle pisirilir.
Tas-Kordo pisirmede kullanilan ikinci yontemde ise, yaklasik 1 metre derinliginde ve 70 cm genisligi bir ¢ukur
hazirlanir. Cukurun duvarlarina taslar yerlestirilir. Zeminde ise ates yakilir. Avlanan bir hayvanin eti dag sarimsagi
ve tuzla marine edilir. Odun tamamen yanarak komiirlestiginde, kalin barsagin igine dogranis et ve su doldurulur.
Barsagin iizeri dallarla veya bir hayvanin (genellikle at derisi) ile sikica kapatilir. Sicak taslarin kaynattigi suyun
buhari iginde kalir. Barsagin igersindeki etler bu sekilde 5-6 saat haslanarak pisirilir.
Ugiincii yontemde ise hazirlanmis olan et gubuga asilir ve gukur igerisindeki sicak koz tizerine asilip pisirilir.
Bugiin ii¢iincii yontemle pisirme teknigi Tiirkiye’nin ¢esitli illerinde kuyu kebabi1 ismiyle anilan pisirme teknigiyle
aynidir.
Son yillarda kadim Tag-Kordo yemegi {igiincii teknikle tekrar canlanmaya 6zel Tas-Kordo restoranlarinda
konuklara sunulmaya baglanmistir.

Anahtar Kelimler: Kirgizistan, Mutfak Kiiltiirii, Tag-Kordo

Living Legend of Kyrgyz Cuisine Culture: Tash — Kordo
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ABSTRACT

Cuisines have developed depending on people’s life style since the antique ages. Traditional Kyrgyz cuisine culture
has also developed with Kyrgyz’s archaic life style. Thus the archaic Kyrgyz’s life breeze lives in Kyrgyz cuisine
culture today. Traces of archaic life such as hunting, nomadism, agriculture can be found in Kyrgyz cuisine culture.
Kyrgyz cuisine culture’s main source consists of meat and dairy products.

Tash-Kordo which belongs to traditional Kyrgyz cuisine culture and is to be forgotten is an archaic dish which has
started to gain its popularity again and to be preferred as the most important dish on the tuck-outs in recent years.
Tash-Kordo is a meat dish which was made by the hunters and shepherds in rural areas in history. Thus it is a meat
dish which is cooked in wells and on stones in natural environments. Tash-Kordo is traditionally cooked with three
cooking methods.

On first method; the large intestine of animal which is hunted has a function of saucepan. For this purpose, the
large intestine is properly cleaned by means of being washed. After that, the meats in pieces are filled into the
intestine by the piece. Water is added onto it. The intestine which is prepared is hanged onto two sides of branches
which are grounded. Stones which are heated on fire are put under intestine. Stones which get cold are changed
with hot stones. So water boils and meat is boiled. Thus the meat cooking method is called Tash-borkok. Tash-
borkok cooking method is mentioned as Tash-Kazan or Tash-Kordo on Kyrgyz-Russian dictionary which was
prepared by Yudahin (1965). Tash-Kordo is stated as a name which is given to a kitchenware that is made of
horse’s skin in order to cook with hot stones and to a dish that is cooked with this method. The horse’s skin is
generally used as a boiler to cook archaic Tash-Kordo. Pieces of meat which are filled into the intestine and water
are put into the horse’s skin. Small hot stones are put onto it. Water is boiled by means that stones which get cold
are changed with hot stones, and the meat is cooked by the boiling technique in boiling water.

On second method which is used in cooking Tash-Kordo, a hole at nearly 1 meter depth and 70-cm width is
prepared. Stones are put onto wall of hole. A fire is built on ground. Meat of animal which is hunted is marinated
with wild garlic and salt. When the wood is burnt out wholly, the meat in pieces and water are filled into the large
intestine. Branch or an animal’s skin (generally a horse’s skin) is used to cover tightly the intestine’s upper side.
Steam of water which is boiled by hot water remains its inner side. Meats are boiled and cooked in the intestine
by this way for 5-6 hours.

On third method, the meat which is prepared is hanged onto the stick, and it is cooked onto hot ember in hole.
Cooking technique with third method is The same with cooking method that is named as meat cooked underground
pit oven in various cities of Turkey.

In recent years, archaic Tash-Kordo dish has started to come to be seen again with third technique and presented
to guests at special Tash-Kordon restaurants

Key Words: Kirgizistan, Cuisine Culture, Tash-Kordo
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Bir fikir ve sanat iiriiniiniin ‘eser’ olarak kabul edilmesi i¢in kanunda gecen eserlerden biri olmast ve sahibinin
ozelligini tasimas1 gerekmektedir. Sahibinin hususiyetinin hangi eserlerde mevcut oldugu konusunda farkli
goriisler vardir. Doktrinde bulunan bir goriise gore; sadece, bagimsiz bir ¢aligmadan ortaya ¢ikan tiim fikirlerin ve
sanat eserlerinin sahibinin 6zelligini tasir. 5846 sayili Fikir ve Sanat Eserleri Kanunu’muzda eser sahibinin haklari,
mali haklar ve manevi haklar olarak ikiye ayirmistir. Bu ¢alismanin amaci, eser sahibinin manevi haklarindan biri
olan eseri kamuya sunma hakkini incelemektir. Konu, Tiirk hukuk sisteminde yer alan diizenlemeler dahilinde
anlatilacaktir. 11k olarak eser ve eser sahibi kavramlar aciklanacak olup Fikir ve Sanat Eserleri Kanununa gore
eser sahibinin haklari izerinde durularak mali haklar ve manevi haklar genel olarak ele alinacaktir. Ardindan eseri
kamuya sunma hakki eser sahibine sagladigi yetkilerinin cergevesi ¢izilecektir. Umuma arz hakki, Bern
Sozlesmesi’nde bulunmadig: igin birgok iilkede yiiriirliikte olan yasalarda da umuma arz hakk: yer almamaktadir.
Dolayisiyla bazi devletlerde bu hakk mevcut olmadigi icin makalemizde detayli bir sekilde incelemeye
caligilacaktir.

Anahtar Kelimeler: Eser, Eser Sahibi, Eseri Kamuya Sunma/Sunmama Hakk1

One of the Moral Rights of the Author: The Right to Publish/not to Publish
the Work

ABSTRACT

In order for an intellectual and artistic product to be accepted as a 'work’, it must bear the characteristics of its
owner and enter one of the types of work listed in the law. There are various opinions about what it means to have
the characteristics of its owner. According to one view in the doctrine; however, all intellectual and artistic products
created as a result of an independent work bear the characteristics of their owner. Law No. 5846 on Intellectual
and Artistic Works (FSEK), has defined the rights of the owner of the work in a limited way by dividing them into
two as financial rights and moral rights. The purpose of this study is to examine one of the moral rights of the
owner of the work, the right to present the work to the public. The subject will be explained within the regulations
in the Turkish legal system. Firstly, the concepts of work and owner of the work will be explained, and financial
rights and moral rights will be discussed in general, focusing on the rights of the owner of the work according to
the Law on Intellectual and Artistic Works. Then, the framework of the authorities granted to the owner of the
work to present the work to the public will be outlined. Since the right to present the work to the public is not
included in the Bern Convention, the laws in force in many countries do not include this right. Therefore, since
this right does not exist in some states, our article will be examined in detail.

Keywords: Work, Author, The right to publish/not to publish the work
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ABSTRACT

Tanker ships are transportation vehicles of various sizes used in the transportation of crude oil and processed oil
derivatives. As the demand for modes of transport depends on the demand for the product transported, the demand
for tanker ships is also directly related to the demand for crude oil. Crude oil demand is mainly related to the
economic activities of the countries and the crude oil price level. Tanker vessels are used not only to transport oil
but also to store oil in some market conditions. In this respect, decreases in oil prices may cause an increase
especially in the demand for using as storage facility. The record drop in oil at the beginning of 2020 may also
have caused an increase in this demand. Since this increase may be an increase outside the general trend, it may
appear as a price bubble in freight rates. In this context, in this study, the generalized sup augmented-Dickey-Fuller
(GSADF) test was used to determine the price bubbles in the Baltic Dirty Tanker Index (BDTI) variable, which is
the freight index of ships used in crude oil transportation. 100 data were used on a weekly basis covering the period
between January 2019 and November 2020. According to the results obtained, it shows that the oil decrease caused
a bubble in freight rates, but this bubble did not react suddenly to the drop and appeared after a certain period of
time. It can be said that this situation was caused by the shortage in the number of available ships in the market,
after the increasing demand for transportation and use as a storage facility for tanker ships.

Keywords: Tanker Shipping, Crude Oil, Price Bubble.
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ABSTRACT

The continuous of corporates collapses around the world emphasizes developing rigorous corporate governance
(CG) that have the ability to be reshaped periodically and accordingly to the new development both nationally and
internationally. The major corporations’ crises have revealed the weaknesses of that corporate governance which
stressed the significant impact on the public, especially on the financial sector. The public calls for rigorous CG
that handles matters as the top executives pay and the relationship between pays and performance. The paper
examines the literature review systematically the actions taken by developed countries to tackle the corporates
crises to straighten the CG. The originality of the paper would contribute to emerging economies to avoid
challenges faced in developed countries.

Keywords: Corporate Governance, Executive Pay, Emerging Economies
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ABSTRACT

In this study, teachers' awareness of dyspraxia was examined. The field of dyspraxia / DCD has received little
attention compared to other learning difficulties. Therefore, the main purpose of this study was to investigate
teachers 'level of awareness and understanding of dyspraxia symptoms and to evaluate teachers' perceptions of
their ability to identify and manage students with dyspraxia in the classroom. For the collection of data a
questionnaire was distributed among the target population. Using reliable and valid instruments, the study targeted
a total sample of 400 teachers from 40 secondary schools of Lahore city of Pakistan.

Keywords: Dyspraxia, Education Sector, Pakistan
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ABSTRACT

This paper summarizes the main changes to the Law on Value Added Tax in Kosovo in order to harmonize it with
the legislation and practices of the European Union as a concept of action of our country taking into account the
aspirations for European integration.

In Kosovo, the largest contribution of monetary revenues is provided by VAT collection. The paper will address
the financial aspects through the analysis of the effects of the reduced VAT rate in Kosovo of 8% on customs
revenues, local revenues, consumer prices and medicines. Also, the increase of the standard VAT rate from 16%
to 18% and the effect on budget revenues as well as other changes in the Law on VAT that have affected businesses
will be addressed.

The research methodology, which will be used in this paper is quantitative analysis. Some of the methods that will
be used during this paper are: descriptive method, synthesis method and comparative method.

The purpose of this study is to evaluate the Value Added Tax (VAT) legislation in order to identify barriers to
market competition and market integration arising from the non-harmonized provisions governing VAT on goods
and services and which measures should be proposed for their harmonization.

Even though the VAT Law in Kosovo is mostly aligned with the VAT Directive, there are still some areas where
complete alignment is missing with the EU Acquis because there is no mention of fraudulent activities in the VAT
Law of Kosovo.

Keywords: VAT, Harmonization, European Integration
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ABSTRACT

In the nineteenth century, the idea of the private sphere and public sphere was emerging not only in Bengal but in
other parts of India as well which concentrated on the question of the key space of nationalist politics of gender.
The idea of public space can be seen through the vernacular print culture and later in the nineteenth century
broadened to the issues relating to family, kin-ship, and household, etc. Who were the audiences of these new
vernacular printed journals? The audience was mostly the middle-class women who were being taught through
these journals a number of things which included the duties of a good wife, and how to manage a home, even to
some extent the journals gave detail information regarding what to prescribe if someone is suffering from Cholera,
malaria, dysentery, etc.

A number of scholarly engagements can be found on this area which includes the work by Tanika Sarkar, in ‘Hindu
Wife, Hindu Nation: Community, Religion and Cultural Nationalism’notes that in the nineteenth century the
middle-class context the public sphere remained integrally linked to the domestic issues which gendered a wide
range of authors and readers. Sarkar also notes that ‘Print revolutionized the reading habits and it penetrated into
all sorts of times and spaces within everyday life.” Projit Bihari Mukharji in his book ‘Nationalizing the Body: The

Medical Market, Print and Daktari Medicine,” shows how the Britishers learned from the native doctors their
methods of treatments along with the pre-existing methods of their own treatment. Steel and Gardiner gives a
detailed account on the lives of the Anglo-Indian women and their behavior at home. The domestic or the private
sphere debate is further highlighted by Partha Chatterjee in his work of “The Nation and Its Fragments: Colonial
and Post-Colonial Histories’.

Based on this understanding this paper tries to show how the idea of nationhood of Bengali middle-class women
were associated with the andharmahal or the private space, contrastingly the idea of the nationhood of the Anglo-
Indians were associated with bahirmahal or the outer space. This comparative study of the idea of nationhood had
been depicted in the late nineteenth century the print culture of colonial Bengal. This paper is mainly based on
some of the primary sources like consulting the archival documents of the home political files of the nineteenth
and twentieth century, some newspaper reports like and literary texts.

Key words: Nation, Print Culture, Gender, Middle Class, Anglo- Indians etc.
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ABSTRACT

This study investigates monetary policy and capital flow implications on economic growth in emerging economies
so-called BRICS countries between 2001 and 2015.

The causality results revealed a unidirectional causality from foreign direct investment and broad money to total
reserves, real GDP per capita and broad money to total reserves, broad money to total reserves and real interest
rates as a percentage, foreign direct investment and commercial bank and another lending, total changes in external
debt stock and commercial bank and another lending, foreign direct investments and real interest rates as a
percentage, foreign direct investment and domestic credit provided by the financial sector and, domestic credit
provided by the financial sector and real GDP per capita. A bidirectional causality holds for domestic credit
provided by the financial sector and broad money to total reserves and, real interest rates as a percentage and
commercial bank and another lending. The results suggest that policies should include restrictions on capital flows,
targeted monetary policy for both money supply and interest rates, an external debt ceiling, broadening financial
regulations, and domestic institutional strengthening.

Key words: Monetary Policy, Capital Flows, Causality, Fixed Effects, BRICS, Fragility.
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OZET

Rus biirokrasinin konu edinildigi bu ¢alismada temel amag, kiiresellesme ve hizli teknolojik degisimin yasandigi
21. yiizyilda hantal ve i géremez durumda olan Rus kamu biirokrasinin sorunlarini tespit etmek ve giiniimiize
uygun ¢dziim Onerileri getirmektir. Bu gergevede, oncelikle biirokrasi kavramimnin tanimi ve kapsami ortaya
konulmaya calistlmistir. Daha sonra kamu biirokrasinin sorunlari belirlenerek, belirlenen sorunlara ¢oziim
onerileri getirilmeye calisilmistir. Merkeziyetgilik, Orgiitsel bilyiime, yonetimde gizlilik ve disa kapalilik,
yonetimde tutuculuk, kuralcilik ve sorumluluktan kaginma, yonetimde siyasallasma, riisvet, yolsuzluk,
kayirmacilik, aracilik ve verimsizlik gibi neredeyse Tiirk kamu biirokrasisinin sorunlariyla birebir ayni sorunlara
sahip olan Rus kamu biirokrasisi yakin gelecekte sahip oldugu bu sorunlar1 ¢ézebilecek gibi goriinmemektedir.
Zira 2000 yilindan giiniimiize yaklasik ¢eyrek asirdir Rusya Federasyonu’nda iktidari tek basina elinde bulunduran
ve her gecen giin iktidarini biraz daha kurumsallastirmay1 basaran Putin doneminde yeni bir biirokrat tipi ortaya
cikmigtir. Anayasa, yasa ve ilgili diger hukuk metinlerinden ziyade Putin’in izledigi siyasete gore davranmay1
kendisine diistur edinmis bu biirokrat tipi Birlesik Rusya Partisi ve Putin iktidarimin yilmaz savunucusu
pozisyonundadir. Iktidarin mesruiyet sorunu tastyan hamlelerini mesrulastirma vazifesi de goren s6z konusu
biirokratlar, takinmis olduklar1 tavirla Rusya Federasyonu’'nu modern yodnetim anlayislarindan oldukga
uzaklastirmustir.

Anahtar Kelimeler: Rusya Federasyonu, Birokrasi, Rus Birokrasisi, Rus Biirokrasisinin Problemleri.

Bureaucracy in the Russian Federation
ABSTRACT

The main purpose of this study, which deals with the Russian bureaucracy, is to identify the problems of the
Russian public bureaucracy, which is in a cumbersome and inoperable state in the 21st century, when globalization
and rapid technological change took place, and to offer appropriate solutions for today. In this framework, first of
all, the definition and scope of the concept of bureaucracy has been tried to be put forward. Later, the problems of
the public bureaucracy were determined and solutions were tried to be offered to the identified problems. The
Russian public bureaucracy, which has almost the same problems as the problems of the Turkish public
bureaucracy, such as centralization, organizational growth, secrecy and exclusion in administration, conservatism
in administration, rule and avoidance of responsibility, politicization in administration, bribery, corruption,
nepotism, mediation and inefficiency, this is what the Russian public bureaucracy has in the near future does not
seem to be able to solve the problems. A new type of bureaucrat has emerged in the period of Putin, who has been
holding the power alone in the Russian Federation for a quarter of a century since 2000 and has managed to
institutionalize his power more and more. This bureaucrat type, who has adopted the principle of acting according
to the politics of Putin rather than the constitution, law and other related legal texts, is in the position of an
indomitable defender of the United Russia Party and Putin’s government. These bureaucrats, who also saw the
duty of legitimizing the moves of the government that had a problem of legitimacy, kept the Russian Federation
away from modern management approaches with their attitude.

Key words: Russian Federation, Bureaucracy, Russian Bureaucracy, Problems of the Russian Bureaucracy.
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ABSTRACT

Business is the activity of selling goods or services to consumers with the aim of making a profit. To be able to
always get the desired profit and maintain the sustainability of the company, companies must check their finances.
By knowing their financial condition, they can identify indications of financial problems and can avoid the problem
that all companies want to avoid, that is bankruptcy. For this reason, this research was made to analyze the financial
health of the company using the Altman Z-Score method model. This study was conducted on PT Ciputra
Development Tbk on the 2015-2019 period. PT Ciputra Development Tbk is the holding company of Ciputra
Group which is engaged in the property business. The results of the analysis using the Altman Z-Score will show
the level of the company's financial health. A Z-score above 2,99 indicates that the financials of a company is in
healthy condition. Scores between 1,88 to 2,29 indicate that the financial health of the business is in the grey area
and is most likely to be in a critical period. And Z-score below 1,8 means the business has a high potential to be
bankrupt.

Keywords: Financial Health, Bankruptcy, Altman Z-Score
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OZET

Diinyanin bir¢ok gelismekte olan iilkesinde oldugu gibi Kuzey Kibris Tiirk Cumhuriyeti’nde (KKTC) de 6zellikle
kirsal kesimlerde kadinlar ekonomik 6zgiirlitkten uzak bir konumdadir. Ancak kadinlari ¢esitli alanlarda tesvik
eden ve ekonomiye katkilarinin artirilmasini amaglayan faaliyetler giin gectikce cogalmaktadir. Bu faaliyetler
arasinda en ¢ok dikkat ¢ekenlerden biri de, kadinlarin ekonomik bagimsizliklarinin kazanilmasina aracilik eden
“Kadin Girisimciligi” hareketidir. Bu ¢alismada KKTC’de kirsal kesimlerin kalkinmasi ve bu bolgelerde yasayan
kadinlarin ekonomik bagimsizliklarina kavusmasi amaciyla ortaya c¢ikan kadm girisimciligi faaliyetleri

incelenecek ve bu girisimlerin finansman ihtiyaglarinin kargilanmasina iliskin modeller analiz edilecektir.

Anahtar Kelimeler: Kirsal Kesim, Kadin Girisimeiligi, Girisimcilik Finansmani, KKTC

Women Entrepreneurship in Rural Areas: The Case of TRNC
ABSTRACT

As in most of the emerging countries, women in the Turkish Republic of Northern Cyprus (TRNC) is also far from
being economically free, in particular, in the rural areas. At the same time, there is a growing number of events
and activities aiming to include women and their efforts in the economic system. Among these events and
activities, one of the most striking one aiming to enable women gain their economic independence is women
entrepreneurship. In this work, women entrepreneurship activities in TRNC rural areas will be analyzed with the
background of rural development. In particular, how financing needs of women entrepreneurs in rural areas can
be realized will be the focus of this work, through which different entrepreneurial finance models will be analyzed.

Keywords: Rural Areas, Women Entrepreneurship, Entrepreneur Finance, TRNC

76



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Sustainable Tourism: Case of Ecotourism in the Moroccan High Atlas

Prof. Dr. Youssef EL AZYZY

Vatel Business School, Private University of Marrakech
y.elazyzy@gmail.com

Orcid: 0000-0003-3609-788X

Assoc. Prof. Dr. Erdogan EKIZ

Hospitality Business and Management, Mohamed VI Polytechnic University
erdogan.ekiz@gmail.com

Orcid: 0000-0002-9643-6663

ABSTRACT

As an economic development agent, the vital role of tourism cannot be overstated. For this reason, governments,
except for only a few, invest resources in tourism development. perceive tourism industry. Consistent with all the
resource-based developments, tourism development relies on turning what a destination has (natural, cultural,
historical, and all other resources) into mostly but not limited to financial gains for parties involved. Due to the
limited nature available resources and delicate balance between human and environmental eco-system, this
development, if not managed systematically and strategically, poses treats at natural, financial, social, and cultural
levels. For this reason, current research aims first investigating the current state of tourism development in the
High Atlas region of Morocco. Second, by using the outcomes of this investigation, this paper proposes
implications on sustainable tourism development in the region by highlighting the importance of innovation, eco-
tourism and sustainability for all. In order to achieve this data were collected by utilizing a mix methodology and
observations in the field. By using the relevant literature as a base, researchers developed instruments for data
collection. Out of 80 invited stakeholders to participate the study, 65 agreed to be respondents. The content
analysis of data gathered by in-depth interviews revealed the current state of the sustainable tourism development
in the High Atlas Region. Moreover, results were useful in presenting implications for stakeholders to achieve a
sustainable tourism development through the establishment of a collective organization among economic actors,
environmental and social issues.

Keywords: Sustainable tourism development, ecotourism, responsible collective organization, High Atlas Region,
Morocco.
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ABSTRACT

COVID-19 is an infectious disease caused by a newly discovered coronavirus which was first identified in Wuhan
City in China, in December 2019, then was globally spread to be then identified as a pandemic by the WHO.
During COVID-19 period, perceptions, thoughts, emotions and behaviors of populations have been significantly
affected. Neuroscience being a scientific study of nervous systems which involves many branches of science
including brain science, psychology, artificial intelligence, robotics, technology can help understanding
individuals’ brain as well as their behaviors, emotions, decisions and perceptions especially during the pandemic
period. Digital technology, being the leader of this new age in many aspects, it has various effects on the pandemic,
neuroscience field and the individual. “Senism” is the theory of defining, understanding and evaluating the
individual through the “Sen (You)” inside of “Me”. To understand the role of neuroscience and technology and
analyze the individual in this context, the theory of Senism can provide a multidisciplinary basis. In this context,
this study presents a conceptual framework that aims to discuss neuroscience, applications of digital technologies
and mental health in the post-COVID-19 period within the scope of the theory of Senism and to make predictions
about this period.

Keywords: COVID-19, Neuroscience, Industry 4.0, Senism
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ABSTRACT

Work life balance is the state of equilibrium where the individual will try to give equal importance to their
professions and personal life. Practically speaking balancing both is very much challenging especially for female.
The aim of the study presented was to verify empirically a conception of Workaholism, work life balance and self-
determination perspective of female constable in Coimbatore District. The study also investigated the relationship
between Workaholism Analysis (Work Engagement, Work Involvement and feeling Driven force) on Work life
balance and Self-determination evaluations of women police constable. The research group comprised police
constable professional who work in the law and order, Crime, Traffic, Narcotics, Prison, Department
Administration, Armed reserve etc. A sample of 100 participants was selected in and around Coimbatore and data
collected using a structured questionnaire. The collected data was analyzed using SPSS 21 software and based on
the analysis suggestions are given to police women and officials for the better work life balance.

Key words: Workaholism, Work Life Balance and Self Determination
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ABSTRACT

The deadly Coronavirus appeared in the first weeks of December 2019 and by March of 2020, the world health
organization declared it a global pandemic. The speedy spread of this pandemic, the high rate of infection
especially among the aged population, its complex nature, and the impact on healthcare systems have made this
pandemic one of the worst pandemics in the modern era. Many countries are massively affected including Japan
and Bangladesh however the impact in countries differs. Despite Japan's high number of older people, dense
population especially in urban areas, and its proximity to China they have done so well in controlling the virus as
opposed to Bangladesh. Thus, this paper analyses governance and policy systems undertaken in both Japan and
Bangladesh and suggests that Japan's good governance and policy systems helped Japan to cope well with the
pandemic compared to Bangladesh. In the case of the third-wave eruption of coronavirus disease, a combination
of policies and good governance should play a great deal in helping the healthcare system to cope with the threat
of this pandemic. Japan took a vital approach in dealing with the virus including scenario planning, cluster
approach, and science-based approach. On the other side, Bangladesh took initiative to close the educational
institution, prohibited gatherings, canceled state public programs and events, as well as closing offices, and
imposing travel restrictions. Based on the lesson from Japan and Bangladesh this research suggests strong policies,
strong healthcare systems, and good governance plays an important role in curbing the pandemic.

Keywords: Corona virus, Bangladesh, Japan, Governance.
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ABSTRACT

The COVID 19 pandemic influences seriously all people around the word and disrupts the daily live. It is having
the impact on the global economy. The pandemic affects on every sectors of economy. As a result of this virus,
the world economy is weakening and it is also in Bulgaria.

The banks have a fundamental role to play as provider of payment services, liquidity and funding to the business
and individuals in the time of COVID-19 crises. From one side, most of the governances realized schemes for
recovery, based on easy access to the credit for business and households, state guarantees of them, low interest. It
has made to be easy passed through the crises. From other side, banking sector will play important role by the
recovery of economy. It is trough more for small and open economy as Bulgarian.

This paper aims to evaluate the monetary measures during the crises and counteracts the economic losses after this
period.

During the crises the Bulgarian banks lose the part of their disposal funds due to withdraw of business deposits.
At the same time, they implemented relief measures such as suspension of loan repayments for affected customers
or some other forms of moratorium on payment of credit obligations as well as actions to ensure companies
continue to have access to credit in exceptional circumstances. The firms need the usage of lending to cover
inequity between in- and outflows, decide their liquidity problems and ensure the working capital for restarting of
business.

The main goal of economic policy after pandemic of COVID 2019 aims the recovery of economy. It requires to
be found all instruments for influencing on the aggregate supply. The current research investigates the changes in
banking sector. For the first months of lockdown in Bulgaria the monetary instruments have used actively for the
quick recovery of economy to pre-crises level.

Keywords: COVID-19, monetary Policy, Banking Sector, Credit, Deposits

81


mailto:kassenova@uni-ruse.bg
mailto:kamelia_a@yahoo.com

2020 International CEO Communication, Economics, Organization & Social Sciences Congress

The Argentine’s Monetary Program at the Beginning of the XXI Century

Prof. Dr. Hernan E. Gil FORLEO
Economist at Universidad de Buenos Aires
hgilforleo@uade.edu.ar

ABSTRACT

The exit from the Currency Board in 2001 and the subsequent confiscation of deposits put the Argentine financial
system on the brink of collapse. After the asymmetric change of the nomination of deposits - from US to Local
Currency - in February 2002, the Central Bank began to normalize the payment system. That is, that the Argentine
peso once again be a medium of exchange. Function that it had lost a year ago due to the appearance of coins
issued by the provinces (called cuasimonedas), and the growing dollarization.

The first program runs from March 2002 to May 2003. Its purpose was to rebuild the transactional demand. To
did it, the monetary base was set as the target to be reached. The instrument used to meet the proposed objective
was the implicit interest rate in the Central Bank Bills (LEBAC). This was used both to regulate the quantity of
money and to rebuild the term structure of interest rates, and to reduce pressure on the exchange rate. The second
instrument was the short-term cd’s deposits (7 days), which could be arranged by exporters who were obliged to
liquidate foreign exchange in the local market within a period no longer than after the operation was arranged. As
a complement, the Central Bank withdrew the money issued by the Province States (cuasimonedas), so that the
domestic currency would once again be the only legal tender.

The second program covers the year 2004. The objective here was to recover the M1 aggregate. First, banks began
to return frozen deposits in checking accounts, savings banks, and time deposits. Second, the relaxation of
restrictions on the foreign exchange market: reincorporating foreign currency as a means of payment. Third, the
agreement with the Financial Entities to extend the term of their obligations with the Central Bank (Repos), known
as “Cash Flow Matching”. It is in this year that the restructuring of the foreign debt in default begins, allowing
resident creditors to dump funds in default until that moment, in the local financial system. The implementation
of the inflation targeting system (Inflation Target) is truncated because although the external context was favorable,
the financial system had not yet recovered from the crisis.

The third program covers the years 2005-2010. It consisted in achieving the growth of the monetary aggregate M2.
Mainly from the Private Sector, while the managed exchange rate floating system was carried out. This followed
the passive “Crawling Peg” scheme linked to the price of soybeans so that the Government could have resources
from taxes on exports of primary products, since it had closed voluntary external financing.

Unlike the previous monetary programs, this one established ranges of maximum and quarterly minimums for the
total monetary aggregates and for the Private Sector in particular. As well as mechanisms that avoid the discretion
and free rider behavior of the Monetary Authority. Since it had to inform and expose before the National Congress
the deviations of the temporal trajectory and its new goals.

The so-called “liquidity rules” for banks were also included. In order to avoid a systemic crisis similar to the one
that occurred during the 2000-2002 period, banks could integrate the liabilities of the Central Bank that they had
in their portfolio as reserve requirements. It is noteworthy that these objectives were easily met by the Monetary
Authority, since the monetary aggregates M2 and private M2 in the definition adopted in the Monetary Programs,
did not include the instruments for regulating the Monetary Base. And these were used discretionally to comply
with the target values stipulated in the program.

The fourth program covers the years 2011-2012. Here the growth criteria of the quarterly monetary aggregates are
abandoned. Only percentage maximums and minimums (+/- 4%) were enunciated, with respect to the annual
growth of 25% of the total M2 aggregate. This growth in total M2 was sustained by financing the constant
budgetary imbalances. The exchange rate ceased to be the result of the interaction of supply and demand to become
the result of controls imposed on the purchase of foreign currency. The Central Bank Act was changed on April
2012 open the gate to the discretionary power of the Monetary Authority.

In summary, the Argentine monetary programs at the beginning of this century had as main objective to recover
the domestic currency as a means of exchange, to normalize the payment system that was broken in 2001, and to
monetize the economy. The period 2002- 2010 is a period of moderate discretion, in the conduct of the Central
Bank, since the growth of the money supply was conditioned to overcome the crisis of 2001. While during the
biennium 2011-2012, it is a period of high discretion where the monetary programs reflected the need to finance
a government that was heading towards a strangulation of the external sector in the coming years.

Keywords: Argentine, Cash Flow Matching, Monetary Program
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OZET

Bu arastirma, Kuzey Kibris Tiirk Cumhuriyeti (KKTC) Polis Orgiitiinde gérevli polislerin, polis sapmasina kars1
polis biitiinliigli diizeylerinin grupsal boyutta farklilagip farklilasmadigini ve eger farklilasmissa bu farkin
kaynagini ortaya ¢ikarmak amacryla yapilmistir. KKTC Polis Orgiitii, biiyiik gruplardan kiiciik gruplara dogru ii¢
katmanda ele alinarak karsilastirilmistir. Bu katmanlar; (1) merkez ve tagra orgiitleri; (2) ilge polis miidiirliikleri
ve (3) polis birimleridir. Arastirma tarama tiiriindedir. Veri toplama teknigi olarak anket kullanilmistir.
Arastirmanin evrenini KKTC Polis Orgiitiinde gérevli 1926 polis; érneklemini ise 1767 polis olusturmaktadir.
Aragtirma sonuglari, grupsal boyutta polis biitlinliigli diizeylerinin her {i¢ katmanda da farklilastigini; merkez
orgitiiniin tasra orgiitinden, Gazimagusa Polis Miidiirliigiiniin diger Ilge Polis Miidiirliiklerinden ve
“siyasi/istihbarat” birimlerinin diger polis birimlerinden genel olarak daha fazla polis biitiinligiine sahip
olduklarini ortaya ¢ikarmustir. Caligmanin sonu¢ kisminda KKTC Polis Orgiitiiniin grupsal polis biitiinliigiinii
arttirmak i¢in neler yapilabilecegi ile ilgili dneriler sunulmustur.

Anahtar Kelimeler: Polis biitiinligii, polis sapmasi, grupsal polis biitiinliigii, grupsal polis sapmasi, Kuzey
Kibris Tiirk Cumhuriyeti Polis Orgitii.

A Quantitative Study on the Police Organization of the Turkish Republic of
Northern Cyprus from the Group Police Integrity Perspective Against
Group Police Deviance

ABSTRACT

This research was carried out in order to reveal whether the police integrity levels of the police officers working
in the Turkish Republic of Northern Cyprus (TRNC) Police Organization differ on a group basis and if so, the
source of this difference. TRNC Police Organization has been handled and compared in three layers from large
groups to small groups. These layers are; (1) central and provincial organizations; (2) district police directorates
and (3) police units. The research is in survey model. Questionnaire was used as data collection technique. The
universe of the research is the 1926 police officer in the TRNC Police Organization, whereas the sample is 1767
police officers. The research results show that police integrity levels of the groups differed in all three layers; it
also revealed that in general, there is more police integrity in central organization than provincial organization,
more in Famagusta Police Directorate than other district police directorates, and more in political/intelligence units
than other units. In the conclusion part of the study, suggestions about what can be done to increase the group
police integrity of the TRNC Police Organization are presented.

Keywords: Police integrity, police deviance, group police integrity, group police deviance, Turkish Republic of
Northern Cyprus Police Organization.
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ABSTRACT

Armed conflict has created enormous upheaval at the personal, family, societal, and national level. Kashmir, which
is famous for its scenic beauty throughout the world, has turned into a hell due to the continuous ongoing armed
conflict in Kashmir. The present paper has been developed with an attempt to study the impact of conflict on
elderly people. The study has been carried out in Pulwama district of J&K in India.

A phenomenological state of inquiry was followed in the study. Purposive sampling technique was used to collect
data from the research participants. A total of eight participants were included in the study. The interviews lasted
for around 40-50 minutes. The recorded information was subsequently transcribed and classified into themes.
The key theme that generated from the narratives of the research participants involves disastrous impact of conflict
on the overall well-being of the elderly people. The ongoing conflict in Kashmir has adversely affected everyone
irrespective of age. The elderly people due to the death of their sons and other family members got adversely
affected by the traumatic situations brought about by their sole bread winners. Death of their loved ones coupled
with poverty, meager resources and escalating inflation has taken a heavy toll on their well-being. The elderly
people who are well-off also did not remain untouched by the traumatic situations arising due to the unbearable
separation of their loved ones. They find it very hard to come to the terms that their loved ones are no longer
around them.

The conflict has adversely affected the elderly people in Kashmir. The death, destruction and disappearances
brought about by the conflict have left elderly isolated and shattered. There is a need to look into the issues of the
elderly people and help them to live a care free life. Besides this, government needs to keep the health care facilities
within the reach of elderly people.

Keywords: Conflict, Elderly, Health, Kashmir.
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OZET

Covid-19 salgini diinyada yagamin tiim boyutlarini olumsuz etkilemeye devam ediyor. Bu kapsamda egitimde ilk
kez bu kadar biiyiik bir kiiresel dl¢ekte etkilenim s6z konusu oldu ve bir¢ok iilkede yeni koronaviriis hastaliginin
yayllmasin1 siirlamak amaciyla diinyanin ¢ogu iilkesinde okul Oncesinden yiiksekdgretime kadar tim
kademelerde egitim kurumlari kapatildi. Tiim diinyada beklenmedik bir sekilde egitim kurumlarinin kapatilmasi
nedeniyle hemen hemen tiim egitim sistemleri uzaktan egitim sistemlerini kullanmaya basladi.

Bu ¢alismanin amaci, diinyadaki tiim tlkeleri etkisi altina alan Covid-19 salgin1 yani pandemi siirecinde ortaya
¢ikan teknoloji kullanimi ihtiyacinin miizik egitimindeki 6nemini tespit etmektir. Aragtirma miizik derslerinde
kullanilan teknolojilerin avantaj ve dezavantajlarinin ortaya konulmasi baglamimda dnem tagimaktadir.
Arastirmada, Kaos kurami cergevesinde egitim ele alinmis, derleme yontemi kullanilarak miizik egitimi ile
teknoloji kullanimi bagdastirilmistir. Bulgular igerisinde egitim teknolojisi ve miizik teknolojisi ayristirilmigtir.
Pandemi siirecinde egitim sektoriinde yasanan birgok olay kaosa ve belirsizlige yol agmistir. Dolayisiyle egitim
modellerinin esnek olmayan bir anlayisla degil, esnek ve yeniden yapilandirilabilen bir anlayisla degerlendirilmesi
gerekmektedir.

Uygulama baglaminda ¢ocuk gelisimi agisindan miizik teknolojisinin daha etkili olacag: yapilan gézlem analizi
ile tespit edilmigtir. KKTC Milli Egitim Bakanligi’nin bu kapsamda gerekli alt yap1 yatirimlari ile bu yonde
okullar1 destekleyip tesvik etmesi ve gerekli finansman kaynagin saglanmasi 6nerilmektedir.

Anahtar Kelimeler: Kaos Kurami, Egitim Teknolojisi, Miizik Teknolojisi, Cocuk Gelisimi

Music Education Analysis in the Framework of Chaos Theory During
Pandemic Process

ABSTRACT

The Covid-19 outbreak continues to negatively affect all aspects of life around the world. In this context, education
has been affected on such a large global scale for the first time, and educational institutions at all levels from pre-
school to higher education have been closed in most countries of the world in order to limit the spread of the new
coronavirus disease in many countries. Almost all education systems started using distance education systems due
to the unexpected closure of educational institutions all over the world.
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The purpose of this study is to determine the importance of the need for technology use in music education, which
emerged during the Covid-19 epidemic, namely the pandemic, that affected all countries in the world. The research
is important in terms of revealing the advantages and disadvantages of technologies used in music lessons.

In the research, education was discussed within the framework of Chaos theory, using the compilation method,
music education and technology use were associated. Educational technology and music technology are separated
within the findings. Many events in the education sector during the pandemic process caused chaos and
uncertainty.

Therefore, training models should be evaluated with a flexible and reconfigurable approach, not in an inflexible
understanding. It was concluded that music technology would be more effective in terms of child growth by the
observation analysis in the context of practice. It is recommended that the Ministry of National Education supports
and encourages schools in this direction with the necessary infrastructure investments and to provide the necessary
financial resources.

Keywords: Chaos Theory, Educational Technology, Music Technology, Child Growth
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ABSTRACT

An example of overcoming SARS give us an cautious optimism in solving of a such sudden global challenge as
COVID-19. This new pandemic needs the similar international cooperation of researchers, physicians, politics,
and the constant exchange of information on all levels which was demonstrated with SARS. Although
Globalization contributes to a new diseases, but it also is an only method pandemic overcoming.

Keywords: Biomedical Technologies; Openness and Availability of Information, Corporate Interest; Anti-
epidemic Measures
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ABSTRACT

The competitive pressure and rapid technological change emerging with the increasing globalization have revealed
the transformation of the economic environment. As part of the new economy, firms that willing to compete with
each other need to respond flexibly to local markets with innovations, while effectively integrating with world
markets and coordinating their global operations. In this context, both local and global competition brings
numerous obstacles and threats for many firms and countries. However, it can be stated that the global markets
offer significant opportunities to those who can better use knowledge to produce higher value-added products and
services than their global competitors. This study presents a brief review of the innovation barriers at the firm
level. In this regard, various internal and external sources that have subject to barriers to innovation in the related
literature are examined.

Keywords: Innovation Barriers, Innovation Ecosystem, New Economy
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ABSTRACT

Purpose: Given the lack of empirical findings on the innovation and employment nexus in developing economies,
this research aims to elucidate the role of innovation in unemployment rates in Latin American development
economies.

Design / Methodology / Approach: consistent with previous research; this research question is analyzed using a
panel threshold regression model. This article is based on a sample of 17 Latin American countries over seven
years, from 2013 to 2019. Using data from the World Bank on unemployment rates, GDP per capita, inflation and
Innovation from data from the Global Innovation Index.

Research Implications: This research contributes to closing the gap in the current literature by determining
causality using longitudinal analysis. And examine whether, and how, other dimensions of economic freedom
affect the allocation of attention when deciding whether to act entrepreneurially.

Originality / Value: this study aims to determine the nexus between innovation and employment. Given that the
existing literature has established that innovation changes the structure of employment, this article aims to
understand how innovation affects employment in developing economies.

Keywords: Innovation, Employment, Unemployment, Developing Economies.
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ABSTRACT

Export performance is considered as an indicator of international competitiveness and is measured by variables
such as product / market diversity, the share of high value-added product exports in total exports, and export market
share. In classical foreign trade theories, competitiveness of a country is measured by factor productivity
(Comparative Advantages Theory) or by factor equipment (Factor Endowment Theory). In today's conditions,
being able to produce cheaply or being rich in terms of production factors such as labor, capital and natural
resources is still important in providing competitive advantage, but it is never sufficient. GDP is the indicator of a
country's wealth. The increase in the wealth of the country (economic growth) is also a factor that will increase
the international competitiveness of the country, just like its export performance. In order for a country's foreign
trade transactions to contribute to economic growth, net exports must be positive.

The aim of this study is to demonstrate the impact of export performance on economic growth for OECD countries.
The years included in the analysis cover the period 2006-2019. GDP is used as dependent variable in the model.
Two independent variables are used to represent export performance. One of the independent variables is the share
of countries' exports in total world exports. The other variable is the share of medium and advanced high-tech
products in national exports. The data are compiled from the OECD database. Panel Data Analysis was preferred
as a research tool. Findings from the Panel Data Model show that, as expected, there is a statistically significant
and positive relationship between economic growth and export performance.

Keywords: Export Performance, Economic Growth, Panel Data
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ABSTRACT

Successful organizations around the world see staff as a key resource for development. Work motivation implies
a set of different techniques for provoking, maintaining and encouraging behavior aimed at achieving certain goals.
It is believed that the effectiveness of the organization, as well as its excellence is achieved on the largest and
fastest through people, and only motivated employees can achieve the goals and other criteria for effectiveness.
Needs can be defined as an objective need for conditions and means of human existence. The constant and eternal
striving of people to satisfy their needs is the primary and constantly acting factor that pushes them to work, to the
continuous development of production and services. The issue of motivating organizational staff to consistently
highly effective economic behavior is central to modern management. The motivation of the individual is complex
and personal, but it is still possible to determine the basic motivational techniques and incentives, which are a
functional set of actions performed by managers in order to motivate employees to effective work behavior.
Research shows that one must first pay attention to the external motivation to achieve average productivity, and
then to include the internal factors to achieve greater motivation and achieve greater productivity.

Motivation is a concept that includes a humber of other concepts such as ambition, financial incentives, job
satisfaction, proper orientation, company position, workplace safety. Staff motivation techniques contain the
motivating messages of the employer, which meet the interests of the organization and stimulate people to become
creative and innovative in their work.

Keywords: Motivation, Needs, Techniques, Management.
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ABSTRACT

The dynamic nature of technology is undeniable. Technology has evolved in the 21st century and appears to take
a new shape in recent times. Technology impacts most sectors of an economy as well as the financial markets.
Nevertheless, the extent to which technology affects financial integration is an explorable field. When an economy
maximizes the use of technology on her resources, the benefits can be enormous in the midst of financial
integration. This paper analyses the extent to which technology affects financial integration. The paper further
discusses the cost and benefits of technology on financial integration. Ordinary least square (OLS), fixed-effects
(FE) and random-effects (RE) regression models are used in the statistical analysis. This research contributes to
the literature on this subject by the introduction of an index for technology. The results will depict the level at
which technology affects financial integration and how individuals, firms and corporations can benefit from
technological advancement in the process of financial integration.

Keywords: Financial Integration, technology, OLS
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OZET

Bu calismanin temel amact dokuz iilkenin polis orgiitlerinin polis biitiinligii diizeylerini karsilagtirmali olarak
analiz etmektir. Karsilastirma icin secilen iilkeler; Amerika Birlesik Devletleri (ABD), Avusturya, Giiney Afrika,
Kanada, KKTC, Macaristan, Pakistan, Polonya ve Slovenya’dir. Bu iilkelerin se¢ilme nedeni, daha dnce ¢esitli
arastirmalarda ayni 6l¢iim araci kullanilarak bu iilkelerin polis orgiitlerinin polis biitlinliigii diizeylerinin dl¢iilmiis
olmasi ve 6l¢iim aracinin uluslararasi karsilastirmaya firsat vermesidir. Olgiim araci, Klockars ve arkadaslari
tarafindan gelistirilen “polis biitiinliigi” 6lgeginin orijinal versiyonudur. S6z konusu dlgek, polis yozlagmasinin
gesitli tiirlerini igeren on bir adet varsayimsal senaryo igermektedir. Her bir senaryonun altinda, katilimcilarin polis
biitiinliigii diizeylerini alti farkli yonden 8lgmek {izere tasarlanan aym alti adet soru yer almaktadir. Ulkelerin polis
biitiinliigi diizeyleri, bu ¢alismanin yazari tarafindan gelistirilen “siralama 6l¢egi” kullanilarak kargilagtirilmistir.
Yapilan kargilagtirmali analizlere gore, polis biitiinligiine en fazla sahip olan iilkeden en az sahip olan iilkeye
dogru iilkelerin siralamasi su sekildedir; (1) Kanada, (2) Amerika Birlesik Devletleri (ABD), (3) Avusturya, (4)
Kuzey Kibris Tiirk Cumhuriyeti (KKTC), (5) Pakistan, (6) Polonya, (7) Slovenya, (8) Giiney Afrika ve (9)
Macaristan. Arastirma bulgulari, KKTC Polis Orgiitiiniin, polis mensuplarinin polis biitiinliigii diizeylerini
arttirmasi igin, oncelikle polis yozlagmasina karsi ciddiyet algilarini arttirmasi gerektigini ortaya ¢ikarmustir.

Anahtar kelimeler: Polis Biitinliigi, Polis Yozlagmasi, Polis, KKTC, Karsilastirmali polislik.

An International Comparative Quantitative Study on the Organizational
Police Integrity Levels of Police Organizations

ABSTRACT

The main aim of this study is to analyze comparatively the police integrity levels of the police organizations of
nine countries. Countries selected for comparison; United States of America (USA), Austria, South Africa,
Canada, TRNC, Hungary, Pakistan, Poland and Slovenia. The reason for choosing these countries is that the police
integrity levels of these countries’ police organizations have been measured by using the same measurement tool
in various studies and the measurement tool allows international comparison. The measuring tool is the original
version of the “police integrity” scale developed by Klockars et al. The scale includes eleven hypothetical scenarios
involving various types of police corruption. Under each scenario, there are the same six questions designed to
measure the police integrity levels of the participants from six different ways. The police integrity levels of the
countries were compared using the “ranking scale” developed by the author of this study. According to the
comparative analysis, the ranking of the countries with the lowest police integrity to the highest police integrity is
as follows; (1) Canada, (2) United States of America (USA), (3) Austria, (4) Turkish Republic of Northern Cyprus
(TRNC), (5) Pakistan, (6) Poland, (7) Slovenia, (8) South Africa and (9) Hungary. The research findings revealed
that the TRNC Police Organization must firstly increase their perception of seriousness against police corruption
in order to increase police integrity.

Keywords: Police Integrity, Police Corruption, Police, TRNC, Comparative Policing.
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ABSTRACT

In today’s competitive environment where consumers have an enormous choice of brands, building and sustaining
brand loyalty is fundamental for the survival of companies. At present, business world customer loyalty is a subject
of great interest for marketing scholars because of its significance in relation to accomplishing sustainable
competitive advantages and financial results. It also plays an important role in retail banking, in bank branding.
Brand management is principally linked to good relationships with customers and it can be assessed by analyzing
marketing operations. Consequently, customers become loyal to a specific product, a brand or an industry and this
strategy benefits the business.

The purpose of research is to investigate relationships between brand marketing and customer satisfaction,
perception, products/services and loyalty in the Bangladesh retail banking industry. Both qualitative and
quantitative research was utilised in this study. Primary data comprised qualitative data collected through open-
ended interviews with BRAC bank managers and staff, and quantitative data collected through questionnaires
completed by BRAC bank customers. Multiple Regression Analysis was employed for quantitative data analysis.
The findings reveal significant relationships between brand marketing and customer satisfaction, perception,
products/services and customer loyalty in the Bangladesh retail banking industry. The original contribution of this
thesis lies in the theory of the customer relationship management framework based on brand marketing. This study
has significant findings which combine brand marketing and customer satisfaction, customer perception,
products/services as marketing tools to explain customer loyalty in the Bangladesh retail banking industry context.
Based on these findings, the author offers guidelines to managers on how to build and sustain purchase and
attitudinal brand loyalty by enhancing brand experience.

Keywords: Branding, Retail Banking, Customer Loyalty, Dhaka, Bangladesh
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ABSTRACT

Monitoring and assessment of the performance of banks and the banking sector as a whole, presents a serious
challenge, especially in the environment in which they operate today. The needs and demands of the clients are
constantly increasing and changing, as well as the regulatory requirements, which influence the banking operation
process, their efficiency, and effectiveness. This paper examines the importance and effects of the macroeconomic
factors over the performance of the banking sector in the Republic of North Macedonia, considering the trend in
the banking industry. Thus, the logic behind this research is to determine whether and in which direction are aimed
effects of some selected macroeconomic variables. The relation between the profitability of the banking sector and
some macroeconomic variables has been analyzed by employing ordinary least squares method, to perceive the
results of the sector and to identify trends in the key indicators and the factors affecting the performance. The study
is based on secondary quarterly data on the performance of the banking sector and some selected macroeconomic
variables published by the NBRNM, as well as data from the banks’ financial statements for the period between
2010-2019. The general conclusion from this analysis is that the unemployment rate and average net salary growth
both significantly affect the profitability of the banking sector in the Republic of North Macedonia, but GDP
growth and the National Bank policy rate both are statistically insignificant in the model.

Keywords: ROAA, Banking Sector, Macroeconomic Factors, Ordinary Least Squares Method
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ABSTRACT

On an insight look through over issue, It’s observed that comprehensive measurement of any acute social need
based issue for welfare of human asset depend upon the structure of basic socio-economic parameters like standard
of living. Consumer price index- inflation & Whole sale price index are two vital indices lying in domain of Socio
— Economic platform of Economy & are reckoned as paragon of rigors to exhibit, status of levels of living of
common people. Since WPI & CPI both indices are associated to 1-1 correspondences & statistically partially
correlated hence, WPI may be brought under the same umbrella of Levels of living of common people on same
analogy.

It is very important to know the standard of livings of area of interest Irrespective of macro/micro level where in,
it is pertinent necessary to know the effects of consumption of public services, utilities & other pivotal items by
way of measuring the levels of living based on household income & consumption /pattern/affluence etc. Whereas
Gainful income is total value of economic activities performed during same reference period.

Keywords: Social Needs. Levels of Living, Inflation.
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ABSTRACT

In today's world, computers and devices working with computer systems have become an indispensable part of
human life. Along with technological developments, "Virtual Reality- VR" technologies have been used in many
sectors such as education, science, sports, entertainment and health. The use of this technology, which has spread
to almost every field in the world, is still very limited in our country.

The value and importance of using virtual reality applications in education and science sectors is increasing day
by day. The purpose of virtual reality is to provide people with environments that are not real but very similar to
the real thing with the help of computers. In this study, information was given about virtual reality environments
and the experience quality of virtual reality applications in education and science sector was presented by
examining in detail within the framework of different examples. This study also aims to present a systematic
review of experimental studies investigating the effectiveness of virtual reality supported learning environments
on learning. In addition, the advantages and disadvantages and limitations of virtual reality applications were
examined more deeply in the educational context of different countries, and sample designs were shared for new
generation students and researchers, and recommendations were made for future studies.

Keywords: Virtual reality, education, science, innovation
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ABSTRACT

Women's empowerment takes Economic empowerment and social empowerment as its fundamental parameters.
Economic empowerment involves eradicating poverty and creating wealth, and social empowerment involves
education, health, among others. For the empowerment of the Georgian Muslim women, education is the most
crucial factor. Education takes us away from traditional backwardness, darkness, and poverty to enlighten,
prosperity, and happiness. Education and empowerment of this group would impact not only the minority
community they belong to but the overall national development. Muslim women in the Kvemo Karti region differ
from other women in Georgia. Ethnicity is a distinguishing factor of the Muslim women in this region from the
other Muslim women in Georgia, as the Muslim women in Kvemo Kartli are predominantly ethnic Azeris. Many
specific features- both community’s tradition, the specificity of this group, and the diversity within the community
itself, distinguish the Azerbaijani community in Georgia. The paper proposes that Muslim women in Kvemo Kartli
face different problems than the other Muslim and non-Muslim women in Georgia. Using the logistic regression
model the present study attempts to analyze the role of education in Muslim women's empowerment in the Kvemo
Kartli region of Georgia and find out affecting factors that are specific for the studied group. Findings of the
research are based on data from Caucasus Barometer- an annual survey about socio-economic issues and political
attitudes conducted by the Caucasus Research Resource Centers (CRRC) -that covers Georgia for the year 2019.

Keywords: Muslim Women, Empowerment, Georgia, Logistic Regression
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ABSTRACT

In recent years, as the international circulation of capital has become easier and widespread, it has also expanded
in the fields of economy and trade, and legal dispute resolution may become increasingly difficult. With all these
developments, national markets are increasingly turning into global markets and the scope of trade is increasing.
In this process, for the resolution of legal disputes, first of all, legal processes must be defined and their
characteristics must be determined. Although there are studies on the subject of qualified merchant in commercial
law and related sources, no study has been found on the qualifications of qualified merchants at international level.
For this reason, in this study, the international character of the qualified trader in commercial law has been
examined. In the study, conceptual studies conducted in academic terms were examined by using semiotic analysis
and content analysis methods. According to the results of the research, although there are some regulations in
commercial law for qualified merchants at national level, there are important deficiencies in this area even in
domestic legal systems. Especially the separation of the concept of merchant from the concept of tradesman, the
ambiguities in the definition of the concept of commercial enterprise and the phrase "part of" in the condition of
operating a part of the commercial enterprise cause confusion in domestic law. In the international sense, the local
and national definition of the qualified trader and the international activity areas are not determined, the lack of
sufficient representation of the qualifications of the domestic and foreign traders in the legal system causes legal
confusion in the international sense. Therefore, a more dynamic, inclusive and problem-solving legal approach is
required at national and international level.

Keywords: Law, International Law, Merchant, Qualified Merchant.
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ABSTRACT

Turkey today with its Eurasian intentions and Middle Eastern ambitions seeks to play the role of a kind of bridge
between Islam and Christianity, the West and the East. During the past decades, Turkish sociopolitical thought
united Eurasianism in a unique way with; Pan-Turkism, Pan-Islamism, Turkism and neo-Ottomanism- each of
which offered its own path to regional leadership for Turkey. Attempts to integrate into Eurasia, led to many
questions about Turkish foreign policy, there is also various tasks that Turkey will have to achieve in order to
become an important figure in the East and West. The cooling of relations with the EU is the cause of the process
of Turkish Eurasian integration and this, in turn, makes Ankara closer and closer to Moscow. The energy relations
of the countries are a guarantee of future cooperation. Moscow is a key and necessary point in the Eurasian
integration of Turkey and this forces Ankara to keep good economic and political relationship with Moscow.
This study is analyzes a brief regional policy of Turkey to the Eurasian region; special attention is paid to Eurasian
model of Turkey; its importance and place in foreign policy of country. The balance of power policy of Turkey in
relations with the West and East is also considered on the examples of the Turkish-Russian rapprochement and the
cooling of relations with the West. Also mentioned Turkish Eurasian attempts on the example of deep historical
and cultural ties of Turkey with Central Asian countries and existing dilemmas in their relations. In conclusion, it
is examined and given prediction of the future way of Turkish Eurasian integration.

Keywords: Turkey, Eurasianism, EAEU, Russia, EU, Balance of Power, Central Asia, Turkish Dilemma

100



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Stalin Donemi SSCB Dis Politikasi

PhD. Candidate Emin YADIGAROV
Selcuk University

eminyadigarov@gmail.com

Orcid: 0000-0003-1715-5351

OZET

Stalin bir ¢ift¢i ailesinde dogdu. Marksistlerin yiikseldigi bir ¢agin adamuydi. Disiinceleri, Marksistlerin
fikirlerinin iiriiniiydii, ancak Stalin onlardan farkli bir yol izledi. 1920'erin sonlarina dogru Stalin, bir dizi yeni
radikal ekonomi politikas1 uyguladi ve bu politikalarin bir sonucu olarak Sovyetler Birligi'nin endiistrisi ve tarimi
onemli dl¢iide gelisti. Stalin'in tek iilkede sosyalizmi kurmasi icin SSCB'nin gelismis tilke rejimlerine bir tehdit
olmadigini, onlarla birlikte var olabilecegini géstermek gerekiyordu.

Almanya'nin Polonya'ya saldirmasinin ardindan 1 Eylil 1939'da Stalin Bati demokrasileriyle is birligi yapti.
Savasin sonu Stalin'in itibar1 artti. Tek tilkede sosyalizm anlayigini terk eden Stalin, Lenin doneminde yeniden
"birgok iilkede sosyalizme" dondii. Stalin, Bati demokrasilerine duydugu giivensizligin ardindan "Demir Perde"
politikasin1 uygulayarak Soguk Savas donemini baslatti. Dogu Bloku'nda komiinistler giiclenmeye bagladi.
Comminform'u kuran Stalin, diinya devriminin merkezini SSCB'ye ¢evirdi. Stalin'in merkeziyet¢iligine karsi ¢ikan
komiinist lider Tito ve Cin lideri Mao, komiinist olmalarina ragmen farkl bir ¢izgi izlediler. Uluslararasi iligkiler
dengesi "iki kutuplu ve baglantisiz" olarak ikiye ayrildi.

Anathar Kelimler: Stalin, SSCB Dis Politikas1, Tek Ulkede Sosyalizm, Ekonomi Politigi
USSR Foreign Policy in Staliin Era

ABSTRACT

Stalin was born into a farming family. He was a man of an era when Marxists rose His thoughts were the product
of the ideas of the Marxists but Stalin followed a different path from them. Towards the end of the 1920s, Stalin
implemented a series of new radical economic policies, and as a result of these policies, the industry and agriculture
of the Soviet Union developed significantly. For Stalin to establish socialism in one country, it was necessary to
show that the USSR was not a threat to the regimes of the developed countries, but could exist with them.

On September 1, 1939, after Germany attacked Poland, Stalin collaborated with Western democracies. The end of
the war Stalin’s reputation increased. Abandoning the understanding of socialism in one country, Stalin again
returned to "socialism in many countries” in the Lenin period. After his distrust of Western democracies, Stalin
started the Cold War era by implementing the "Iron Curtain” policy. Communists began to grow stronger in the
Eastern Block. By establishing the Comminform, Stalin turned the center of the world revolution to the USSR.
Communist leader Tito and Chinese leader Mao, who opposed Stalin's centralism, followed a different line despite
being Communists. The balance of international relations was divided into "bipolar and non-aligned".

Key Words: Stalin, USSR Foreign Policy, Socialism in One Country, Political Economy
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ABSTRACT

The paper analyses the social protection system in South Caucasus region (Armenia, Azerbaijan, Georgia). Since
independence the social protection system in South Caucasus region have undergone several stages of
transformation. Although these transformations were not always implemented in a coordinated manner and led to
desired outcomes; however, they have created significant preconditions for developing the existing system. In
general, the current social protection system is rather complex. It comprises multiple levels of governance,
different actors, and several sub-components. All the public administration levels, starting from local to national,
have some social protection functions, although the distribution of functions among them is fluctuating and not
always clear. The main four sub-components of the system (social security, social insurance, social assistance, and
social services) are under central government regulation. Along with state interventions, the non-governmental
sector also has a substantial share in social services provision and funding. Based on the conducted analysis it was
found that Social Protection System in South Caucasus countries fails to perform its functions effectively and, at
best, only maintains the status quo or physically rescues vulnerable populations from year to year. Despite of the
significant reforms conducted, in social protection system, the attention must be paid to ensuring an adequate level
of payments, since often social benefits are insufficient to enable people to get out of poverty and insecurity in the
South Caucasus region. For the situation to change, more complex policies need to be developed, with a closer
link between economic and social policies.

Key words: Social Protection, South Caucasus Countries, Social System.
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ABSTRACT

Communication is the major key element in human interaction as they are social creatures. Naturally, human
communication has both positive and negative aspects and to understand the complete view of communication
effects, it is important to give attention to both sides. Even though social phenomena are full of both positive and
negative emotional experiences, researches indicate that negative interactions episodes are disproportionately
weighted in affecting the people’s well-being or positive interactions. Positive communication scholars believe
that the negative aspect of communication has been accentuated as opposed to the positive side. Indeed, this
perspective was and is absolutely enriching and necessary, but it is incomplete. Thus, the new scholarship has
shifted the paradigm from accentuating the negative side of human behaviour and communication to balancing the
emphasis on both sides with more emphasis on the positive perspective. As an independent field of study, positive
communication is a new and emerging branch within the communication discipline that works toward increasing
happiness or well-being through interpersonal interactions. Thus, this paper aims to introduce the emerging
paradigm shift in interpersonal communication by digging out the literature and theoretical reviews of the new
approach of positive perspective in the disciplines such as positive psychology and positive communication, and
to suggest on future directions.

Keywords: Anti-social, Pro-social, Paradigm Shift, Positive Communication, Happiness
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ABSTRACT

This exploration gives in depth analysis on the idea of internationalization in this global and current world order
has totally lost its actual goal. This examination will look at that people are social creatures who ‘tries to
accomplish their task with the premises of time via ultimate alterations. Improvement of human qualities is one of
the essential factors for the countries to deal with human tortures, mend materialistic harm and secure real delight
for the people. That is like an unprecedented significance for developing states to progress in an innovative way
to resolve the financial, political, and social matters. The expression of word "internationalization™ illuminates the
noteworthiness for an existence of security, nobility, and opportunity of past bounds. A significant part of the
discussion over "Asian and Western" values get preliminary importance here. To evaluate this, the accomplished
work will investigate the developing worries over the effect of internationalization has contracted the world to the
limited zone and the real sense wiped off. This work will further brief out that on what grounds UN charter of
Human affirmation and the Convention on the Prevention and Punishment of the Crime of Genocide received o
progression on December 1948, were really brought to liken the endeavors and spot opportunity of articulation to
carry on a real effort for freedom to live in a real sense but how such enactment has been abused to force the
imperialism. Constantly, there have been a violation of human rights in Kashmir, Palestine, and Syria where
individuals have been supposedly manhandled and their internal warfare has tormented a large number of human
values consciences. The Responsibility to Protect implies that the worldwide society who receives logical
innovation and make guarantee us of economic advancement should have a duty not to reject when the world is
faced by these most terrible wars all around the globe explicitly in three sides of the earth Kashmir, Palestine and
Syria. This examination will research through subjective examination by applying the narrative and exploratory
instrument to review that with or without change, the western world purported the neo-liberalism are as yet
associated with these hopeless atrocities and wrongdoings against human beings in Kashmir, Syria and Palestine.
Issues categorizing with humane entree, spacing a political settlement, and finishing exemption for mass mayhems
stay intricate and full of radical risk. Yet, the ineffectiveness to resolve any quagmire in this 21st century comprises
a disastrous notable disappointment for the entire global society. The bitter reality simplifies an unspoken answer
for the enduring of the Kashmiri, Palestinian and Syrian entities, yet that doesn't imply that the worldwide society
should pick among attack and inaction.

Keywords: Context of Internationalization, Materialistic values, Political risk, Humanitarian access, Political
risk, Globalisation and Insulation.
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ABSTRACT

The unstoppable and tumultuous evolution of the economy, technologies, and its driving sectors is leading to an
essential need to include highly specialized profiles of professionals in the board of directors of companies.
Corporations cannot now neglect specializations and qualifications which, until a few years ago, did not even exist.
Reference should be made especially to technical skills in areas such as IT audit, corporate fraud examination,
cybersecurity, to ensure advanced and comprehensive corporate governance. All these specializations are not only
essential to comply with the growing regulatory obligations, in particular in the field of corporate governance, but
especially to ensure business continuity, the survival of the corporation in an environment characterized by
increasing risks and uncertainties.

In this research, the emphasis is mainly on two figures, determined by qualifications and certifications, such as
CFE (Certified Fraud Examiner) and CISA (Certified Information Systems Auditor) / CISSP (Certified
Information Systems Security Professionals), who should hopefully be considered essential requirements of at
least one non-executive board member of all corporations.

Keywords: Board of Directors, Economy, Technologies, CFE, CISA
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ABSTRACT

The US-China bilateral trade tensions began in early 2018. The tension between two giant economic power, bring
the uncertainty market condition of an agricultural commaodity like Palm Oil. As a source of vegetable oil, palm
oil contributes nearly a fifth of oils and fats production in the world. Indonesia is the largest producer of Palm QOil
in the world. Then until 2019, the major trading partner of Indonesian Palm Qil is China in the top list. This study
takes PT. Astra Agro Lestari Thk (AALI) as the analysis model since PT AALLI is the largest agribusiness company
listed in Indonesia Stock Exchange (IDX) measured by market capitalization. This research analyzes the financial
performance comparison of AALI before Trade Tension of US-China (2016-2017) and after (2018-2019) by using
the DuPont system based on analysis of Return on Equity (RoE) and Return on Assets (RoA) model. It was found
that the US-China Trade Tension did not significantly impact the company's financial performance. However,
there is a difference in absolute term, particularly in operating income which affects the whole RoE on DuPont
analysis.

Keywords: Financial Performance, Crude Palm Oil (CPO), DuPont Analysis
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ABSTRACT

The aim of this paper is to investigate financial literacy and affordable credit that can affect performance of
agricultural entrepreneur in Northern Nigeria. Research conducted on the agricultural entrepreneur of Kano,
Kaduna and Katsina state, the study was cross sectional survey, and the population of the study is (17,276). The
study collects the data by using the questionnaire technique and selects the sample size of 588 agricultural
entrepreneurs. The data was analysed using SPSS version 22 and the technical meaning of survey questionnaire
yielded valuable findings. The validity of the measure and model demonstrated that the survey instrument correctly
represented the phenomenon under investigation. Similarly, the testing of the hypothesis showed support for the
research model when tested in context of Islamic financial inclusion. Overall, the findings from this research
indicated that financial knowledge and financial goal of financial literacy from Islamic perspective influence an
individual's level of getting affordable credit for agricultural entrepreneur and promote Islamic value towards
improved image of Muslim world. Thus financial literacy significantly influences performance of agricultural
entrepreneur and affordable credit positively affect performance of agricultural entrepreneur in Northern Nigeria.
Additionally, Islamic financial model positively moderate the effect of financial literacy and affordable credit on
performance of agricultural entrepreneur those with lower-incomes and/or moderate financial status. This research
addresses questions on the effects of financial literacy and affordable credit from Islamic perspective posed in the
literature. The research drew Starting with Islamic financial inclusion as new phenomena to sustained economic
growth and development particularly in Northern Nigeria, given the high poverty level among the populace from
the region. The study recommend that ISDB should introduce literary centres for financial inclusion education
from Islamic perspective and open micro-finance gateway for access to affordable credit in the region.

Keywords: Financial Literacy, Affordable Credits, Performance of Agricultural Entrepreneur, and Islamic
Financial Inclusion
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ABSTRACT

The present-day world is focusing on sustainable development. The key solution for it would be, using available
local resources through participatory management. In this context, Earth-Worm-based organic manure,
vermicompost, and vermiwash are essential. The earth-worm based manure replaces chemical manures, and this
is placing an important argument in favor of sustainable development through green practices. However, the
present study does not concentrate on the utility of the vermi-products (vermicompost and vermiwash) in providing
goad health of soil, plants, animals, human beings, and other living beings. It is mainly focusing on the fact that
vermi-products based products have great employment-generating potentiality apart from its traditional organic
utility. The employmentgenerating potentiality is mainly necessary for India because its large population is under
the grip of unemployment. The paper first discusses the points regarding the vermi-products conducive to creating
a positive economic environment in terms of opportunity generation, wealth generation, land use and employment
generation. Further, in the domain of economic environment generation and development, the help of the Modular
Approach is taken. The Modular Approach will focus on different employment generation avenues by using the
vermi-products through Research Approaches on vermi-products, Cluster Development Approach and Self-help
Group Approach for job generation, NGO and Governmental Approach for job generation, and finally Mixed
Approaches with vermi-product generation for employment.

Keywords: Organic Manure, Vermi-Products, Employment
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ABSTRACT

A brand is one of the most significant phenomena that directly affect the purchase intention of the customers. A
brand is important because it creates distinct values in the minds of the customers. Brand value is a combination
of brand loyalty, brand awareness, brand association, brand image, and perceived quality. These factors create
positive or negative thoughts in the customers' minds about different types of the brand’s products. In this study,
the data is collected from 663 respondents from Kabul, Afghanistan, by using survey techniques to determine the
factors that affect the brand's value. As a result of the data analysis, these factors (brand loyalty, perceived quality,
brand association, and brand image) positively affect brand value. However, brand awareness does not affect the
brand's value positively.

Keywords: Brand Association, and Image.
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ABSTRACT

Use of e-commerce and digital marketing have widely expanded in every business. Major reasons of increasing
utilization in the arena of e-commerce can be referred as the need for faster service, easier access to wide range of
practices and solutions for customers. Although the digital technologies are highly encouraged and widely used
globally, there are still some remarkable challenges regarding security and data privacy.

Recently, the COVID-19 crisis has brought incredible change to the manner companies in all sectors and regions
do business and as a consequence many research results reflect the common outcome that the funding in digital
initiatives and marketing has increased remarkably. This is obviousy due to the growing demand of consumers on
digital platforms based on circumstances that changed with Covid impacts.

In that respect, we see more and more of businesses and companies increasing their penetration and visibility in e-
commerce platforms. Although there are still many end-users having doubts and concerns for e-commerce
transactions based on security and sometimes for quality, there are also many people using e-commerce extensively
and not caring so much on those threats.

Unquestionably, this increasing trend in e-commerce is closely linked with new strategy requirements for all
businesses to differentiate while also critical for many new users to in terms of adaptation, practices and habits.
This unique study analyzes, the ongoing challenges of e-commerce and digital technologies based on consumer
insights as with Covid_19 impact e-commerce has improved its power in daily life with an expected acceleration
and growth in the future.

The results of this research indicate that e-commerce in all business lines are expected to have positive outcomes
regarding time, financial efficiency with the possibility of easy access to variety of choices as long as data privacy
and security are firmly regulated and protected as well as reliability of digital platforms are improved.

Equally, linked with the expected improvement of security in digital platforms, the progress in technological
infrastructure globally is crucial. The study also presents that, the accelerating cultural digital adaptation of
consumers give a clear sign that e-commerce and digital marketing will continue to grow and mature, setting a
critical role in global sales and marketing platforms over the coming years.

Keywords: Digital Technologies, E-Commerce, Covid Impact, Consumer Views
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ABSTRACT

The legal status is a significant factor that shape individuals’ migratory experiences throughout migration
processes. This paper seeks to highlight sub-Saharan migrants’ perception of the impact of regularization on
shaping several aspects of their lives within the Moroccan society. The presence of sub-Saharan migrants in
Morocco has become more noticeable in the last fifteen years. It is estimated that a great number of sub-Saharan
migrants, driven by multiple motives, enter Morocco for the aim of crossing the borders to Europe. As a response
to the growing number of immigrants and to other political objectives, Morocco’s migratory policies shifted from
a security-based approach to a more human-based approach. Morocco launched a new law of migration since 2014.
The aim of this new law is to regularize the irregular status of migrants and to enhance their integration. This paper
is part of my PhD. thesis that relied on a mixed-methods approach. The qualitative method comprises of conducted
interviews with eight sub-Saharan migrants in Fez, whereas the quantitative method involves a carried out survey
with 112 sub-Saharan migrants in Tangier and in Fez. The investigation captures the fact that regardless of the
vulnerabilities the irregularity produces, sub-Saharan migrants expressed ambivant standpoints.

Keywords: Sub-Saharan, Regularization, Irregular Migration, Integration.
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OZET

Insan istek ve ihtiyaglarinin sonsuz, buna karsilik kaynaklarin ise kit olmasi ikilemi siirdiiriilebilirlik {izerine
yogunlagmay1 gerektirmektedir. Daha fazla tiiketim i¢in daha fazla iiretimin olmasi gerekmektedir. Kaynaklarin
kontrolsiizce kullanimi ve tiiketim suursuzlugu kara, hava ve denizlerin atiklarla dolmasina, kirliligin giderek
artmasina sebep olabilmektedir. Dolayistyla siirdiiriilebilirlik iizerine daha fazla diisiiniilerek ¢evresel duyarliligin
arttirllmasi gerekmektedir. Sanayilesme siireci ile birlikte ortaya ¢ikan ¢evre sorunlari ciddi boyutlara ulasinca,
gelismis iilkeler tarafindan bu sorunlar1 dnleyici ya da azaltici careler aranmaya baslanmstir. Isletmeleri bu
gevresel sorunlara karsi duyarl ve ilgili davranmaya sevk eden gerekge gevresel etkilerin son dénemlerde ¢ok
onemli boyutlara ulagmasidir. Bu sebeplerden 6tiirii gevre ile alakali sorunlar kiiresel olarak ele alinip, ardindan
¢Oziim igin gerekli gorillen adimlar atilmalidir. Sanayilesmeye paralel olarak yasanan cevre sorunlari,
stirdiiriilebilir kalkinma kavraminin 6neminin zamanla daha iyi anlasilmasina neden olmustur.

Amag: Artan cevresel duyarlilik ve isletmelerin ¢evresel duyarliligi dikkate alma gereksinimi yesil pazarlama ve
yesil muhasebe yaklasimlarin ortaya ¢ikmasini saglamistir. Bilginin {iretilmesinde ve iiretilen bilginin alanina
yonelik gelismenin saglanabilmesinde akademik c¢aligmalar kritik 6nem tagimaktadir. Dolayisiyla arastirmanin
amact, literatiirde yesil pazarlama ve yesil muhasebe alanina yonelik ¢aligmalarin incelenmesidir.

Yontem: Bibliyometrik analiz, belirli bir bilgi alanindaki gelisimi gostermektir. Aragtirmalarin egilimini analiz
etmek, ortaya ¢ikan bilim alanlarini belirlemek, makalelerin nerede ve hangi siklikla yayinlandigini tespit etmek
icin kullanilmaktadir. Bibliyometri, yayinlar, atif yapilan referanslar, sozciik 6bekleri, ciimlecikler, atiflar, birlikte
atiflar, yazarlik ve yapisal veriden gizli kaliplar1 ¢ikartabilecek 6zelliklerle ilgili farkli gostergelerin kullanimi
yoluyla bilgi arastirir (Gilindiiz, 2018: 241). Dolayisiyla ¢alismada yesil pazarlama ve yesil muhasebe alanina
yonelik makaleler ve lisansistii tezler bibliyometrik analiz kullanilarak incelenmistir. Alanlara yonelik makaleler,
Google Scholar ve Web of Science veri tabanlarinda, yil sinirlamasi olmaksizin taratilarak ge¢misten giiniimiize
tablo yardimu ile gosterilmistir. Ayni zamanda alana yonelik Tiirkiye’de yazilan lisansiistii tezler Yiiksekogretim
Kurulu Tez Merkezi aracilig ile taratilarak incelenmistir.

Onemli Bulgular: Calismada, yesil pazarlama ve yesil muhasebe alanina yénelik ayri ayr1 ¢aligmalar olmasina
karsin bir arada ele alindig1 ¢aligmalarin neredeyse hi¢ olmadigt sonucuna ulasilmistir. Yesil pazarlama anlayist
ve yesil muhasebe uygulamalarini bir arada ele alan tek tez ¢aligmasi 2019 yilinda yazilmis olan bir yiiksek lisans
tezidir.

Anahtar Kelimeler: Yesil Pazarlama, Yesil Muhasebe, Sirdurulebilirlik

A Research on Academic Studies in The Fields of Green Marketing and
Green Accounting

ABSTRACT
The dilemma that human wants and needs are endless and resources are scarce necessitates focusing on
sustainability. There must be more production for more consumption. Uncontrolled use of resources and
unconscious consumption can cause land, air and sea to be filled with wastes and increasing pollution. Therefore,
environmental sensitivity should be increased by thinking more about sustainability. When the environmental
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problems that emerged with the industrialization process reached serious dimensions, preventive or reducing
remedies were sought by developed countries. The rationale that leads businesses to act sensitive and concerned
with these environmental problems is that environmental impacts have recently reached very important levels. For
these reasons, environmental problems should be addressed globally, and then necessary steps should be taken for
a solution. Environmental problems in parallel with industrialization have led to a better understanding of the
importance of the concept of sustainable development over time.

Aim: Increasing environmental awareness and the need to take into account the environmental sensitivity of
businesses have led to the emergence of green marketing and green accounting approaches. Academic studies are
of critical importance in the production of knowledge and in achieving development in the field of the produced
knowledge. Therefore, the aim of the research is to examine the studies in the literature on green marketing and
green accounting.

Method: Bibliometric analysis is to show the development in a particular field of knowledge. It is used to analyze
the trend of research, to identify emerging fields of science, to determine where and how often articles are
published. Bibliometry explores information through the use of different indicators related to publications, cited
references, phrases, phrases, citations, co-citations, authorship, and features that can extract hidden patterns from
structural data (Gunduz, 2018: 241). Therefore, articles and postgraduate theses on green marketing and green
accounting were examined using bibliometric analysis. Articles related to the fields have been scanned in Google
Scholar and Web of Science databases without any year limitation and shown with the help of tables from past to
present. graduate thesis written in Turkey were examined for the same time then scanned through the Council of
Higher Education Thesis Center.

Important Findings: In the study, it was concluded that although there are separate studies on green marketing
and green accounting, there are almost no studies that are handled together. The only thesis that addresses green
marketing understanding and green accounting practices together is a master's thesis written in 2019.

Keywords: Green Marketing, Green Accounting, Sustainability

113



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Hizmet Sektérinde Kalite Degeri Yiiksek Firmalarin Yesil Pazarlamay:
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OZET

Hizmet sektoriinde tiiketici tarafinda kalite anlayis1 ve bunun 6lciilebilirligi ¢ogu arastirmaya konu olmustur. Son
yillarda hizmet sektoriinde bulunan kalite degeri yiiksek isletmelerin yesil pazarlamay1 uygulayarak tiiketicide
farkl algilar biraktig1 gézlemlenmistir. Yesil pazarlama, oldukg¢a yeni ve hakkinda en eski 2010 senesinde veriler
bulunan bir pazarlama modeli olup, son dénemde kalite degeri yiiksek firmalarin bu pazarlama tiiriinii kullanma
sikligr artmigtir. Bu arastirma modelinde hizmet sektdriinde yer alan ve kalite degeri yiiksek isletmelerin yesil
pazarlamay1 kullanis bigimlerinin incelenmesi amaglanmistir. Bu arastirma, yesil pazarlama uygulamasinin nelere
hizmet ettigi, kalite degeri yliksek firmalarin yesil pazarlamayi nasil uyguladigi, tiiketicide olusturabilecek etkisi
ve glinlimiizde ¢evre dostu iirlinlerin aslinda gelecek nesillere daha temiz bir ¢evre birakmak agisindan ne kadar
onemli oldugu konusunda isletmelerin yesil pazarlamay1 uygulamasinda katki saglayacaktir.

Anahtar Kelimeler: Yesil Pazarlama, Kalite, Cevre, Hizmet

The Ways of Green Marketing by Companiens with High Quality in the
Service Sector

ABSTRACT

The understanding of quality and measurability by the consumers in the service sector has been the subject of most
studies. Recently, it has been observed that companies which have high quality value in the service sector create
different perceptions in consumers by applying green marketing. Green marketing is a fairly new marketing model
with the oldest data in 2010, and the frequency of using this type of marketing by companies which have high
quality has increased recently. In this research model, it is aimed to examine the use of green marketing by
companies which have high quality in the service sector. This study aims to contribute to the green marketing
practice of companies in terms of what the green marketing application serves, how companies with high quality
value apply green marketing, the effect that it can create on the consumer, and how important environmentally
friendly products are in terms of leaving a cleaner environment for future generations.

Keywords: Green Marketing, Quality, Environment, Service
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Gilintimiizde teknolojinin gelismesi birgok alanda oldugu gibi egitim alaninda da yeniliklere yol agmistir. Bu
yeniliklerden birisi de egitsel yazilimlarin kullanimi olmustur. Egitsel yazilimlar 6grencinin 6grendigi teorik
bilgilerin sanal bir ortamda pratige dokiilmesi olarak 6zetlenebilir. Gorsel unsurlarla 6grenmenin daha iyi sonuglar
verdigi bilinen bir gergektir. Bu sebeple egitsel yazilimlarin kullanimi her gecen giin artmaktadir.

Bu caligmada ise egitsel yazilimlarin havacilik yonetimi boliimiinde kullanilabilirligi iizerine arastirmalar yer
almaktadir. Havacilik yonetimi boliimii havacilik alaninda yoneticiler yetistirme misyonuna sahiptir ve 6grencilere
yonetim ile ilgili teorik birgok ders vermektedir. Ancak diger bolimlerde oldugu gibi (Hava trafik kontrol, Ugak
gbévde motor bakim, Havacilik elektrik elektronigi, Pilotaj) havacilik yonetimi boliimiinde bu bilgileri gergek
hayatta nasil kullanacaklarini1 gésteren simiilasyon veya laboratuvar gibi uygulamali dersler mevcut degildir. Bu
durum 6grenciler meslege basladiklar1 zaman bazi zorluklar yasamalarina sebep olmaktadir.

Arastirmanin amact farkli havaalanit yonetimi simiilasyonlarmin karsilastirilmasidir. Arastirma sonucunda
havacilik  yonetimi b6liminde havaalam1 y6netimi konusundaki derslerin  hangi simllasyon ile
desteklenebilecegine yonelik uygulama yapilmistir. Havacilik yonetimi dgrencilerinin mesleki gelisime katkida
bulunabilecek simiilasyonlar degerlendirilmistir. Farkli senaryolarla havaalani yonetimi stratejilerini
destekleyebilecek simiilasyonlar olusturulmustur.

Anahtar Kelimeler: Egitsel Yazilim, Simiilasyon, Havaalan1 Y 6netimi

Airport Management Strategies: Application with Airport Simulations

ABSTRACT

Today, the development of technology has led to innovations in education, as in many other fields. One of these
innovations was the use of educational software. Educational software can be summarized as putting the theoretical
knowledge learned by the student into practice in a virtual environment. It is a known fact that learning with visual
elements give better results. For this reason, the use of educational software is increasing day by day.

In this study, there are researches on the usability of educational software in aviation management department.
The aviation management department has a mission to train managers in the field of aviation and provides students
with many theoretical courses on management. However, as in other departments (Air traffic control, Aircraft
body engine maintenance, Aviation electrical electronics, Pilotage), there are no applied courses such as simulation
or laboratory that show how to use this information in real life. This situation causes students to have some
difficulties when they start their profession.

The aim of the research is to compare different airport management simulations. As a result of the research, an
application has been made on which simulation can be used to support the courses on airport management in the
aviation management department. Simulations that can contribute to the professional development of aviation
management students were evaluated. Simulations that can support airport management strategies with different
scenarios have been created.

Keywords: Educational Software, Simulation, Airport Management
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OZET

Girisimcilik kavrami 6nemini her gilin artiran bir kavram olup, iilke ekonomileri i¢in vazgecilmez derecede
degerlidir. Girisimcilik tilkelerin refah diizeyleri ilizerinde de etkilidir. Girisimcilik egilimi kisilik 6zellikleri,
demografik ozellikler, cevresel unsurlar gibi pekgok faktor ile iligkilidir. Bu arastirmanin amaci iiniversite
ogrencilerinin girisimcilik egilimleri ile liderlik 6zellikleri arasindaki iligkileri incelemektir. Bu amagla 2020 y1lt
Mayis ayinda kolayda 6rneklem yontemi ile Canakkale Onsekiz Mart {iniversitesi dgrencilerinden 174 kisiden
anket araciligr ile veri toplanmistir. Veri toplama araci olarak kullanilan anket {i¢ béliimden olusmakta olup
demografik 6zellikler i¢in 11 soru sorulmustur. Ankette yer alan dlgekler i¢in, Bass ve Avolio (1995) tarafindan
gelistirilen ve 35 ifadeden olusan ¢ok faktorlii liderlik 6lgegi (MLQ 5X-Short), girisimcilik egilimi i¢in ise 6
ifadeden olugsan Smart ve Conant (1994) tarafindan gelistirilen dlgek kullanilmistir. Toplanan veriler istatistiki
analiz programi yardimiyla analiz edilmistir. Analiz sonuglarina gore ¢ok faktorlii liderlik 6lgegi doniisimcii ve
etkilesimci liderlik olmak iizere iki boyutta incelenmekte olup, 6grencilerin girisimcilik egilimleri ile doniisimcii
liderlik 6zellikleri arasinda pozitif yonlii bir korelasyon oldugu ve girisimcilik egilimlerindeki artisin doniistimcii
liderligi olumlu yonde etkilemekte oldugu bulgusuna ulagilmistir.

Anahtar Kelimeler: Girisimcilik, Girigimcilik Egilimi, Dontisiimcii Liderlik, Etkilesimci Liderlik

A Research on the Leadership Features and Entrepreneurial Orientation of
University Students

ABSTRACT

The concept of entrepreneurship is a concept that increases its importance every day and is indispensable for the
economies of the country. Entrepreneurship also affects the welfare levels of countries. Entrepreneurial orientation
is associated with many factors such as personality traits, demographic features, and environmental factors. The
aim of this study is to examine the relationship between entrepreneurial orientation and leadership characteristics
of university students. For this purpose, data were collected from 174 students of Canakkale Onsekiz Mart
University through a questionnaire in May 2020 with the easy sampling method. The questionnaire used as data
collection tool consisted of three parts and 11 questions were asked for demographic characteristics. For the scales
in the questionnaire, the multi-factor leadership scale (MLQ 5X-Short), which consists of 35 statements, and which
was developed by Bass and Avolio (1995) was used. For entrepreneurship orientation, the scale developed by
Smart and Conant (1994) consisting of 6 statements was used. The collected data was analyzed with the help of
statistical analysis program. According to the results of the analysis, the multifactor leadership scale was studied
in two dimensions: transformative and interacting leadership. It has been found that there is a positive correlation
between students ' entrepreneurial orientation and transformational leadership traits, and that the increase in
entrepreneurial tendencies positively affects transformational leadership.

Key Words: Entrepreneurial, Entrepreneurial Orientation, Transformational Leadership, Transactional
Leadership
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1990’11 yillarin ikinci yarisinda dogan ve Z Kusag1 olarak da adlandirilan kesim, bugiin itibariyla 2,47 milyar
niifusuyla diinya popiilasyonunun %32’sini, yani en kalabalik yas grubunu olusturmaktadir. Tiirkiye’de de genel
niifusun %25’ini olusturan Z Kusagi’nin karsilig1 olan kitle, toplumsal yasami kendi degerleri ve yasam bigimleri
1s181nda yeniden yapilandirirken, modadan ekonomiye, tiikketim aligkanliklarindan iletisime kadar hemen hemen
her alanda tercihlerini belirleyici unsur haline getirmektedir. Bu evrilme siirecinden en ¢ok etkilenmesi beklenen
alanlardan biri de dogal olarak siyaset kurumudur. Gelecegin siyaset yapma bi¢imi ve politik yaklagimlar1 Z
Kusagi’nin kriterleri 1518inda yeniden dizayn edilecektir. Dolayisiyla, Z Kusaginin siyasi kanaatlerinin nasil
olustugunu, hangi etkenlerin hakim oldugunu bilmek, siyaset kurumunun yarinlarina dair rasyonel 6ngoriilerin
gelistirilmesi agisindan ¢ok dnemlidir.

Medya, toplumun genel kanaatlerinin olusumunda en etkili giiglerden biridir. Ancak “Internet ¢ocuklar1” olarak
da adlandirilan Z Kusaginin medya ile etkilesimi de farklilasmaktadir. Calismaya konu olan arastirmamizin
bulgulari, geleneksel medyanin Z kusa@: iizerindeki etkisinin gittike azaldigini gostermektedir. Ozellikle akilli
cep telefonlarinin kullaniminin yayginlagmasiyla zaman ve mekan sinirlamasint ortadan kaldiran yeni medya Z
Kusag: tarafindan ¢cok daha cazip bulunmakta, glinliimiizlin dijital iletisim sistemleri genel kanaatlerin olusumunda
basat rol iistlenmektedir.

Yaptigimiz aragtirma Tirkiye’de Z Kusaginin siyaseti ve siyasi gelismeleri ¢ok yakindan takip ettigini ortaya
¢ikarmaktadir. Arastirma sorularina yanit veren genglerin %89’u secimlere katildigimi ve oy kullandigim
belirtmektedir. Tiirkiye’de gergeklestirilen son ulusal se¢im olan 31 Mart 2019 yerel segimlerinde katilimin %84,6
oldugu diistiniildiigiinde Z Kusaginin segmen duyarliliginin Tiirkiye ortalamasinin tizerinde oldugu goriilmektedir.
Dolayistyla, 10 milyona ulasan bir segmen kitlesini temsil eden Z Kusaginin kanaati, 6niimiizdeki yillarda Tiirkiye
siyasetini belirleyen en onemli faktorlerden biri olacaktir. Arastirmada Z Kusagi gencliginin geleneksel
propaganda yontemlerinden etkilenmedigi bulgusuna ulasilmis ve genglerin %47°si siyasi gelismeleri sosyal
medyadan, %29°u ise internet medyasindan takip ettigini belirtmistir. Bu sonuglar, gelecekte mevcudiyetini
korumak ve giiclinii pekistirmek isteyen siyasi partiler ve siyasetgiler i¢in Z Kusagina ulagmalarinin, bu kesimi
ikna edebilmelerinin Onemini ortaya koymaktadir. Dolayisiyla, arastirmamizin bulgularina gore, siyaset
kurumunun yeni medya ile iliskilerini gozden geg¢irmesinin dnemi, ayni zamanda geleneksel medyanin da yeni bir
yapilanma igine girmesinin gerekliligi 6ne ¢ikmaktadir.

Anahtar Kelimeler: Z Kusagi, Medya, Siyaset, Yeni Medya

The Role of the Media in the Formation of the Political Opinion of
Generation Z in Turkey

ABSTRACT

The segment, which was born in the second half of the 1990s and also called Generation Z, constitutes 32% of the
world population, ie the most crowded age group, with a population of 2.47 billion as of today. The mass, which
is the equivalent of Generation Z, which also accounts for 25% of the general population in Turkey, restructures
social life in the light of its own values and lifestyles, making its preferences a determining factor in almost all
areas, from fashion to the economy, from consumption habits to communication. One of the areas that are expected
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to be affected the most by this evolution process is naturally the political establishment. The politics and political
approaches of the future will be redesigned in the light of Generation Z's criteria. Therefore, it is very important
to know how the political opinions of Generation Z are formed and which factors are dominant in terms of
developing rational predictions about the future of the political establishment.

The media is one of the most influential forces in the formation of the general opinion of society. But the interaction
of Generation Z, also called” Internet children, " with the media also differs. The findings of our research, which
is the subject of the study, show that the impact of traditional media on Generation Z is gradually decreasing. New
media, which eliminates the limitation of time and space, is much more attractive to Generation Z, especially with
the widespread use of smart mobile phones, and today's digital communication systems play a major role in the
formation of general beliefs.

Our research reveals that Generation Z in Turkey follows politics and political developments very closely. 89% of
young people who answered research questions stated that they participated and voted in elections. Considering
that the turnout in the 31 March 2019 local elections, the last national election in Turkey, was 84.6%, it is seen
that the voter sensitivity of Generation Z is higher than the average in Turkey. Therefore, the opinion of Generation
Z, which represents an audience of voters reaching 10 million, will be one of the most important factors
determining Turkish politics in the coming years. The study found that Generation Z youth were not influenced
by traditional propaganda methods, and 47% of young people said that they follow political developments on
social media and 29% on internet media. These results demonstrate the importance of reaching Generation Z and
convincing this segment for political parties and politicians who want to maintain their presence and consolidate
their power in the future. Therefore, according to the findings of our research, the importance of reviewing the
relations of the political institution with the new media, as well as the need for the traditional media to enter into
a new structure is highlighted.

Keywords: Generation Z, Media, Politics, New Media
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Covid-19 pandemisiyle birlikte, isletmelerin internet ve yeni iletisim teknolojileri araglarindan yararlanma diizeyi
son derece artmustir. Kent ve Taylor (1998) tarafindan ileri siirillen “diyalojik iletisim”, Facebook, Twitter,
Youtube ve Blog paylasimlart gibi sosyal ag siteleri sayesinde gelismistir. “Diyalog zemininde siirdiiriilen
iletisim”, “c¢ift yonlii iletisim”, “diyaloga dayali iletisim” ya da “iki yonlii simetrik iletisim” olarak tanimlanan,
“diyalojik iletisim”, isletmelerin siirdiiriilebilirlikleri a¢isindan ¢ok dnemli bir kavramdir. Bu ¢caligmada, diyalojik
iletisimin isletme yonetimindeki roliiniin ortaya konulmasi amag¢lanmigtir. S6z konusu kavramin kullanildigt
¢aligmalarin literatiir taramasiyla incelenmesi, birlikte kullanildigi 6rgiitsel kavramlarin, iliski ve etki durumlarinin
da belirlenmesi ve bu dogrultuda yoneticilere ve gelecekteki arastirmacilara yonelik onerilerin gelistirilmesi
¢aligmanin ikincil amaglar1 arasindadir. Bu baglamda, Science Citation Index (SCI) veri tabaninda “dialogic
communication”, “management” yazildiginda 9 derleme makalesi ve 268 arastirma makalesi olmak iizere 277
makaleye ulagilmistir. 277 makale bu ¢aligmanin ana kiitlesini olusturmustur. Ancak, bu c¢alismada diyalojik
iletisim sadece isletme yonetimi agisindan ele alinacagindan, isletme ve yonetim ile ilgili olan makaleler se¢ilmis
ve diger caligmalar kapsam disi birakilmistir. Buna gore, 2011-2020 yillar1 arasinda yayinlanan SCI veri
tabanindaki toplam 21 makale literatiir taramasina dahil edilmistir. Ayrica, ulusal yazin ile ilgili Google Scholar
veri tabaninda ise “diyalojik iletisim”, “isletme yOnetimi” yazildiginda 254 akademik calismaya ulagilmistir.
Ancak ulagilan ¢alismalarin ¢ogu, belediye yonetimi, kamu yonetimi, sivil toplum kuruluslarinin ydnetimi ve
halkla iligkiler ile ilgili oldugundan sadece isletme yonetimi ile ilgili oldugu diistiniilen 2010-2020 yillar1 arasinda
yayinlanan 25 akademik caligma literatiir kapsamina dahil edilmistir. Dolayisiyla, literatiir taramasi ulusal ve
uluslararasi diizeyde toplam 46 akademik ¢aligma ile gergeklestirilmistir. Literatiir taramas1 sonucunda, diyalojik
iletisimin o6zellikle COVID-19 pandemisi déneminde isletmelerin siirdiiriilebilirligi agisindan olduk¢a 6nemli
roliiniin oldugu belirlenmistir. Ayrica, isletme yonetiminde diyalojik iletisim kavraminin, “6rgiitsel etkinligin
artiritlmas1”, “stratejik iletisim yonetimi”, “finansal iletisim”, “kurumsal itibar yonetimi”, “marka yonetimi”,
“kurumsal sosyal sorumluluk”, “kurumsal vatandaslik anlayis1” ve “kurumsal paydas yonetimi” gibi kavramlarla
iliskili oldugu ortaya konulmustur. Bununla birlikte, diyalojik iletisim kavraminin, 6rgiitsel/kurumsal iletigim,
kiiltiirlerarasi iletisim, marka iletisimi, dijital iletisim, pazarlama iletisimi ve stratejik iletisim kavramlart ile de
birlikte ¢aligildig1 gézlenmistir.

Anahtar Kelimeler: Diyalojik Iletisim, Isletme Yonetimi, COVID-19 Pandemisi

The Role of Dialogical Communication in Business Management: A Review
Study

ABSTRACT

With the Covid-19 pandemic, the level of use of the internet and new communication technologies has increased
immensely. “Dialogical communication”, put forward by Kent and Taylor (1998), has developed thanks to social
networking sites such as Facebook, Twitter, Youtube and Blog posts. “Dialogical communication”, which is
defined as “communication on the basis of dialogue”, “two-way communication”, “dialogue-based
communication, or “two-way symmetrical communication”, is a very important concept for the sustainability of
businesses. In this study, it is aimed to reveal the role of dialogic communication in business management. The
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secondary objectives of the study are to examine the studies in which the said concept is used, to determine the
organizational concepts, relationships and impact states in which it is used together, and to develop suggestions
for managers and future researchers in this direction. In this context, with writing "dialogic communication™ and
"management” in the Science Citation Index (SCI) database reached 277 articles, including 9 review articles and
268 research articles. 277 articles formed the main population of this study. However, since dialogic
communication will only be handled in terms of business management in this study, articles on business and
management were selected and other studies were excluded. Accordingly, a total of 21 articles in the SCI database
published between 2011-2020 were included in the literature review. In addition, 254 academic studies were
reached when "dialogic communication", "business management" was written in the Google Scholar database on
national literature. However, since most of the studies obtained are related to municipal administration, public
administration, the management of non-governmental organizations and public relations, 25 academic studies
published between 2010-2020 were included in the scope of the literature. Therefore, the literature review was
carried out with a total of 46 academic studies at national and international level. As a result of the literature
review, it has been determined that dialogic communication has a very important role in terms of the sustainability
of businesses, especially during the COVID-19 pandemic. In addition, it has been determined that the concept of
dialogic communication in business management is associated with concepts such as increasing organizational
effectiveness, strategic communication management, financial communication, corporate reputation management,
brand management, corporate social responsibility, corporate citizenship understanding, and corporate stakeholder
management. Moreover, it has been observed that the concept of dialogic communication is also studied with the
concepts of organizational / corporate communication, intercultural communication, brand communication, digital
communication, marketing communication and strategic communication.

Keywords: Dialogical Communication, Business Management, COVID-19 Pandemic
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Ev temizligi endiistrisi temizlik endiistri iginde yatay baglamda gelisen ve 6zgiirce ¢alisan genellikle giinliik sigorta
yaptirilan ya da zaman zaman yaptirilmayan herhangi bir isletmeye bagli olarak ¢alismayan, kulaktan kulaga “isini
iyi ve glivenli yapan” kadinlardan olusan bir ¢alisma alamdir. Bu endiistri i¢erisinde belirleyici olan igini iyi yapma
ve kulaktan kulaga bu iyi yapisin siirdiiriilmesi ve giiven ¢ergevesinin olusturulmasidir. Bu ¢aligma “onlar i¢in
durmanin olmadigy, sitirekli ¢aligmanin var olageldigi” bir baglamda acaba bu “6teki kadinlarin” sorunlar1 nedir,
bu sorunlara bir ¢are var mudir, giivenliklerini ifade edici bir tartigma {retilir mi? soru(n)larina bagli olarak

gerceklestirilmistir.

Anahtar Kavramlar: Ev Temizligi Endiistrisi, Oteki Kadinlar, Nitel Arastirma.

There Is No Stopping For Them, There Is Constant Work For Them:
The ""Other Women™ In The House Cleaning Industry

ABSTRACT

The housekeeping industry is a field of work that develops in a horizontal context within the cleaning industry and
consists of women who work freely, generally do not work depending on any business that is insured daily or
sometimes not, and by word of mouth “doing their job well and safely”. The decisive factor in this industry is
doing its job well and maintaining this good word of mouth and establishing a trust framework. This work is in
the context of "there is no stopping for them, there is continuous work", what are the problems of these "other
women", is there a solution to these problems, is a discussion produced to express their security? It was carried
out depending on the question (n) s.

Keywords: House Cleaning Industry, Other Women, Qualitative Research.
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OZET

Icinde bulundugumuz zaman diliminde reklamlar, ¢ok gesitli iletisim araclariyla yasami ayrilmaz bir pargasi
haline gelmistir. Giinlik yasantimizda neredeyse her yerin reklamlarla donatildigi ve yerli yersiz, zamanl
zamansiz siirekli bir mesaj bombardimanina maruz kaldigimiz, artik pek c¢ok kisi tarafindan kaniksanan bir
gercektir. Reklamin tarihi her ne kadar ilk toplumlara kadar uzansa da bu g¢alisma, reklamin bilgi ve iletisim
teknolojileriyle ulastig1 su anki varligina odaklanmaktadir.

Tuketim toplumunun vazgegilmez unsuru olan reklamlarda temel amag {iriin ya da hizmet hakkinda hedef olan
tiiketicinin ikna edilmesidir. En basit anlatimla satin alma davranisi kazandirmaya yonelik bir etkinlik olarak
reklamda basariya ulagmak, alicimin dikkatini ¢gekmekle miimkandir. Dikkatin 0riin ya da hizmete ¢ekilmesi ise
elbette ¢ok boyutlu ve detayli bir ¢aligmanin {iriiniidiir. Reklam, yayinlandigi mecranin &zelliklerine ve
gerekliliklerine gore sekillendirilir ancak iknada basarinin anahtar1 mesajin dikkat ¢ekici unsurlarla bezenmesiyle
miimkiindiir. S6z sanatlar1 da alicinin ilgi ve dikkatini ¢ekmede temel bir rol oynamaktadir.

Bu ¢aligsmada, teshis ve intak sanatinin reklamlardaki kullaniminin sonuglarini ortaya ¢ikarmayi amaglanmistir.
Bunun i¢in ¢esitli tarihlerde televizyonda yayinlanmis reklamlar, amagli 6rneklem yoluyla secilmis ve etkinin
artirilmasinda bahsi gegen s6z sanatlarindan yararlanildigi goriilmiistir.

Anahtar Kelimeler: Reklam, Tiiketim Toplumu, S6z Sanatlari, intak, Teshis.

The Use of “Intak” And “Teshis” Arts in Advertisements

ABSTRACT

In the present period the advertisements have become an inseparable part of life through various means of
communication. In our daily life it is an ordinary fact that almost everywhere is rigged with advertisements and
that we are perpetually exposed to message bombardments improperly and untimely. Although the history of
advertisement is traced to the oldest societies, this study is focused on the present prevalence of advertisement that
is realized by the technology of information and communication.

The main aim of advertisement as the indispensable element of consumer society is to persuade the targeted
consumers about a product or a service. To gain success in advertisement as an activity to create a purchasing
behavior is possible through attracting the attention of customers. The attraction of attention to a product or service
is of course a result o multidimensional and detailed work. Advertisement is shaped according to the characteristics
and requisites of the field it is featured in, but the key to success in persuasion is decking the message with attention
grabbing elements. The arts of speech play a basic role in attracting the attention and interest of receiver.

This study aims to find out the consequences of the use of “teshis” and “intak” arts in advertisements. To do this,
the advertisements broadcasted in different times on television are chosen by purposeful sampling and it is seen
that advertisements use the mentioned arts of speech for the aim of increasing their influence.

Keywords: Advertisement, Consumer Society, Arts of Speech, Teshis, Intak.
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OZET

Tiirkiye’nin en biiyiik sirketlerini analiz etmek amaciyla 2007 yilindan itibaren her yil hazirlanan Fortune 500
listesinde kurumlar satis hacimlerine ve temel finansal gostergelerine gore siralanmaktadir. Kurumlarin 2019 yili
net satislarinin, ihracat ve karlilik oranlarinin temel 6lgiit alindig1 liste ile Tiirkiye’nin en biiyiik sirketleri
belirlenmistir. Stratejik yonetim, bir isletmenin ama¢ ve hedeflerini gerceklestirebilmesi i¢in gerekli tiim
ihtiyaclarinin siirekli olarak planlanmasi, izlenmesi, analizi ve degerlendirilmesidir. Stratejik yonetim kapsaminda
onemli iki kavram olan kurumlara ait vizyon ve misyon beyanlari, ¢alisanlar1 ortak bir odak noktasinda
birlestirerek, herkesin tek bir amag¢ i¢in caligmasim saglarken organizasyonda verimliligi ve iretkenligi de
artirmaya yardimci olmaktadir. Vizyon ve misyon ifadeleri kurumlarin basarisi igin kritik dnem tagimaktadir.
Aragtirmanin amaci Fortune 500 arastirmasiyla belirlenen Tiirkiye’nin en ilk 10 biiyiik sirketine ait misyon ve
vizyon ifadelerinin stratejik yonetim bakis agisiyla degerlendirilmesidir.

Anahtar Kelimeler: Stratejik Ydnetim, Misyon, Vizyon, Fortune 500

Evaluation of Vision and Mission Statements from a Strategic Management
Perspective: An Analysis on Turkey's Top 10 Companies

ABSTRACT

Companies are ranked according to sales volume and key financial indicators in order to analyze Turkey's largest
companies prepared by the Fortune 500 list every year since 2007. The biggest companies in Turkey is taken of
2019 net sales of enterprises, exports and profitability ratios with a list of basic criteria. Strategic management is
the continuous planning, monitoring, analysis and evaluation of all the needs of an enterprise to achieve its goals
and objectives. The vision and mission statements of organizations, which are two important concepts within the
scope of strategic management, unite employees in a common focal point, help everyone to work for a single
purpose while helping to increase efficiency and productivity in the organization. Vision and mission statements
are critical to the success of organizations. The aim of research is to evaluate the mission and vision statements of
the Turkey's first 10 largest companies determined by Fortune 500 list from the point of view of the strategic
management.

Keywords: Strategic Management, Mission, Vision, Fortune 500

123



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Dogrudan Yabanci Yatirimlarin “istihdama Olan Etkisi: Gelismis ve
Gelismekte Olan Ulkeler Uzerine Ekonometrik Analiz

Asst. Prof. Dr. Mehmet ALTUNTAS
Nisantas: University
mehmet.altuntas@nisantasi.edu.tr

Orcid: 0000-0003-2043-3168

Res. Asst. Siimeyya ALTUNTAS
Istanbul Medipol University
saltuntas@medipol.edu.tr

Orcid: 0000-0002-6834-8981

OZET

Dogrudan yabanci sermaye yatirimlari, ddemeler dengesi, istihdam, ekonomik biiyiime, biitce ve enflasyon gibi
makroekonomik biiyiikliikleri etkilemektedir. Ozellikle gelismekte olan iilkelerde issizligin artmasi, birgok
ekonomik ve sosyal sorunu beraberinde getirmis ve politika yapicilarini igsizligi azaltici arayiglara yoneltmistir.
Bu iilkelerde yurt i¢i kaynaklarin yetersiz olmasi, yabanci kaynaklara olan ilgiyi artirmis ve dogrudan yabanci
sermaye yatirimlarinin 6nemi giin gectikce artig gostermistir. Bu gergevede ¢aligmanin amaci 2000-2017 dénemi
icin gelismis ve gelismekte olan iilke gruplarina yonelik dogrudan yabanci yatirimlar (FDI) ve istihdam orani
(EMP) arasindaki iliskiyi incelemektir. Bunun i¢in panel birim kok, es biitiinlesme ve nedensellik analizlerinden
yararlanilmistir. Nedensellik analizine gore ise her iki iilke grubu i¢in FDI degiskeninin EMP degiskeninin
Granger nedeni oldugu, EMP’nin FDI degiskeninin Granger nedeni olmadig1 sonucuna varilmistir. Buna gore
dogrudan yabanci yatirimlarindan istihdama tek yonlii nedensellik oldugu sonucuna varilmaktadir.

Anahtar Kelimeler: Dogrudan Yabanci Yatirimlar, Istihdam, Panel Esbiitiinlesme

The Effect of Foreign Direct Investments on Employment: Econometric
Analysis on Developed and Developing Countries

ABSTRACT

Foreign direct investments affect macroeconomic aggregates such as balance of payments, employment, economic
growth, budget and inflation. Increasing unemployment, especially in developing countries, brought along many
economic and social problems and led policy makers to seek to reduce unemployment. The insufficient domestic
resources in these countries increased the interest in foreign resources and the importance of direct foreign capital
investments has increased day by day. In this context, the aim of the study is to examine the relationship between
foreign direct investments (FDI) and employment rate (EMP) for developed and developing country groups for
the period 2000-2017. For this, panel unit root, cointegration and causality analysis were used. According to the
causality analysis, it was concluded that the FDI variable for both country groups was the Granger cause of the
EMP variable, and the FDI variable of EMP was not the Granger cause. Accordingly, it is concluded that there is
one-way causality from foreign direct investments to employment.

Keywords: Foreign Direct Investment, Employment, Panel Cointegration Test
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OZET

Yirmi birinci yiizyilda kariyer gelisiminin belirsizligi ve yordanamazligi kabul edildiginde, iletisim hiz1
organizasyonlarin yeni bigimleri, degisimin hizi ve miktar1 yasam boyu dgrenme gereksinimi, kiiresellesme, sans
eseri gergeklesen ve sozlesmeli ¢alismanin ortaya ¢ikmasi, hizh teknolojik yenilikler gibi “yeni gergeklikleri” ele
alan bir kuram gelistirmislerdir. Kariyerler i¢in kaos kurami, kariyer gelisim siirecinde degisimin belirsizligin ve
karmagikligin etkisini kabul etmeye hazir bir kuramdir. Ayni zamanda kariyer yapilandirma kuramindaki gibi
kariyer gelisiminin manevi boyutlariyla baglantilarin kuruldugu bir kuramdir ve dogrusal olmamaya dikkat
cekmektedir. Kariyer davranisi gibi dogrusal olmayan sistemlerde kii¢iik ya da 6nemsiz ve planlanmamig oldugu
diisiiniilen olaylar kariyer gelisiminde 6nemli etkilere sahip olabilir. Kariyer gelisimi i¢in kaos kurami gelismekte
olan ve kariyer gelisim siirecinde degisimin belirsizligin ve karmasikligin etkisini kabul etmeye hazir bir kuramdir.
Daha agikgasi kariyer gelisiminde anlam ¢ikarmaya, baglantili olmaya amaca ve askinliga yonelik bir kuramdir.
Bu baglamda bu ¢aligma kariyer gelisimine kaos kurami agisindan deginilerek agiklanmaya calisilacaktir.

Anahtar Kelimeler: Kiiresellesme, Kariyer Kaosu, Kariyer Geligtirme

A Study Of The Chaos Theory For Careers
ABSTRACT

Given the uncertainty and unpredictability of career development in the twenty-first century, they
developed a theory that addresses "new realities” such as the speed of communication, new forms of
organizations, the need for lifelong learning, globalization, the emergence of chance and contract work,
and rapid technological innovations. Chaos theory for careers is a theory ready to accept the impact of
uncertainty and complexity of change in the career development process. It is also a theory in which
connections are made with the spiritual dimensions of career development as in career structuring theory
and draws attention to nonlinearity. Events that are considered minor or insignificant and unplanned in
nonlinear systems such as career behavior can have significant effects on career development. Chaos
theory for career development is a theory that is emerging and ready to accept the impact of uncertainty
and complexity of change in the career development process. More precisely, it is a theory of meaning,
connection, purpose and transcendence in career development. In this context, this study will try to
explain career development in terms of chaos theory.

Keywords: Globalization, Career Chaos, Career Development
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ABSTRACT

Online grooming is an ever-increasing problem in societies and the time spent online is recently started to rise
drastically. People can become anonymous whilst posting, sharing his/her own opinion, and being a part of online
chatting. Option to be anonymous also brings together the chance for hiding personal identity when making an
attempt on illegal activities. Online grooming is one of the significant areas of aforementioned actions and sexual
predators can easily use online chatting platforms to quickly build a friendly relationship with children or teenagers
to gain their trust and make them share their obscene media files. These sexual predators mostly try to convince
their victims to meet and it may lead to having sexual intercourse with a minor.

In order to draw attention to the huge challenge that most societies face, this study mainly aims to identify predators
in the early stage of online communication. The objective is to do an investigation to detect child grooming
through online chat records by using Machine Learning techniques. In the first part of the study, it has been
achieved to make a multi-label classification on a Wikipedia dataset with more than 95 percent accuracy, where a
given text gets classified based on the toxicity types. The outcome of this work is also used in the second stage
and herein PAN12 dataset has been used to train our model with more than 96 percent accuracy, where suspicious
conversations from the chat records get identified and sexual predators can be recognized.

Keywords: Child Abuse Detection, Online Sexual Predator Identification, Multi-Label Text Classification,
Machine Learning
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OZET

Gerek Anaakim gerekse Elestirel Kitle Iletisim kuramcilarma gére medyanin temel islevlerinden birinin de
kiiltiirlesme veya kiiltiir olusturma islevi oldugu bilinmektedir. Bu baglamda kiiresellesen kapitalist sistemin
toplumlar Uzerindeki ideolojik ve kiltirel egemenligin saglamasinda ¢ok 6nemli bir rol oynadig1 da goz ardi
edilemez. Kiiresel yayin yapan kitle iletisim araglar1 ve yayin platformlarin kiiresel egemen sistemin yeni diinya
diizeni planinin bir par¢asi olmadigini diisiinmekte miimkiin degildir. 500 yildir devam eden zihinsel bir doniisim
hareketinin -modern/sekiiler zihniyetin kiiresel diizeyde egemen olma ¢abasi- gagimizda, dijital ortamlarda gegmis
yiizyilin stratejilerini donistiirerek ve gelistirerek farkli ve yeni bir toplumsal cinsiyet kulturiini medya icerikleri
ile yikarak ve ikame ederek dayatmaktadir. Netflix kitlelere kapitalist emperyalizmin ideolojik degerlerini
ozellikle geng kusaklarin tilketimine yeni bir dil ve formatta sunmaktadir. Escinsellik ve klasik aile yapilarim
tartismaya agan temalarla; Her bir dizi ve sinema filminde geleneksel yapilarin i¢inden garpik cinsellikler ¢ikararak
dogal bir davranigmis gibi masumlagtirmaktadir. Netflix Yeni Diinya Diizeninde sapkin arzularin normallestirildigi
ve her alanda liberallestirilmis bir toplumun insasi i¢in kiiresel gosteri alani islevini yerine getirmektedir. Fetigist
iceriklerle bir taraftan geng kusaklarin ergenlik sorunlarina farkli anlamlar yiiklerken diger taraftan onlarin sapkin
davranislarin1 “olaganlastiran”, “mesruluk” ve “hosgorii” iiretmektedir. Bu calismada bazi Netflix dizileri
(Filmleri) Elestirel Iletisim Teorileri temelinde ¢dziimlemesi yapilacaktir.

Anahtar Kelimeler: Netflix, Yeni Diinya Diizeni, Escinsellik, Kiiresel Ideoloji.

Netflix as an Instrument of the Global Sovereign System

ABSTRACT

According to both Mainstream and Critical Mass Communication theorists, it is known that one of the main
functions of the media is the function of acculturation or creating new culture. In this context, it cannot be ignored
that the media plays an important role in ensuring the ideological and cultural dominance of the globalizing
capitalist system over societies. It is not possible to think that global broadcasting mass media and broadcasting
platforms are not part of the new world order plan of the global dominant system. A mental transformation
movement that has been going on for 500 years- the attempt to dominate the modern / secular mentality at the
global level- imposes a different and new gender culture by transforming and developing the strategies of the past
century in digital environments by destroying and replacing it with media contents. Netflix presents the ideological
values of capitalist imperialism to the masses in a new language and format, especially for the consumption of
young generations. With themes that open up homosexuality and classical family structures to discussion; In each
TV series and movie, he innocents him as a natural behavior by extracting distorted sexualities from traditional
structures. Netflix serves in the New World Order as the global showground for the construction of a society in
which perverse desires are normalized and liberalized in all areas. On the one hand, it gives different meanings to
the adolescence problems of the young generations with fetishist contexts, on the other hand, it produces
"legitimacy™ and "tolerance” that "normalize” their deviant behaviors. In this study, some Netflix TV series
(Movies) will be analyzed on the basis of Critical Communication Theories.

Keywords: Netflix, New World Order, Homosexuality, Global Ideology
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Bu c¢alisma tiiketim kaliplarinin gen¢ gruplar iizerindeki etkisini incelemeyi amaglamaktadir. Bu kapsamda,
tiketiciler ve 6zel bir tiiketici grubu olarak yasa dayali sosyal gruplar ele alinmaktadir. Bu agidan c¢alisma, yagla
tiketim kaliplar1 arasindaki baglantilar iizerinde odaklanmaktadir. Calismada kuramsal yaklagimlar temelinde
betimsel bir analiz gerceklestirilmektedir. Bu dogrultuda konuyla ilgili olarak ¢esitli kuramci ve diigiiniirlerin
goriisleri degerlendirilmektedir. Calismada genel olarak, gitgide daha fazla insanin simgesel tiiketim etkinlikleri
araciligryla gostergeler diinyasmin igine ¢ekildigi vurgulanmaktadir. Tiiketim artik daha fazla anlamlarin
tiiketildigi bir siire¢ olarak karsimiza ¢ikmaktadir. Tiiketim ekonomik bazli tanimlarin yani sira simgeleri de esas
alan daha genis bir ¢er¢eveyi olusturur. Ayni zamanda kiiltiirel meta tiiketimini kapsayan bu siireg, yalnizca iiriiniin
fiziksel Ozelliklerini degil ayrica ona entegre edilen imajlarin da satin alimimi igermektedir. Simgelerin,
gostergelerin, anlamlarin ve imajlarin yayginlik kazandigi tiiketim toplumunda tiiketicilerin satin alma davranislari
da biiyiik farklihk gostermektedir. Ozellikle giiniimiizde kendi 6zgiin kisiliklerini tiiketim kaliplar1 iizerinden dis
diinyaya yansitmak 14-30 yas aras1 geng gruplarda sik¢a rastlanmaktadir. Geng gruplarin kimliklerini; yeme igme,
giyim, spor, bos zaman etkinlikleri ve tatil se¢imleri gibi tiiketim alanlarinda yaptiklari tercihler karakterize
etmektedir. Genglerin, mal veya hizmetlerin igerigine kodlanan simgesel anlamlar vasitasiyla; sosyal siiflarini ve
statiilerini gostermek, gosteris olusturmak ve kendilerini ¢esitli bigimlerde ifade etmek amaciyla tiiketim yaptiklari
goriilmektedir. Bu nedenle, iiriinleri iglevlerinin yani sira sahip oldugu simgesel anlamlar1 i¢in de tiiketme
egiliminin geng gruplar arasinda olduk¢a yaygin oldugu sdylenilebilir.

Anahtar kelimeler: Tiiketim Kaliplari, Tiiketiciler, Geng¢ Gruplar, Simgesel Anlamlar, Anlamlarin Tiiketilmesi

The Influence of Consumption Patterns on Young Groups
ABSTRACT

The study aims to analyze the influence of consumption patterns on young groups. Within this scope the consumers
and the age based social groups as a specific consumer group are considered. In this sense, the study is focused on
the connections between age and consumptions patterns. In the study a descriptive analysis is realized on the basis
of theoretical approaches. Accordingly, the views of a variety of theoreticians and thinkers on the issue are
evaluated. In general, the study emphasizes that gradually more and more people are absorbed by the world of
signs through symbolic activities of consumption. Henceforth, consumption rather appears as a process in which
meanings are consumed. Consumption form a broader frame grounded on symbols beside economically driven
definitions. This process which at the same time involve the consumption of cultural commodity includes not only
purchasing the physical properties of the product but also the images integrated to it. In the consumer society
where symbols, signs, meanings, and images are prevalent the purchasing behavior of the consumers also show
great differences. Especially at the present time one’s reflecting his/her peculiar personality in the external world
is common in 14-30 years age group. The identity of young groups is characterized by their preferences in the
domain of consumption such as food and beverage activities, clothing, sport, spare time activities and holiday
selection. It is seen that through the symbolic meanings coded in the content of goods and services the youth make
consumption in order to show their social status and class, to display themselves, and to express themselves in
various ways. Therefore, it can be said that the tendency to consume products for their symbolic meanings beside
their functions are prevalent among young groups.

Keywords: Consumption Patterns, Consumers, Young Groups, Symbolic Meanings, Consumption of Meaning
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Organik aricilik, dogada bulunan su, polen, nektar ve propolisin koloniler tarafindan toplanarak ar1 {irlinlerine
doniistiiriilmesi islemidir. Organik aricilik faaliyeti tamamen tarim alanlarinda ve dogal florada gerceklestirilir.
Uretimden tiiketime kadar siiren biitiin asamalarda kimyasal ilag ya da sunu besleme yapilmamaktadir. Organik
ariciligin her asamasi kontrol ve sertifikasyon kuruluslari tarafindan denetlenmekte ve sertifikalandirilmaktadir.
Organik aricilikta balin yaninda ari siitii, propolis, polen ve bal mumu gibi ar1 iriinleri de 6nemli bir yer
tutmaktadir. Bu iiriinler tamamen dogal kaynaklardan elde edilmektedir. Insan sagligini olumsuz etkilememek
adimna ilag yerine naftalin, formik asit, asetik asit, laktik asit, oksalik asit, mentol, timol, okaliptol ve kafur gibi
iiriinler kullanilmaktadir.

Bu c¢alismada organik aricilik ve Diinya’daki mevcut durumu incelenmeye calisilmistir. Calismadan elde edilen
bulgular organik aricilik faaliyetinin Diinya iilkelerinde hizli bir gelisme gosterdigini ortaya koymaktadir. Organik
bal ve ar1 tirlinlerine talebin siirekli artmasi organik ariciligin diinya ¢apinda biiyiimesini saglamigtir. 2007 yilinda
535 bin olan organik koloni sayis1 2018 yilina geldiginde yaklasik bes kat bir artis gostermis, 2,6 milyon koloni
varligina ulagmigtir. Ayrica organik koloni sayisi bolge olarak Latin Amerika’da ve Avrupa’da, Ulke olarak
Brezilya, Zambiya ve Bulgaristan’da yogunlagmistir.

Anahtar Kelimeler: Organik Aricilik, Koloni, Bal

Organic Beekeeping and its Current Status in the World
ABSTRACT

Organic beekeeping is the process of collection of water, pollen, nectar, and propolis by colonies and
transformation of these into bee products. Organic beekeeping activities are completely performed in agricultural
areas and natural flora. No chemical drugs or artificial feeding are used in all stages from production to
consumption. Each stage of organic beekeeping is inspected and certificated by control and certification bodies.

Besides honey; bee products such as royal jelly, propolis, pollen, and beeswax take an important place in organic
beekeeping. These products are completely obtained from natural resources. Naphthalene, formic acid, acetic
acid, lactic acid, oxalic acid, menthol, thymol, eucalyptol, and camphor are used instead of drugs in order to avoid
affecting human health negatively.

In this study, organic beekeeping and its current status in the world were tried to be investigated. The findings
obtained from the study reveal that organic beekeeping activities rapidly advance in the countries of the world.
The ever increasing demand for organic honey and bee products has enabled organic beekeeping to expand
worldwide. The number of organic colonies, which was 535 thousand in 2017, increased almost fivefold by the
year 2018 and reached a total of 2.6 million colonies. In addition, the numbers of organic colonies are higher in
Latin America and Europe regions and in Brazil, Zambia, and Bulgaria.

Keywords: Organic Beekeeping, Colony, Honey
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OZET

Tiirk bankacilik sektorii igerisinde yer alan katilim bankalarinin pazar payr ve énemi giderek artmasina ragmen
hedeflenen biiyiime oranlarina ulasilamadig1 goriilmektedir. Katilim bankalariin yogun rekabet ortaminda sektor
paylarin1 hedeflenen pazar payina ulastirabilmeleri ve bankacilik iriin ve hizmetlerini etkili bir sekilde
pazarlamalarina yardimci olmak i¢in X ve Y kusaklarinin katilim bankalarina yonelik algilarinin incelemesi 6nem
arz etmektedir. X ve Y kusaklarinda yer alan tiiketicilerin algilari, farkindaliklari, bilgileri ve dini
motivasyonlarinin bilinmesi, katilim bankalarmin X ve Y kusaklarina mensup tiiketicileri daha iyi tanimalarina ve
dogru pazarlama stratejileri uygulamalarina yardimci olacaktir. Katilim bankalarinin farkli kusaklardaki
tlketicilerinin algilarin1 belirleyebilmesi, tiiketici talep ve beklentilerine yonelik faaliyetler yapabilme, farkli
yatirim iriinleri ve finansman paketleri gelistirebilme ile miisteri odakli kampanyalar diizenleme firsat1 verecektir.
Bu arastirmanin amaci, X ve Y kusaklarinin katilim bankaciligi konusunda algilarini incelemektir. Arastirmada
nicel aragtirma yontemi kullanilarak kolayda 6rnekleme yontemi ile 408 kisiye anket uygulanmistir. Aragtirma
orneklemini Bolu ilinde yagsayan X ve Y kusaklarinda yer alan kisiler olusturmaktadir. Verilerin toplanmasinda
miisteri algisi, farkindalik, bilgi ve dini motivasyon dl¢eklerinden olusan anket formu kullanilmistir. Arastirma
sonuglarina gore; katilimcilarin alg: diizeylerinin demografik 6zelliklere gore istatistiksel olarak anlamli farklilik
gosterdigi tespit edilmistir. Ayrica, Y kusagindaki katilimcilarin algi, bilgi, farkindalik ve dini motivasyon
diizeyleri, X kusagindaki katilimcilara gore daha yiiksek oldugu bulunmustur.

Anahtar Kelimeler: islami Finans, Katilim Bankacilig1, Faizsiz Bankacilik, Tiiketici Algisi, X-Y Kusaklar

Participation Banking as Perceived by Generations X and Y
ABSTRACT

It has been observed that in spite of the growing share and importance of participation banks in Turkish banking
sector, the growth rates targeted have not been met. Therefore, it is deemed important to analyse how generations
X and Y perceive participation banks in order to help participation banks to reach their aims of market share and
be able to effectively do the marketing of their banking products and services, as knowledge of the perceptions,
awareness, knowledge, and religious motivations of the consumers belonging to generations X and Y can enable
participation banks to know more about these customers and choose appropriate marketing strategies. In addition,
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understanding of the perceptions of consumers of different generations may make it possible for participation
banks to carry out activities that suit their consumers’ demands and expectations, to develop various investment
and finance packages, and to organize consumer-oriented campaigns. The present quantitative study aimed to
analyse how consumers from generations X and Y perceive participation banking. A total of 408 participants were
surveyed through convenience sampling method. The study sample was composed of consumers belonging to the
generations X and Y who live in the province of Bolu. Data were collected through a questionnaire that included
the scales of consumer perception, awareness, knowledge, and religious motivation. According to the research
results; It was determined that the perception levels of the participants differed statistically significantly according
to demographic characteristics. Furthermore, consumers from the generation Y were found to have greater levels
of perception, knowledge, awareness and religious motivation than those from the generation X.

Keywords: Islamic Finance, Participation Banking, Interest-Free Banking, Consumer Perception, X-Y
Generations
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OZET

Genel geger bir tabirle degisim, bir durumun ayni kalmamasi olarak tanimlanmaktadir. Zamanin durumlara olan
etkisi, degisim olarak kabul edilmektedir. Degisime agik olmak ayni zamanda gelisime agik olmaktir. Toplumlar
teknolojinin de etkisiyle degisime agik hale gelmislerdir. Degisim toplumlarda olumlu bir gelisme olsa da is
hayatinda calisanlar agisindan bazen olumlu bir durum olarak goriillmemektedir. Calisanlar is hayatlarinda
degisime uyum saglamay1 bir nevi gerilim olarak gérmekte olduklarindan dolay1 degisimden kagmaktadirlar. Is
hayatinda stresin devam etmesiyle beraber calisanlar tiikenmislik hissine kapilmaktadir. Bununla beraber,
calisanlarin performansini olumsuz yonde etkilediginden dolay: tiilkenmislik, giiniimiizde iizerinde durulmasi
gereken onemli bir konu haline gelmistir. Bu ¢alismada Kirikkale Universitesi’nde ¢alisan akademik ve idari
personelin degisime direng egilimlerinin, is stresi ve titkenmislik tizerindeki etkileri arasindaki iliskiyi belirlemek
ve bu degiskenlerin cinsiyet, yas, 6grenim durumu, medeni durum, hizmet siiresi ve ¢aliganlarin bulunduklar
pozisyon gibi demografik degiskenler agisindan farklilik gosterip gostermedigini incelemek amaglanmistir. Anket
yontemi ile 138 kisiye ulasilarak toplanan veriler IBM SPSS 21 istatistik programi aracilig1 ile giivenirlik, frekans,
t testi, Anova, Pearson korelasyon ve basit dogrusal regresyon analizleri yapilarak yorumlanmustir. Calisma
sonucunda; degiskenlere gore farkli sonuglar gdzlemlenmistir.

Anahtar Kelimeler: Degisime Direng, Is Stresi, Tiikenmislik

Analysis of the Relationship between Resistance to Change, and Work
Stress and Burnout

ABSTRACT

In a common sense, a change is defined as a situation that does not remain the same. The effect of time on situations
is accepted as a change. Being open to change is also being open to improvement. With the effect of technology,
societies have become open to change. Although change is a positive development in societies, it sometimes does
not seem to be positive for employees in business life. Employees avoid change because they see in adaptation to
change in their business lives as a kind of tension. With the continuation of stress in business life, employees feel
burnout. However, burnout has become an important issue that needs to be focused nowadays, as it negatively
affects the performance of employees. The aim of this study is to determine the relationship between the resistance
to change tendencies, the effects of work stress and burnout of academic and administrative staff working at
Kirikkale University and to examine whether these variables differ in terms of demographic variables such as
gender, age, education level, marital status, service time and the position of the employees. Reliability, frequency,
t test, Anova, Pearson’s correlation and simple linear regression analysis were performed for the data collected by
reaching 138 people with the questionnaire method in the IBM SPSS 21 statistical program. Different results were
observed according to the variables.

Key Words: Change Resistance, Work Stress, Burnout
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ABSTRACT

Even though the participation and employment rates of female labor force in the Turkish labor market have
increased in recent years successively from 23.3% and 20.8% in 2004 to 34.4% and 28.7% in 2019, which are still
at the lowest rates in the World, except few number of less developed and developing countries, today. Regional
distribution of the female labor participation and employment rates are rather unequal across the level-2 regions
of Turkey (NUTs-2, by the EU classification), which are consequatively 21.4% and 12.4% in a south-east region
(TRC3) at the lowest rates and 43.5% and 38.6% in the east black sea region (TR90) at the highest rates in 2019
(the data are obtained from TUIK=TurkStat). The low female labor participation and employment rates have been
vital handicaps for the developments of the regions and hence the overall of Turkey.

There are many empirical studies on this matter of Turkey, whereas most of the research have employed time
series data or micro data sets on the oveall of Turkey. However, very few number of the empirical research stick
with the regional data analysis, but they mostly do not take care of the recent developments in the empirical
literature. The emprical studies have investigated in general the determinants of the female labor participation and
employment or the relationship between the development and female labor participation and employment in
Turkey. These kinds of empirical research have indeed provided some good deals of contributions into the
literature. However, we could not learn completely from the empirical research why female labor participation and
employment have still been stagnated at the low rates in most of such countries as Turkey, as some of them have
succeesed, for a long period.

The results of a very restricted number of studies emphasize that “the availability of employment opportunities for
women is a major factor in determining labor force participation” (Belloc, 1950); “the participation of women in
the labor market was driven by employment, rather than unemployment” (World Bank, 2006); “labor force
participation appears mainly responding to job creation in particular for females beside other demographic and
economic factors” (Ortiz-Ospina and Tzvetkova, 2017); “labor force participation responds substantially to
demand for labor in some European countries and Turkey” (OECD, 2005; Kose & Gunes, 2003); “low female
participation and employment rates in Turkey are quite likely to be related to the types of created restricted number
of jobs that do not match well to the demands of females in the labor market (Kose & Gunes, 2018).

Considering this finding seriously, we may propose that beyond the social and cultural norms, economic factors
and the others that form obstacles in the society and result in differentiation against females, “a change in the
female employment could cause a change in the female labor participation” or vice versa in such countries as
Turkey. Accordingly, in order to statistically investigate this proposition, as a prominent empirical method this
paper proceeds the Granger causality test between female employment rate and female labor participation rate by
employing the panel data which consist of the 26 NUTs-2 regions of Turkey between the years 2004 and 2019. As
we know so far, there is no such a causality test at least for the Turkey case.

So, this paper exploits a panel data technique that pays attention to the recent empirical considerations. Second
generetion unit root tests and Dumitrescu ve Hurlin (2012) causality test are preferred in this work since the applied
tests suggest cross-dependency and heterogeneity in the data. Also, the test results suggest that all the series are
stationary at their levels. In addition to using the overall female data at age 15 and over, we have used the data
broken into three categories by the age structue of females, which are at age interval between 15-24, 25-54, and
55 and over in the empirical analysis because they are expected to behave differently.

The empirical results suggest that, beyond the other determinants, at the overall extent and at the age interval
between 25-54 the female employment rates have significant impacts on the female labor participation rates, but
not the reverse, across the Turkish regions in the relevant span. However, while the findings suggest a statistically
significant evidence of bidirectional causality between female labor participation rates and female employment
rates at the age cathegory of 55 and over, but they do not offer any significant evidence of causality between female
labor participation rates and female employment rates at the age interval between 15-24. In conclusion, overall
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this paper may suggest that the strategies and policies that increase the female employment rather than female
labor participation is vital to follow particularly at the age interval between 25-54.

Keywords: Turkish Labor Market, Female Labor Participation, Female Employment, Granger Causality,
Regional Differences

JEL Classifications: J21, J24, J82, R12, R23
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OZET

Bu calismanin temel amaci, isletmenin psikolojik durumu olarak da ifade edilen, isletme caligsanlar1 tarafindan
algilanip, onlarin davraniglar1 iizerinde olumlu ve olumsuz etkileri bulunan orgiit ikliminin orgiitte calisan
bireylerin yaraticiliklarini nasil ve ne 6l¢iide etkiledigini inceleyerek, kamu kurumlarindaki etkisini belirlemektir.
Bu amagla Orman Genel Miidiirliigii ve Kocaeli ve Izmit Belediyesinde calisan toplam 153 kamu personeli
iizerinde bir arastirma gerceklestirilmistir ve anket yontemi ile veriler toplanmustir. Orgiit iklimi, bir 6rgiitii diger
orgiitlerden ayiran, zaman gegtikce de o orgiitiin degismez ve kati kurallari haline gelen, ¢aliganlarin davraniglarini
etkileyip; o orgiitii niteleyen ve tamimlayan 6zelliklerin tamamidir. Caliymada orgiit ikliminin organizasyon yapisi,
bireysel sorumluluk, ddullendirme, stres ve destekleyici iklim boyutlar1 ele alinmigtir. Bireysel yaraticilik ise
bireylerin, merakli, bagimsizlig1 yiiksek, daha az geleneksel ve bigimsel, merakli, genis bir bilgi birikimine sahip,
heyecanlara ve duygulara agik, basarili, siirekli elestiri yaptig1 i¢in mutsuz gibi ¢esitli niteliklere sahip olmalaridir.
Caligmanin sonucunda orgiit ikliminin bireysel yaraticilik {izerinde anlamli bir iligkisi oldugu bulunmustur.

Anahtar Kelimeler: Orgiit iklimi, Yaraticilik, Bireysel Yaraticilik.

The Effect of Organizational Climate on Individual Creativity: A Research
in Public Institutions

ABSTRACT

The main purpose of this study is to examine how and to what extent the organizational climate, which is also
referred to as the psychological state of the enterprise, which is perceived by business employees and has positive
and negative effects on their behavior, affects the creativity of individuals working in the organization, and
determines its effect on public institutions.For this purpose, a research was conducted on a total of 153 public
personnel working in the General Directorate of Forestry and Kocaeli and Izmit Municipality and data were
collected by survey method. Organizational climate, separating an organization from other organizations, has
become the constant and strict rules of that organization as time passes, affecting the behavior of employees; they
are all of the features that characterize and define that organization. In the study, organizational structure of the
organizational climate, individual responsibility, rewarding, stress and supportive climate dimensions were
discussed. Individual creativity, on the other hand, is that individuals have various qualities such as curious, highly
independent, less traditional and formal, curious, have a broad knowledge, open to excitement and emotions,
successful, and unhappy because of continuous criticism. As a result of the study, it was found that organizational
climate has a significant relationship on individual creativity.

Keywords: Organizational Climate, Creativity, Individual Creativity.
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OZET

Yenilenebilir enerji kaynaklarinin tiiketimi, fosil bazli enerji kaynaklarinin tersine dogadaki sera gazi miktarini
azaltmaktadir. Diinya 6lgeginde fosil yakitlarin ¢evreye verdigi zararlar ve kaynaklarin sinirlt olmasi nedeniyle
yenilenebilir enerji kaynaklarinin bulunmasina ve yayginlagtirilmasia yonelik ¢abalar giin gegtikce artmaktadir.
Yenilenebilir enerji kaynaklarinin olumlu etkilerine karsilik, bu kaynaklarin diinya enerji tiretimindeki pay1
Ozelikle de gelismekte olan iilkeler agisindan oldukga diisiik seviyededir. Bunun en 6nemli sebebi ise bu enerji
kaynaklarm tretebilecek teknolojik altyapinin olusturulmasina yoénelik finansal olanaklarin yetersiz olmasidir.
Yenilenebilir enerji kaynaklarimin finansmaninda kullanilabilecek ¢esitli finansman yontemleri bulunmakla
birlikte, bu finansmanda yesil tahvil ihract 6nemli bir yer tutmaktadir.

Uluslararasi finans piyasalarinda Green Bonds olarak bilinen Yesil Tahviller, Yesil Tahvil ilkeleri ile uyumlu, yeni
ya da mevcut projelerin, tamaminin ya da bir kisminin finansmani ya da yeniden finansmani i¢in ihrag edilen tahvil
aracidir. GBP ile uyumlu olmasi sart1 ile yesil tahvil ihracinin, bir¢cok sektdr i¢in uygulanmasi miimkiindiir.
Yenilenebilir enerji, enerji verimliligi veya atik su aritimi, elektrikli ya da hibrid ulagim araglari i¢in alt yap1
yatirimlar1 ve geri doniistimlii ambalaj ve dagitim projeleri yesil tahvil ihraci i¢in uygun projelerdir. Dolayisiyla
ihracatgilarin yesil tahvil ihraci yoluyla elde ettikleri fonlarin, sadece ¢evre dostu projelerde, yesil tahvilin dort
temel ilkesine uyumlu olarak kullanmasi gerekmektedir.

Amag: Tirkiye’ de ilk yesil tahvil TSKB tarafindan 2016 yilinda ihrag edilmesine ragmen, Tirkiye’deki yesil
tahvil piyasasi diinyada ihra¢ edilen yesil tahvil ihracatina bakildiginda heniiz istenen diizeyde degildir. Kovid-19
sonrasi daha da popiiler hale gelen yesil tahvil ihracina Tiirkiye’de ve diinyada ilgi hizla artmaktadir. Bu ¢alismada,
Tiirkiye’nin yenilenebilir enerji kaynaklarinin finansmaninda yesil tahvil ihracindan daha fazla yararlanilabilmesi
icin Onerilerinde bulunulmasi amaglanmistir.

Yontem: Calismada diinya ve Tiirkiye ekonomisi i¢in yesil tahvil ihracina ait mevcut veriler degerlendirilmistir.
Boylece Tiirkiye’de yenilenebilir enerji kaynaklarinin finansmaninda kullanilan yesil tahvil ihraci ile bu tahvile
ait diinya ihrac1 arasinda karsilagtirma yapilmistir.

Onemli Bulgular: Tiirkiye birgok gelismekte olan iilkede oldugu gibi enerjide disa bagimli bir iilkedir. Cari ag1gin
biiyiikk bir kismi ise enerji ithalatindan kaynaklanmaktadir. Tiirkiye'nin enerji sektoriinde disa bagimliligini
azaltarak siirdiiriilebilir bir ekonomik biiyiime seviyesine gelebilmesi de yenilenebilir enerji kaynaklarindan daha
fazla yararlanmasini gerektirmektedir. Bu baglamda Tiirkiye ekonomisinde yenilenebilir enerji kaynaklarinin en
onemli finansman yontemlerinden biri olan yesil tahvil ihracinin cazip hale getirilmesi dnem arz etmektedir.
Boylece iilke ekonomisi agisindan diigiik karbonlu kalkinma imkani saglanabilecektir. Tiirkiye’de yesil tahvil
piyasasini gelistirmek igin; yesil tahvil standartlart belirlenmeli, vergisel tesvikler saglanmali, piyasadaki risk
algis1 azaltilmali ve maliyet azaltilmalidir. Bu diizenlemeler yesil tahvil almak isteyen yatirimcilar tesvik ederek,
yenilenebilir enerji kaynaklarinin finansmanini kolaylastiracaktir.

Anahtar Kelimeler: Yenilenebilir Enerji Kaynaklari, Yenilenebilir Enerjinin Finansmani, Yesil Tahvil ihraci.

Green Bond Issue In Financing Renewable Energy Investments: The Case
of Turkey

ABSTRACT
The consumption of renewable energy resources reduces the amount of greenhouse gas in nature, unlike fossil-
based energy resources. Renewable energy resources are increasing day by day, due to the damage caused by fossil

136


mailto:ssumerli@kayseri.edu.tr
mailto:batopcu@kayseri.edu.tr

fuels to the environment and limited resources, efforts to find and spread. Especially for developing countries
despite the positive effects of renewable energy sources, the share of these resources in world energy production
is very low. The most important reason for this is the insufficient financial means to establish the technological
infrastructure that can produce these energy resources. Although there are various financing methods that can be
used in financing renewable energy sources, green bond issuance plays an important role in this financing.

Green Bonds, known as Green Bonds in international financial markets, are bond instruments that comply with
the Green Bond Principles (GBP) and are issued for the financing or refinancing of new or existing projects, in
whole or in part. Green bond issuance is feasible for many industries, provided it is compliant with the GBP.
Renewable energy, energy efficiency, clean drinking water or wastewater treatment, infrastructure investments for
electric or hybrid transportation vehicles, and recyclable packaging and distribution projects are suitable projects
for green bond issuance. Therefore, the funds obtained by exporters by issuing green bonds should only be used
in environmentally friendly projects in accordance with the four basic principles of green bonds.

Aim: In Turkey, despite being the first green bonds issued in 2016 by TSKB green bond market in Turkey it is not
yet at the desired level of export When the green bonds issued in the world. In Turkey, the issue becomes even
more popular after Kovid-19 green bonds and interest is rapidly increasing in the world. The purpose of this study,
the financing of Turkey’s renewable energy resources are located in the proposal in order to benefit more from the
green bond issue.

Method: In the study the available data on the green bond issue were evaluated for Turkey and the world economy.

So with green bonds used to finance the renewable energy sources in Turkey comparisons made between these
bonds of world exports.

Important Findings: Turkey is a country dependent on foreign energy, as in many developing countries. A large
part of the current account deficit arises from energy imports. Sustainable by reducing dependence on external
energy sector in Turkey's economic growth may come to a level also requires benefit more from renewable energy
sources. In this context, the issuance of green bonds to be attractive, one of the most important methods of financing
of renewable energy sources is of great importance in Turkey's economy. Thus, a low-carbon development
opportunity will be provided for the country's economy. To improve the green bond market in Turkey; Green bond
standards should be determined, tax incentives should be provided, risk perception in the market should be reduced
and costs should be reduced. These regulations will facilitate the financing of renewable energy sources by
encouraging investors who want to buy green bonds.

Keywords: Renewable Energy Sources, Financing Renewable Energy, Green Bond Issue.
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OZET

Birlesmis Milletlerin (BM) 2019 Diinya Niifus Projeksiyonu Raporu’na gore diinya niifusunun 2050 yilinda 9.7
miyar civarinda olmasi beklenmektedir. Bu sekilde bir artisin da yoksulluk, yetersiz beslenme, diisiik egitim
seviyesi gibi ek zorluklara yol acacag ifade edilmektedir. Diinya niifusundaki artis ayni zamanda gida ve enerji
tiketiminin de artmasina neden olmaktadir. Giiniimiizde kullanilmakta olan fosil yakit bazli enerji formlar
cevresel zararlarina ragmen yeni yatirimlar tiim diinyada tesviklerle desteklenmektedir. Bu tesvikler komiir, petrol
ve dogal gaz kullanimin1 yayginlastirarak hastaliklara, ¢evre tahribatina ve iklim degisikligine neden olmaktadir.
Uluslararasi Para Fonu'na (IMF) gore, diinya genelinde toplam 4,84 trilyon Euro devlet tesviki insan sagligim
tehdit eden fosil yakitlara ayrilmaktadir. Bu rakamin tiim ilkelerin toplam saglik harcamalarindan daha ytiksek
oldugu ifade edilmektedir. Ancak, fosil yakit rezervlerinin yakin zamanda tiikenecek olmasi endisesi giines,
riizgar, biyo-kutle, biyo-yakit gibi yenilenebilir enerji kaynaklarina (YEK) bir ilgi olusmaktadir. Bu ¢aligmada,
ozellikle tarimsal faaliyetlerde yenilenebilir enerji kaynaklarinin hangi diizeyde kullanildigt ve YEK
potansiyelinin yeteri kadar degerlendirilmemesinin nedenleri arastirilmigtir. Tarimsal amachh YEK
kullaniminin/teknolojilerinin yeterli diizeyde yayginlasmamasi; yiiksek maliyet, uzun geri 6deme siiresi, cevre
bilinci eksikligi, YEK konusunda bilgi yetersizligi gibi nedenlere dayandig: diisiiniilmektedir.

Anahtar kelimeler: Yenilenebilir Enerji, Glines, Rlizgar, Jeotermal, Biyokiitle, Tarim, Teknoloji

The Use of Renewable Energy Resources for Agricultural Purposes and
Barriers to the Spreading of These Technologies

ABSTRACT

According to the United Nations (UN) 2019 World Population Projection Report, the world population is expected
to be around 9.7 billion in 2050. It is stated that such an increase will lead to additional difficulties such as poverty,
malnutrition and low education level. The increase in the world population also causes an increase in food and
energy consumption. Despite the environmental damages of fossil fuel-based energy forms used today,
investments are still supported with incentives all over the world. These incentives cause diseases, environmental
damage and climate change by expanding the use of coal, oil and natural gas. According to the International
Monetary Fund (IMF), a total of 4.84 trillion Euros of state incentives worldwide are reserved for fossil fuels that
threaten human health. It is stated that this figure is higher than the total health expenditures of all countries.
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However, there is an interest in renewable energy sources (RES) such as solar, wind, biomass and biofuel, with
the concern that fossil fuel reserves will soon be depleted. In this study, the level of use of renewable energy
resources especially in agricultural activities and the reasons for the insufficient use of RES potential were
investigated. Insufficient widespread use of RES use / technologies for agricultural purposes; It is thought to be
due to reasons such as high cost, long payback period, lack of environmental awareness, insufficient knowledge
on RES.

Keywords: Renewable Energy, Solar, Wind, Geothermal, Biomass, Agriculture, Technology
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OZET

Tiirklerin kéinat hakkindaki ilk diisiinceleri {izerine yapilan arastirmalarda, en eski donemlerde gok (ugmag)- yer-
su ve yeralt1 (tamu) diinyasiyla ilgili hususlar 6n plana ¢ikmaktadir. Burada tabiat kiiltlerine olan inang ve atalar
kiilti donemiyle ilgili kiiltiir dikkat ¢ekmektedir. Yazili kiiltiirden once, kaya tasvirleri ve resim yazilari, yani
petroglif, ideogram, piktogram ve tamgalar bu hususla ilgili ¢aligmalara 151k tutmaktadir. Eski Tiirk din, inang ve
kulturayle XI.-XII. Yiizyillardan sonraki kaynaklar goz oniinde tutulmakla beraber, s6zkonusu bu dénemler igin
belge sayllamamaktadir. Tiirklerin sonradan kabul ettigi milletlerarasi dinler, kozmolojik manada Tiirk kiiltiiriiyle
ilgili pek ¢ok yeni kavram getirmistir. Kitabelerden, milletlerarasi dinlerin Kok Tiirk dénemi kitabesinde
Budizmin, Uygur dénemi ile ilgili olarak da Maniheizmin Turkler Gzerindeki etkileri, gok-yer ve atalar dini
cevresine ¢ok erken niifuz ettigi anlasilmaktadir. Tirklerin baglangicta evren ile ilgili tasarimlari, ikili evren
anlayisina (dikotomi) dayanmaktaydi. Yaruk ve Karang yani gok ve yer’in temsil ettigi iki ilkeli sistemde
evrenselcilik mevcut olup uygulama ve diisiince yapisinda Tiirklerdeki merkeziyet¢i devlet dini ortaya ¢iktigt
goriilmektedir. Tiirk mitolojik anlatimlari, efsane, masal ve saman dualarinda Tiirklerin evren-kainat anlayisina

iligkin pek ¢ok motif karsimiza ¢ikmaktadir.

Anahtar Kelimeler: Tirk Kozmolojisi, Turk Kozmogonisi, Goktengri, Ter-sub, Hayat Agaci, Oguz Kagan

Turks' Understanding of the Universe and its Reflections on Turkish
Culture

ABSTRACT

In the researches on the first thoughts of the Turks about the universe, issues related to the sky (ugmag), earth-
water and underground world (tamu) come to the fore in the earliest times. Here, the belief in nature cults and the
culture related to the ancestral cult period draw attention. Before written culture, rock depictions and pictograms,
namely petroglyphs, ideograms, pictograms and tamgas, shed light on studies on this issue. Although the old
Turkish religion, belief and culture and the sources after the 11th and 12th centuries are taken into consideration,
they cannot be counted as documents for these periods. International religions adopted by the Turks later brought
many new concepts related to Turkish culture in a cosmological sense. When the inscriptions are examined, it is
understood that international religions, Buddhism in the period of Kok Turk and Manichaeism in the Uighur
period, penetrated the sky-earth and ancestral religious environment very early. The early universe designs of the
Turks were based on the binary universe understanding (dichotomy). There is universalism in the system with two
principles represented by Yaruk and Karang, that is, sky and earth, and it is seen that the centralist state religion
of the Turks emerged in the practice and mentality. In Turkish mythological narratives, legends, fairy tales and
shaman prayers, we come across many motifs related to the Turkish understanding of the universe-universe.

Keywords: Turkish Cosmology, Turkish Cosmogony, Goktengri, Yer-sub, Tree of Life, Oghuz
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OZET

Yiiksekdgretim Kurumu Eyliil 2020 istatistiklerine gore yiliksekdgretime kayith dgrencilerin %1,275’ini doktora
ogrencileri olusturmaktadir. Doktora 6grencilerinin bilyilk ¢ogunlugu mezuniyet sonrasi yiiksek Ogrenim
kurumlarinda akademik kadrolarda veya ¢esitli aragtirma projelerinde ige baglamaktadir. Doktora yapmakta olan
ve doktorasm bitiren kisilere de ayrica devlet destegiyle burs ve calisma imkani sunulmaktadir. Insani degerler
olaylara verilen anlamin temeli olarak diistiniilmekte ve insanlarin diinyay: nasil algiladiklarini etkilemektedir.
Akademik diinyadan beklentiler ise insanlarin aldiklar1 egitimin bir Olgiitii olarak anlam bulmaktadir. Doktora
ogrencilerinin sahip oldugu insani degerler ve akademik diinyadan beklentilerinin anlasilmasi is-isletme-galisan-
yonetici arasi kurulacak iligkilerin ¢ercevesinin giiglii bir sekilde kurulmasi ve devamlilifi agisindan 6nemli
olmaktadir. Bu ¢aligmanin amaci, yonetim ve organizasyon alani doktora 6grencilerinin insani degerleri ile
akademik diinyadan beklentilerini arastirmak, yart yapilandirilmis agik uglu sorular ile elde edilen veriler
lizerinden yakalanan oriintiileri paylagmaktir. Bunun igin ¢alisma bir {iniversitenin ydnetim ve organizasyon
alaninda doktora yapan dgrencilerinden olusan bir grupla gergeklestirilmistir. Tlgili grupla miilakat yapilmis ve
yapilan miilakatlara bagli olarak elde edilen veriler igerik analizi ile degerlendirilmistir. Calismanin yazinda
yapilan doktora egitiminin pratiklerine yonelik faydali olacag: diisiiniilmektedir.

Anahtar Kelimeler: Yénetim ve Organizasyon, Doktora, Insani Degerler, Akademik Beklentiler, Vaka
Caligmasi.

Doing a PhD in Management and Organization:

A Case Study Focused on Human Values and Academic Expectations

ABSTRACT

According to the statistics of the Council of Higher Education in September 2020, 1,275 % of the students enrolled
in higher education are doctoral students. The majority of doctoral students start to work in academic staff or
various research projects in higher education institutions after graduation. Scholarships and employment
opportunities are also provided to those who are doing their doctorate and have completed their doctorate. Human
values are considered as the basis of the meaning given to events and affect how people perceive the world.
Expectations from the academic world find meaning as a measure of the education people receive. Understanding
the human values of doctoral students and their expectations from the academic world is important for the strong
establishment and continuity of the relationships to be established between business-business-employee-manager.
The purpose of this study is to investigate the human values and expectations of doctoral students in the field of
management and organization from the academic world, and to share the patterns captured through the data
obtained with semi-structured open-ended questions. For this, the study was carried out with a group of students
who have a doctorate in the field of management and organization of a university. The relevant group was
interviewed and the data obtained based on the interviews were evaluated with content analysis. It is thought that
the doctorate education in the literature of the study will be beneficial for its practices.

Keywords: Yonetim ve Organizasyon, Doktora, Insani Degerler, Akademik Beklentiler, Vaka Caligmasi.
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Toplumlarin sosyopolitik 6zellikleri, kiiltiirel niteligin ve detaylarin aynasi olarak mimaride anlam bulurken,
kentler, binalar ve yasam alanlar1 da geg¢mis ile bugiin arasinda gidip gelen ve siirekli degisim, doniisim
projeleriyle yok edilmeye ¢aligilan bir anlayisin acimasiz sonuglarini igerirler. Endiistriyel gelisimin mimari agidan
hizlandirdig1 tiretim ve bunun bir sonucu olarak sablon nesneler, kullanim1 kolay, ¢abuk uygulanan, rahatlikla
degistirilebilen nesneler olarak hayatimiza girdiler. Pencere imgesi de, giinimiiz mimari anlayis1 icinde kendine
ait kiiltiirel 6zelliklerinden uzaklasan, estetikten yoksun, olabildigince sablon kullanima déniisen, bulundugu
cografyanin ve var oldugu kiiltiiriin disinda kalan bir endiistriyel iiretime déniistii. Son zamanlarda Istanbul’un
eski semt ve ilgelerinde siklikla karsilastigimiz eski yapilar iizerine uygulanan gokdelen camlari, bu endiistriyel
liretimin bir pargasi seklinde, tiim yapiy1 adeta bir cam kafes igine alip soguk, siradan ve aynilagmis olarak yeniden
bi¢imlendiriyor. Ayni zamanda yapinin iizerine ilave edilen katlarla biiylik bir cam kiitle halinde, eski yapiy1
sikigtirip goriiniirliigiinii kaybettiriyor. Gegmise taniklik etmis bir yapinin, bugiiniin endiistriyellesme siireciyle
kars1 karsiya kalmast onun kimlik kazanmasini imkansiz kilmaktadir. Bu nedenle; kimliksizlesen her yapi,
bulundugu medeniyetin, kiltiiriin ve cografyanin izlerini gelecege tasiyamayarak, endiistriye yenik diisiip, onun
bir pargasi halini alir. Seyit Mehmet Bugukoglu da, mimarideki dil ve sentez catismasina, istanbul’un tarihi
semtlerinde siklikla karsilastig1 deformasyonlar {izerinden pencere imgesi ile dikkat cekmektedir.

Anahtar Kelimeler: Mimari, Kiiltiir, Sanat, Tasarim, Pencere, Imge, Istanbul.

Analysis of the Disidentification of Architecture in Istanbul at the Pivotal
Point of Art and Design, and the “Window” Image in the Paintings of Seyit
Mehmet Bucukoglu

ABSTRACT

While socio-political characteristics of societies find meaning in architecture, with it acting as a mirror for cultural
traits and details; cities, buildings and living spaces carry the brutal consequences of a perception which goes back
and forth between the past and the present and which attempts destruction through constant change and
transformation projects. With industrial development, an acceleration in architectural production and as a result of
this, prefabricated objects which are easy to use, quickly applied and easily changeable objects, have entered our
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lives. The window image also, within the architectural perception of our day has turned into an industrial product
by moving away from its own cultural properties, becoming deprived of aesthetics, by using templates and
becoming excluded from its geographical location and the culture it exists within. Recently, we often come across
skyscraper windows transposed onto old structures in old neighborhoods and areas of Istanbul, these play a part in
industrial production, essentially enclosing the whole structure into a glass cage, reforming it as cold, mundane
and ordinary. At the same time, as a bulky mass of glass with the layers added onto the structure, it compresses
the old structure and causes it to lose its visibility. For a structure which has witnessed the past, facing the process
of industrialization of the present makes it impossible for it to gain an identity. Therefore, every structure which
loses its identity, failing to carry the traces of its own civilization, culture and geography into the future, succumbs
to the developing industry, becoming part of it. Seyit Mehmet Bugukoglu draws attention to the clash between
language and synthesis in architecture through window imagery, on the basis of deformations he has often
encountered in historical areas of Istanbul.

Keywords: Architecture, Culture, Art, Design, Window, Image, Istanbul.
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Bu caligmada, yiiksek lisans 6grencilerinin ¢ok yonlii ve sinirsiz kariyer davranislarini cinsiyet baglaminda incelemek
ve bu davraniglarin bireysel kariyer basaris1 tizerindeki etkisini analiz etmek amaglanmigtir. Kavramsal gergeve
icerisinde kariyer ile ilgili tammlar ve kuramsal galigmalar incelenmistir. Ardindan sinirsiz ve ¢ok yonlii kariyer
tutumlari 6lgeginin ile yapilan bir aragtirma ile degerlendirilmektedir. Aragtirma Eskigehir’de 3 Universitede yiksek
lisans yapan 6grenciler lizerinde yapilmistir Arastirma verileri anket teknigi ile toplanmistir. Toplanan veriler SPSS
22 programi kullanilarak analiz edilmistir. Verileri analiz etmek icin, korelasyon analizi ve hipotez testleri icin regresyon
analizleri yapilmustir. Ayrica tammlayici istatistikler i¢in degisenlerin ortalamalar1 gosterilmistir. Analizler kadinlarin
kariyerlerindeki basarilarmin kendi kendini yonetme faktoriiyle pozitif etkisi oldugunu ve deger odaklilik faktoriiyle
negatif etkisi oldugunu géstermektedir. Ayrica, fiziksel hareketlilik tercihi ile erkeklerin bireysel kariyer basarisi arasinda
negatif bir iligki tespit edilmistir. Sinirsiz kariyer anlayisinin bireysel kariyer basarisiyla ilgisiz oldugu bulunmustur. Bu
ise, kurumsal sinirlar i¢inde ve diginda bireylerle sadece aktif iliskiyi destekleme ve siirdiirme egiliminin bireylerin
kariyerleri konusundaki i¢ hognutluklarini artirmaya yeterli olmadigini gostermektedir.

Anahtar Kelimeler: Cinsiyet, Kariyer, Sinirsiz Kariyer, Cok yonlu Kariyer

Gender Differences in Individual Career Behaviors and Achievements
ABSTRACT

The aim of this study is to review the boundaryless and protean career attitudes in gender context, and analyze the
impact of these attitudes on the individual’s career success. It is aimed to investigate definitions of career within
the conceptual framework. Afterwards, a research conducted is analyzed. The study was conducted on the
boundaryless and protean career attitudes in gender context 176 graduate students in three universities of Eskisehir.
Survey method was used to collect research data. SPSS 22 program was used to analyze the collected data
correlation analysis, and hierarchical regression analyses related to hypothesis tests were conducted to analyze the
data. Furthermore, the mean of the variables for descriptive statistics are shown in the study Analyzes show that
women’s success is positively related with self-determination and negatively related with commitment of value
focused. Also, negative relationship between physical mobility and individual career success of the men success
was identified. This paper expresses the relationship between protean and boundaryless career attitudes and
individual career success of gender and impact on them. Boundaryless career has been found to be unrelated to
individual career success. This shows that the tendency to only support and maintain active relationships with
individuals within and outside institutional boundaries is not sufficient to increase the internal satisfaction of
individuals about their career.

Keywords: Gender, Career, Boundaryless Career, Protean Career
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Amag: Giinlimiiz modern toplumlarinda degisen toplumsal yapiyla birlikte yetersiz kalan ekonomik kaynaklar ile
yayginlasan sosyal sorunlar toplumu farkli arayislara itmis ve yeni egilimleri beraberinde getirmistir. Bu ¢alisma, sosyal
girisimciligin ticari igletmelerle olan farkliligini, Diinya’dan ve Tiirkiye’den baslica 6rnekler sunarak sosyal girisimcilik
uygulamalarinin 6nemine dikkat cekmeyi amaglamustir.

Yontem: Bu ¢alisma sosyal girisimcilik konusu hakkinda kavramsal bilgiler vererek; Diinya’dan ve Tiirkiye’den
orneklerle konu ile ilgili litaretiir arastirmalarinca elde edilen bilgilerle olusturulan kavramsal bir caligmadir.

Bulgular: Geligen sosyal sorumluluk anlayist ile birlikte kar saglama ve sosyal amaca hizmet etme arasinda kdprii olan
sosyal girisimcilik faaliyetleri giderek 6nem kazanmustir.

Sonug: Tiirkiye’deki sosyal girisimcilerin yagadigi zorluklar ticari girisimeilerinde yasadigi zorluklardandir. Fakat geligen
finansal destekler, finansman modelleri, hibe ve tesvikler her iki girisimin (ticari ve sosyal ) 6nlerini agacaktir. Sosyal
girisimler sadece toplumsal sorunlara ¢6ziim tireten yapilar olarak tanimlamak dogru degildir. Sosyal girisimler ayni
zamanda istthdam ve ekonomiye katma deger yaratan ve bdylece fayda yaratan kuruluslar arasinda yer almasi dogru
olacaktir.

Anahtar Kelimeler: Sosyal, Girigim, Toplum.

A Research on Major Social Enterpreneurship Implementation on the
World and in Turkey

ABSTRACT

Aim: Nowadays with the changing social structure, social problems widespread with inadequate economic resources in
modern societies, have pushed the society into different searches and brought new trends. This study gives conceptual
information about social entrepreneurship; with the difference with commercial enterprises offering from the world and
Turkey main examples are intended to draw attention to the importance of social entrepreneurship practices.

Method: This study gives conceptual information about social entrepreneurship; It is a conceptual work that was created
with the information obtained by research literature related to the topic with examples from the world and Turkey.
Results: With the developing understanding of social responsibility, social entrepreneurship activities, which are a bridge
between making profit and serving social purposes, have gradually gained importance.

Conclusion: Difficulties faced by social entrepreneurs in Turkey is one of the difficulties in commercial entrepreneurs.
However, developing financial supports, financing models, grants and incentives will pave the way for both enterprises
(commercial and social). It is not correct to define social enterprises only as structures that produce solutions to social
problems. Social enterprises should also be among the organizations that create added value to employment and economy
and thus create benefits.

Keywords: Social, Enterprise, Society
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ABSTRACT

Changes in the political, economic, social and cultural structures of the countries and technological innovations increase
the competition between sectors. These changes have forced sectors to provide more effective and efficient services. They
have also effect public sector to keep up with these changes. The public sector has started to make use of private sector
application.

Total Quality Management is one of the method that applied by public sector. Total Quality Management especially has
become a popular method since 1980s. Total Quality Management has a great potential to makes contributions to the
sectors. One of the main contributions of Total Quality Management in the private sector are raising the quality of goods
and services and thus increasing customer satisfaction. Although it has been adopted quite number of organization, the
debate on its practicality still continues. Private and public sector has both similarities and differences. But the important
point of view is to understand the similarities and differences between the two can help find out the applicability of Total
Quality Management in the public sector.

In this concept, in this study firstly, Total Quality Management and its principles will be examined. Secondly, quality
practices in public sector will be evaluated. And finally the possible problematic fields in the implementations of quality
in the public sector will be discussed. The study shows that Total Quality Management can be practices in public sector
if the suggested revisions are made in its implementation.

Keywords: New Public Management, Private Sector, Public Sector, Total Quality Management
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OZET

Kisilik ve beraberinde gelen kavramlar, cesitli disiplinlerin ilgi alanmini olusturmaktadir. Farkli disiplinlere yonelik
calismalarda, kisilik bagta olmak tizere karakter ve miza¢ kavramlari, biitiinciil bir bakis agistyla ele alinmaktadir. Bu
calismanin amaci, kisilik kavraminin kuramsal agidan incelenmesi olarak tanimlanmaktadir. Kisilik kuramlar ile ilgili
olarak ortaya konulan ¢aligmalar, alt basliklariyla birlikte agiklanmuistir. Caligmada tiim kisilik kuramlarina yer vermenin
miimkiin olmayacag: cergevesinde, orgiitsel bakis acisindan Snem tasidigi diistiniilen kisilik kuramlari ele alinarak
aciklanmustir. Bu dogrultuda bes faktor kisilik kuraminin yam sira Alfred Adler, Sigmund Freud, Carl Gustav Jung, Hans
Jirgen Eysenck ile Isabel Myers ve Katherina Briggs’in kisilik kuramlarina da yer verilmistir. Bu baglamda, kisiligin
orgiitsel agidan 6nemi ¢ergevesinde kisilik kuramlarmin ele alinmasi miimkiin olmaktadir.

Anahtar Kelimeler: Orgiit, Kisilik, Kisilik Kuramlar

Theoretical Evaluation of Personality in Organizations

ABSTRACT

Personality and its accompanying concepts constitute the area of interest of various disciplines. In studies on different
disciplines, the concepts of character and temperament, especially personality, are handled from a holistic perspective.
The purpose of this study is defined as the examination of the concept of personality from a theoretical point of view. The
studies introduced in relation to personality theories are explained together with their subheadings. Considering the fact
that it is not possible to include all of the theories of personality in the study, personality theories that are considered to
have importance on organizational view are discussed and explained. Accordingly, besides the theory of Big Five
personality traits, personality theories of Alfred Adler, Sigmund Freud, Carl Gustav Jung, Hans Jirgen Eysenck, Isabel
Myers and Katherina Briggs were also included. In this context, it is possible to discuss personality theories within the
framework of the importance of personality from an organizational point of view.

Keywords: Organization, Personality, Personality Theories
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Siirdiiriilebilir kalkinmada en énemli rolii olanlardan biri siiphesiz is diinyasidir. Is diinyas1 1960'lardan beri bu yolda
cesitli adimlar atmasina ragmen, ancak 1987°de siirdiiriilebilir kalkinmanin tanimlanmasindan neredeyse 25 yil sonra
kiresel anlamda gecerli olan bu siirdiiriilebilir kalkinma hedefinin, aslinda is diinyasinin siirdiiriilebilirligi ile ekonomik,
sosyal ve cevresel boyutlarryla ayni temele oturdugu anlagilabildi. Bu gelismelere ragmen, ancak son on yilda firmalar
kendileri icin strdrulebilirlik kavramini, zaten zorunlu olan mevzuatin 6tesine gegerek siirdiiriilebilir kalkinma esaslarma
gore tanimlamaya baglamuglardir.

Bu ¢alismada Tiirkiye'nin en biiyiik firmalarindaki beyana dayanan siirdiiriilebilirlik uygulamalari incelenmis ve sonuglar
analiz edilerek, Tiirkiye'nin bu en biiyiik firmalarmin kurumsal sosyal sorumluluga verdikleri dnemin derecesi ve
firmalarin arasindaki farkliliklar, sector faktoriinii de gdz 6niine alarak ortaya konustur. Calismada kullanilan temel veriler,
secilen yiiz firma i¢in, yillik online ve halka agik faaliyet raporlar1 ve bunun yaninda varsa siirdiiriilebilirlik raporlar1 da
esas alinarak, faaliyet raporlarinda siirdiiriilebilirlik boliimleri, faaliyetlerin ¢evre ve/veya sosyal odakli olmasi ve ayni
zamanda bu beyan edilen faaliyetlerin kurum i¢i ya da kurum dis1 odakli olmalar iizerine dayanmaktadir. Ek olarak,
Birlesimis Milletler Kiiresel Ilkeler Sozlesmesi ve kiiresel rapolama sistemlerine dahil olup olmadiklari destekleyici bir
veri olarak sunulmustur.

Anahtar Kelimeler: Kurumsal Sosyal Sorumluluk, Faaliyet Raporu, Cevre ve Sosyal Etki

Corporate Social Sustainability Approach of the Business World;
Turkey Indicators

ABSTRACT

Business world undertakes undoubtedly one of the most important roles in sustainable development. Although the
business world has taken various steps in this direction since the 1960s, it was only understood that this sustainable
development goal, which was valid globally, almost 25 years after the definition of sustainable development in 1987,
actually lays the same foundation with the sustainability of the business world and its economic, social and environmental
dimensions. Despite these developments, only in the last decade, companies have started to define the concept of
sustainability according to the principles of sustainable development by going beyond the already mandatory legislation.

This study examines the sustainability practices based on the declaration of Turkey's largest companies and analyzed the
results, Turkey's largest degree of importance companies are given to corporate social responsibility and the differences
between the companies, talk out taking into account the sector factor. The basic data used in the study are based on the
annual online and public activity reports for the selected 100 companies, as well as the sustainability reports, if any, the
sustainability sections in the annual reports, the environmental and / or social focus of the activities and at the same time,
is based on their external focus. Additionally, their involvement in the United Nations Global Compact and global
reporting systems is presented as a supportive data.

Keywords: Corporate Social Responsibility, Annual Report, Environment and Social Impact
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Her meslekte oldugu gibi eczaciik mesleginde de hizmetin ifasi sirasnda yasanilan sorunlar bulunmaktadir. Insan
sagligimni koruma, tan1 ve tedavi amagli kullamlan ilaglarin hasta ve/veya hasta yakinlarina sunulmasi serbest eczacilar
tarafindan yerine getirilmektedir. Dolayisiyla, hastanin ilaca ulagmasi, uygulanis sekilleri ve dogru kullanimi agisindan en
onemli meslek eczacilik meslegidir. Ancak, serbest eczacilar hasta ve hasta yakinlarina eczacilik hizmeti sunarken
bireysel, orgutsel ya da cevresel faktorler sebebiyle bazi sorunlar yasamaktadirlar ve bu sorunlar eczacilik hizmetinin
etkililik ve verimliligini etkilemektedir. Maruz kalman tiim sorunlara ragmen hem eczacilik mevzuati geregi hem de
eczacilik mesleginin itibar ve prestiji sebebiyle, eczaci, hicbir sekilde hasta ve yakinlarina yonelik ayirim (dil, din, itk vb.)
yapmaksizin, ila¢ hazirlama ve regete sahibine verme konularinda, azami dikkat ve ihtimam gostermekle yiikiimliidiir.
Bu aragtirmanin amaci, Adiryaman il ve ilgelerinde faaliyet gosteren serbest eczacilarin yasadiklari sorunlarin tespit
edilmesidir. Bu baglamda, basit tesadiifi 6rnekleme yontemi ile 2019 Subat-Mayis zaman araliginda kesitsel bir saha
calismasi yapilmustir. Verilerin toplanmasi amaciyla, serbest eczacilarin sosyo-demografik 6zelliklerine yonelik 4 soru ve
eczacilik mesleginin sorunlarini belirlemeye yonelik 21 ifade olmak iizere toplam 25 maddeden olusan anket
kullanilmustir. Aragtirmaya goniillii olarak katilan 80 serbest eczaci ile yiiz ylize goriisiilerek veriler birinci elden
toplanmustir. Verilerin istatistiksel olarak betimlenmesi ve analiz edilmesi agamasinda SPSS 22.0 istatistiksel programdan
yararlamlmistir. “Eczacilik Mesleginin Sorunlarmm Belirleme” 6lgeginin Cronbach Alfa katsayist 0,738 olarak
belirlenmistir. Faktor analizi ile hem 6lgegi olusturan sorularin birbirleriyle korelasyonu, anlamlilik diizeyleri hem de
aciklanan varyans orani incelenmistir. Elde edilen faktor analiz sonuglarina gore 6lgegi olusturan faktorlerin birbirleriyle
anlamlt ve iligkili oldugu ve agiklanan varyans oranmin yeterli oldugu belirlenmistir. Buna gore, calismanin amacina
ulagmak i¢in diger analizlere devam edilmistir. Calisma sonucunda, serbest eczacilarin yasadiklar1 bazi sorunlarin diger
sorunlara gore oldukca dnemli oldugu ortaya konulmustur. Ornegin, doviz kurundaki dalgalanmalardan dolay: ilag
tedariki asamasindaki sorunlar, miadi dolan ilaglarin imha edilmesi ile ilgili sorunlar, hastalarin muayene katilim
paylarimin tahsili ile ilgili sorunlar, hasta ve/veya hasta yakinlarma muadil (esdeger) ilag verme sirasinda yasanilan
sorunlar, diger serbest eczacilarin hasta ve/veya hasta yakinlarini kapma yarisina girmesi ile ilgili sorunlar, bu yarista diger
eczacilarin etik disi faaliyetleri ile ilgili sorunlar, 6nemli sorunlar arasinda yer almaktadir. Ayrica ¢alismada dikkat geken
bir diger 6nemli sonug ise eczacilarin biiyiik cogunlugunun (%84,4) madde bagimlilari ile sorun yasamalaridir. Serbest
eczacilar, bu ¢ok 6nemli sorun yiiziinden eczanelerine ve kendilerine zarar gelmesinden ¢ekindikleri igin genellikle
savunma tarzinda iletigimi yeglediklerini belirtmislerdir.

Anahtar Kelimeler: Serbest Eczacilik Hizmeti, Mesleki Sorunlar, Adiyaman

A Cross-Sectional Study for Determining the Problems in Community
Pharmacy Services: The Case of Adiyaman

ABSTRACT

As in every profession, there are problems encountered during the performance of the service in the pharmacy profession.
The presentation of medicines used for human health protection, diagnosis and treatment to patients and / or patient
relatives is carried out by community pharmacists. Therefore, the most important profession in terms of reaching the
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medicine by the patient, application methods and correct use is pharmacy profession. However, when community
pharmacists provide pharmacy services to patients and their relatives, they experience some problems due to individual,
organizational or environmental factors, and these problems affect the effectiveness and efficiency of the pharmacy
service. Despite all the problems faced, both due to the pharmacy legislation and due to the reputation and prestige of the
pharmacy profession, the pharmacist pays utmost attention and care in preparing and dispensing medicines to the
prescription holder without discrimination (language, religion, race, etc.) is obliged to show. The aim of this research is to
determine the problems faced by the community pharmacists operating in Adiyaman provinces and districts. In this
context, a cross-sectional field study was conducted with the simple random sampling method between February-May
2019. In order to collect the data, a questionnaire consisting of a total of 25 items was used, including 4 questions about
the socio-demographic characteristics of community pharmacists and 21 statements to identify the problems of the
pharmacy profession. Data were collected first hand by interviewing face to face with 80 community pharmacists who
participated in the study voluntarily. SPSS 22.0 statistical program was used to statistically describe and analyze the data.
The Cronbach Alpha coefficient of the "Determining the Problems of the Pharmacy Profession™ scale was determined as
0.738. With factor analysis, both the correlation of the questions constituting the scale, the significance levels and the
explained variance ratio were examined. According to the factor analysis results obtained, it was determined that the
factors that make up the scale are meaningful and related to each other and the explained variance ratio is sufficient.
Accordingly, other analyzes were continued to achieve the purpose of the study. As a result of the study, it was revealed
that some problems experienced by community pharmacists are quite important compared to other problems. For
example, problems in the drug supply phase due to fluctuations in the exchange rate, problems with the disposal of expired
drugs, problems with the collection of patients' examination participation shares, problems experienced during the delivery
of equivalent (equivalent) drugs to patients or patient relatives, problems related to the race to grab the patients or patient
relatives, and problems related to the unethical activities of other pharmacists in this race are among the important
problems. Community pharmacists stated that they generally preferred defensive communication, as they feared harm to
their pharmacies and themselves due to this very important problem.

Keywords: Community Pharmacy Service, Professional Problems, Adiyaman
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Bu bildiri, insanlik tarihi kadar eskiye dayanan spor alanmm modernlesmeyle ile birlikte ortaya gikarmis oldugu yeni
formuyla insan hayati iizerindeki goriiniimlerini yansitmay1 amaglamaktadir. Modern sporlar evrimsel bir gelismeyle
insan hayatinin dnemli bir pargasi haline gelmis ve ¢esitli boyutlariyla gagdas toplumsal hayatin vazgegilmez bir sektorii
olmustur; ancak modern sporlar igerisinde futbol alanina ayr1 bir parantez agmak gerekir. Ciinkii futbol giiniimiizde adeta
bir din gérinimindedir. Din kurumunun, toplumsal hayati sekillendirmesi, insan davramgini belirlemesi, mabedleri ve
inananlartyla modern dénemin en dinamik olgularindan biri oldugu sdylenebilir. Bununla birlikte futbol da tipki bir din
gibi, modern diinyada insanlarin kitlesel olarak egilim gosterdigi yeni bir toplumsal alan olusturmaktadir. Tipki din
kurumunda oldugu gibi, futbolunda kendisine 6zgii mabedleri (stadyumlar), inananlar (taraftarlar) ve ilahi ezgileri
(tezahtiratlar1) vardir. Bu baglamda futbol alam ¢esitli “dini” tezahiirleriyle toplumsal hayatta etkisini artirarak adeta yeni
bir din haline gelmektedir.

Anahtar Kelimeler: Modern Spor, Futbol, Din

A New Religion In The Modern World: Football
ABSTRACT

This notice aims to reflect the appearances of the sports area which dates back to the history of humanity, with its new
form that has emerged with modernization on human life. Modern sports have become an important part of human life
with an evolutionary development and become an essential sector for the contemporary social life with various
dimensions. However, the area of football among modern sports needs a separate parenthesis. It is because football is
simply like a religion today. It is possible to state that the institution of religion is one of the most dynamic phenomenon
of the modern age with its temples and believers because it shapes social life and determines human behaviors. In addition
just like religion, football creates a new social area in the modern world to which people show a massive tendency. As in
the institution of religion, football has distinctive temples (stadiums), believers (fans) and hymns (acclaims). In this context
the area of football increases its impact in social life with various “religious” manifestations and almost becomes a new
religion.

Keywords: Modern Sport, Football, Religion
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ABSTRACT

There are mixed views on the relationship between stock market liquidity and economic growth. While some studies
suggest that stock market liquidity enhances economic growth through creating liquidity and facilitating investment,
others argue that stock market liquidity harms economic growth through reducing saving rates and corporate governance.
This study examines the effects of Turkish stock market liquidity on economic growth considering the macroeconomic
indicators such as domestic credit growth and current account balance for the period of January 2008- August 2019. For
the measurement of stock market liquidity, Amihud’s (2002) illiquidity measure is used by considering the returns of
Borsa Istanbul-100 Index. As for methodology the autoregressive distributed lag (ARDL) model is employed, and both
long-term and short-term impacts of market liquidity on the growth are investigated. The results show that stock market
illiquidity and credit growth are the long-run key determinants of the economic growth in Turkey. An increase in stock
market illiquidity (i.e. a decrease in liquidity) has negative impact on the growth, whereas the credit growth affects
economic growth positively.

Keywords: Stock Market Liquidity, Economic Growth, ARDL Bounds Test Approach.

152



2020 International CEO Communication, Economics, Organization & Social Sciences Congress

Havaalan1 Yonetim Stratejileri: Havaalani Simiilasyonlar: ile Uygulama

Dog. Dr. Savas S. ATES
Eskisehir Technical University
ssates@eskisehir.edu.tr

Orcid; 0000-0003-2462-0039

Ars. Gor. Ezgi FILAZOGLU
Nisantas: University
ezgi.filazoglu@nisantasi.edu.tr
Orcid; 0000-0001-9572-7074

OZET

Giinlimiizde teknolojinin gelismesi birgok alanda oldugu gibi egitim alaninda da yeniliklere yol agmistir. Bu yeniliklerden
birisi de egitsel yazilimlarin kullanimi olmustur. Egitsel yazilimlar 6grencinin 6grendigi teorik bilgilerin sanal bir ortamda
pratige dokiilmesi olarak 6zetlenebilir. Gorsel unsurlarla 6grenmenin daha iyi sonuglar verdigi bilinen bir gercektir. Bu
sebeple egitsel yazilimlarm kullanim her gegen giin artmaktadir.

Bu galigmada ise egitsel yazilimlarm havacilik yonetimi boliimiinde kullanilabilirligi iizerine arastirmalar yer almaktadir.
Havacilik yonetimi boliimii havacilik alaninda yoneticiler yetistirme misyonuna sahiptir ve dgrencilere yonetim ile ilgili
teorik bircok ders vermektedir. Ancak diger bdliimlerde oldugu gibi (Hava trafik kontrol, Ucak gdvde motor bakim,
Havacilik elektrik elektronigi, Pilotaj) havacilik yonetimi boliimiinde bu bilgileri ger¢ek hayatta nasil kullanacaklarini
gosteren simiilasyon veya laboratuvar gibi uygulamali dersler meveut degildir. Bu durum 6grenciler meslege basladiklart
zaman baz1 zorluklar yasamalarina sebep olmaktadir.

Aragtirmanin amaci farkli havaalani yonetimi simiilasyonlarinin kargilastirilmasidir. Arastirma sonucunda havacilik
yonetimi boliimiinde havaalam yonetimi konusundaki derslerin hangi simiilasyon ile desteklenebilecegine yonelik
uygulama yapilmstir. Havacilik yonetimi Ogrencilerinin mesleki gelisime katkida bulunabilecek simiilasyonlar
degerlendirilmistir. Farkli senaryolarla havaalani yonetimi stratejilerini destekleyebilecek simiilasyonlar olugturulmustur.

Anahtar Kelimeler: Egitsel Yazilim, Simiilasyon, Havaalam Y 6netimi

Airport Management Strategies: Application with Airport Simulations

ABSTRACT

Today, the development of technology has led to innovations in education, as in many other fields. One of these
innovations was the use of educational software. Educational software can be summarized as putting the theoretical
knowledge learned by the student into practice in a virtual environment. It is a known fact that learning with visual
elements give better results. For this reason, the use of educational software is increasing day by day.

In this study, there are researches on the usability of educational software in aviation management department.
The aviation management department has a mission to train managers in the field of aviation and provides students
with many theoretical courses on management. However, as in other departments (Air traffic control, Aircraft
body engine maintenance, Aviation electrical electronics, Pilotage), there are no applied courses such as simulation
or laboratory that show how to use this information in real life. This situation causes students to have some
difficulties when they start their profession.

The aim of the research is to compare different airport management simulations. As a result of the research, an
application has been made on which simulation can be used to support the courses on airport management in the
aviation management department. Simulations that can contribute to the professional development of aviation
management students were evaluated. Simulations that can support airport management strategies with different
scenarios have been created.

Keywords: Educational Software, Simulation, Airport Management
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Miisteri kaybi, 6zellikle bankacilik ve telekomiinikasyon alanindaki biiyiik sirketler i¢in en biiyiik sorunlardan
biridir. Son zamanlarda, telekomiinikasyon sirketleri, yeni miisteriler kazanmanin maliyeti, mevcut miisterileri
elde tutmaktan daha fazla oldugu i¢in miisteri kaybini 6nleme egilimindedir. Bu nedenle sirketler, makine 6grenimi
algoritmalar1 gibi farkli tahmin yontemlerini kullanarak potansiyel kayiplar belirlemek istemektedir. XGBoost,
Adaptive ve Gradyant Boost algoritmalari, denetimli makine O6grenimi yontemleri olarak yaygin sekilde
kullanilmaktadir. Boosting algoritmalari, diger makine 6grenimi yontemlerine kiyasla iistiin algoritmalar olarak
bilinmesine ragmen, bu modellerin performanslari, veri seti olduk¢a dengesiz oldugunda biiyiik Olgiide
etkilenebilir. Calismada, Boosting algoritmalarin1 degerlendirmek i¢cin% 26,4'i kaybeden miisterileri iceren veri
seti dikkate alinmistir. Ozellikler, miisterilerin cinsiyet, cevrimici giivenlik, internet hizmeti, ¢evrimici yedekleme
gibi miisteri kaybetme karariyla iliskili olabilecek degiskenlerden olusmaktadir. {lk olarak, Miisterilerin ilgili
ozellikler agisindan dagilimini anlamak i¢in kesifsel veri analizi uygulandi. Daha sonra, dengesiz veri problemini
ortadan kaldirmak i¢cin Adaptive-oversampling yontemi kullanilmistir. Son olarak, karsilastirilan algoritmalarin
tahmin sonuglarini degerlendirmek amaciyla dogruluk, kesinlik ve F1 &l¢tiimleri hesaplandi. Tahmin sonuglarini
dogrulamak igin 10 kat ¢apraz gegerlilik de uygulandi.

Anahtar Kelimeler: Miisteri Kayb1, Telekomiinikasyon, Makine Ogrenmesi, Dengesiz Veri

Customer Churn Prediction in Telecommunication with Boosting
Algorithms

ABSTRACT

Customer churn is one of the major problems for large companies, especially in banking and telecommunication.
Recently, telecommunication companies tend to prevent customer churn since the cost of gaining new customers
is more than retaining existing customers. Therefore, the companies would like to have to determine potential
churns using different prediction methods such as machine learning algorithms. XGBoost, Adaptive, and Gradient,
Boosting algorithms are widely used as supervised machine learning methods. Although boosting algorithms are
known as superior algorithms in comparison with other machine learning methods, the performances of these
models can be greatly affected when the data set is highly imbalanced. In the study, the data set including 26.4%
churned customers were considered for the study to evaluate Boosting algorithms. Features are consist of the
variables which can be related to the churn decision of the customers such as gender, online security, internet
service, online backup, etc. Firstly, Exploratory data analysis was applied to understand the distribution of
customers in terms of the related features. Then, the Adaptive-oversampling method was used to eliminate the
imbalanced data problem. Lastly, in order to evaluate prediction results of the compared algorithms accuracy,
precision, and F1 metrics were calculated for the prediction results. 10 fold cross-validation was also applied in
order to validate accuracy results.

Keywords: Customer Churn, Telecommunication, Machine Learning, Imbalanced Data
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Toplu tagima sistemleri bir yerlesmede yasayan farkli avantaj ya da dezavantajlara sahip bireyler arasinda; kentsel
hizmetlerden yararlanma diizeyi konusunda firsat esitligi saglanmasi konusunda 6nemli bir paya sahiptir.
Dolayisiyla toplu tasima; bireyler arasinda kentsel hizmetlerden yararlanma konusunda denge unsuru
olusturabilecek dnemli bir aragtir. Denge unsuru olma ya da kentsel hizmetlerden yararlanma konusunda firsat
esitligi saglama 6zelligini ise erisilebilirlik diizeyi lizerinden kurgular.

Bu ¢alisma kapsaminda Izmir merkez kentte bulunan otobiis, metro, banliyd ve tramvay durak noktalar1 ile dolmus
giizergahlarindan hizmet almayan noktalar belirlenmeye c¢alisilacaktir. Arcgis programi araciligiyla
gerceklestirilecek network analizi ¢aligmanin yontemini olusturmaktadir. Bununla birlikte elde edilen sonuglar st
Olcekli planlama calismalariyla iligkilendirilerek; gelecekte niifus yogunlugunda artis beklenen alanlarin toplu
tasima hizmet diizeyinde iyilestirmeler yapilmasi gerektigine dikkat ¢ekilecektir.

Bir yerlesmenin kullanicilar1 arasinda sosyal, kiiltiirel, ekonomik, demografik ya da mekansal 6zellikleri itibariyle
ayrigan farkli kesimleri kentsel hizmetlerden benzer oranda yararlandirmada onemli bir ara¢ olan toplu tagima
sistemlerinin 6nemine dikkat ¢ekiyor olmasi, ¢aligmanin literatiire katkisini olusturacaktir. Calisma Dokuz Eyliil
Universitesi Rektorliigii Bilimsel Arastirma Projeleri Koordinasyon Birimi tarafindan desteklenen
2017.KB.FEN.016 No’lu projenin bir Granadar.

Anahtar Kelimeler: Toplu Tagima, Mekéansal Planlama, Erisilebilirlik
Public Transport-Service Level and Urban Planning Studies: Case of 1zmir

ABSTRACT

Public transportation systems are among the individuals living in a settlement who have different advantages or
disadvantages; has an important share in providing equal opportunity in terms of utilization level of urban services.
Hence public transportation; is an important tool that can create a balance between individuals in benefiting from
urban services. On the other hand, it constructs the feature of providing equal opportunity in terms of being a
balancing factor or benefiting from urban services through the level of accessibility.

Within the scope of this study, it will be tried to determine the bus, metro, suburban and tram stops and the points
that are not served by the minibus routes in the city center of Izmir. Network analysis to be performed through the
Arcgis program constitutes the method of the study. However, by correlating the obtained results with upper scale
planning studies; It will be pointed out that improvements should be made in the public transportation service level
of areas where population density is expected to increase in the future.

The fact that it draws attention to the importance of public transportation systems, which are an important tool in
benefiting different segments of a settlement from social, cultural, economic, demographic or spatial
characteristics, from urban services at a similar rate will constitute the contribution of the study to the literature.
The study is a product of the project numbered 2017.KB.FEN.016 supported by Dokuz Eyliil University Rectorate
Scientific Research Coordination Unit.

Keywords: Public Transportation, Spatial Planning, Accessibility
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Saglik ve iyilik hali, bireysel oldugu kadar toplumsal diizeyde de 6nemli olan ve birbiri ile pozitif iligkisi bulunan
iki kavramdir. Saglik durumu kotii olan bir bireyin kendini iyi hissetmesinin miimkiin olmadig1 gibi, saglik statiisii
diisiik olan bir toplumunda iyilik hali icinde olmas1 beklenemez. Ancak bu iki terimin birbiri ile olan iligkisi
toplumsal diizeyde daha az incelenmistir. S6z konusu sorun nedeniyle yapilan bu ¢alismanin amaci da saglik ile
iyilik hali arasindaki iligkiyi iller bazinda incelenmektir. Arastirmada, bagimsiz degisken olan saglk diizeyini
belirlemede, saglikli yasam yili, bebek 6liim orani, bes yas alt1 6liim oranit ve hekim basina diisen miiracaat sayisi
gostergeleri kullanilmugtir. yilik hali, illerin daha iyi yasam endeksi degerini yansitmaktadir ve tiim veriler Tiirkiye
Istatistik Kurumu veri tabamindan elde edilmistir. Eviews programu ile gerceklestirilen coklu degiskenli regresyon
analizi neticesinde, saglikli yasam yilinin (B= .388), bebek 6liim oraninin (B= -.207), bes yas alti ¢ocuk &liim
oranimin (= -.476) ve kisi bagina diisen hekim sayisinin (B= .283) iyilik hali ile iliskili oldugu tespit edilmistir.
Elde edilen bu bulgular sonucunda, saglik politika yapicilarin ve saglik yoneticilerine saglik ile iyilik halinin
bireysel oldugu kadar toplumsal diizeyde de birbiri ile iligkili oldugunu, bu nedenle toplumlarin saglik statiistinii
belirleyen gostergelerde meydana gelen degisimlerin, onlarin iyilik halini de etkileyebilecegini gbz Oniinde
bulundurmast gerektigini ortaya koymaktadir.

Anahtar Kelimeler: Iyilik Hali, Saglikli Yasam Y11, Bebek Oliim Orani1, Bes Yas Alt1 Oliim Oram, iller

The Relationship Between Health and Well-Being: A Study at Province
Level

ABSTRACT

Health and well-being are two concepts that are important at the social level as well as individually and have a
positive relationship with each other. Just like it is not possible for an individual with poor health status to feel
well, and a society with low health status cannot be expected to be in well-being. However, the relationship
between these two terms is less studied at the social level. The purpose of this study, which was conducted due to
the problem in question, is to examine the relationship between health and well-being on a provincial basis. In the
study, in determining the health level, which is the independent variable, the indicators of healthy life years, infant
mortality rate, under-five mortality rate and the number of applications per physician were used. Wellbeing reflects
the better life index value of the provinces and all the data were obtained from the Turkey Statistical Institute data
base. As a result of the multivariate regression analysis performed with the Eviews program, healthy life years (B
=.388), infant mortality rate (= -.207), under-five mortality rate (= -.476) and the number of physicians per person
(B = .283) provinces were found to be associated with well-being. As a result of these findings, it is revealed that
health policy makers and health administrators should consider that health and well-being are interrelated at the
social level as well as individually, therefore, changes in indicators determining the health status of societies may
affect their well-being.

Keywords: Well-being, Healthy Life Year, Infant Mortality Rate, Under Five Mortality Rate, Provinces
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Covid-19 sonrasinda yapilan Bankalar Arasi1 Kart Merkezi’nin (BKM) verilerine gore pandemi déneminde 5
milyon kartin internetten ddemeler ile tanistig1 goriildii. Ozellikle tiiketim aliskanliklarmin Covid-19 sonrasinda
cevrimigi aligverise ilgi olarak yonlenmesinin ¢evrimigi reklamlarin tasarimi agisindan her gecen giin artan 6nem
diizeyini ortaya koymaktadir. Ayni zamanda, fayda icerikli arayisin toplumdaki yasanan bu degisimlerle artacagi
ongoriildiigiinden bilgilendirici icerikli reklamlara olan tiiketici tutumunun pozitif yonde gelismesi
beklenmektedir. Bu bilgilerin reklam dizayni1 agisindan kullanilabilmesi ve tiiketici beklentisine reklamlar
aracilifiyla hitap edilebilmesi i¢in ¢cevrimici ortamdaki uyaranlarin bilesimi dnemlidir.

Aragtirmalara gore, tiiketici davranislarinin 6nemli bir boliimii bilingdis1 tepkiler ile iliskilendirilmektedir.
Tiiketicilerin, aligveris yaparken ya da reklamlarla karsilastiginda algiladigi gorsele dair bilingdigi olarak ilgi
gosterebilecegi de bilinmektedir. Reklam verenler ger¢ek ve potansiyel miisterileri igin {irlin ve hizmetleriyle ilgili
vermek istedikleri mesajlarini reklamlar araciligiyla iletirler. Ancak, reklam veren tarafindan gonderilen bu
mesajin miisteri tarafindan dogru algilanip algilanmadigini 6lgmek ve reklamin ana amacina ulasilip ulasiimadigin
test etmek kolay degildir. Hatta, bu noktada tiiketicilerin cevaplarini ve duygu/diisiincelerini etkileyen ¢ok ¢esitli
degiskenler oldugundan; tiiketicilerin reklama dair tepkilerini ve reklamin belli noktalarna dair dikkatlerini
geleneksel yontemlerle 6lgmek oldukga zordur.

Bu ¢aligmanin ana amaci, tiiketicilerin {iriin reklamlarini bilgilendirici metin ve insan resimleriyle nasil gordiigiinii
anlamak ve reklam dizayni a¢isindan alternatifleri {iriin tipi bazinda degerlendirerek reklam verenlerin mesajini en
etkili gekilde iletebilmesi i¢in en iyi etmenleri ortaya ¢ikarmaktir.

Bu calismanin diger ¢alismalardan farkli olarak yontemsel amaci, bu nedenle, bir laboratuvar deneyimi olarak
tasarlanan bu ¢aligmada goz takip teknigi kullanilmasidir. Bu sayede, bir ¢evrimigi aligveris kuliibiinden alinan
banner reklam goriintiilerinin bilgilendirici metin ve insan gorseli kullanimi dikkate alnarak tiiketici odak
noktalar1 agisindan iiriin tipine gore farklarini ortaya konulmustur. G6z izleme metodunu basitge tanimlarsak belirli
bir sey lizerindeki goz hareketlerinin 6l¢tiimlenmesi diyebiliriz. Yani miisterinin ilk nereye baktig1, en uzun nereye
baktigi, toplamda genel olarak nereye baktigi ve uyarici gorsel iizerinde toplam ne kadar siire harcadigi gibi
verilere ulasabiliriz. Bu verilerden yola ¢ikarak reklama dair tiiketicinin odak noktalar1 agisindan veriler de elde
etmek miimkiindiir. Arastirmacilar, temelde deneyimsel igerikli haz veren soyut tatminlere dayali hazci ve
kullanic1 agisindan fayda getirebilecek somut nitelikleri olan faydact olmak iizere; iki iiriin kategorisi iizerinde
durmaktadir. Bu nedenle ¢alismanin analizi igin; literatiirde yaygin olarak yer alan, hazci iriin reklami agisindan
Uc urtin (Gozliik, ayakkabi ve parfiim) degerlendirmek iizere secilmistir. Yine literatiirde yaygin olarak yer alan,
teknolojik {irlin temelinde faydaci kategoride ii¢ elektronik {iriin (Televizyon, telefon ve kulaklik) reklaminin
tiiketiciler tarafindan g6z izleme degerleri dikkate alinmistir.

Sicaklik haritasi verilerine gore, iiriin tipi farki olmaksizin reklamlarda kullanilan bilgilendirici metin ve insan
gorselleri tiiketicinin dikkatini ¢ekmektedir. Ancak, bu odaklanma noktalarini karsilastirdigimiz zaman farklar
ortaya ¢ikmaktadir. Arastirmanin en onemli bulgusu; teknolojik tirlin banner reklamlarinda baskin olarak
bilgilendirici metnin ve hazci {irlinlerde ise baskin olarak insan gorselinin tiiketicini dikkati ¢ekmesidir. Faydaci
iiriinler icin bilgilendirici metin etki diizeyinin haze1 iiriinlere gére daha yiiksek oldugu sonucuna ulasilmistir.
Hazc1 tirlinler igin ise insan gorselinin kullanimu tiiketicinin dikkatini ¢ekmek i¢in etkili bir yontem olabilmektedir.
Caligmaya katilanlarin aligveris egilimini belirlemek i¢in; hazci ve faydaci tiikketim egilimi 6lgegini (Kim, 2009)
temel alarak katilimcilara deney sonrast anket uygulanmistir. Caligsmaya katilim gosterenlerin %89,7’sinin faydaci
tiiketim aliskanlig1 egiliminde olmasinin bu sonuca ulasilmasinda iligkisel olarak katkisi oldugu diisiiniilmektedir.
Ancak, sadece iiriin kategorisi temelinde de bu sonug¢larin gegerli olabilecegi tahmin edilmektedir.

Anahtar Kelimeler: Online Aligveris, Banner Reklam, Hazc1 ve Faydaci Uriin, Bilgilendirici Metin, Insan
Gorseli.

The Effect of Informative Text and Human Image in Banner Ads: A
Comparison Between Hedonic and Utilitarian Products: An Eye Tracking
Analysis
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ABSTRACT

It was seen that 5 million cards met online payments during the pandemic period according to the data of the
Interbank Card Center (ICC) made after Covid-19. The orientation of consumption habits as an interest in online
shopping after Covid-19 reveals the increasing importance of online advertising in terms of the design of online
ads. At the same time, as it is predicted that the search for benefit will increase with these changes in the society,
the consumer attitude towards informative advertisements is expected to develop positively. The combination of
stimuli in the online environment is important in order to use this information in terms of advertising design and
to address consumer expectations through advertisements.

According to researches, an important part of consumer behavior is associated with unconscious reactions. It is
also known that consumers may be unconsciously interested in the visuals they perceive while shopping or while
encountering advertisements. Advertisers convey the messages they want to give about their products and services
to their real and potential customers through advertisements. However, it is not easy to measure whether this
message sent by the advertiser is perceived correctly by the customer and to test whether the main purpose of the
advertisement has been achieved. In fact, at this point, there are many variables that affect the consumers' responses
and feelings / thoughts; it is quite difficult to measure consumers' reactions to advertising and their attention to
certain points of the advertisement with traditional methods.

The main purpose of this study is to understand how consumers see product advertisements with informative text
and visuals of people and to reveal the best factors for advertisers to convey their message in the most effective
way by evaluating alternatives in terms of ad design on the basis of product type.

The methodological aim of this study, which brings a unique perspective to the evaluation of the ad design on the
basis of product types, is to use an eye tracking technique in this study designed as a laboratory experience. In this
way, considering the use of informative text and human images of banner ad visuals of an online shopping club,
the differences according to product type in terms of consumer focal points have been revealed. If we simply define
the eye tracking method, we can call it as the measurement of eye movements on a particular thing. In other words,
we can access data such as where the customer is looking first, where he is looking the longest, where he is looking
in general and how much time he spent on the stimulus visual. Based on these data, it is possible to obtain
information regarding the focal points of the consumer about advertising. Researchers basically focus on two
product categories; hedonistic based on abstract satisfaction with experiential content; and utilitarian with tangible
qualities that can bring benefits to the user. Therefore, for the analysis of the study; widely included in the
literature; in terms of hedonic product advertising, three products (glasses, shoes and perfume) were selected to
evaluate. The eye tracking values of three electronic products (television, telephone and headphone)
advertisements in utilitarian category based on technological products, which are widely included in the literature,
were taken into consideration.

According to the heat map data, informative text and human images used in advertisements, regardless of product
type, attract the attention of the consumer. However, differences arise when we compare these focal points. The
most important finding of the research; technological product banner advertisements are more focused
predominantly with informative text and the human visuals are more focused in hedonic products, predominantly.
It was concluded that the informative text effect level was higher for utilitarian products than hedonistic products.
For hedonic products, the use of human images can be an effective method to attract the attention of the consumer.
To determine the shopping tendency of the study participants; A post-experiment questionnaire was applied to the
participants based on the hedonistic and utilitarian consumption tendency scale (Kim, 2009). It is thought that the
fact that 89,7% of the participants in the study tend to have utilitarian consumption habits has associational
contribution to this result. However, it is anticipated that these results may be valid only on the basis of product
category.

Keywords: Online Shopping, Banner Ad, Hedonic and Utilitarian Product, Informative Text, Human Image
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OZET
Diinya ¢ok hizli bir sekilde yayilan Covid-19 viriisii ile karsilastt ve milyonlarca insan solunum sistemi ile ilgili
hastalik yasadi ve yasamaktadir. Coronazviriis birgok iilkede sadece saglig1 ve saglik sistemini degil, ekonomi,
egitim, kisilerarasi iligkiler vb. ¢cok sayida alan1 da olumsuz etkiledi. Bu siirecte 6zellikle ilk haftalarda yeni ve
belirsiz bir bilgi ile kars1 karsiya kalan kisiler bilgi arama ihtiyacini yogun olarak hissetmislerdir. Ozellikle kriz
dénemlerinde yanlis bilginin yayilma hizi da oldukca yiiksek oldugundan kisiler dogru bilgiye ulagma cabasi
gostermiglerdir. Bilgi, iletigim siirecinin bir parcasidir. Edinilen bilginin nasil yorumlanacag kisinin iginde yer
aldig1 cografyadan, sosyal, egitim, kisisel ¢cok sayida faktorden etkilenmektedir (Madden 2000). Bilgi ihtiyact,
eksiklik duyulan ya da belirsiz olan bir konu ile ilgili kisiyi anlama ve yorumlamasina katkida bulunacak bilgi
arama davranigina yonlendirmektedir (Kuhlthau, 1993). Bilgi arama davranisi, sosyal, iletigimsel ve etkilesimsel
bir davranis biitiinii olarak karmagik bir stiregtir (Fourie, 2004:70). Kuhlthau (1991) bilgi arama davraniginin belirli
bir konu hakkinda amagl bir sekilde bilgi durumunda degisiklik yaratmayi hedefledigini belirtmektedir. Bu
noktada medyanin dogru bilginin kisilere ulastirillmasinda ve endisenin azaltilmasinda rolii biiytiktiir.
Covid-19 pandemisinin basladigi ilk haftalarda kisilerin bilgi ihtiyacinin yogunlugu nedeni ile bilgi arama
davramiginin da oldukga fazla oldugu gériilmektedir. Bu nedenle bu ¢calismada, Tiirkiye’de covid-19 pandemisinin
basladigi ilk haftalarda, kisilerin bilgi ihtiyaclarini gidermek amaci ile yoneldikleri gazetelerin sosyal medya
hesaplarinda, covid-19 ile ilgili bilginin hangi konularda yogunlagtii ve nasil aktarildiginin belirlenmesi
amaglanmaktadir. Bu amagla Tiirkiye’de en yiiksek tiraja sahip ilk {i¢ gazetenin 11 Mart-25 Mart 2020 tarihleri
arasinda kurumsal Instagram hesaplari iizerinden yaptiklart Corona viriis/Covid-19 igerikli haber paylagimlari,
icerik analizi yontemi ile analiz edilmistir. Sonugta ise bu siiregte haberlerin hangi konularda yogunlastigi ve
bilginin nasil aktarildigi ortaya konulmustur.
Anahtar Kelimeler: Bilgi Arama Ihtiyaci, Bilgi Arama Davramsi, Covid 19, Pandemi, Icerik Analizi

How was The Need for Information Seeking Met During the COVID-19
Pandemic Process? (Content Analysis for Covid-19 News in Turkish
Newspapers' Corporate Instagram Accounts)

ABSTRACT

The world encountered the Covid-19 virus, which spread very rapidly, and millions of people suffered respiratory
diseases and lives. Coronovirus has negatively impacted not only the health and health system in many countries,
but also many areas such as economy, education, and interpersonal relations. During this process, especially in the
first weeks, people who were faced with new and uncertain information, felt the need to seek information intensely.
Especially since the rate of misinformation spreading is very high during crisis periods, people have spent efforts
to reach the correct information.

Information is part of the communication process. How the acquired knowledge is interpreted is influenced by the
geography, social, educational and personal factors (Madden 2000). The need for information leads to information-
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seeking behavior that will contribute to the understanding and interpretation of the person regarding a missing or
uncertain subject (Kuhlthau, 1993). Information seeking behavior is a complex process as a social, communicative
and interactional behavior set (Fourie, 2004: 70). Kuhlthau (1991) states that information-seeking behavior aims
to create a change in the state of information about a specific subject purposefully. At this point, the media has a
great role in delivering the right information to people and reducing anxiety.

In the first weeks of the Covid-19 pandemic, it is seen that due to the intensity of people's need for information,
information seeking behavior is also quite high. Therefore, in this study, which began in the first week of Covidien-
19 pandemics in Turkey through the social media accounts of the newspapers they refer to in order to meet the
information needs of people. It is aimed to determine on which subjects the information about covid-19 is
concentrated and how it is transferred. For this purpose, the first three of the newspaper’s with the highest
circulation in Turkey, news shares on Corona virus-Covid-19 content published on their corporate Instagram
accounts between March 11 and March 25, 2020 were analyzed using content analysis method. With regard to
covid-19, it is aimed to determine on which subjects the information is concentrated and how it is transferred.

Keywords: Need for Information Search, Information Search Behavior, Covid 19, Pandemic, Content Analysis
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OZET

Bu caligmanin amaci, informel cepten saglik harcamalarinda hakkaniyetin degerlendirilmesidir. Aragtirmada 2017
yilinda Istanbul’da Tiirkiye Istatistik Kurumu tarafindan segilen 2.059 hanehalki ve bu hanelerde yasayan toplam
6.930 Kisi kapsanmustir. Arastirma verisi, konuya 6zel hazirlanan yapilandirilmig anketin yiiz yiize goriisme teknigi
ile elektronik ortamda uygulanmasiyla toplanmistir. Hekim tarafindan ¢agrildigi icin muayenehaneye yapilan
6demeler, ayni katk1 6demeleri ve her tiir illegal 56deme informal cepten 6deme olarak tanimlanmistir. Informal
o0demelerde hakkaniyeti (artan oranlilik) degerlendirmek i¢in informel cepten 6demenin hanehalk: tiiketim
harcamasi i¢indeki payir ve Kakwani endeksi hesaplanmstir. Analiz sonucunda, en diisitk harcama dilimindeki
bireylerin yaptiklar1 informel cepten saglik harcamasinin hanenin toplam tiiketim harcamasi igindeki payinin
(0,0029), en yiiksek harcama dilimindeki bireylere kiyasla daha diisiik (0,0038) oldugu bulunmustur. Tiim gelir
gruplar dikkate alinarak hesaplanan Kakwani endeks degerine gore (0,1335), informal cepten 6demelerin artan
oranlt oldugu belirlenmistir. Ancak en diisiik harcama dilimindeki bireylerin informel cepten 6deme yiizdesinin
(12,03) tiiketim harcamasi yiizdesinden (8,26) daha ylksek oldugu dolayisiyla alt gelir dilimlerinde endeksin
azalan oranli oldugu bulunmustur. Sonug olarak, informel cepten 6demelerde hakkaniyet sorununun yasandigini
sOylemek miimkiindiir. Dolayisiyla informel cepten saglik harcamalari konusu, saglik politikast konulari
arasindaki yerini korumalidir.

Anahtar Kelimeler: informal Cepten Saglik Harcamasi, Hakkaniyet, Kakwani Endeksi

Not: Bu ¢alisma TUBITAK tarafindan desteklenen 215K068 numarali projeden iiretilmistir.

Equity in Informal Out-of-Pocket Health Payments: istanbul Example

ABSTRACT
The purpose of this study was to examine informal out-of-pocket health payments. The research was carried out
in Istanbul in 2017 with a total sample of 2059 households selected by the Turkish Statistical Institute, covering
6930 people. Data were collected face-to-face with a structured survey questionnaire designed exclusively for the
study in an electronic environment. Payments that were made for private physician services because the person
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was asked by a physician to come in to his/her private office, in-kind contributions and all types of payments
without invoice were defined as informal. To examine progressitivity of informal out-of-pocket health payments,
the share of informal out-of-pocket health payments in household consumption expenditure and Kakwani index
were calculated. The results showed that the percentage of informal out-of-pocket health payments in consumption
expenditure was lower for those in the lowest quintile (0.0029) than those in the highest quintile (0.0038). A
positive Kakwani index value (0.1335) for the whole sample indicated equity in informal payments. However,
low-income people had a higher share of informal out-of-pocket health payments in consumption expenditure
(12.03) than high-income people (8.26), meaning informal health payments were regressive for lower income
people. In conclusion, it is possible to say that there is an equity problem in informal out-of-pocket payments for
health. Therefore, the issue should still be a health policy concern.

Keywords: Informal Out-of-Pocket Health Payments, Equity, Kakwani Index

Note: This study was funded by the Scientific and Technological Research Council of Turkey with a project
number of 215K068.
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Dijital doniisiimii yakalamak ve yonetmek giiniimiiz gerek 6zel gerek kamu kurumlarinin en dnemli sorunsali
haline gelmistir. Diger bir ifade ile dijital doniisiimiin ne oldugu sorusu kadar nasil yonetilecegi sorusu da 6nem
kazanmigtir. Buna gore calismanin amacini; dijital doniisiimii temel bilesenleriyle tanimlamak, basarili bir
doniistim i¢in gerekli olan dijital liderligi temel nitelikleriyle birlikte ele almak ve kurumlar i¢in 6nemini ortaya
koymak olusturmaktadir. Bu kapsamda dijital doniislim; ticari faaliyetler/islevler, is siiregleri, is modelleri, is
ekosistemleri, isletme varlik yonetimi, organizasyon kiiltiirii, ekosistem ve ortaklik modelleri, miisteri, calisan, is
ortaklart vb. alanlar1 iceren kapsamli bir siireci ifade etmektedir. Bu doniisiim siirecinin basarili bir sekilde
yonetilmesi ihtiyaci dijital liderlik olgusunun 6nemini ortaya koymaktadir. Cok uluslu sirket deneyimlerinden
hareketle siireci bagarili bir sekilde yonetecek bir dijital liderde; neofili davranma, icat etme ayni zamanda
kopyalama, endiistriyel sinirlardan kaginma, yeniligi yaraticiliktan daha fazla dnem verme, yiiksek AQ’ya sahip
olma, dijitali ara¢ olarak gérme, teknolojiyi aragtirma ve ¢alisanlari ile paylagma, ilham verme, teknolojiyi iyi
okuma ve fazlasiyla faydalanma, igbirligini ve inovasyonu tesvik etme, risk yonetme vb. niteliklerin bulunmasi
hayati 6nem tagimaktadir. Bu durum dijital liderligin kac¢inilmaz oldugunu, bilinen liderlik tiplerinden ¢ok daha
fazlasim kapsadigini ve ¢ok daha karmagik bir yapiya sahip oldugunu géstermektedir. Bu noktada her kurumun
kendi dijital doniisiim gereksinim boyutunu belirlemesi ve buna goére dijital liderini tanimlamasi 6ncelikli bir konu
olarak kargimiza ¢ikmaktadir. Bu anlamda calisma; oldukca yeni bir kavram olan ve hakkinda oldukga sinirli
calismanin oldugu dijital liderlik konusunda, dijital doniisiimiin anlasilmasi ve nasil yonetilmesi gerektigi
konusunda 6nemli ipuglar1 sunmaktadir.

Anahtar Kelimeler: Dijital Doniisiim, Liderlik, Dijital Liderlik
A Rising Value in the Digital Transformation Process: Digital Leadership

ABSTRACT

Capturing and managing digital transformation has become the most important problem of both private and public
institutions today. In other words, the question of how to manage digital transformation has become as important
as the question of what it is. Accordingly, the purpose of the study; defining digital transformation with its basic
components, addressing digital leadership with its basic qualities, which is necessary for a successful
transformation, and revealing its importance for institutions. In this context, digital transformation refers to a
comprehensive process that includes business activities/functions, business processes, business models, business
ecosystems, business asset management, organizational culture, ecosystem and partnership models, customers,
employees, business partners, etc. The need to manage successfully of this transformation process reveals the
importance of digital leadership. Based on the experiences of multinational companies, it is vital to have the
following qualifications in a digital leader who can successfully manage the process: Behave neophile, invent and
copy at the same time, avoiding industrial boundaries, paying more attention to innovation than creativity, having
high AQ, seeing digital as a tool, researching and sharing technology with its employees, inspiring, reading
technology well and making use of it, encouraging collaboration and innovation, managing risk, etc. This situation
shows that digital leadership is indispensable for an organization, it encompasses much more than known
leadership types and has a much more complex structure. At this point, it is a priority issue for each institution to
determine its own digital transformation requirement dimension and define its digital leadership. In this sense, it
provides important clues about digital leadership, which is a new concept and has limited studies, about how digital
transformation should be understood and how it should be managed.

Keywords: Digital Tranformation, Leadership, Digital Leadership
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OZET

Giliniimiizde hangi meslegi icra edersek edelim fiziki ve zihinsel bir takim is stresleriyle karsi karsiya kalmaktayiz.
Yasanan is stresine bagli olarak ortaya c¢ikan tilkenmislik; basarisizlik, enerji kaybi, karsilanamayan istekler gibi
durumlarma neden olmaktadir. Tiikenmislik, kisilerin ¢alisma hayati ile giinliik hayati arasinda stres yonetimini
saglayamamasi, yetersiz kalmasidir. Kisiler, ¢cogunlukla bu duygu ile miicadele etmek yerine duygularin
kabullenilmesi gibi psikolojiye hakim olabilmektedirler. Tiikenmigligin bazi evreleri, boyutu, gostergeleri vardir
ki bunlar, duygusal tiikenme, duyarsizlasma ve diisiik kisisel basar1 seklinde meydana gelmektedirler. Tiikenmislik
sendromunda fiziksel, psikolojik, davranigsal ve orgiitsel gostergeler seklinde gostergeler oldugu soylenebilir.
Tiikenmiglik duygusuna bazen kisisel 6zellikler bazen de gevresel etkenler neden olabilmektedir. Asirt is yiikii,
zaman baskisi, ¢alisanlar lizerinde gézetim baskisi da tiikkenmislik duygusunun var olmasina neden olabilmektedir.
Giinliik ¢aligma hayatinda muhasebe meslegini icra eden meslek mensuplari, muhasebe mesleginin stresli olmasi
ve fazla is yiikiine sahip olmasi nedeni ile tiikenmislik sendromunu yasarlarken, covid-19 pandemi siirecinde bu
duygularin daha yogun olmasi ile tilkenmiglik etkisi daha fazla olabilmektedir. Bu ¢alismanin amaci, muhasebe
meslek mensuplarinin covid-19 pandemi siirecinde tiikenmislik diizeyinin hangi seviyede olabilecegini gostermek
ve bu diizeyin belirlenmesi ile elde edilen sonuca gore ¢dziim 6nerilerinin sunulmasidir. Bu amagla ¢alismanin ilk
boéliimiinde; kavramsal bilgilere yer verilmis, muhasebe meslegini icra eden meslek mensuplari ile kisisel goriigme
yapilmis, nitel aragtirma teknigi uygulanarak tiikenmislik diizeyi belirlenmeye ¢alisiimistir. Ulagilan sonuca gore
konuya iligskin meslek mensuplarina ¢6ziim 6nerileri sunulmustur.

Anahtar Kelimeler: Mesleki Tiikenmislik, Muhasebe, Muhasebeci

An Empirical Research on the Occupational Burnout Levels of Accountants
During the Pandemic: Covid-19

ABSTRACT

People have been facing work stress, no matter what is their occupation, nowadays. The occupational burnout
which arises from work stress causes a failure, an energy loss and an irredeemable request. The occupational
burnout is the situation in which people who are included in the work life cannot balance the work life and the
daily life also they could not be enough to have everything under control. However, the employees, generally,
accept the fatigue instead of fighting against it. The occupational burnout has some phases and indicators which
lead to an emotional exhaustion, a desensitization and a low self-success. Both personal features and environmental
factors take place to the occurring of the occupational burnout. Moreover, a work overload, a time limitation and
a supervision of the worker can cause the occupational burnout. Accountants who suffer from the work overload
and the stress of work which make them feel the occupational burnout have been suffering more and more because
of the covid-19 which has been seen as a pandemic throughout the world for a year. The aim of this study is to
show the level of the occupational burnout of the accountants which arose from the covid-19. Furthermore, by
determining of the level of their occupational burnout, the authors of this study will make some possible solution
offers. For these reasons, the literature data is given in the first part of the study, and the analyzing of the interviews
with the accountants are given in the methodology. Finally, after reaching the outcome of the study the possible
solution offers are submitted in the conclusion part.

Keywords: The Occupational Burnout, Accounting, Accountant.
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OZET

Giiniimiizde KOBI'ler, faaliyetlerini yiiriitiirken bircok zorlukla karsilasmaktadir. Yiiksek belirsizlikler ve zorlu
rekabet igeren pazarlarda, 6nemli Slgiide artan ve degisen tiiketici taleplerini tahmin etmek glinden giine
zorlasmaktadir. Geleneksel pazarlama, KOBI’lerin bu ortamda stratejik pazarlama kararlar1 vermede ve rekabet
etmeleri igin artik ok etkili ve yeterli degildir. Ongériilemeyen ve belirsizlik pazariyla ugrasirken, isletmeler
pazarlamada daha girisimci olmalidir. Bundan dolay, aragtirmalar, 6ngoriilemeyen bir pazarda rekabet avantajt
elde etmek isteyen KOBI’ler igin Girisimsel Pazarlama kullanarak bir ¢6ziim sunmaktadir. Bu ¢alisma Girisimsel
Pazarlamanin 6zelliklerinin geleneksel pazarlama karmasi ile uyarlanmasina kavramsal bir bakis getirmektedir.
KOBI’lerin biiyiik isletmelerden farkli olarak rekabet avantaji elde etmesi adina girisimsel pazarlama agisindan
pazarlama karmasi 6gelerinin nasil sekillendirilmesi gerekliligini ortaya koymasi amaglanmaktadir. Kavramsal
olarak yapilan bu arastirmanin daha sonra yapilacak deneysel g¢alismalar i¢in de bir temel olusturmasi
beklenmektedir.

Anahtar Kelimeler: Girisimsel Pazarlama, Pazarlama Karmasi, Girisimcilik

Marketing Mix from the Entrepreneurial Marketing Perspective in SME’s

ABSTRACT

Nowadays, SMEs face many difficulties in carrying out their activities. In markets with high uncertainty and fierce
competition, it is getting harder day by day to predict significantly increasing and changing consumer demands.
Traditional marketing is no longer very effective and sufficient for SMEs to make strategic marketing decisions
and compete in this environment. Businesses that operate in an unpredictable and uncertain market should be more
entrepreneurial in marketing. Therefore, research offers a solution using Entrepreneurial Marketing for SMEs who
want to gain competitive advantage in an unpredictable market. This study brings a conceptual view to the
adaptation of the features of Entrepreneurial Marketing with the traditional marketing mix. It is aimed to reveal
the necessity of shaping the marketing mix elements in terms of entrepreneurial marketing in order for SMEs to
gain competitive advantage unlike large enterprises. This conceptual research is expected to form a basis for further
experimental studies.

Keywords: Entrepreneurial Marketing, Marketing Mix, Entrepreneurship
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Bu calismada, toplumun temelini olusturan aile yapisinda meydana gelen ve siirekli bir artig egilimi gosteren aile
ici siddette dilin rolii tizerinde durulacaktir. Burada temel amag, bu problemlerin ¢dziimiinde ¢ok zengin tarihi ve
kiiltiirel birikimlerin sézciisii olan dilimizin yapabilecegi olumlu katkilarini ortaya koyabilmektir. Aile ici siddet
konusunda yapilan caligmalarin biiylik cogunlugu; dilin terbiye, incelik, diizgiin davramig olarak tarif
edebilecegimiz edebi roliinden ¢ok; dzellikle kadina, cocuga ve diger aile fertlerine kars1 islenen suglari, bunlarin
sebeplerini ve ¢éziim yollarini kapsamaktadir.

Bilindigi iizere i¢inde olumlu 6gelerin biiyiik cogunlukta olmalarina karsin, dilin olumsuzluk 6geleri de vardir ve
bazen bunlar daha etkin olabilmektedirler. Zira bilindigi {izere bir atasoziimiizde gegen, “Kilig yarasi geger, dil
yarast gegmez.” vb. ¢ok etkili sdzlerimiz mevcuttur. Dolaysiyla aile i¢i siddetin ¢dziimiine katki i¢in, dilin biiyiik
¢ogunlukla sahip oldugu olumlu 6geleri, sakinlestirici ve tedavi edici bir ilag¢ gibi kullanmak miimkiindiir.

Bu ¢aligmanin hazirlanmasinda, konuyla ilgili olarak yapilmis calismalara da miiracaat edilmek iizere, bilirkisi
olarak bosanma kararlarinin terciimelerinden edindigim kazanimlardan, aile ve insan hayatiyla baglantili
atasozlerinden ve deyimlerden, konuyla uyusan edebi eserlerden ve ilgili diger kaynaklarin yararlanilacaktir.
Ayrica bu hususta yiiriitmekte oldugum agiz calismalarindan da yararlanilacaktir.

Bu konuyla ilgili yapilacak caligmalarda, aile ortaminda kurulacak iletisimde dilin sihirli etkisi devamli goz
oniinde bulundurulmali, bunun igin de tarihi dil miraslar1 derinlemesine arastirilmalidir.

Anahtar kelimeler: Dil, Aile, Siddet.

The Role of the Language in Domestic Violence

ABSTRACT

This study will focus on the role of language in domestic violence that occurs in the family structure that forms
the basis of society and shows to have a tendency to increase. In the solving these problems, the main purpose here
is to reveal the positive contributions of our language, which is the spokesperson of very rich historical and cultural
accumulations. Most of the studies on domestic violence; rather than the literary role of language, which we can
describe as upbringing, refinement and proper behavior; It covers especially crimes committed against women,
children and other family members, their reasons and solutions.

As it is known, although there are the majority of positive elements in it, the language also has negativity elements
and sometimes these can be more effective. Because as it is known, in one of our proverbs, " Kili¢ yaras1 geger,
dil yaras1 gegmez.” (Words cut more than swords). Etc. We have very effective words. Therefore, in order to
contribute to the solution of domestic violence, it is possible to use the positive elements of the language as a
calming and therapeutic medicine.

In the preparation of this study, in order to refer to the studies on the subject, my acquisitions as an expert from
the translations of divorce decisions, proverbs and idioms related to family and human life, literary works that
match the subject and other related sources will be used. In addition, the dialect works | have been conducting on
this issue will also be used.

In studies on this subject, the magical effect of language in communication to be established in the family
environment should be kept in mind, and historical language heritage should be investigated in depth for this.

Keywords: Language, Family, Violence.
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Kisiler, gruplar, toplumlar ve devletler arasindaki iligkilerin saglikli bir bigimde yiiriimesi, karsilikli sayg1 ve
nezaketin mevcudiyetiyle miimkiindiir. Toplumsal iliskileri diizenleyen hukuk, din kurallari, gelenek ve gorenekler
gibi, gorgii kurallar1 da saglikli bir iletisimin ortaya ¢ikmasinda dnem tagimaktadir. Tiirkiye’deki ilkokullarda,
1960'l1 yillarda gorgii kurallar1 ders olarak okutuluyordu. Bu, zamaninda, gorgii kurallarina verilen 6nemi
gostermektedir. Ote yandan resmi alandaki iliskiler ve iletisim de kimileri yazil kimileri ise yillardir uygulanarak
gelenek haline doniigmiis protokol kurallarina gore kurulmakta, gelismekte ve siirmektedir. Protokol kurallart en
basit tanimiyla gorgii kurallarinin resmi iliskilere adapte edilmis halidir.

Siyasete dair her tiirlii iletisimi siyasal iletisim baglig1 altinda incelemek miimkiindiir. Bu baglamda siyasi partilerin
ve siyasetgilerin gerek halkla gerekse kendi aralarindaki iletisiminin saglikli bir bicimde gerceklesmesi amaclarina
ulagsma ve toplumsal huzur acisindan ¢ok dnemlidir. Her ne kadar, gorgli ve protokol kurallarina dair cesitli
makaleler, kitaplar yazilmigsa da bu kavramlarin siyasal iletisim ile iliskilerine dair 6zel ¢caligmalarin olmamasi,
Tiirkiye’de bu konuya gerekli 6nemin verilmedigini géstermektedir.

Oysaki gorgii kurallarinin ve protokoliin gegmisi “devlet” kavraminin tarihi kadar eskidir. 1069°da Yusuf Has
Hacip’in yazdig1 Kutadgu Bilig, 1530°da Erasmus’un yazdig1 “Cocuklar I¢cin Adabi1 Muaseret” isimli kitaplar,
sosyal iligkilerde yiizyillardir gorgii kurallarinin ne denli 6nemsendigini géstermektedir. Fransa Krali XIV.
Louis’nin protokolii “Herkesin iizerinde bir din” seklinde tanimlamasi batili iilkelerde, o yillarda bile protokoliin
ne denli 6nemsendigini gostermektedir. Keza protokoliin devlet gorevlilerinin yetistirildigi okullarda ders olarak
okutulmasi, Tanzimat’tan sonra bu alanda bir bakanlik kurulmasi gibi 6rnekler batili iilkelerde oldugu gibi
Osmanlida da bu kavramin ne denli deger gordiigiinii ortaya koymaktadir.

Bu calismada, siyasal iletisimde gorgii ve protokol kurallarinin 6nemini vurgularken dogru bir siyasal iletisimde
s0z konusu kurallarin uygulanis sekli Bati iilkelerinden ve Tiirkiye’den orneklerle birlikte aciklanmaktadir.
Giliniimiizde iletisim kavrami evrilirken, “Vox populi vox dei” anlayisi pratik anlamda da on plana ¢ikmis ve
siyasal iletisimin kendisini gorgii ve protokol kurallar1 1s1g8inda yeniden dizayn etmesi kaginilmaz bir gereklilik
halini almigtir. Yoneten-yonetilen iligkisinin disiplinli ve karsilikli saygi i¢inde yiiriimesi sosyal barigin tesisi
acisindan en temel gerekliliktir. Bu da, her iki tarafin, kendilerini, beklentilerini, evrensel nezaket kurallari
cercevesinde ifade etmeleriyle miimkiindiir. Bu yiizden, siyasetin halkla iliskilerinin, gorgii ve protokol kurallar
15181nda, giiniimiiziin degisen iletisim kosullarina gore, yeniden irdelenmesi ve sorgulanmasi gerekmektedir.

Anahtar Kelimeler: Gorgii Kurallari, Protokol, Siyasal iletisim, Siyaset

Importance of Etiquette and Protocol Rules in Political Communication

ABSTRACT

Healthy relations between individuals, groups, societies and states are possible with the presence of mutual respect
and courtesy. Just like the law, religious rules, customs and traditions that regulate social relations, etiquette is also
important in the emergence of a healthy communication. in primary schools in Turkey, etiquette was taught as a
course topic in the 1960s. This, demonstrates the importance given to etiquette in those years. On the other hand,
relations and communication in the formal area are established, developing and continuing in accordance with the
rules of the protocol, some of which are written, some of which have been applied for many years and have become
traditions. Protocol rules are the simplest definition of etiquette adapted to formal relations.

It is possible to examine all kinds of communication about politics under the heading of political communication.
In this context, a healthy communication between political parties and politicians, both with the public and among
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themselves, is very important for achieving their goals and for social peace. Membership is important. Although
various articles and books have been written on etiquette and protocol rules, the lack of Special Studies on the
relations of these concepts with political communication shows that shows that sufficient attention has not been
given to this issue in Turkey. However, the history of etiquette and protocol is as old as the history of the concept
of "state". Kutadgu Bilig, written by Yusuf Has Hacip in 1069, and "Manners for Children", written by Erasmus
in 1530, show how important etiquette has been in social relations for centuries. King of France XIV. Louis'
definition of the protocol as "a religion above all" shows how important the protocol was even in those years in
western countries. Likewise, examples such as the protocol being taught as a course in schools where state officials
are trained, and the establishment of a ministry in this field after the Tanzimat, show how much this concept was
valued in the Ottoman Empire as in Western countries.

In this study, while emphasizing the importance of etiquette and protocol rules in political communication, the
way these rules are applied in proper political communication is explained together with examples from Western
countries and Turkey. As the concept of communication has evolved today, the concept of “Vox populi vox dei”
has come to the fore in a practical sense, and it has become an inevitable necessity for political communication to
redesign itself in the light of etiquette and protocol rules. It is the most basic requirement for the establishment of
social peace that the governing-managed relationship should be conducted in disciplined and mutual respect. This,
in turn, is possible when both sides express themselves, their expectations, within the framework of universal rules
of kindness. Therefore, the public relations of politics need to be re-examined and questioned in accordance with
the changing communication conditions of today in the light of the rules of etiquette and protocol.

Keywords: Etiquette, Protocol, Political Communication, Politics
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Okuma, matematik ve fen bilimleri becerilerine yonelik olarak yapilan PISA arastirmalar ¢ok sayida iilkenin
katilim1 ile genis bir veri havuzunu arastirmacilarla bulusturmakta, Diinya’nin bir¢ok iilkesi hakkinda ¢aligma
yapilmasi icin arastirmacilara imkan saglamaktadir. Bu ¢aligmada 2018 yilinda uygulanan PISA okuma becerisi
maddelerinin iilke alt gruplarina yonelik olarak diferansiyel madde fonksiyonu gosterip gostermediginin
belirlenmesi hedeflenmektedir. Caligmanin alt amaci olarak diferansiyel madde fonksiyonu gosteren maddelerin
Tirkiye alt grubuna ait bulgular sunulmustur. Tek bi¢cimli olan ve tek bigcimli olmayan diferansiyel madde
fonksiyonunun belirlenmesindeki avantaji ve parametrik veri setlerine uygunlugu sebebiyle lojistik regresyon
analizleri ise kogsulmus ve 3 asamadan olusan analizler neticesinde olusan diferansiyel madde fonksiyonu sonuglari
ihmal edilebilir, orta seviye ve yiiksek seviye olmak iizere li¢ kategoride siniflandirilarak bulgulastirilmistir.
Sonuglar diferansiyel madde fonksiyonu orta ve yiiksek seviye olarak kategorilendirilmis maddelerin bir semptom
olarak degerlendirilmesi gerektigine isaret etmektedir. Madde yanliliginin bir isareti olarak diferansiyel madde
fonksiyonu degerlendirilebilecegi gibi Tiirkiye evreni igindeki ¢esitli degiskenler sebebiyle diferansiyel madde
fonksiyonlarmin olusabilecegi unutulmamalidir. Bu sebeple diferansiyel madde fonksiyonunu ortaya
¢ikarabilecek yeni analizlere ihtiya¢ duyuldugu soylenebilecektir.

Anahtar Kelimeler: PISA, okuma becerisi, diferansiyel madde fonksiyonu.

What Does PISA Tell Us in Reading? A Reliability Study
ABSTRACT

PISA research on reading, mathematics and science skills brings researchers a large data pool with the participation
of many countries, and provides researchers with the opportunity to study on many countries of the world. In this
study, we aimed to determine whether the PISA reading skills items applied in 2018 show differential item function
for country subgroups. As a sub-goal of the study, findings for Turkey subgroup was presented. Due to its
advantage in determining uniform and non-uniform differential item function and because of its suitability for
parametric data sets, logistic regression analyzes were employed and the results of differential item function from
the analysis consisting of 3 stages were classified into three categories as negligible, medium level and high level.
The results indicate that items categorized as differential item function medium and high level should be evaluated
as a symptom. Like we can assess the differential item function as a sign for item bias, this can be evaluated as a
result of various variables from Turkey universe. Therefore, it can be said that new analyzes are needed to reveal
the differential matter function. This can also open PISA data’s ecological background in Turkey universe.

Keywords: PISA, reading skills, differential item function.
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Orgiitlerin giderek artan rekabetgi piyasalarda kendilerini daha iyi pazarlamak adina farkl: stratejiler aramasi, son
yillarda kurumsal kimlik, imaj ve itibar kavramlarinin daha fazla 6n plana ¢ikarmasina yol agmaktadir. Ozellikle,
kimlik ve imaj, orgiitiin genel itibar1 lizerinde etkide bulunan 6nemli bilesenler olarak tanimlanmaktadir. Bu
bilesenlerden kurum imaji, rekabet edebilmek ve kisa, orta ve uzun vadede pazarda kaliciligini garanti altina almak
isteyen bir orgiit i¢in ¢esitli i¢ ve dis bilesenlerle iliski kurma ve siirdiirme kabiliyeti bakimindan daha fazla kritik
oneme sahiptir. Olumlu bir imaj algisinin, hissedarlar1 érgiite yatirim yapmaya tesvik etme, iyi personeli gekme,
mevcut ¢alisanlarin drgiite olan bagliliklarini arttirma, miisterileri elde tutma ve kar1 artirma gibi olumlu sonuglari
bulunmaktadir. Dolayisiyla, bir orgiitiin imajinin dis paydaslart ile g¢aligsanlar1 tarafindan nasil algilandigi
etkinligini ve performansini dogrudan etkilemektedir. Bu baglamda, “bagkalarinin orgiitii nasil gérdiigii” ya da
paydaslarm orgiitle ilgili sahip oldugu izlenimlerini veya algilarini ifade eden kurumsal imaj algist bu ¢aligmanin
ana konusunu olusturmaktadir. Buna goére bu ¢alismanin amaci ¢alisanlarin 6rgiite yonelik tutum ve davranislarini
etkileyebilen bir unsur olan kurumsal imaj algisinin, birey-0rgut uyumu, psikolojik sahiplik ve bireyin 6rgut
temelli Ozsaygis1 iizerindeki etkisinin belirlenmesidir. Bu amag¢ dogrultusunda gerceklestirilen calismada
kullanilan veri kolayda drnekleme yontemi kullanilarak bir ilag firmasinin satis temsilcilerinden toplanmustir.
Toplam 300 anket dagitilmis olup, bu anketlerden 220 adedi geri donmiis ve 6’s1 hatali doldurulmasi sebebiyle
¢aligma diginda birakilmistir. Bdylece analizde kullanilan toplam anket sayisi 214 olmustur. Yapilan ¢alismada ilk
olarak degiskenler arasindaki iliskiyi belirlemek {izere korelasyon analizi gergeklestirilmistir. Ede edilen sonuglara
gore, algilanan kurum imaj1 ile birey-Orgut uyumu, psikolojik sahiplik ve oOrgiit temelli 6zsaygi arasinda
istatistiksel olarak anlamli ve pozitif yonlii iliski bulundugu belirlenmistir. Buna gore ¢alistiklar: 6rgiitiin disaridaki
kisiler tarafindan olumlu algilanan bir imaja sahip oldugunu diisiinen ¢alisanlarin psikolojik sahiplik diizeyleri ile
Orgiit temelli 6zsaygilar1 artmaktadir. Benzer sekilde, birey-6rglt uyumu ile psikolojik sahiplik ve dérgut temelli
Ozsaygi arasinda pozitif yonlii dogrusal bir iliski oldugu ortaya konulmustur. Buna gore, birey-0rgut uyumu yiiksek
calisanlarin psikolojik sahiplik diizeyi ve orgiit temelli 6zsaygisi artmaktadir. Calismada bu dogrudan iliskilerin
yani sira ¢aliganlarin imaj algilariin psikolojik sahiplik ve drgiit temelli 6zsaygi {izerine olan etkisinde birey-0rgut
uyumunun aracilik rolii de ele alinmistir. Birey-06rgiit uyumunun aracilik etkisini test etmek amaciyla Baron ve
Kenny (1986) tarafindan onerilen {i¢ asamali regresyon analizi kullanilmigtir. Yapilan ii¢ agamali1 regresyon analizi
sonucunda, algilanan kurum imajimin psikolojik sahiplik ve orgiit temelli 6z saygi tizerindeki etkisinde, birey-0rgut
uyumunun tam degil kismi aracilik etkisi oldugu, dolayisiyla bu iliskilerde birey-orgiit uyumunun tek araci
degisken olmadigi, baska degiskenlerin de bu iliskilerde aracilik rolii bulundugu belirlenmistir.

Anahtar Kelimeler: Kurum Imaji, Birey-Orgiit Uyumu, Psikolojik Sahiplik, Orgiit Temelli Ozsayg1

The Investigation of Relationship between Perceived Organizational Images
with Person-Organization Fit, Psychological Ownership and Organization-
Based Self-Esteem

ABSTRACT

Organizations look for different strategies to better market themselves in the increasingly competitive markets,
and this leads the concepts of corporate identity, image, and reputation to gain more prominence in recent years.
Particularly, identity and image are defined as important components that have an effect on the general reputation
of the organization. Among these components, corporate image has a more critical importance in terms of the
ability to establish and maintain a relationship with various internal and external components for an organization
that wants to continue its existence in the market in the short, medium, and long term. A positive image perception
has positive outcomes such as encouraging shareholders to invest in the organization, attracting good personnel,
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increasing organizational commitment of current employees, retaining customers, and increasing profit. Thus, how
an organization's image is perceived by its external stakeholders and employees directly affects its effectiveness
and performance. In this context, "how others see the organization” or the corporate image perception, which
expresses the impressions and perceptions of stakeholders regarding the organization, constitutes the main subject
of this study. Accordingly, the aim of this study is to determine the effect of corporate image perception, which is
an element that can affect the attitudes and behaviors of employees towards the organization, on person-
organization fit, psychological ownership and organization-based self-esteem. Within the scope of this study to be
conducted in line with this purpose, data used were collected from the sales representatives of a pharmaceutical
company using the convenience sampling method. A total of 300 questionnaires were distributed, 220 of these
questionnaires returned and 6 of them were excluded from the study due to incorrect filling. Thus, the total number
of questionnaires used in the analysis was 214. In the study, firstly, correlation analysis was conducted to determine
the relationship between variables. According to the results, it was determined that there is a statistically significant
and positive relationship between perceived corporate image and person-organization fit, psychological
ownership, and organization-based self-esteem. Accordingly, when employees think that the organization they
work for has an image that is perceived positively by outside people, their psychological ownership level and
organization-based self-esteem increase. Similarly, it was revealed that there is a positive linear relationship
between person-organization fit and psychological ownership and organization-based self-esteem. Accordingly,
when employees' person-organization fit is high, their psychological ownership level and organization-based self-
esteem increase. In addition to these direct relationships, the mediating role of person-organization fit in the effect
of employees' image perceptions on psychological ownership and organization-based self-esteem was also
discussed. In order to test the mediating effect of person-organization fit, three-step regression analysis proposed
by Baron and Kenny (1986) was used. As a result of the hierarchical regression analysis, findings were obtained
indicating that person-organization fit has a partial mediating role in the relationship between perceived corporate
image and psychological ownership, organization-based self-esteem. Therefore, it has been determined that the
person-organization fit is not the only mediator in these relationships, and other variables also have a mediating
role in these relationships.

Keywords: Organization Image, Person-Organization Fit, Psychological Ownership, Organization-Based Self-
Esteem
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Jeopolitik, devletlerin dis politikasin1 belirleme noktasinda uluslararast konjonktiir de Oonemli bir faktor
olagelmistir. Cografi agidan daha iyi konumlanmis olan iilkelerden biri olan Iran, her zaman biiyiik somiirgeci
giiglerin hedefi olmustur. Kenar kusak teorisinde de dnemine vurgu yapilan iilkelerden biri olan iran, Giineyinde
Basra Korfezi ve Umman Korfezi, kuzeyde ise Hazar Denizi ile ¢evrili olup, bu konumu iilkenin egsiz bir ticari
pazar haline gelmesini saglamigtir. Ortadogu'nun en stratejik noktalarindan biri olarak kabul edilen Basra
Korfezinin petrol ve enerji kaynaklarinin énemli transit yollarindan biri olmasi da iran’in jeopolitik dnemini
artirmaktadir. Tiim bunlar iran’in ve Ortadogu’nun avantajini artirict unsurlar olarak goriilebilecekse de hem tarih
boyunca bolgede yasanan ¢ikar miicadeleleri hem de son donemde Ortadogu da yasanan gelismeler bu bélgenin
cografi konumunun bdlgenin giivenligi acisindan dezavantaj da olabildigi goriilmektedir. iran dis politikasin
belirleyen cografi jeopolitigin yani sira Sii inanc1 iizerinden yiiriitiilen bir jeopolitikte s6z konusudur. Bir yandan
bulundugu cografi konum bir yandan da dini unsurlar {izerinden yiiriitiilen i¢ politikanin dis politikaya yansimalari
Iran’1n dis politikasinda belirleyici olan jeopolitik unsurlardir. Bu ¢alismada da Iran jeopolitiginin koklii bir tarihe
sahip olan iran’a sagladig1 avantaj ve dezavantajlari, Ortadogu siyasetini belirleyen en énemli aktdrlerden biri
olmasindaki rolii jeopolitik agidan incelenecektir.

Anahtar Kelimeler: iran, Jeopolitik, Ortadogu, Sii jeopolitigi, Dis Politika, Kenar Kusak Teorisi

The Importance of Iranian Geopolitics and Its Effect on Iran's Foreign
Policy

ABSTRACT

Geopolitics and the international conjuncture have been an important factor in determining the foreign policy of
states. Iran, one of the countries that is better geographically, has always been the target of major colonial powers.
Iran, one of the countries whose importance is emphasized in the Rimland theory, is surrounded by the Persian
Gulf and the Gulf of Oman in the south, and the Caspian Sea in the north, and this location has made the country
a unique commercial market. The fact that the Persian Gulf, which is regarded as one of the most strategic points
of the Middle East, is one of the important transit routes of oil and energy resources increases the geopolitical
importance of Iran. Although all these can be seen as factors that increase the advantage of Iran and the Middle
East, it is seen that both the conflicts of interest in the region throughout history and the recent developments in
the Middle East can be a disadvantage in terms of the security of the region. In addition to the geopolitics that
determine Iran's foreign policy, it is also a matter of geopolitics based on the Shia faith. Geopolitical factors are
determinant in Iran's foreign policy, on the one hand, on the one hand, and on the other hand, the reflections of the
domestic policy carried out through religious elements to the foreign policy. In this study, the advantages and
disadvantages of Iranian geopolitics for Iran, which has a deep-rooted history, and its role in being one of the most
important actors in the Middle East politics will be examined in terms of geopolitics.

Keywords: Iran, Geopolitics, Middle East, Shia geopolitics, Foreign Policy, Rimland Theory
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Koronaviriis, ekonomilerde énemli degisikliklere sebep olmustur. Uretim sektériiniin bircok asamasindan hizmet
sektoriine kadar taleplerin siirekli olarak degisim icinde oldugu belirsiz bir donem icinde hareket etmek, is
diinyasin da tipki tiiketicilerde oldugu gibi 6l¢iimlendirilemeyen bir psikolojik stres icine sokmustur. Halihazirda
yeni karantina tedbirlerinin konusulmasi, bazi iilkelerin vatandaslarinit koruyabilmek i¢in riskli bolge ilanlari,
seyahatlere yonelik kisitlamalar kimilerinin artik salgin bitecek diyerek timitlendigi bir ortamin tamamen farkli bir
yasam bigimine evrilmesiyle sonuclanan bir siirecin ic¢indeyiz. Salgin siirecinin olumsuzluklarindan sadece
insanlar degil dogadaki biitiin canlilarin etkilendiginden bahsedebiliriz. Haber kanallarindaki olumsuz bildirimler,
isten ¢ikarilmalar, diisen gelir, belli konular ile iliskili biitce kesintileri ya da performans kayiplar1 gibi negatif
gostergeler 2021 yilinin daha da zorlu gegecegine yonelik isaretleri ortaya koymaktadir. Pandemi Siirecinde Yeni
Normal isimli ¢aligmamiz iretici ve tiiketici goziinden gelecek beklentilerine yonelik literatiir galigmasini
icermektedir. Caligmamiz isletmelerin kontrolii altinda olmayan degisime uyum saglayabilmek igin basta dijital
¢Oziimler olmak tizere is diinyasinin buldugu giincel ¢6zliim 6nerilerini ortaya koymayi amaglamaktadir.

Anahtar Kelimeler: Korona Virus, Pandemi, Yeni Normal

The New Normal in the Pandemic Period
(Changing Trends in Management, Production and Marketing)

ABSTRACT

The coronavirus has caused significant changes in economies. Acting in an uncertain period in which demands are
constantly changing from many stages of the production sector to the service sector has put the business world
into an incommensurable psychological stress just like consumers. We are currently in a process that has resulted
in a completely different way of life in an environment where talking about new quarantine measures, announcing
risky regions to protect citizens of some countries, restrictions on travel, and some hoping that the epidemic will
end. We can mention that not only humans but all living things in nature are affected by the negativities of the
epidemic process. Negative indicators such as negative notifications in news channels, layoffs, falling income,
budget cuts related to certain issues or performance losses indicate that 2021 will be even more difficult. Our study
titled The New Normal in the Pandemic Process includes a literature study about the expectations of the producer
and the consumer. Our study aims to reveal the current solution suggestions found by the business world, especially
digital solutions, in order to adapt to the change that is not under the control of businesses.

Keywords: Corona Virus, Pandemic, New Normal
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Bu makale, is yonetiminde dijital iletisim déniisiimiiniin is hayatimizla nasil iliskili olduguna odaklanmaktadur. Tlk
olarak, iletisime bakmanin baska bir yolunu sunar.

Daha sonra doniistimiin kendi varligimiz icin faydali oldugu kadar is hayatimizi da etkiledigi ve daha iyi iletisim,
yonetim, liderlik saglamas tartisiliyor. Dijital doniisiim, sirketleri is modellerini degistirmeye ve yeni pazara uyum
saglamaya zorluyor. Dijital doniisiim, kendine nezaket gostermeyi, paylasilan insanlig1 tamimay1 ve farkinda
olmay1 gerektirir, parc¢asi oldugumuz is ortamimiz i¢in ¢ok faydali olabilir. Doniigiimiin is iletisimimiz tizerindeki
etkisini 6lgmek icin Olgekte Iletisimde Dijital Doniisiim adli bir anket kullanilryor. Son olarak bu makale, dijital
doniistimiin kendi varlifimiza ve is hayatimiza fayda saglayabilecegini 6ne siirliyor. Aragtirma, dijital doniigiimiin
biiylik duygusal faydalar, motivasyon sagladigini ve bireye, yoneticilere, liderlere, girisimcilere ve ig ortamlarina

basar getirdigini gosterecek sekilde sunulmustur.

Anahtar Kelimeler: Doniisiim, Motivasyon, Iletisim, Yénetim, Liderlik, Etkililik, Dijitallesme.

Digital Communication in Business Management and How it Relates Into in

Business Global

ABSTRACT

This paper focuses on the construct of digital communication transformation in business management how it is
related to our business life. First it presents another way to look in communication.

Next, it discusses the fact that while transformation is beneficial to our own being it also affects our business life
providing better communication, management, leadership. Digital transformation is forcing companies to change
their business models and adapt to the new market. Digital transformation entails treating oneself with kindness,
recognizing one’s shared humanity, and being mindful can be very beneficial for our business environment that
we are a part of. A questionnaire called Digital Transformation in Communication on Scale is used to measure the
effect of transformation on our business communications. Finally, this article suggests that digital transformation
may offer benefits to our own being and our business life. Research is presented so as to show that digital
transformation provides great emotional benefits, motivation, and brings success to an individual, managers,
leaders, enterprenaurs and the business environments.

Keywords: Transformation, Motivation, Communication, Management, Leadership, Effectiveness,
Digitalization.
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Tirk sinemasiin 1950-1960 doénemi incelendiginde donemin modasimin tarihi filmler oldugunu sdylemek
miimkiindiir. Bu siirecte 6zellikle Kurtulus Savasi filmleri yogunluk kazanmis ve beyaz perdedeki yerini almistir.
Diger yandan Milli Micadele romanlara yansimis, Tiirk edebiyatini etkileyen milliyetgilik ve tarih bilincinin
olusturmaya yonelik yayinlarin ¢cogalmasiyla, sinema sektdriiniin de bu yonde bir rota almasina neden olmustur.
Bu baglamda, film afis tiretimleri de artmus, afiglerde kullanilan gdstergeler milli kahramanlik hakkinda fikir
vermistir. 1950-1960 déneminde Tiirk sinemasinda tarihi filmler yiikselise gegmesiyle, filmlerin genis kitlelere
duyurulmasi amaci, afis sanatinin gelisimine neden olmustur. Bdylece sinemanin gelisimi, sinema ve grafik
tasarim arasinda organik bir iligkinin dogmasina yol agmistir. Tiirk afis ressamlar1 bu donemde filmlerin icerigine
uygun olarak tasarladiklar1 afigleri, illiistrasyon uygulamalariyla gerceklestirmislerdir. Kiiltiirel afisler olarak
bilinen bu tasarimlar, toplumu bilgilendirme, diizenlenecek etkinlige davet etmesi bakimindan 6ziinde sanatsal,
baska bir a¢idan ticari iiriin olma 6zelligi tasimaktadir. Afisler, kisa dmiirlii bir tanitim araci olarak goriilse de,
kitle iletisim araglari igerisinde son derece 6nemli bir yere sahiptir. Afis ¢aligmalar1 halki yonlendiren, etkileyen
ve bilgilendiren 6zelliklerinin yam sira “hatirlatma” ve “animsatma” 6zelligi de tagimaktadir. Bu arastirmada,
1950-1960 dénemi Kurtulus Savasi film tiiriinde 3 filmin afis ¢alismalar1 incelenecektir. Bu filmler; Kendini
Kurtaran Sehir (1951), Sahinler Diyar1 (1958), O’nun Suvarisi (1959) olarak belirlenmistir. S6z konusu filmlerin
afislerinde bayrak kullanimin izleri siirillecek ve gostergebilimsel yaklasimin temel ilkeleri géz Oniinde
bulundurularak ve bu dogrultuda Ronald Barthes’in Gostergebilimsel Serliven kitabi tizerinden bir yaklasim

benimsenerek, afislerde bayrakla kurulan iliskinin derinligi ve olas1 anlamlari tespit edilmeye caligilacaktir.

Anahtar Kelimeler: Afis, Bayrak, Film, Tiirk Sinemasi, Kurtulug Savasi.

Flag on the Independence War Movie Posters of the 1950s
ABSTRACT

When the 1950-1960 period of Turkish Cinema is examined, it is possible to say that the fashion of the period was
historical films. During this period, especially the War of Independence films gained intensity and took their place
on the big screen. On the other hand, the War of Independence was reflected in the novels, and with the increase

of publications aimed at creating nationalism and historical awareness that affected Turkish literature, the cinema
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industry took a course in this direction. In this context, the production of movie posters has also increased, and the
signs used in the posters gave an idea about national heroism. With the rise of historical films in Turkish cinema
in the 1950-1960 period, the aim of announcing films to large masses led to the development of poster art. Thus,
the development of cinema led to the emergence of an organic relationship between cinema and graphic design.
During this period, Turkish poster painters created the posters they designed in accordance with the content of the
films, using illustration applications. These designs, known as cultural posters, are essentially artistic in terms of
informing the society and inviting them to the event to be organized, and have the characteristic of being a
commercial product from another perspective. Although posters are seen as a short-lived promotional tool, they
have an extremely important place in mass media. Poster works have "reminder” and "reminder" features, as well
as features that guide, affect and inform the public. In this research, posters of three movies in the War of
Independence movie genre of the 1950-1960 period will be analyzed. These films; It was designated as Kendini
Kurtaran Sehir (1951), Sahinler Diyar1 (1958), O’nun Sivarisi (1959). The use of flags will be traced on the
posters of the films in question, and the depth and possible meanings of the relationship established with the flag
on the posters will be determined by taking into account the basic principles of the semiotic approach and adopting

an approach through Ronald Barthes's The Semiotic Challenge.

Keywords: Poster, Flag, Movie, Turkish Cinema, War of Independence.
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ABSTRACT

The corporate values play an important role in attaining organizational goals by creating a framework of behavioral
norms for the interaction of all organization members with each other and stakeholders, and creating foundations
of the corporate culture. In addition to playing a regulatory and norm-setting role in organizational members'
relationships with each other and all the stakeholders, the corporate values also ensure that these relationships are
stable and continuous, the occurrence and root causes of conflicts are reduced, and the long term organizational
performance is increased.

Job Satisfaction, which affects the employees perspective and perception of their jobs, and relationships with
colleagues, their physical and psychological health, and hence their performance, is also an indicator of how
healthy the relationships and hierarchical structure within the organization.

In this study, the relationship between these two essential Organizational concepts and the effect of corporate
values on job satisfaction were examined. Four dimensions of corporate values, namely quality, innovativeness,
participation, and collaboration, and three dimensions of job satisfaction, namely internal, external, and general
job satisfaction, were included in the analyses.

As a result of the research conducted with 352 participants, it has been determined that the corporate values
estimate about 33% of the internal job satisfaction, about 44% of the external job satisfaction, and 58% of the
general job satisfaction. Although strong relationships between four dimensions of corporate values and three
dimensions of job satisfaction were determined, no effect of the innovativeness dimension of corporate values was
determined on any dimensions of job satisfaction.

Keywords: Corporate Values, Job Satisfaction, Participation, Innovativeness, Collaboration, Quality
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Dinya niifusu kiresel olarak artarken, tarimsal tiretim alanlar1 ve tiretim yapan ¢iftci sayilari ise azalmaktadir. Bu
birgok nedene dayali olarak ortaya ¢ikmakla birlikte en dnemli nedenler arasinda tarimsal {iretimden elde edilen
gelirin ¢iftginin refah seviyesini arttirmaktan uzak olmasidir. Bir baska ifadeyle ¢ogunlukla gecimlik gelir
boyutunda kalmasidir. Bunda etkili olan faktorlerden birisi de ciftginin iiretmis oldugu {iirlinleri degerinde
satamiyor olmasidir. Bu ¢alismanin amact Sanliurfa’daki ¢iftgilerin tarimsal iiriinlerini pazarlama davranislarinda
etkili olan faktorlerin belirlenmesidir. Calismanin ana materyali Sanliurfa’da basit tesadiifi drnekleme yontemiyle
secilen c¢iftgiler ile yiiz yiize yapilan anketlerden elde edilen verilerden olugmaktadir. Anketler 2017 yilinda
yapilmustir. Elde edilen veriler SPSS de analiz edilmistir. Analizlerde ise Ki-kare testi kullanilmustir. Ki-kare testi,
iki veya daha fazla degisken grubu arasinda iliski olup olmadiginin belirlenmesinde kullanilmaktadir. Bagiml
degisken olarak tarimsal {iriin pazarlamasi alinmistir. Cift¢inin tarimsal pazarlama davranisini etkileyen pek ¢ok
faktor olmakla birlikte bu ¢alismada bagimsiz degiskenler olarak ise arazi miktari, iiriin ¢esidi, sulu/kuru tarim
yapiyor olmasi, pazarlama destegi ihtiyact ve kooperatif iiyeligi alinmistir. Analizlerden elde edilen sonuglara gore
iiriin ¢esidi, sulu/kuru tarimda olmasi, pazarlama destegi ve kooperatif iiyeliginin istatistiki olarak anlamli oldugu
belirlenmistir. Arazi miktarinin ise istatistiki olarak anlamli olmadig1 tespit edilmistir. Ciftcilerin tarimsal
pazarlamada gelir kayiplar1 yasamamak i¢in 6rgiitlii yapilarin kurulmasi, yayginlastirilmasi ve tiyeliklerin tegvik
edilmesi gereklidir.

Anahtar Kelimeler: Tarimsal Pazarlama, Cift¢i Davraniglari, Etkili Faktorler, Sanliurfa

Factors Affecting the Agricultural Products Marketing Behaviors of
Farmers in Sanhurfa

ABSTRACT

While the world population is increasing globally, the number of agricultural production areas and farmers are
decreasing. Although this emerges for many reasons, one of the most important reasons is that the income obtained
from agricultural production is far from increasing the welfare level of the farmer. In other words, it is mostly at
the level of subsistence income. One of the factors affecting this is that the farmer cannot sell the products he has
produced at their value. The aim of this study is to determine the factors that affect the marketing behavior of
farmers in Sanliurfa. The main material of the study consists of data obtained from face-to-face surveys with
farmers selected by a simple random sampling method in Sanliurfa in 2017. The obtained data were analyzed in
SPSS. The Chi-square test was used in the analyzes. Chi-square test is used to determine whether there is a
relationship between two or more variable groups. Agricultural product marketing is taken as the dependent
variable. Although there are many factors affecting the agricultural marketing behavior of the farmer, the amount
of land, product type, irrigated/dry farming, marketing support need and cooperative membership were taken as
independent variables in this study. According to the results, it was determined that the product type, being in
irrigated/dry farming, marketing support, and cooperative membership were statistically significant and the
amount of land is not. Organized structures should be established, disseminated and memberships should be
encouraged in order to avoid income losses for farmers in agricultural marketing.

Keywords: Agricultural Marketing, Farmer Behaviors, Effective Factors, Sanliurfa.
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Ikinci diinya savasi sonrasinda vatandaslarin talep ve beklentilerinin karsilanmasinda hakim olan refah devleti
anlayisi, zamanla kamu sektoriiniin haddinden fazla biiylimesine yol agmistir. Agir ekonomik bunalimlara ek
olarak artan ve cesitlenen kamu hizmetlerinin biitce iizerinde yaratmis oldugu yiikleri kaldirmakta zorlanan
yonetimler, neoliberal politikalarla kiiciilmeye daha dogrusu 6zel sektore daha fazla rol vermeye baglamistir.
1980°li yillardan itibaren kiiresel bazda kendini hissettiren ve yeni kamu isletmeciliginin temelini de olusturan bu
gelismeler, bazi kamu hizmetlerinin 6zel sektoriin isletme tekniginden ve finans kaynaklarindan yararlanilarak
yerine getirilmesine olanak saglamistir. Boylelikle piyasa temelli anlayisin getirisi olarak kamu hizmetlerinin etkin
ve verimli bir sekilde sunulmasi adina bazi kamu-6zel ortaklik modelleri ortaya ¢ikmistir. 1990°larin baginda basta
Ingiltere olmak iizere birgok Avrupa iilkesinde saglik sektdriinde uygulanan kamu-6zel ortaklik modeli, 2003
yilinda baslayan saglikta doniigiim programi kapsaminda iilkemizde de uygulanmaya baglanmistir. Bu kapsamda
saglik altyapisinin gii¢lendirilmesi, saglik hizmet sunumunda 6zel sektoriin bilgi ve deneyiminden yararlanilmasi,
kiiresel rekabete agik kalite standartlarinin belirlenmesi ve en dnemlisi biit¢e iizerindeki saglik harcamalarinin
payinin azaltilmasi amactyla 2005 yilinda 5393 sayili Saglik Hizmetleri Temel Kanunu’na 6zel miitesebbislerle is
birliginin 6niinii agan yeni bir madde eklenmistir. Akabinde kamu-0zel is birligini daha net cizgilerle belirleyen
2013 tarihli ve 6428 sayil1 “Kamu-Ozel Is birligi Modeli ile Tesis Yaptirilmasi, Yenilenmesi ve Hizmet Alinmas1
ile Baz1 Kanun Hiikmiinde Kararnamelerde Degisiklik Yapilmasi Hakkinda Kanun kabul edilmistir. Bu kanun
kapsaminda hayata gecirilen sehir hastaneleri projelerinde su ana kadar 13 hastanenin yapimi 6zel sektor tarafindan
tamamlanarak saglik bakanligina teslim edilmistir. Baslangicta yiiksek maliyeti ve atil kapasite olusturacagi
elestirisine konu olan gehir hastaneleri, Covid-19 pandemisiyle miicadelede gostermis oldugu yiiksek performans
sayesinde bu elestirilere simdilik gogiis gerebilmistir. Ancak saglik hizmet sunumunda yeni olan bu sistem,
gekirdek saglik hizmetlerinin kamu sektorii diger destek hizmetlerinin ise yiiklenici firma tarafindan yerine
getirilmesini saglayan ¢ift bash orgiitsel ve yonetsel yapiya sahiptir. Sehir hastaneleriyle birlikte ortaya ¢ikan
diialist yonetsel yapi, yiiklenici firma ile kamu sektorii yoneticileri arasinda amagsal farklilagmadan kaynaklanan
catigmalarin yasanmasina zemin yaratabilmektedir. Dolayisiyla bu c¢alismada yetki ve sorumluluk dengeleri
acisindan yeni bir durum ihtiva eden sehir hastanelerinin yonetsel yapilar1 analiz edilerek, olas1 sorunlara yonelik
¢cOziim onerileri getirilmektedir.
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The Public-Private Partnership Model in the New Public Management
Paradigm: An Evaluation on Dualist Administrative Structures of City
Hospitals

ABSTRACT

After the Second World War, the understanding of the welfare state, which prevailed in meeting the demands and
expectations of the citizens, led to the excessive growth of the public sector over time. In addition to severe
economic crises, the administrations that had difficulties in removing the burden on the budget created by
increasing and diversifying public services started to shrink with neoliberal policies, or rather, to give a more role
to the private sector. These developments, which have made themselves felt on a global basis since the 1980s and
formed the basis of new public management, have enabled some public services to be performed by benefiting
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from the business technique and financial resources of the private sector. Thus, some public-private partnership
models have emerged in order to provide public services effectively and efficiently as a result of a market-based
approach. The public-private partnership model, which was applied in the health sector in many European
countries, especially in the UK, in the early 1990s, started to be implemented in our country within the scope of
the health transformation program that started in 2003. In this context, in order to strengthen the health
infrastructure to benefit from the knowledge and experience of the private sector, to determine the quality standards
open to global competition, and most importantly, to reduce the share of health expenditures on the budget, a new
article was added to the Health Services Basic Law N0.5393, which paves the way for cooperation with private
entrepreneurs. Subsequently, the Law No. 6428 of 2013, which defines the public-private cooperation in clearer
lines, "Building, Renovation and Service by Public-Private Partnership Model, and Amending Certain Decree
Laws" was adopted. In the city hospital projects implemented within the scope of this law, the construction of 13
hospitals has been completed by the private sector so far and delivered to the ministry of health. City hospitals,
which were initially criticized that it would create high costs and idle capacity, have been able to withstand these
criticisms for now thanks to their high performance in the fight against the Covid-19 pandemic. However, this
system, which is new in health service delivery, has a double-headed organizational and managerial structure that
ensures that core health services are provided by the public sector and other support services by the contractor
firm. The dualist administrative structure that emerged with city hospitals can create a basis for conflicts arising
from the purposeful differentiation between the contractor firm and the public sector managers. Therefore, in this
study, the administrative structures of city hospitals, which contain a new situation in terms of authority and
responsibility balances, are analyzed and solutions are offered for possible problems.

Keywords: New Public Management, Public Private Partnership, City Hospitals.
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OZET

Bu ¢aligmada Ekim 2020 tarihi itibariyle Tiirkiye Halkla iliskiler Dernegi’nin web sayfasinda Linkler — Yerli
Linkler- Halkla fliskiler Kuruluslar1 sekmesi altinda yer alan toplam 77 halkla iliskiler ajansindan web sayfalarina
ulasilabilen 65 ajansin web sayfalari, sayfa tasarimi ve web sayfalarinda sunulan igerikler agisindan
degerlendirilmistir. Aragtirmada yontem olarak niteliksel arastirma metotlarindan biri olan igerik analizi yontemi
tercih edilmistir.

Halkla iligkiler ajanslarmmin web sayfalarina ait sayfa tasarimlar1 degerlendirilirken bir kodlama cetveli
olusturulmustur. Kodlama cetvelinde; web sayfasmin ingilizce versiyonunun olup olmamasi, site haritas, site igi
arama, giincelleme tarihi, farkli sayfalardan ana sayfaya erigim ve sosyal paylagim sitelerine ait linklerin olup
olmamas birer kriter olarak belirlenmistir.

Aragtirmada web sayfalarina ulasilabilen toplam 65 halkla iligkiler ajansinin web sayfalar1 tasarim 6zelliklerine
gore degerlendirildiginde; bu ajanslarin %95,38’inin web sayfalarinda farkli sayfalardan ana sayfaya erigimi tek
tikla sagladigi, %86,15’inin web sayfalarinda sosyal paylasim sitelerine ait linklere yer verdigi, %56,92’sinin
hareketli web sayfasina sahip oldugu ve %47,7’sinin de web sayfalarmin ingilizce versiyonunu olusturdugu tespit
edilmistir. Bu sonuc¢lardan hareketle halkla iligkiler ajanslarinin kendilerini tanitmak i¢in yararlandiklar1 web
sayfalarinin tasariminda kullanim kolayligini, hedef kitlelerle etkilesimli iletisim kurabilmeyi, hareketli web
sayfalarindan yararlanarak dikkat cekmeyi ve kiiresel anlamda hizmet sunmay1 oncelikli hedef olarak belirledikleri
sOylenebilir.

Halkla iliskiler ajanslarinin kendilerini hedef miisterilerine tanitmak amaciyla web sayfalarinda yer verdikleri
iceriklere bakildiginda ise ajanslarin; “Hakkimizda” / “Biz Kimiz” / “Kurumsal” sekmeleri altinda
kuruluslarindan glinimiize gelisimlerini, ¢aligma ilkelerini, sektorel deneyimlerini, yoOnetim ekiplerini,
calisanlarini, misyon ve vizyonlarini; “Hizmetlerimiz” / Uzmanhk Alanlarimiz” sekmeleri altinda hizmet
sunduklar1 alanlar1 (Halkla Iliskiler, Dijital Pazarlama, Sosyal Medya Yonetimi, Pazarlama Iletisimi, Etkinlik
Yoénetimi, Kurumsal Sosyal Sorumluluk, Sponsorluk, Medya iliskileri, itibar Y&netimi, Kisisel PR, Konu / Sorun
Yénetimi, Kurum ici Tletisim, Marka Yénetimi vb.); “Miisterilerimiz” / “Is ortaklarimiz” / “Referanslarimiz”
sekmeleri altinda su ana kadar halkla iliskiler faaliyetlerini yiiriittiikleri kurum ve markalari; “Odiillerimiz” /
“Guncel” sekmesi altinda ulusal ve uluslararasi kuruluslardan kazandiklar 6diilleri, bu 6diillerin takdimine iliskin
kisa videolar1 ve ajansa iliskin cesitli gelismeleri; “Basin Odas1” / “Bizden Haberler” sekmeleri altinda
hazirlanan biiltenleri ve iletisim araglarinda yaymlanmis olan 6rnek haberleri ve “iK” (insan Kaynaklar) /
“Insan Kiymetleri” sekmeleri altinda da ya basvuru formu ya da e-mail yoluyla is basvurusu imkanlarini
sunduklar1 goriilmiistiir.

Ozetle halkla iliskiler ajanslarina ait web sayfalarinin tasarim agisindan kolay kullamim, dikkat ¢ekme ve
etkilesimli iletisime imkéan sagladiklar; i¢erik agisindan ise daha ¢ok “yaptiklarimiz yapacaklarimizin teminatidir”
algisini olusturmaya calistiklar: sonucuna ulasilmistir.

Anahtar Kelimeler: Halkla iliskiler Ajanslari, Web Sayfasi, Tasarim, Igerik, Tanitim

An Analysis on Web Pages of the Public Relations Agencies
ABSTRACT

In this study web pages of 65 of 77 public relations agencies located under the tab “Link-Local Links-Public
Relations Organizations” take part on the web page of Turkey Public Relations Association evaluated in terms of
web and page design and content as of the date of October 2020. Content analysis method, which is one of the
qualitative research methods, was preferred as a method in the study.
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While evaluating the page designs of the web pages of public relations agencies, a coding scheme was created. In
the coding scale; The availability of an English version of the web page, site map, in-site search, update date,
access to the main page from different pages and the presence of links to social networking sites were determined
as criteria.

When the web pages of 65 public relations agencies whose web pages can be reached are evaluated according to
design features; 95.38% of these agencies provide one-click access to the main page from different pages on their
web pages, 86.15% have links to social networking sites on their web pages, 56.92% have mobile web pages and
47,7% have the English version of the web pages. Based on these results, it can be said that in the design of web
pages that public relations agencies use to publicize themselves, they primarily aim at ease of use, communicating
interactively with target groups, drawing attention by using mobile web pages and providing services in a global
sense.

When looking at the content of public relations agencies on their web pages in order to publicize themselves to
their target groups it can be seen that they present their development, working principles, sectoral experiences,
management teams, employees, missions and visions under the "About Us"/"Who Are We"/"Corporate" tabs; their
service areas (Public Relations, Digital Marketing, Social Media Management, Marketing Communication, Event
Management, Corporate Social Responsibility, Sponsorship, Media Relations, Reputation Management, Personal
PR, Subject / Issue Management, Corporate Communication, Brand Management etc.) under “Services / the Area
of Expertise” tabs; the institutions and brands they have carried out their public relations activities until today
under the "Our Customers™ / "Our Business Partners" / "References"” tabs; the awards they won from national and
international organizations, their short videos about the presentation of these awards and various developments
about the agency under the “Our Awards” / “Current” tab, journals and news published in media under the "Press
Room" / "News From Us" tabs; and finally they offer job application opportunities under the “HR” (Human
Resources) / “Human Values” tabs or through the application form or e-mail.

In summary, it was concluded that the web pages of public relations agencies are easy to use, attract attention and
allow interactive communication in terms of design, and they try to create the perception that “what we do is the
guarantee of what we will do” in terms of content.

Keywords: Public Relations Agencies, Web Page, Design, Content, Publicity
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OZET

Miisteri iliskileri yoOnetimi, bir kurumun miisteri iligkilerini Orgiitli bigimde yOnetmesine yardimci olan
metodolojiler ve yazilimlarin tamami igin kullanmilan bir kavramdir. Miisteri iligkileri yOnetimi; tiiketici
aragtirmalari, satig ve satig sonrast hizmetler de dahil olmak iizere bir sirketin miisterileriyle olan tiim etkilesimini
yonetme siireci olarak tanimlanabilir. Miisteri iligkileri ydnetiminin amact; yeni miisteri kazanimi, mevcut
miisterilerin elde tutulmasi ve bu miisterilerle iligkilerin gelistirilmesidir. Kurumun bu iligkileri saglikli
ylriitebilmesi i¢in miisterilerini birey bazinda izlemesi ve birey bazinda veri toplamasi gerekir. Bu dogrultuda
cesitli icsel ve digsal veri kaynaklarindan miisteri iligkileri veri taban1 beslenmekte ve giincellenmektedir. Elde
edilen veri iizerinden gergeklestirilen ¢oziimlemeler 1s181inda miisterilerin marka ile iligkisinin devamliligina
yonelik; yeni {iriin tanitimlari, miisterilerin ait oldugu segmentlere yonelik kampanyalar, kisiye 6zel teklifler,
oneriler gelistirilmekte ve iletisimi yapilmaktadir. Bu c¢alisma ile miisteri iligkileri yonetimi kapsaminda
markalarin gergeklestirdigi hangi aktivitelerin, miisterilerin satin alma niyeti ve miisteri devamliligi tizerine etki
ettigi arastirilmistir. Arastirmada, kolayda orneklem yoluyla ¢evrimigi perakende miisterilerinden elde edilen
kullanilabilir durumda 104 anket {izerinden hareket edilmistir. Caligmada, kurumun hangi misteri iliskileri
yonetimi ¢aligmalarinin miisterilerin satin alma niyeti ve miisteri devamlilig1 iizerine etki ettigi demografik
degiskenlerle baglantili olarak analiz edilmis, yorumlanmis; sonug, tartisma ve Oneriler olusturulmustur. Bu
caligsma ile kurumlarin hangi aktivitelere agirlik vererek miisterilerini elde tutma olasiliklarinin artacagi ve miisteri
satin alma niyeti doguracag1 aciklanmis, diger taraftan hangi etkinliklerin miisteri devamlilig1 ve miisteri satin
alma niyeti Gzerinde anlaml: etkiye sahip olmadigi ortaya konmustur. Bu c¢alisma 1s1§inda kurumlar miisteri
iligkileri yonetimi ¢aligmalarini sadelestirebilir, siireclerini yalinlastirabilir ve kaynaklarini daha verimli kullanir
hale gelebilirler.

Anahtar Kelimeler: Miisteri {liskileri Yonetimi, Satin Alma Niyeti, Miisteri Devamlilig1

The Effect of Customer Relationship Management Efforts on Customer
Purchase Intention and Customer Retention

ABSTRACT

Customer relationship management (CRM) is a concept that covers the methodologies and software, helping an
organization to manage customer relationships in an organized manner. In general, the purpose of CRM is;
customer acquisition, customer retention, and developing relationships with customers. Brands should monitor
their customers and collect data on an individual basis to properly carry out the relationships. The customer
relationships database is fed and updated from various internal and external data sources in this direction.
Concerning the continuity of the relationship with customers, brands perform analysis on the data, and in the light
of the analysis, new product promotions, campaigns for the segments, personalized offers, and suggestions are
developed and communicated accordingly. This study has investigated which activities within the scope of
customer relationship management carried out by brands affect customers' purchasing intention and customer
retention. In the study, 104 questionnaires are used, which are obtained from online retail customers through
convenience sampling. In the study, which customer relationship management efforts affect the purchasing
intention and customer retention was analyzed and interpreted in relation to the demographic variables;
conclusions, discussions, and suggestions were postulated. With this study, which activities would increase the
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probability of retaining customers, and by focusing on which activities a brand would create the purchase intention
is explained. On the other hand, which activities do not significantly affect customer retention, and customer

purchase intention is revealed. In light of this work, organizations can simplify their CRM efforts, simplify their
processes, and efficiently use their resources.

Keywords: Customer Relationship Management, Customer Purchase Intention, Customer Retention
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Dijital ¢ag olarak adlandirilan giiniimiizde dijital platformlarin yayginlagmasi ile sosyal aglarin kullaniminda bir
artls yasanmaktadir. Sosyal ag kullaniminda ki artigla birlikte kisiler istedikleri kisilerle iletisime ge¢cmeleri
hizlanmis ve artmistir. Bu iletisim ve etkilesim satin alma davraniginin arz yonii olan iireticileri ve talep yonii olan
tiiketicileri de etkilemistir. Ureticiler gelisen dijital ag ile birlikte influencer marketing uygulamasina ydneldikleri
gorilmektedir. Tlketiciler ise bilgisine, deneyimine ve tavsiyelerine inandiklari kisilerle sosyal medya ortaminda
daha kolay iletisime gecebilmektedir. Olusan bu etkilesime bagli olarak sosyal medya aglarinda diretilen
igeriklerin, video ve fotograflarin mesaj kaynagi olarak bilinen sosyal medya fenomenlerinin marka ve kuruluslar
tarafindan kurumsal imaj1 destekleyici bir faktdr olarak giindeme gelmelerine neden olmustur. Ayrica karsilikli
icerik paylasimi yapabilmeleri tiiketici nezdinde fenomenleri tavsiyeleri dikkate alinan bir kanaat onderi
pozisyonuna getirmistir Bu ¢aligmada s6z konusu sosyal medya fenomenleri ile tiiketicilerin satin alma davranist
arasindaki iligki incelenerek sosyal fenomenlerin tiiketicileri nasil etkiledigi ve sosyal medya fenomenlerinin
kaynak ozelliklerine gore (glvenilirlik, dirtistliik, konusunda uzmanlik, cinsiyet, gekicilik gibi) faktorler
acisindan istatistiksel olarak anlaml1 bir fark olup olmadigini tespit amaciyla yiiriitiilmiistiir. Istatiksel analizler
sonucunda kayda deger bir oranda sosyal medya fenomenlerinin tiiketicilerin satin alma davranigina pozitif yonde
bir iliskiye sahip oldugu ve belirlenen faktorlerin sosyal medya fenomenlerinin takip edilmesinin yani sira satin
alma davranigina pozitif yonde etki ettigi tespit edilmistir.

Anahtar Kelimeler: Dijital Pazarlama, Sosyal Medya, Sosyal Medya Fenomenleri

The Relationship Between Social Media Phenomena and Consumers'
Purchasing Behavior in Digital Marketing

ABSTRACT

Nowadays, the so-called digital age, there is an increase in the use of social networks with the spread of digital
platforms. With the increase in the use of social networks, the communication with the people they want has
accelerated and expelled. This communication and interaction also affected the supply side of the purchasing
behaviour and the consumer side. With the developing digital network, the producers are turning to influencer
marketing. On the other hand, consumers can communicate more easily with people they believe in their
knowledge, experience and recommendations in social media. As a result of this interaction, the social media
phenomena known as the message source of the content, videos and photos produced in social media networks
have been brought to the agenda by the brands and organizations as a supporting factor. Moreover, their ability to
exchange content has brought the consumer to a position of opinion leader considering the recommendations of
phenomena in this study. In this study, the relationship between these social media phenomena and the buying
behaviour of consumers has been examined and how social phenomena affect consumers and the social media
phenomena have factors such as sex, attractiveness). As a result of the statistical analysis, it was found that social
media phenomena had a positive relationship with the purchasing behaviour of the consumers and that the
determined factors had a positive effect on the purchasing behaviour as well as following the social media
phenomena

Key words: Digital Marketing, Social Media, Social Media Phenomena
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Kisilerarast iletigim siirecinde kisilerin birbirleri ile kurduklar: iletisimin kalitesi, yagam kalitesinin diizeyini de
etkilemektedir. Kisi, diger kisi ile ilk iletisim kurdugu andan itibaren onun hakkinda bilgi edinmek ve kendinin
kim oldugunu agiklama istegindedir. Bu nedenle kisilerarasi iletisimde kendini agma davranisi oldukg¢a biiyiik
onem tasimaktadir. Kisinin kendi hakkindaki bilgileri karsidaki kisiye aktarmasi ya da paylasmasi olarak ifade
edilebilen kendini agma kavrami, kisilerin birbirlerini daha iyi taniyabilmelerini ve anlayabilmelerini
saglamaktadir. Kendini agma davranisi ile kisilerarasi iletisim, derinlesmekte ve siireklilik kazanmaktadir. Bu
karsiliklilik durumunun ise, kisinin kendi hakkinda diisiindiikleri ve hissettikleri ile ilgili olarak olusan yeterlilik
ve degerlilik diizeyini ifade eden Ozsaygidan etkilendigi belirtilmektedir. Bu c¢alismada kisileraras: iletisim
siirecinde kendini agma davranis1 ve 6zsaygi arasindaki iliski Ozsaygi envanteri ve Kendini agma envanteri
kullanilarak gergeklestirilen nicel aragtirma yontemi ile incelenmistir. Aragtirma sonuglarina gore ise kigilerin
kendini agma diizeyleri ve 6zsaygi diizeyleri arasinda anlamli bir iligski oldugu bulunmustur.

Anahtar Kelimeler: Kendini Agma, Ozsaygi, Kisileraras: iletisim.

A Research on the Relationship Between Self-Disclosure Behavior and the
Self Esteem Level in the Interpersonal Communication Process

ABSTRACT

The quality of communication that people establish with each other in their interpersonal communication process
also affects the level of quality of life. From the moment of first communication, a person tries to get information
about the other person and is in need of explaining himself. Therefore, self-disclosure behavior is essential in
interpersonal communication. The concept of self-disclosure, which can be explained as the transfer of or sharing
of information about themselves, enables people to know and understand each other better. With the self-disclosure
behavior, interpersonal communication deepens and gains continuity. It is stated that this reciprocity situation is
affected by self-esteem, which reveals the level of competence and worthiness that occurs in relation to what one
holds and feels about himself. In this study, the relationship between self-disclosure behavior and self-esteem in
the process of interpersonal communication was investigated using the quantitative research method using the self-
esteem and self-disclosure inventory. According to the results of the research, a significant relationship between
self-disclosure and self-esteem level has been found.

Keywords: Self-Disclosure, Self-esteem, Interpersonal Communication.
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Sanayi devriminin gergeklesmesi ile birlikte artan dogal kaynaklarin kullanim hizi ve bu kullanimin hizinin
yarattig1 olumsuz ¢evresel etkiler, 6zellikle 20. ylizyilin ikinci yarisinda devletlerin, sivil toplum kuruluglarinin ve
tiketicilerin kaygilarinin artmasina neden olmustur. Kiiresel biiyiikliikte isletmeler basta olmak iizere birgok
isletme hem bu kaygilart gidermek hem de marka imajlarin1 giiglendirmek i¢in sosyal pazarlama diisiincesi
kapsaminda, dogay1 koruyan ve gevreye zarar vermemeyi ya da en az zarar vermeyi amaglayan yesil pazarlama
diisiincesini benimsemislerdir.

Tiiketicilerin biling seviyelerinin artmast sonucu; c¢evreye duyarli, havayr daha az kirleten ve kullanimlari
sonrasinda geri doniisiimii olan tiriinler tercih edilmeye baglanilmistir. Bu durumu firsat olarak goren igletmeler
¢evreyi korumak, kar oranlarini arttirmak, rekabet avantaji saglamak ve marka imajlarini giiclendirmek igin yesil
pazarlamaya yonelmislerdir. Isletmeler, yesil iiriinler ile ¢evreye zarar vermeme ya da en az zarar vermeyi
hedeflerler. Yesil diriinlerin tretilip tiiketilmesi ile sinirsiz olmayan kaynaklarin ve doganin korunmasina katki
saglanir. Yesil pazarlamanin basarili olmasi igin igletmeler, irettikleri yesil iirinlerin insan ve g¢evreye sagladigi
yararlari, reklam ve tanitimlarinda tiiketiciye diirtistge (kanitlanmamis sdylemlerden uzak durarak) anlatarak,
onlar1 ikna etmelidir. Ayrica isletmeler, yesil pazarlamanin sadece kendileri igin degil, basta ¢cevre ve doganin
korunmasi olmak {iizere tiim tiiketiciler, toplumlar ve siirdiiriilebilir bir yasam igin gerekli oldugunu
vurgulamahdir. Isletmeler, gelecekte yasanilabilir diinya igin sivil toplum orgiitleri ve devletler ile is birligi
yapmalidir. Ayrica tiiketiciler yesil tiriin ve hizmetleri tercih etmeleri konusunda, ikna edilmeli ve “diinyanin bize
atalarimizdan miras kalmadigi, bizim onu torunlarimizdan 6diing aldigimiz” iyi anlatilmalidir.

Anahtar Kelimeler: Yesil Pazarlama, Cevre, Yesil Uriinler

For a Clean and Beautiful Tomorrow: Green Marketing
ABSTRACT

The increase in the utilization rate of natural resources with the industrial revolution as well as the negative
environmental effects of this increase led to an increase in the concerns of governments, non-governmental
organizations and consumers, especially in the second half of the 20" century. Within the scope of the social
marketing concept, many businesses, especially the global ones, have adopted the green marketing idea that aims
to protect the nature, to not harm the environment or to cause the least harm, for eliminating these concerns and
strengthening the image of their brand.

As a result of the increase in the awareness of consumers businesses have started to prefer products that are
environmentally friendly, cause lower levels of air pollution and can be recycled after use. Businesses that saw
this as an opportunity have leaned towards green marketing to protect the environment, increase their profit, gain
competitive advantage and strengthen the image of their brand. Businesses aim not to harm the environment or to
cause the least harm with green products. Production and consumption of green products contribute to the
protection of limited resources and the nature. For green marketing to be successful, businesses should convince
consumers by honestly explaining to them (avoiding unproven discourses) the benefits of green products to humans
and the environment, in their advertisements and promotions. In addition, businesses should emphasize that green
marketing is not only necessary for themselves, but also for consumers, societies and for a sustainable life,
especially for the protection of the environment and nature. Businesses should cooperate with non-governmental
organizations and governments for a habitable world in the future. In addition, consumers should be persuaded to
prefer green products and services and it should be well explained that “The world is not inherited from our
ancestors, but we borrowed it from our grandchildren.”.

Key Words: Green Marketing, Environment, Green Products
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Kiiresellesme ve yayginlasan teknoloji, gelisen ve degisime ayak uydurmaya calisan toplumlart meydana
getirmistir. Toplumun en kiigiik birimi olan ailenin ve aile igerisindeki bireylerin, tutum ve davraniglarindaki
degisimleri anlamak, pazarlama bilimi acisindan ¢ok dnemlidir. Aile, yapist itibari ile iGerisinde bireyler arasinda
duygusal iligkilerin yasandigi en kii¢iik toplum yapisidir. Toplumun diger sistemleri ile kiyaslandiginda aile
bireyleri sevgi, mutluluk, Gzlntli gibi olaylar1 birlikte yasarlar. Ayrica aile, sosyal ve agik bir sistem olmasi
nedeniyle devamli ¢evre ile etkilesim igerisinde olan bir yapidir. Pazarlama bilimi agisindan degerlendirildiginde,
aile zaman icerisinde satin alma kararlar1 ve slreglerinde degisiklik gosteren, en kigik fakat en énemli tliketici ve
satin alma organizasyonudur. Aile bilgi tagtyici ve birincil dereceden bir danigma yapisi olarak, kisilerin satin alma
davraniglarini etkiler. Bu satin alma davraniglarinda, aile bireyleri etkileyebilecegi gibi, bireyler de aileyi
etkilemektedir.

Teknolojik imkanlarin artmasi ile birlikte gocuklar, aile i¢i satin alma kararlarinda aktif ve etkili rol oynamaya
baslamislardir. internetin yardinmyla bilgiye daha kolay ulasabilmesi, reklamlar yoluyla markalara cesitli anlamlar
yuklemesi, ¢ocuklarin toplumun en kligik sosyal birimi olan ailedeki ebeveynlerini etkileme giicii saglamistir. Bu
etkileme gucu, basta cocuklarin yasi olmak iizere ailenin yapisina (modern ya da geleneksel) gore degiskenlik
gostermektedir. Gilinliimiiz bilisim c¢agmin c¢ocuklari, teknolojik icat ve yenilikleri ailelerinden daha erken
benimsemektedir. Cocuklar aile igeresinde eve alinacak teknolojik tirlinler olan, akilli telefonlar basta olmak tizere
tablet, oyun konsolu ve bilgisayar alimlarinda ebeveynlerinin satin alma davranisi {izerinde dnemli etkiye sahip
hale gelmislerdir.

Anahtar Kelime: Satin Alma Davranisi, Teknoloji Uriinleri, Gocuklar

Children’s Influence Over Their Parents in their Purchasing Decisions: An
Assessment in Terms of Technology Products

ABSTRACT

Globalization and spreading technology have created societies that are developing and trying to adapt to change.
It is important to understand the changes in the attitudes and behavior of families and family members. Family, by
its structure, is the smallest social structure in which emotional relationships are experienced between individuals.
Compared to other systems of society, family members experience events such as love, happiness and sadness
together. In addition, the family is a social and open system that constantly interacts with the environment. In terms
of marketing science, family is the smallest but most important consumer and purchasing organization that makes
changes in purchasing decisions and processes over time. As an information carrier and a first-degree counselling
structure, the family affects people’s purchasing behavior. In this purchasing behavior, family members can affect
the family as well as the family can affect family members.

With the increase in the technological opportunities, children have begun to play an active role in the families’
purchasing decisions. Children have become able to influence their parents by being able to access information
more easily with the help of the internet and to attribute various meanings to brands through advertisements. This
influence varies according to the age of children and the structure of the family (modern or traditional). Children
in today’s information age adapt to technological inventions and innovations earlier than their parents. Children
have become able to significantly affect their parents’ behaviour when they are buying household technology
products such as smart phones, tablets, game consoles and computers.

Key Words: Purchasing Behavior, Technology Products, Children
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OZET

Teknolojinin hizla ilerledigi, dijital diinyanin hakim oldugu, zaman ve mekan kavramlarinin i¢ ige girdigi
giiniimiizde risk kavrami cesitliligini arttirmis ve mevcut geleneksel risklere yeni riskler eklenmeye baslanmistir.
Bankacilik sektorii de gelisen teknolojiyle miisterilerinin biitiin islemlerini internet tabanli olarak hizmete
sunmakta ve islem bilgilerini bankalarin internet tabaninda saklanmaktadir. Biiylik bilgi barindan finans
kuruluslarinda, giin gegtikce, giivenlik ihtiyact da artmaktadir. Ge¢gmisten giiniimiize, bankacilik ve sigortacilik
alaninda, temel, 6zel, sosyal, fiziksel, ekonomik ve politik risklere ek olarak siber riskler de kisileri ve kurumlari
tehdit eder hale gelmistir. Bu ¢aligmanin amaci, Tiirk bankacilik ve sigortacilik sisteminin karsilasabilecegi siber
riskleri agiklamak ve bunlara kars1 aldigi 6nlemleri ve giincel uygulamalar ele almaktir.

Anahtar Kelimeler: Bankacilik, Sigortacilik, Dijitallesme, Teknoloji, Siber Riskler.

Cyber Risks in Banking and Insurance Sector: Current Practices

ABSTRACT

In today's world where technology advances rapidly, digital world dominates, and time and space concepts are
intertwined, the diversity of risk concept has increased and new risks have been added to existing traditional risks.
With the developing technology, the banking sector has offered all transactions of its customers online and stored
the transaction information in the online database of the banks. The need for security has increased day by day in
financial institutions from the large information bar. In the fields of Banking and insurance, cyber risks have
become a threat to individuals and institutions in addition to basic, private, social, physical, economic and political
risks from past to present. In the present study, it was aimed to explain the cyber risks that the Turkish banking
and insurance system may encounter and to discuss the measures taken to them and current practices.

Keywords: Banking, Insurance, Digitalization, Technology, Cyber Risks.
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ABSTRACT

In addition to providing foreign currency input to a country, the tourism sector is an important sector that provides
a solution to the unemployment problem of that country. Tourism is characterized as an “invisible export” in terms
of the “ balance of payments “in the economies of countries. (Alagéz, Erdogan, 2008: 2014-227). The tourism
industry, which is the main instrument of the service sector, has a dynamic structure that can react positively or
negatively to different situations that occur in terms of the size of demand. Activities or destinations that have a
creative impact on income in the host countries, which are followed with interest on a global scale, provide a
significant flow of visitors to the regions where they are performed, and make them unique, have a positive impact
on income from the tourism sector; a number of unexpected and undesirable situations, such as terrorist attacks,
political events and epidemics, also have negative consequences for the tourism sector, such as changing travel
plans around the world, canceling reservations and closing borders to citizens of the country where the outbreak
occurred. Epidemics, which are among the unpredictable situations, also reduce confidence in the destination
where they occur (Cheti and Unliiéren, 2019: 109-110). As of December 2019, it is unclear when the effects of
Covid-19 seen in the world will end, but there are several considerations that can occur in the tourism market in
Turkey after Covid-19, hoping that the situation in Turkey will improve in a very short time.

First, it is obvious that there will be significant reductions in tourist numbers and tourism revenues. A decline in
tourism and a decline in business for tourism enterprises can lead to a certain degree of economic shake-up. This
can lead to negative situations such as losses, debts, bankruptcy and closure of small businesses. Partnerships and
mergers may be involved in enterprises. The epidemic, which has deeply affected all areas of social life, economic
life, and everyday practices of individuals, especially in the health sector, has also deeply affected all areas of
sport. The audience followed the crowd kitlelerinc service businesses that provide all kinds of sports to professional
sporting events, sporting products producing industries in the marketing chain of these products businesses,
industry, sports tourism, sports and the sector producing public services with individuals who work at all levels of
the organization/conducts any business that has suffered huge losses.

It is noted by experts that in recent years, sports tourism or sports-related types of tourism have developed very
significantly around the world. Studies on sports tourism have shown that there are many different markets in this
area. The most commonly used definition of sports tourism is "to travel for the purpose of sports (active sports
tourism), to travel for the purpose of watching sports events (passive or sports tourism in the form of watching
events) and to visit places that are famous and attractive in the field of sports". (I¢6z; 2008.45)

Sports tourism is one of the most important instruments in terms of the future of tourism in Turkey. In addition to
its immediate commercial benefits, each stage of Turkey's sports tourism contributes significantly to the country's
image and promotion in the medium and long term. The long-term effects of sports tourism are positive and
permanent. Due to the pandemic, MICE (meetings, incentive trips, congresses, exhibitions) sector has almost
completely stopped all over the world. Consecutive sports organizations will make Istanbul and Turkey an
ambitious destination for sports tourism. In Istanbul, Formula 1, Champions League in Istanbul, which will be
held again in 2021, 2023 European Athletics Indoor Championships unfold as sports tourism activities, in
particular Turkey and the world; we were distressed due to the pandemic during this period, the morale effect on
the tourism sector will be much greater. In this study, the new coronavirus (COVID-19) was diagnosed in Vuhan,
China (t.C. Ministry of Health Covid-19 guide, 2020) will try to determine the possible effects of the outbreak on
tourism activities and bilhasa sports tourism in current and future periods.

Keywords: Tourism, Covid 19 and Tourism, Sports Tourism
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Resmi akiglardan baska yabanci tasarruflara erisim imkam ve ozel sektdrlere borglar icin bankalar arasi
transferlerde yerel sermaye piyasasi yoluyla finansman temin etmede 6nemli bir yer tutmaktadir. S6z konusu
hedeflere ulagmak oldukca zordur. Bu yiizden giiniimiizde, gelismekte olan piyasa sirketlerinin kiigiikligii ve
nispeten seffaf olmamasi nedeniyle, banka kredilerinin tahvil ihraci {izerine tercih edilen fon bi¢imi olarak kalmasi
muhtemeldir. Sermaye piyasasi gelisimine yonelik bir yaklasim muhtemelen, menkul kiymetleri diizenleme amagli
yeni diizenleme formlart ve Uluslararasi Finansal Kuruluslarin kurumsallastirma ve kredi iyilestirmelerine
yardime1 olmak i¢in katilimi igeren bir yaklasim olacaktir.

Sermayeyi artirmanin en etkin bigimlerinden biri olan yerel sermaye piyasasi yoluyla finansman temini, ihtiyag
duyulan isletmeleri ve katkida bulunmak isteyen bireysel yatirimcilar: bir araya getiren ve finansmani giivence
altina alabilmek i¢in cesitli olanaklar saglayan bir yontemdir. Yerel sermaye piyasasi, bir girisimci sirketinde
yatirim yaparken girisimciye gesitli tesvikler sunmakta ve ¢ok sayida yatirimciya kiigiik bir miktar hisse sahibi
olma olanag: tanimaktadir. Bu yontemle sermaye temini heniiz tiim mevcut yatirimeilar i¢in uygun olmasa da;
girisim sermayesi veya menkul kiymetler borsasi gibi geleneksel banka finansman alternatifleri arayan girisimler
icin uygun bir secenek olabilmektedir.

Anahtar Kelimeler: Borsa Diizenlemeleri, Girisimcilik, Krediler, Risk Sermayesi, Tahviller

Stock Exchange Regulations and Entrepreneurship
ABSTRACT

Access to foreign savings other than official flows and interbank transfers for debt to private sectors play an
important role in obtaining financing through the capital market. Achieving these goals is very difficult. Thus
today, due to the small size and relatively transparency of emerging-market firms, bank loans are likely to remain
the preferred form of funds over bond issuance. An approach to capital market development is likely to include
new forms of regulation to regulate securities and a participatory approach to assist International Financial
Institutions in structuring and credit improvements.

Providing financing through the local capital market, which is one of the most effective forms of capital increase,
is a method that brings together businesses in need and individual investors who desire to contribute, and provides
various opportunities to secure financing. The local capital market offers various incentives to the entrepreneur
when investing in an entrepreneurial company and entrepreneurship facilities, and allows a large number of
investors to own a small amount of shares. Although this method of raising capital is not yet suitable for all existing
investors; it can be a viable option for enterprises looking for venture capital or traditional bank financing
alternatives such as stock exchange bonds.

Keywords: Stock Exchange Regulations, Entrepreneurship, Credits, Venture Capital, Stock Exchange Bonds
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Her toplum, kendi yarattig1 kiiltiir ile biitiinlesmis bireyler talep eder. Bireyler ise, farkliliklar1 géz oniinde
bulunduran ve bu farkliliklarin geligsmesi i¢in imkan saglayan bir toplumda yasamak ister. Toplum, ancak
bireylerin taleplerini yerine getirdigi miiddetce biitiinlesebilir. Bireyler ise toplumun kendilerine sundugu, kiiltiir
unsurlarini yipratmadan kullandig1 ve saygi duydugu oranda igerde kalir. Tevhit inancini igeren din hem toplumu
hem de bireyleri ortak bir paydada, her ikisini de tatmin ederek birlestirir. Inang manevi bir tatmin ve toplumun
deger ve normlarimi diizenleyen bir kontrol aracidir ve her din bu inang sistemini tasimaz. Tevhit prensibi
dogrultusunda inanmayan toplumlar mutlaka ¢dziilmeye dogru gitmislerdir. Biitiinlesme ve ¢oziilme toplumun en
temel olgusu olup karsilikli olarak birbirlerini etkiler. Toplumun sosyal yapist ¢oziilmeye ya da biitiinlesmeye etki
eden bir unsurdur. Bir toplum birlik (tevhit) anlayisini benimsemisse farkliliklar1 bir arada tutmay1 ve bir biitiin
olmay1 saglayabilir. Fakat ayriliklar1 yiicelten higcbir toplum ayakta kalamaz. Biitlinligii saglayan en temel
gereksinim ise kiiltiirdiir. Kiiltiir farkliliklarin birlesmesinde bir kopriidiir. Sahsiyet sahibi bireyler bu kopriiyii ileri
tagimanin yani sira katkida bulunurlar. Sahsiyetin geligsmesi ise birlik anlayisini benimsemis, tiim sosyal yapisinda
deger ve normlart ile gosteren ferdiyetgi toplum yapist ile miimkiindiir. Keza toplum, sosyal yapisi, kiiltiirii, deger
ve normlari, i¢inde barindirdigr tiim maddi ve manevi unsurlar ile bir biitiindiir. Bunlardan herhangi birinin
yoklugunda geri kalan tiim yapilar da dagilir ve zamanla yok olur.

Anahtar Kelimeler: Biitiincii Yaklasim, Sosyal Biitiinlesme, Tevhit Anlayisi, Madde ve Mana Sistemleri,
Nedensel Biitinlik

An Evaluation on the Holistic Approach of Amiran Kurtkan Bilgevesen
ABSTRACT

Every society demands individuals who are integrated with the culture it creates. individuals, on the other hand,
want to live in a society that considers differences and provides opportunities for the development of these
differences. Society can only be integrated as long as individuals fulfill their demands. individuals stay inside as
long as the society offers them, uses and respects the cultural elements the without wearing them down. Religion,
which includes the belief of tawhid, unites both society and individuals on a common denominator, satisfying both.
Faith is a spiritual fulfillment and a means of control that regulates society’s values and norms and not every
religion carries this belief system. Societies that do not believe in line with the principle of tawhid have defnitely
gone towards dissolution. Societies that do not believe in line with the principle of tawhid have definitely gone
towards dissolution. Integration and dissolution are the most fundamental phenomena of society and mutually
affect eacher other. The social structure of society is a factor that affects dissolution or integration. If a society
adopts the understanding of unity (tawhid), it can keep the differences together and be a whole. But no society thet
glorifies separation can survive. The most basic requirement that provides integrity is culture. Culture is a bridge
for the convergence of differences. Individuals with personality contribute to this bridge as well as move it foward.
The development of personality is possible with the individualist social structure that has adopted the
understanding of unity and shows its values and norms in its entire socials structure. Likewise, society is a whole
with its social structure, culture, values and norms and all its metarial and spiritual elements. In the absence of any
of these, all the remaining structures also dissolve and disappear over time.

Keywords: Holistic Approach, Social Integration, Understanding of Unity, Matter and Mana Systems Causal
Integrity
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Pandemi siireci ile birlikte bir¢ok isletme faaliyet siireglerinde degisiklige gitmek zorunda kalmistir. Bazi sirketler
kisa siireli olarak faaliyetlerine ara vermis, baz1 sirketler ise iiretime devam etseler de yonetim ve idari kadrolarina
evden ¢aligma serbestligi tamimuslardir. Isletmeler degisen kosullara karsin, iiretim siireglerine devam etmeye
hassasiyet gostermiglerdir. Bunun temelde iki nedeni bulunmaktadir. Birincisi her ne kadar iiretim siirecleri
sekteye ugrasa da tiiketim devam etmektedir. Dolayisi ile piyasaya mal ve hizmet sunmaya devam etmek
zorundadirlar. Bu bir yandan kamu yararimi gézetmek, diger yandan ise rekabet avantajin1 korumak amaci
tagimaktadir. Bir digeri ise mevcut varlik-kaynak dengelerini koruyabilmeleri siirekliliklerini saglayabilmeleri
adina 6nemlidir. Bu amagcla iiretime devam eden isletmelerde ise sosyal mesafe kurali zorunluluk haline gelmis,
caligsanlarin ¢aligma saatleri yeniden diizenlenmistir. Boylece igletmeler standart tiretim hacimlerini, daha az
calisan ile daha verimli bicimde devam ettirmenin yollarini aramaya baglamislardir. Bunun en 6nemli yollarindan
birisi ise dijitallesme olmustur. Isletmeler tiim siireglerinde dijitallesmeye adaptasyonu hizlandirmislardir. Isletme
faaliyetlerinin sonuglarini raporlayan ve kamu ile arada bag islevi géren muhasebe de, pandemi siirecinden
etkilenen ve dijitallesmeden nasibini alan birimlerden birisi olmustur. Klasik muhasebe siirecinde islemlerin
belgeler vasitasiyla kaydedildigi, kontrollerin de yine belge ve kayit diizeninin fiziki incelemesine dayandigi bir
stire¢ s6z konusudur. Oysa ki sosyal mesafeli veya evden ¢alisma, evraklara fiziksel erisimi giiclestirmistir. Zaten
halihazirda yeni ekonominin zorunlulugu haline gelmis dijitallesme, bu zorlugun iistesinden gelebilmeyi
saglamistir. Hem muhasebe meslegi hem de muhasebe is siirecleri dijitallesme sayesinde uzaktan yapilabilir hale
gelmigtir. Bu baglamda Pandemi siirecinde muhasebe siireglerinin isleyisindeki olas1 aksakliklar ve bu aksakliklar1
onleyebilmede dijitallesmenin pay1 ortaya konulmaya ¢aligilacaktir.

Anahtar Kelimeler: Covid 19, Pandemi, Muhasebe.

Digitalization and Accounting During the Pandemic
ABSTRACT

With the pandemic process, many businesses had to change their activity processes. Some companies have
suspended their activities for a short time, and some companies have allowed their management and administrative
staff to work from home, although they continue to produce. Businesses have shown sensitivity to continue their
production processes despite changing conditions. There are basically two reasons for this. Firstly, although the
production processes are interrupted, consumption continues. Therefore, they must continue to provide goods and
services to the market. This aims to protect the public interest on the one hand and to protect the competitive
advantage on the other. Another is that they can maintain their current asset-resource balance and ensure their
continuity. For this purpose, the social distance rule has become a necessity in enterprises that continue production,
and the working hours of the employees have been rearranged. Thus, enterprises have begun to look for ways to
maintain their standard production volumes more efficiently with fewer employees. One of the most important
ways of this has been digitalization. Businesses have accelerated the adaptation to digitalization in all their
processes. Accounting, which reports the results of business activities and serves as a link with the public, has
been one of the units affected by the pandemic process and has its share from digitalization. In the classical
accounting process, there is a process in which transactions are recorded by means of documents and controls are
based on physical examination of the document and record order. However, social distancing or working from
home made physical access to documents difficult. Digitalization, which has already become a necessity of the
new economy, has enabled it to overcome this challenge. Both the accounting profession and accounting business
processes can be made remotely thanks to digitalization. In this context, possible malfunctions in the functioning
of accounting processes during the pandemic process and the share of digitalization in preventing these
malfunctions will be tried to be revealed.

Keywords: Covid 19, Pandemic, Accounting.
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Stirdiiriilebilir kalkinmanin saglanmasinda 6nemli oldugu ifade edilen ¢evresel sorunlarin giderilmesi amaciyla
ortaya konan politika Onerilerinin basinda ¢evrenin korunmasina yonelik teknolojilerin kullanilmasi ve gelir
esitsizligi ile ilgili olarak cesitli diizenlemelerin yapilmasi gerektigi tizerine vurgu yapilmaktadir. Bu politika
Onerilerinin MIST ulkeleri (Meksika, Endonezya, Guney Kore ve Tirkiye) igin gegerliliginin test edilmesi
amaciyla mevcut ¢alismada, ¢evre teknolojileri, gelir esitsizligi ve ekonomik biyimenin karbon emisyonu
Uzerindeki etkisi 1992-2016 donemi kapsaminda analiz edilmektedir. Yapilan ¢aligmanin analiz kisminda, Panel
ARDL yontemi yardimiyla degiskenler arasindaki uzun ve kisa donemli iliski ele alinmaktadir. Elde edilen
bulgulara gore, kisa donemde degiskenler arasinda herhangi bir iligkinin olmadig1 sonucuna ulasilmaktadir.
Degiskenler arasindaki uzun donemli iligki incelendiginde ise ¢evre teknolojileri ve gelir esitsizligindeki artisin
karbon emisyonunu azalttigini, ekonomik biiyimedeki artisin ise arttirdigi yoniinde bulgularin elde edildigi
goriilmektedir. Gelir esitsizligindeki artigin uzun dénemde karbon emisyonunu azaltmasi gelir esitsizligine paralel
olarak bu iilkelerde ¢evresel diizenlemelerin 6nem kazandiginin bir gdstergesi olarak yorumlanabilir. Ayrica elde
edilen bulgulara gore, bahsigegen iilkelerde c¢evresel korumanin siirdiiriilmesi amactyla ¢evre teknolojilerinin
desteklenmesi ve ekonomik biiylimenin saglanmasi siirecinde ¢evresel kaygilarin gézardi edilmemesi gerektigi
onerilerinde bulunulabilir.

Anahtar Kelimeler: Cevre Teknolojisi, Ekonomik Biiyiime, Gelir Esitsizligi, Karbon Emisyonu

Impact of Environmental Technologies and Income Inequality on Carbon
Emissions: An Empirical Analysis on MIST Countries

ABSTRACT

At the beginning of the policy recommendations put forward to eliminate environmental problems, which are
stated to be important in ensuring sustainable development, it is emphasized that the use of technologies to protect
the environment and that various regulations should be made regarding income inequality. MIST countries
(Mexico, Indonesia, South Korea, and Turkey) of these policy proposals for the present study to test the validity,
environmental technology, are analyzed within the scope of income inequality and its impact on the carbon
emissions of economic growth in 1992-2016 period. In the analysis part of the study, the long and short-term
relationship between variables is discussed with the Panel ARDL method's help. According to the findings, it is
concluded that there is no relationship between the variables in the short term. In contrast, it is concluded that the
increase in environmental technologies and income inequality in the long term decreases carbon emission while
economic growth increases. The fact that the rise in income inequality reduces carbon emission in the long term
can be interpreted as an indicator that environmental regulations gain importance in these countries in parallel with
income inequality. Also, according to the findings, suggestions can be made that environmental concerns should
not be ignored in supporting environmental technologies and ensuring economic growth in the mentioned countries
to ensure environmental protection.

Keywords: Environmental Technology, Economic Growth, Income Inequality, Carbon Emission
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Artan rekabet, hizla degisen pazar gereksinimleri, isletmelerin her ortamda rekabet edebilmelerinin birinci
kosulunu, sirketin en dénemli varliklar1 olan insan kaynaklarinin siirekli iyilestirme faaliyetlerine tam katilimini
saglayabilmesinden gectigini ortaya koymaktadir. Siirdiiriilebilir rekabet iistiinliigli saglamada gerekli olan
unsurlarin elde edilmesi, bunlarin devamliliginin saglanmasi ve isletme igerisinde uygulanmasi kurum kiiltiiriine
baghdir. Bir kurum igerisinde ideolojik, sosyolojik ve teknolojik kapsamlar tasiyan kiiltir kavrami, 6zellikle
yagamini siirekli kilmaya galisan igletmeler tarafindan en degerli ve en giiglii etkenler arasinda yer almaktadir.
Degisime uygun kurumsal kiiltiir yapis1 olmadan kurumda gelistirilen stratejiler ve yenilik ¢aligmalari bagariya
ulagmada zorluk ¢ekmektedirler. Clinkii isletmeler yasamlarini basarili bir bigimde siirdiirebilmek i¢in politika ve
eylemlerini de igeren saglam inang ve degerlere sahip olmalidirlar. Toplam Kalite Y6netimi insan odakli ve onlarin
ihtiyaclar1 dogrultusunda gelisen modern ve evrensel bir yonetim siireci olarak isletmelerin varliklarini
stirdiirmelerine olanak saglayan, karlilik ve rekabet giicii unsurlarinin belirli diizeyde gergeklesmesine imkan
taniyan ve siirekli gelisimi temel alan bir yonetim felsefesi olarak karsimiza ¢ikar ve uygulanan igletmede basarili
olabilmesi mevcut isletmedeki kurum kiiltiiriiniin degisime bakis acist ile dogru orantilidir. Bu caligmada,
isletmelerde genel olarak, toplam kalite yonetiminin basarili bir sekilde uygulanabilmesi i¢in kurum kiiltiirii
kavraminin etkisi ortaya konmaya ¢alisilacaktir.

Anahtar Kelimeler: Kiltir, Kalite, Kurum Kiltiri

Impact of Corporate Culture on Total Quality Management Success
ABSTRACT

Increasing competition, rapidly changing Sunday requirements reveal the first condition for enterprises to compete
in any environment, through the company's ability to ensure the full participation of its most important assets,
human resources, in continuous improvement activities. Achieving the elements necessary to achieve sustainable
competitive advantage, ensuring their continuity and implementation within the enterprise depends on the
corporate culture. The concept of culture, which carries ideological, sociological and technological scopes within
an institution, is among the most valuable and powerful factors, especially by businesses trying to make their life
continuous. Without a corporate culture structure suitable for change, strategies and innovation studies developed
in the institution have difficulty achieving success. Because businesses must have strong beliefs and values that
include their policies and actions in order to successfully lead their lives. Total Quality Management, people-
oriented and evolving as a management process enabling modern businesses to survive, according to their needs
and the Universal, allowing you to occur a certain level of profitability and competitiveness based on the elements
of a philosophy of management and continuous development is seen as existing and applied in the business
corporate culture to be successful in business is directly proportional to the change of the angle of view. In this
study, the effect of the concept of corporate culture will be tried to be determined in order to successfully
implement Total Quality Management in enterprises in general.

Keywords: Culture, Quality, Corporate Culture
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Acik bir ekonomide finansal varlik fiyatlari ile doviz kuru arasindaki iliski olduk¢a karmagik ve dinamik bir yapiy1
icermektedir. Bu cercevede yapilan ¢aligmalarda incelendiginde 6rnegin hisse senedi fiyatlar1 ile doviz kuru
arasindaki iliski baglaminda genel olarak serilerin diizey verisinin kullanilmadig1 gézlemlenmektedir. Bunun
nedenleri arasinda serilerin duragan olmamasi, seriler i¢inde yapisal kirilmalarin olmasi sayilabilmektedir. Fark
duragan hale getirilen serilerin kullanilmasi ise 6zellikle degiskenlerin diizeyleri arasinda olan iligkinin ve
dolayisiyla bilginin kaybolmasina yol agmaktadir. Itakura uzakligi iki zaman serisi arasindaki yapisal farklilig1 ya
da bagka bir deyisle, uzaklig1 hesaplama yontemidir. Bu ¢alismada Tiirkiye’de hisse senedi fiyatlari (IMKB) ve
doviz kuru (DOLAR) arasindaki kisa ve uzun dénem iligkileri Itakura uzaklik 6l¢iisii ile arastirilmaktadir. Ayrica
diger bazi uzaklik dlgiileri ile de karsilastirilmasi yapilmustir.

Anahtar Kelimeler: Déviz Kuru, Hisse senedi fiyatlari, Itakura Uzaklik Olgiisii

Determination of The Dynamic Relationship Between The ISE Index and
The Exchange Rate Using Itakura Distance Method

ABSTRACT

In an open economy, the relationship between the prices of the financial assets and the exchange rate involves a
highly complex and dynamic structure. According to the studies within this context, it is generally observed that
the level data of the series are used in the estimations for revealing the relationship between stock prices and
exchange rates. The reasons for not using level data may occur since firstly the series are not stationary and
secondly there are structural breaks within the series. The use of difference stationary series may cause a loss of
the relationship between the level data of the variables and thus the information that can be obtained via the level
data. The Itakura distance is a method for identification of the structral differences or in another words the distance
between two time series. In this study, the short and long term relationships between the stock prices in Turkey
(ISE) and exchange rate (USD) are investigated by Itakura distance measure. It has also been compared with some
other distance measures.

Keywords: Exchange Rate, Stock Prices, Itakura Distance Measure
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Diinya cografyasinda yer alan iilkeler ekonomik geligmisligi stirdiirebilmek i¢in, liretim kapasitelerini arttirmaya
yonelik cabalarda bulunurlar. Bu ama¢ dogrultusunda sermaye, teknoloji ve emek unsurlari son derecede verimli
kullamlmaya baslanir. Uretim faktorlerinin {iretim asamasinda kullamlmasiyla iilkelerde belli bir biiyiime asamasi
ortaya ¢ikar. Meydana gelen biiyiime sonucunda kalkinma safhasina olusmaya baslar. Ulkede her alanda olusan
kalkinma faaliyetleri, etkisini ekonomik olarak daha gok hissettirmektedir. Ulkeler tarafindan uygulamaya konulan
kalkinma faaliyetlerinde bolgesel kalkinma ve kirsal kalkinma calismalar1 6n plana ¢ikmaktadir. Ulke iginde
bolgesel dengesizligin giderilmesinde bolgesel kalkinma ¢aligmalarindan yararlanilirken, kaynaklarin {ilke i¢inde
her yere dagitilmasinda kirsal kalkinma faaliyetlerinden yararlanilmaktadir. Kirsal kalkinma faaliyetlerinde kirsal
alanda yasayan kisilerle sehirde yasayan kisiler arasinda yer alan ekonomik dengesizligin giderilmesi
amaclanmaktadir. Bu kapsamda kirsal alanda yasayan kisiler ekonomik yasamda iiretkenligini saglayabilmeleri
icin alternatif yollar bulmaya caligmiglardir. Tek basina iiretim yapmanin kiiresellesen diinyada rekabetten uzak
kalacagini diislinen iireticiler g¢esitli kooperatif hareketlerini olusturmuslardir. Kooperatif olusturma iizerine
calisan ireticiler, olusturacaklari kooperatiflerin daha giiclii olabilmesi i¢in yanlarina paydas bulma yoluna
giderler. Kooperatiflesme hareketiyle birlikte yanlarina paydaslar1 da alan iireticiler tam rekabet piyasasinda
rekabet edebilir hale gelirler. Yapilan bu ¢aligmada kirsal kalkinma kavramindan yola ¢ikarak, kirsal kalkinma
kapsaminda Inegdl ilgesinde yer alan kooperatiflerden bazilar1 incelenmistir. inceleme kapsaminda inegdl’de
olusan kooperatiflesmenin ilgedeki etkisi go¢ unsuru olarak ele alinmustir.

Anahtar Kelimeler: Kalkinma, Kirsal Kalkinma, Kooperatif¢ilik
Cooperatives in Seeking New Solutions in Rural Development: Inegol Study
ABSTRACT

Countries located in the world geography make efforts to increase their production capacity in order to maintain
economic development. In line with this purpose, capital, technology and labor elements are started to be used
extremely efficiently. A certain growth stage occurs in countries with the use of production factors in the
production stage. As a result of the growth that occurs, it begins to form in the development phase. Development
activities in every field in the country make their impact felt more economically. Regional development and rural
development studies come to the fore in the development activities implemented by the countries. While regional
development studies are used to eliminate the regional imbalance within the country, rural development activities
are used in the distribution of resources to everywhere in the country. In rural development activities, it is aimed
to eliminate the economic imbalance between people living in rural areas and people living in cities. In this context,
people living in rural areas have tried to find alternative ways to ensure their productivity in economic life.
Producers who think that making production alone will stay away from competition in the globalizing world have
formed various cooperative movements. Producers who work on establishing cooperatives seek to find
stakeholders for the cooperatives they will form to become stronger. With the cooperative movement, producers
who take their stakeholders with them become competitive in the market of perfect competition. In this study,
based on the concept of rural development, some of the cooperatives in Inegdl district within the scope of rural
development have been examined. Within the scope of the investigation, the effect of the cooperatives in Inegdl
in the district was considered as an immigration factor.

Key Words: Development, Rural Development, Co-Operative
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Giiniimiiz de artan rekabet kosullarinda isletmelerin devamliligini saglayabilmesi agisindan inovasyona dogru bir
yonelme durumu meydana gelmistir. Bu rekabette iistiinliik kazanmaya olanak saglayan inovasyonun olugumunda
meydana gelen Ar-Ge birimlerinin maliyetlerindeki artis sebebi ile isletmeler maliyetleri azaltmak igin yeni
yaklasimlar olusturmaya ve farklilasmaya yonelik yeni stratejilere yonelmektedir. Bdylece isletmeler inovasyon
calismalarinda diga yonelip is birligi halinde olunmasi agik inovasyonun énemini artirmaktadir. Son zamanlarda
uluslararasi literatiirde, agik inovasyon iizerine yapilan birgok arastirma sonucunda ag¢ik inovasyonun isletmeler
bakimindan bir¢ok faydasi bulunmaktadir. Ag¢ik inovasyon, Tiirkiye’de teorik bakimindan yeni yeni giindeme
gelen konulardan birisidir. Bu ¢ergevede agik inovasyon tanimi arastirilmakta ve Tiirkiye’de acik inovasyon
modelini uygulamaya koyan igletmelerin basarilari konu edinmistir. Boylece, giiniimiiz rekabet sartlarinda acik
inovasyonun isletmeler bakimindan kaginilmasinin miimkiin olmadigi ve Tirkiye’ de faaliyet gésteren gogu
isletmenin agik inovasyon stratejisini kabullendigi anlagilmaktadir.

Anahtar Kelimeler: inovasyon, A¢ik inovasyon, Agik inovasyon Uygulamalar

A Study on Open Innovation Practices
ABSTRACT

Nowadays, in order to ensure the continuity of enterprises in increasing competition conditions, a trend towards
innovation has occurred. Due to the increase in the costs of the R&D units that occur in the formation of innovation
that allows to gain an advantage in this competition, enterprises are turning to new approaches to reduce costs and
to new strategies for differentiation. Thus, the external cooperation of enterprises in innovation studies increases
the importance of open innovation. As a result of many researches on open innovation in the international literature
recently, open innovation has many benefits for businesses. Open innovation is one of the new topics discussed
new theoretical terms taken in Turkey. This study investigates the definition of open innovation and business
success of implementing the open innovation model in Turkey has adopted subject. Thus, today's competitive
conditions in the businesses in terms of open innovation is not possible to be avoided and Turkey to accept the
strategy of open innovation is understood that most of the businesses operating.

Keywords: Innovation, Open Innovation, Open Innovation Practices
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30. Piyade Alayi ii¢ piyade taburundan olusmaktaydi ve Sina Cephesi’nde Siiveys Kanali harekatindan doniiste
10. Tiimen ile birlikte Edirne ve dolaylarinda ordugéh egitimi ile mesguldii. Alay’in kuvveti, 53 subay, 3.319 er,
3.128 tlifek ve 403 hayvandan ibaretti. 10. Tiimen komutani Alman Albay Bruno von Trommer, Kurmay Bagkani
Yiizbag: Filibeli Riistii, 28. Piyade Alay Komutani Binbas1 Hunger/Hunker, 29. Piyade Alay Komutan1 Binbasi
Abdulkadir,30. Piyade Alay Komutani Binbas1 Ahmet Riza, Topgu Alay Komutani Yarbay Ahmet Necati idi. Alay
Canakkale cephesine gitme emri alinca 1 Temmuz 1915°te Canakkale’ye hareket etti. 20 Temmuz 1915’te 30.
Alay Soganlidere’ye geldi ve istirahat gegti. Ardindan Zigindere bdlgesinde 33. Piyade Alayi ile degistirildi.
Zigindere’de itilaf kuvvetlerinin oldukga giiclii sekilde tahkim ettikleri bolgede insaniistii gayretle ¢arpist1. Eyliil
ayindaki ¢arpigmalar ciddi bir lagim muharebesi ve bomba atiglarinin yasandigi déonem olmustur. 30. Alay’in
bombaci subaylarindan Tegmeni Mustafa Efendi, ¢arpigmalar sirasinda diigman siperlerine yeni bir bomba atmak
isterken, bombanin elinde patlamasi sonucu 18 Eyliil 1915°te yaraladi. Ardindan yarali olarak getirildigi Sahindere
Seyyar Hastanesi’nde sehit olmustur.

Anahtar Kelimeler: Miilazim-1 Sani Mustafa Efendi, 30. Piyade Alay1, Canakkale Savasi, Zigindere, Sahindere
Sargiyeri Sehitligi

The Cemetery of Lieutenant Mustafa Efendi Entombed in Sahindere Field
Hospital and September Operation of 30" Infantry Regiment

ABSTRACT

The 30" Infantry Regiment consisted of three infantry battalions and was busy with military camp training in
Edirne and its vicinity on the return from the Suez Canal operation with the 10" Division on the Sinai Front. The
force of the regiment consisted of 53 officers, 3,319 soldiers, 3,128 rifles and 403 animals. The 10" Division
commander was German Colonel Bruno von Trommer, Chief of Staff was Captain Riistii, 28" Infantry Regiment
Commander was Major Hunger/Hunker, 29" Infantry Regiment Commander was Major Abdulkadir, 30" Infantry
Regiment Commander was Major Ahmet Riza, Artillery Regiment Commander was Lieutenant Colonel Ahmet
Necati. When the regiment was ordered to go to Canakkale front, it moved to Canakkale on July 1, 1915. On July
20, 1915, the 30" Regiment came to Soganlidere and rested. It was later located in Zigindere instead of the 33"
Infantry Regiment. It clashed with ceaseless effort in Zigindere, where the Allied forces strengthened acutely. The
collisions in September were a period of serious mine battles and bomb shots. Lieutenant Mustafa Efendi, one of
the bomber officers of the 30™ Regiment, was injured on September 18, 1915, as a result of the explosion of the
bomb in his hand while trying to throw a new bomb on enemy trenches during the collisions. Then he was died in
Sahindere Field Hospital, where he was brought wounded.

Keywords: Lieutenant Mustafa Efendi, 30" Infantry Regiment, Canakkale War, Zigindere, Sahindere Field
Hospital Cemetery
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EFQM 1988 yilinda, Avrupa’nin 6nde gelen 14 firmasinin CEO’larinin imzaladiklari bir niyet mektubu ile hayata
gecirilmis bir vakiftir. EFQM diinya genelinde bireylerin ve kuruluslarin 6grenme ve gelisimlerini destekleyen bir
sivil toplum orgutudidr. EFQM Modeli, Avrupa Kalite Yonetimi Vakfi (European Foundation for Quality
Management) tarafindan sanayi sektorii yoneticileri ve akademisyenlerden olusan bir grup ile gelistirilmistir. 1991
yilinda yayinlanmis ve tiim diinyaya duyurulmustur. Bu model, tiim 6rgiitleri kapsayarak Toplam Kalite Y&netimi
ilkelerini temel alan entegre bir yonetim modeli ger¢evesidir. EFQM Modeli ilk uygulanmaya bagladigr 1991
yilindan beri Avrupa genelinde ve disinda yer alan tiim OoOrgiitlerin iyilestirme ve yenilesim kiiltiiri
gelistirmelerinde yol gosterici olmustur. EFQM Y 6netim Modeli, drgiitleri, stirdiiriilebilir deger yaratarak degisimi
yonetme ve kurumsal performanslarini iyilestirme konusunda desteklemektedir. EFQM Modelinin 2020 versiyonu
Kasim 2019°da yaymlanmigtir. Modelin 2020 versiyonu kiiresel egilim ve degisimler dogrultusunda modern
yonetim yaklagimiyla yapilan giincellemeleri igermektedir. Bu ¢alismada literatiir aragtirmasi, en iyi uygulama
drneklerinin incelenmesi ve KalDer Uyesi yoneticilerle derinlemesine milakatlar yontemiyle EFQM modelinin
eski ve yeni versiyonlart arasindaki degisen ve degismeyen hususlarin agiklik kazanmasina ve yeni modelin
orgiitlerin siirdiiriilebilir rekabet avantaji kazanmasindaki artan roliinii vurgulamaya yonelik bir degerlendirmede
bulunmak amaglanmustir.

Anahtar Kelimeler: EFQM Modeli 2020, Siirdiiriilebilir Rekabet Avantaji, Yenilesim Kiltiiri.

The New EFQM Model 2020 in Management of High Performance
Organizations: An Evaluation on Changing and Unchanging Issues

ABSTRACT

EFQM is a foundation that was established in 1988 with a letter of intent signed by the CEQOs of 14 leading
European companies. EFQM is a non-governmental organization that supports the learning and development of
individuals and organizations around the world. The EFQM model was developed by the European Foundation
for Quality Management with a group of industrial sector managers and academicians. It was published in 1991
and announced to the world. This model is an integrated management model framework based on the principles
of Total Quality Management, covering all organizations. Since its firstimplementation in 1991, the EFQM Model
has been a guide for all organizations in Europe and abroad in developing a culture of improvement and innovation.
EFQM Management Model supports organizations in managing change and improving their corporate
performance by creating sustainable value. The 2020 version of the EFQM Model was published in November
2019. The 2020 version of the model includes updates made with a modern management approach in line with
global trends and changes. In this study, it is aimed to clarify the changing and unchanging issues between the old
and new versions of the EFQM model, and to emphasize the increasing role of the new model in gaining sustainable
competitive advantage through the method of literature research, examination of best practice examples and in-
depth interviews with KalDer member managers.

Keywords: EFQM Model 2020, Sustainable Competitive Advantage, Innovation Culture
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Kiiltiirel bir alan olan sinema, belirli bir toplumsal, ekonomik ve siyasal etkenler agi icerisinde yer almasi
sebebiyle, kendi donemini temsil eder. Bu konumlanma ayni zamanda sinemanin yapisini yani filmin iletigim
kurma big¢imini de etkiler. Filmler tasarlanmis temsili 6geler araciligiyla bir takim tezler ileri siirer, belirli bir bakis
acisini telkin ederler.

Ken Loach da filmleriyle i¢inde yasadigi dénemin esitsizlik ve toplumsal ¢eliskilerini ortaya koyan ekonomik ve
politik sorunlar1 birbirine bagli bir sekilde ele alir. Ozellikle son dénem filmlerinde, kendini giiglii bir sekilde
hissettiren neo-liberal siireci, onun ekonomik ve sosyal sonuglarini irdeler. 2016 yilinin sonunda vizyona giren “I,
Daniel Blake” de bu ekonomik sistemin yarattig1 yeni devlet yonetimi igerisinde bireysel dayanismayi esas alan
ve bir karakter olarak Loach’un politik sinema drneklerinden birini olusturmaktadir. Toplumsal yagamin bir kaydi
seklinde ele alinan film, kapitalist ekonomik diizenin yarattig1 esitsizligi, biirokrasiye ve onunla i¢ i¢e gecmis dzel
sirketlere kars1 giiclii birey dayanismasina ragmen caresizligi 6ne ¢ikartmaktadir.

Bu ¢aligmada Ken Loach’un “I, Daniel Blake” adli filminin siyasal tezleri, bir postmodern durum olarak post-
endiistriyel topluma 6zgii sorunlar1 temsil ettigi varsayimindan hareketle incelenecektir. Bu dogrultuda, yeniden
yapilanma siireci icerisindeki devlet ile vatandas arasindaki sorunlar, teorik bir baglamda ele alinacaktir. Filmde
ifade edilen devletin yonetme bigimi “Reinventing Government” projesi dahilinde degerlendirilerek, vatandas
Blake’in savunusu da bu neoliberal yonetim bigimi elestirisinin disavurumu olarak yorumlanacaktir. Loach’in
kendine 6zgii anlatim bigimi de bir politik sinema 6rnegi olarak degerlendirilecektir. Arastirmada esas olarak
literatiir taramasi ile birlikte kitap, makale ve internet kaynaklarina yer verilecektir.

Anahtar Kelimeler: Ken Loach, Daniel Blake, Neoliberalizm.

A Criticism of The Neo-liberal State: The Political and Administrative
Analysis of “I, Daniel Blake”

ABSTRACT

Cinema, as a cultural domain, represents its own period because it is included in a certain network of social,
economic and political factors. This positioning also affects the structure of the cinema, thus, the communication
style of movies. They raise certain arguments and suggest a particular point of view through designed symbolic
elements.

Ken Loach, in his films, tackles the economic and political problems that reveal the inequality and social
contradictions of the period that he lived. Especially in his recent films, he examines the process in which
neoliberalism became influential, and its economic and social consequences. “I, Daniel Blake” released at the end
of 2016 is an example of political filmmaking of Loach as a character based on individual solidarity within the
new state administration created by this economic system. The film is considered as a record of social life and
highlights the inequality created by the capitalist economic order, despair despite strong individual solidarity
against bureaucracy and its intertwined relationships with private companies.

In this study, the analysis of the political arguments of “I, Daniel Blake”, by Ken Loach, will be based on the
assumption that it represents the problems specific to the post-industrial society as the Postmodern Condition.
Accordingly, the problems between the state and citizens in the restructuring process will be discussed in a
theoretical context. The government style of the state in the film will be evaluated within the scope of the
“Reinventing Government” project, and the defense of Citizen Blake will be interpreted as the expression of the
criticism of the neoliberal form of government. Loach’s idiosyncratic expression will be considered as an example
of political filmmaking. This study reviews the literature including books, articles and Internet resources.

Keywords: Ken Loach, Daniel Blake, Neoliberalism
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Glinlimiiz dinamik is ortaminda ¢alisanlar geleneksel orgiitsel kariyer gelistirme programlari yerine kendi kariyer
gelisimlerinde aktif rol oynayarak ¢ok yonlii kariyer yaklasimii tercih etmektedirler. Yoneticilerin kariyer
mentorlugu c¢alisanlarin kendi kariyerlerini yonetmesini tesvik eden dnemli bir faktordiir. Calisanlarin kariyer
gelistirici mekanizmalarindan biri olan iliski ag1 kurma davranisini kullanma derecesi, kariyer mentorlugu ve ¢cok
yonlii kariyer arasindaki iliskiyi etkileyebilir. Buna gore, bu ¢caligmanin amaci yonetici kariyer mentorlugu ve ¢ok
yonlii kariyer arasindaki iliskide iligki ag1 kurma davraniginin diizenleyici roliinii incelemektir. Mevcut arastirmada
kesitsel bir arastirma tasarimi gerceklestirilmistir. Arastirma verileri Ankara’da iiretim sektoriinde tam zamanl
calisan toplam 351 katilimcidan elde edilmistir. Korelasyon ve regresyon analizleriyle degiskenler arasindaki
iligkiler incelenmistir. Tahmin edildigi lizere yonetici kariyer mentorlugu calisanlarin ¢ok yonli kariyer
yonetimlerini anlamli ve pozitif etkilemistir. Bununla birlikte, kariyer mentorlugu ve ¢ok yonlii kariyer iliskisinde
calisanlarin iliski ag1 kurma davraniginin anlamli bir diizenleyici etkisi tespit edilmistir. Bu ¢aligsma calisanlarin
kendi kariyerlerini yonetmesinde kariyer mentorlugunun énemli bir dnciil oldugunu ve bu iliskide iliski ag1 kurma
davranisinin kilit 6nemini ortaya g¢ikarmistir. Bununla birlikte bu c¢alismanin teorik ve pratik katkilari ve
sinirliliklar: tartisilmastir.

Anahtar Kelimeler: Kariyer Mentorlugu, Cok Yonlii Kariyer, Iliski Ag1 Kurma Davranist

Career Mentoring and Protean Career: The Moderating Effect of
Networking Behavior

ABSTRACT

In dynamic business environment at present, employees prefer a protean career approach by acting an active role
in their career development instead of traditional organizational career development programs. Career mentoring
of supervisors is a significant factor that promotes employees to manage their own careers. The degree to which
employees use networking behavior, one of the career enhancing mechanisms, can affect the relationship between
career mentoring and protean career. Accordingly, the purpose of this study is to examine the moderating role of
networking behavior in the relationship between supervisor career mentoring and protean career. A cross-sectional
research design was used in present study. Research data were gathered from a total of 351 participants working
full time in the manufacturing sector in Ankara. Relationships between variables were examined by correlation
and regression analysis. As predicted, supervisor career mentoring had a significant and positive impact on the
protean career management of employees. In addition, the significant moderating effect of networking behavior
was found in the relationship between supervisor career mentoring and protean career among employees. This
study revealed that career mentoring is a significant antecedent for employees to manage their own careers and the
key importance of networking behavior in this relationship. Theoretical and practical contributions and limitations
of this study were also discussed.

Keywords: Career Mentoring, Protean Career, Networking Behavior
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OZET

Bu aragtirmada, kamu hastanesinden hizmet alan bireylerin bekledikleri ve algiladiklar1 hizmet karsilastirmasi
sonucu ortaya ¢ikan hizmet kalitesi ile kisilik 6zellikleri arasindaki iligskinin 6l¢tilmesi amaglanmistir. Caligmada
bir kamu hastanesinden hizmet almig 18 yasindan bilyiik 403 kisiye 15.08.2019- 20.10.2019 tarihleri arasinda
anket uygulanmistir. Ankette katilimeilara demografik bilgi i¢eren sorular yaninda SERVQUAL hizmet kalitesi
beklenti ve SERVQUAL hizmet kalitesi alg1 6lgegini ve Bes Faktor Kisilik Olcegi igeren ifadeler yoneltilmistir.
Aragtirma sonuglarina gore hizmet kalitesinin beklenen ve algilanan diizeyleri arasindaki tiim alt boyut ve
maddeler diizeyindeki farklar istatistiksel agidan anlamli olarak tespit edilmistir. Yapilan regresyon analizi
sonuglarina gore kisilik 6zellikleri acisindan duygusal ve digadoniik kisilerin hastane hizmetlerinde daha segici
olduklar1 sonucuna ulagtlmistir. Ayrica katilimeilarin egitim diizeyine gore hizmet kalitesinin anlamli farklilik
gosterdigi belirlenmistir.

Anahtar Kelimeler: Hizmet Pazarlamasi, Servqual Olgegi, Kisilik Ozellikleri.

A Research on the Effect of Personality Characteristics on Service Quality:
An Application in Health Sector

ABSTRACT

In this study, it was aimed to measure the relationship between service quality and personality traits as a result of
the comparison of the services expected and perceived by individuals receiving service from public hospitals. A
questionnaire was conducted between 15.08.2019 - 20.10.2019 on 403 participants over the age of 18 who had
received service from a public hospital affiliated to the Ministry of Health in the center of Bolu. In the study, a
questionnaire including demographic information form, SERVQUAL service quality expectation form,
SERVQUAL service quality perception form and Five Factor Personality Scale were applied to the participants.
According to the research results, the differences in all sub-dimensions and elements between the expected and
the perceived level of service quality were statistically significant. Based on the results of the regression analysis,
it was concluded that emotional and extraverted individuals were more selective in terms of personality traits in
hospital service. In addition, based on the demographic characteristics of the individual, it was found that the
quality of service showed no significant differences in terms of variables other than the level of education.

Keywords: Service Marketing, Servqual Scale, Personality Traits.
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Bilgi iletisim teknolojilerinde yasanan gelismeler, kiiresellesme ve kusaklar arast sosyokiiltiirel mesafenin agilmasi
gibi gelismeler ile birlikte sosyoekonomik sahada yasanan doniisiimden kariyer secimi ve kariyer planlama
davranislar1 da etkilenmektedir. Kariyerin ¢ok yonlii bir kavram olmasi ve kariyer se¢imini etkileyen i¢sel ve digsal
pek ¢ok unsurun varligi alan yazinina pek ¢ok kariyer se¢im kurami ve siniflandirmasi kazandirmistir. Alan
yazininda yer alan psikodinamik yaklasimlar, 6zellik-faktor yaklasimlari, gelisimsel yaklasimlar ve sosyo-bilissel
yaklagimlarin yani sira son yillarda kariyer se¢ciminde manevi yaklasimlar 6ne ¢ikmakla birlikte bu sahada
caligmalar halen yeterli seviyeye ulagmamustir. Bu arastirmanin amact kariyer sec¢imi ile ilgili ¢aligmalardaki
manevi yaklagim ile sosyal bilissel yaklasim modellerini biitiinciil bir bakis agisiyla degerlendirmektir. Bu
maksatla arastirmada, betimsel aragtirma yontemi ile manevi yaklasimlar ile 1990’11 yillarin “Bilgi Isleme
(Peterson vd., 1991)” ve Sosyal Biligsel Kariyer (Lent vd., 1994) yaklasimlar biitiinciil bir yaklasimla incelenerek
birlikte degerlendirilmistir. Manevi yaklagimlar ¢aligma hayatina; sadece siradan, mecburi giindelik mesleki
faaliyetlerini yerine getirmekten cok daha 6te manevi ve derinlikli anlamlar yuklemektedir. Sosyal-bilissel
yaklagimlar ise kariyer se¢imini, bilgi toplama, bilgileri analiz etme, yorumlama, alternatifler arasinda
degerlendirme ve eylem plani ile planin uygulanmasi seklinde sistematik olarak ele almaktadir. Aragtirma
sonucunda kariyer se¢ciminde manevi yaklasimlar ile sosyal-biligsel kariyer yaklagimlarinin optimal kariyer se¢imi
yapma konusunda birbirlerini tamamlayici 6zelliklere sahip oldugu degerlendirilmistir.

Anahtar Kelimeler: Kariyer Se¢imi, Kariyer Karar Verme, Manevi Yaklagim, Sosyal-Biligsel Yaklagim

A Holistic Perspective to Spiritual and Socio-Cognitive Approach in Career
Choice

ABSTRACT

Career choice and career planning behaviors are also affected by the transformation in the socioeconomic field
with developments such as developments in information communication technologies, globalization and the
opening of socio-cultural distance between generations. The fact that career is a versatile concept and the existence
of many internal and external factors that affect career choice have brought many career choice theories and
classifications to the literature. In addition to psychodynamic approaches, feature-factor approaches,
developmental approaches and socio-cognitive approaches in the literature, spiritual approaches are among career
choice theories in recent years, but studies in this field have not reached a sufficient level. The aim of this study is
to evaluate the spiritual approach and social cognitive approach models in career choice studies from a holistic
perspective. In the study conducted with descriptive research technique, spiritual approaches, "Cognitive
Information Processing (Peterson et al., 1991)" and Social Cognitive Career (Lent et al., 1994) approaches were
examined and evaluated with a holistic approach. Spiritual approaches to working life; it imparts spiritual and
profound meanings far beyond simply fulfilling ordinary, compulsory daily professional activities. Social-
cognitive approaches systematically address career choice in the form of collecting information, analyzing and
interpreting information, evaluating among alternatives and preparing an action plan and implementation of the
plan. As a result of the research, it was evaluated that spiritual approaches and social-cognitive career approaches
in career choice complement each other in making an optimal career choice.

Keywords: Career Selection, Career Decision, Spiritual Career Approach, Social Cognitive Approach
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OZET

Bireyler, igerisinde yer aldiklar1 gruplarda farkli roller iistlenmektedirler. Aile igerisinde anne, baba, es, evlat gibi
rolleri ustlenirken ayni zamanda ig yasaminda calisan, yonetici, patron gibi rollere sahip olabilmektedirler. Kimi
zaman is yasamindaki parametrelerden kaynakli baskilar neticesinde roller arasinda catismalar yaganabilmektedir.
Ozellikle de bankacilik, saghk, turizm, egitim gibi emegin yogun oldugu ve rekabetin agir yasandigi hizmet
sektoriinde, is-aile yasam alani ¢atigmasinin siklikla yasandigi goriilebilmektedir. Bu gatigmalar bireyin is
yasamini ve ozel yasamimi etkileyebilmektedir. Ozellikle hizmet sektoriinde c¢alisanlarda g¢alisanlarimin
duygularinin yonetimi olduk¢a 6nemlidir. Hizmet kalitesi biiyiik oranda ¢alisanlarin 6rgiitiin kendisinden bekledigi
duygular1 ne derece sergilediklerine bagli olarak sekillenmektedir. Bu baglamda duygusal emek kavrami giindeme
gelmektedir. Bu gergevede arastirmanin amaci, bankacilik igletmeleri ¢alisanlarinin yasadiklari ig-aile yasam
catigmasinin duygusal emek diizeyleri ilizerindeki etkilerini belirlemektir. Arastirma Konya ilinin merkez
ilgelerinde yer alan banka subeleri ile sinirlt kalmigtir. Arastirmada veri toplama metodu olarak nicel aragtirma
yontemlerinden Kisisel goriismeye dayali anket metodu segilmistir. Veriler Ekim-Kasim 2019 tarihleri arasinda
toplanmustir. Toplamda 243 anket doldurulmus ancak analize alinan anket sayisi 219 olmustur. Ankette,
katilimcilarin demografik bilgilerinin yer aldig1 bir boliim ve Is Aile Yasam Catigmasi1 Olgegi (Netenmeyer, Boles
ve McMurrian (1996) tarafindan gelistirilmis ve Efeoglu (2006) tarafindan dilimize uyarlanmis) ve Duygusal
Emek Olgeginin (Diefendorff ve arkadaslari (2005) tarafindan gelistirilmis ve Basim ile Begenirbas (2012)
tarafindan dilimize uyarlannus) ifadelerinin yer aldig1 béliimler bulunmaktadir. Olgeklerin analizlerine baslarken
ilk olarak giivenilirliklerini test etmek i¢in i¢ tutarlilik gostergesi olarak kabul edilen Cronbach's Alpha degerine
bakilmistir. Frekans dagilimi, dogrulayici faktor analizi ve regresyon analizleri uygulanmustir.

Aragtirma kapsamindaki banka calisanlarinin en ¢ok, erkek (%56,9), 31-35 yas araliginda (%31,1), evli (%71,3),
lisans mezunu (%88,5), uzman yardimcist (%32,5), 11-15 yillik is deneyimine sahip (%37,3), kamu bankasinda
calisan (%77) kisilerden olustugu goriilmektedir. Is-aile yasam ¢atismasi 6lgeginin Cronbach's Alpha degeri 0,806
ve Duygusal emek 6l¢eginin Cronbach's Alpha degeri 0,788’dir. Bu degerler dlgeklerin giivenir oldugunu
gbstermektedir. Dogrulayic1 faktdr analizi sonuglar1 sunlardir: Is-aile yasam catismasi lgegini iki alt boyutun
acikladig: goriilmektedir. Birinci alt boyut “Is-Aile Catismas1”, ikinci alt boyut “Aile-Is Catismas1” adin1 almustir.
Boyutlarda yer alan faktor yiiklerinin 0,573 ile 0,798 arasinda degistigi ve t degerlerinin anlamlt oldugu (>1,96)
goriilmektedir. Duygusal emek 6lgeginin ii¢ alt boyutca agiklandigi goriilmistiir. Birinci alt boyut “Yiizeysel Rol
Yapma”, ikinci alt boyut “Derinden Rol Yapma” ve uglincii alt boyut “Dogal Duygular” dir. 3, 4. ve 5. ifadeler
gerekli olan kosullari tasimadiklarindan (0,50 diisiik ve binisik olduklarindan) dlgekten ¢ikarilmiglardir. 0,584 ile
0,889 arasinda faktor yiikleri degismekte ve t degerleri (>1,96) anlamlidir. Her iki 6lgegin de uyum indekslerinin
kabul edilebilir uyum sinir1 igerisinde degerlere sahip oldugu goriilmektedir. Bu degerler tiim o6lgeklerin
istatistiksel olarak anlamli ve gecerli oldugunun gostergesidir. Hipotezlerin testi i¢in regresyon analizi
uygulanmistir. Analiz sonuglarina gore: “Hia: Banka ¢alisanlarinin yasadiklari ig-aile ¢atismasi yilizeysel rol yapma
diizeyini etkilemektedir.” Hipotezi kabul edilmistir (R=560; R?>=314; F=31,262; p=,000). Aralarindaki iliski
istatistiksel olarak anlamlidir (p<0,05). “Hib: Banka ¢alisanlarinin yasadiklari ig-aile ¢atigmasi derinden rol yapma
diizeyini etkilemektedir.” Hipotezi kabul edilmistir (R=663; R>=439; F=80,635; p=,000). Aralarindaki iliski
istatistiksel olarak anlamlidir (p<0,05). “Hic: Banka g¢alisanlarinin yasadiklar is-aile gatismasi dogal duygu
diizeyini etkilemektedir.” Hipotezi kabul edilmistir (R=447; R?>=200; F=17,087; p=,000). Aralarindaki iliski
istatistiksel olarak anlamlidir (p<0,05). “Hid: Banka calisanlarinin yasadiklari aile-is catigmasi yiizeysel rol yapma
diizeyini etkilemektedir.” Hipotezi kabul edilmistir (R=458; R?>=210; F=27,344; p=,000). Aralarindaki iliski
istatistiksel olarak anlamlidir (p<0,05). “Hie: Banka ¢aliganlarinin yasadiklar: aile-is catigmasi derinden rol yapma
diizeyini etkilemektedir.” Hipotezi kabul edilmistir (R=429; R>=244; F=23,179; p=,000). Aralarindaki iliski
istatistiksel olarak anlamlidir (p<0,05). “Haif: Banka calisanlarinin yasadiklari aile-is ¢atigmasi dogal duygu
diizeyini etkilemektedir.” Hipotezi kabul edilmemistir (R=147; R?=022; F=9,220; p=,000). “Hi: Banka
calisanlarinin yasadiklari ig-aile yasam catismasi diizeyi duygusal emek diizeyini etkilemektedir.” Hipotezi kabul
edilmigtir (R=539; R?>=285; F=23,179; p=,000). Aralarindaki iliski istatistiksel olarak anlamlidir (p<0,05).
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The Relationship Between Work-Family Life Conflict and Emotional Labor
of Bank Employees

ABSTRACT

Individuals assume different roles in the groups they are in. While they assume roles such as mother, father, spouse,
son in the family, they can also have roles such as employee, manager, boss in business life. Sometimes, conflicts
may arise between roles as a result of pressures arising from parameters in business life. Especially in the service
sector where labor is intense and competition is heavy such as banking, health, tourism and education, it can be
seen that conflict between work and family life is frequently experienced. These conflicts can affect the individual's
business and private life. It is very important to manage the emotions of employees, especially in the service sector.
Service quality depends largely on the extent to which employees display the emotions that the organization
expects from them. In this context, the concept of emotional labor comes to the fore. In this context, the purpose
of the study is to determine the effects of work-family life conflict on emotional labor levels of banking employees.
The research was limited to the bank branches located in the central districts of Konya. As the data collection
method in the research, one of the quantitative research methods, the survey method based on personal interviews
was chosen. Data were collected between October and November 2019. In total, 243 questionnaires were filled,
but the number of questionnaires included in the analysis was 219. In the questionnaire, there is a section where
the demographic information of the participants is included and the sections where the Work-Family Life Conflict
Scale (It was developed by Netenmeyer, Boles and McMurrian (1996) and adapted to our language by Efeoglu
(2006)) and Emotional Labor Scale (developed by Diefendorff et al. (2005) and adapted to our language by Basim
and Begenirbag (2012)) are expressed. When starting the analysis of the scales, Cronbach's Alpha value, which is
accepted as an indicator of internal consistency, was examined in order to test their reliability. Frequency
distribution, confirmatory factor analysis and regression analysis were applied.

Most of the bank employees within the scope of the study were male (56.9%), between the ages of 31-35 (31.1%),
married (71.3%), undergraduate (88.5%), assistant experts (32%, 5), 11-15 years of work experience (37.3%),
working in a public bank (77%). The Cronbach's Alpha value of the work-family life conflict scale is 0.806 and
the Cronbach's Alpha value of the emotional labor scale is 0.788. These values show that the scales are reliable.
The results of the confirmatory factor analysis are as follows: It is seen that two sub-dimensions explain the work-
family life conflict scale. The first sub-dimension was named "Work-Family Conflict", the second sub-dimension
"Family-Work Conflict". It is seen that the factor loads in the dimensions vary between 0.573 and 0.798 and the t
values are significant (> 1.96). It was seen that the emotional labor scale was explained in three sub-dimensions.
The first sub-dimension is "Superficial Role Playing", the second sub-dimension is "Deep Role Playing" and the
third sub-dimension is "Natural Feelings". The 3rd, 4th and 5th statements were excluded from the scale because
they did not meet the required conditions (they were 0.50 lower and overlapping). Factor loads vary between 0.584
and 0.889, and t values (> 1.96) are significant. It is seen that the fit indices of both scales have values within the
acceptable fit limit. These values indicate that all scales are statistically significant and valid. Regression analysis
was used to test the hypotheses. According to the analysis results: "H1la: Work-family conflict experienced by
bank employees affects the level of superficial acting." This hypothesis was accepted (R = 560; R2 = 314; F =
31,262; p =,000). The relationship between them is statistically significant (p <0.05). "H1b: The work-family
conflict experienced by bank employees deeply affects the level of acting.” This hypothesis was accepted (R =
663; R2 = 439; F = 80,635; p =,000). The relationship between them is statistically significant (p <0.05). "H1c:
The work-family conflict experienced by bank employees affects the natural emotion level." This hypothesis was
accepted (R = 447; R2 = 200; F = 17,087; p =,000). The relationship between them is statistically significant (p
<0.05). "H1d: Family-work conflict experienced by bank employees affects the level of superficial acting." This
hypothesis was accepted (R = 458; R2 = 210; F = 27,344; p =, 000). The relationship between them is statistically
significant (p <0.05). "HZle: The family-work conflict experienced by bank employees deeply affects the level of
acting.” This hypothesis was accepted (R = 429; R2 = 244; F = 23,179; p =,000). The relationship between them
is statistically significant (p <0.05). "H1f: Family-work conflict experienced by bank employees affects the natural
emotion level." This hypothesis was not accepted (R = 147; R2 = 022; F = 9,220; p =,000). "H1: The level of
work-family life conflict experienced by bank employees affects their emotional labor level." This hypothesis was
accepted (R =539; R2 = 285; F = 23,179; p =,000). The relationship between them is statistically significant (p
<0.05).
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OZET

Talep, iiretilen hizmet veya mali belirlenmis fiyat diizeyinden tiiketicilerin almaya razi olduklar1 miktardir. Talep
Tahmini ise gelecekte {irlin veya bir hizmet igin olusacak talebin hesaplanmasidir. Bu ¢alismada YSA yontemi
kullanilarak otomobil satislarnin 6ngoriisii yapilmistir. Sinir Aglarint olusturmak icin MATLAB R2020a
programindan yararlanilmistir. Otomobil satiglarini etkileyen degiskenler belirlenirken makro gdstergeler daha ¢ok
dikkate alinmistir. Bu bagimsiz degiskenler, ekonomik giiven endeksi, gayri safi yurt i¢i hasila, tiketici gliven
endeksi, doviz kuru fiyatlar1 (dolar), reel kesim giiven endeksi, sabit sermaye yatirim harcamasi ve zamandir.
Bagimli degisken ise otomobil satislaridir. Bu calismada kullanilan veriler Ocak-2014 Ile Mayis-2020 yillar
arasindaki aylik verilerdir. Calismada MAPE degeri %19,78 ¢ikmistir ve dogru tahminler sinifina girmektedir.

Anahtar Kelimeler: Yapay Sinir Aglari, Talep Tahmini, Otomobil Satiglari

Demand Forecast With Artificial Neural Networks: Ann Application For
Automobile Sales

ABSTRACT

Demand is the amount consumers are willing to buy at the determined price level of the service or goods produced.
Demand Forecasting is the calculation of the demand that will occur in the future for a product or a service. In this
study, the forecasting of automobile sales was made by using ANN method. MATLAB R2020a program was used
to create Neural Networks. While determining the variables that affect automobile sales, macro indicators are
mostly taken into consideration. These independent variables are economic confidence index, gross domestic
product, consumer confidence index, exchange rate prices (dollar), real sector confidence index, fixed capital
investment expenditure and time. Dependent variable is automobile sales. The data used in this study are monthly
data between January-2014 and May-2020. In the study, the MAPE value was 19,78% and it is in the correct
estimates class.

Keywords: Automobile Sales, Artificial Neural Networks, Demand Forecast
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Giliniimiizde dinamik bir yapida olan is diinyasinda igletmeler, yasanan teknolojik gelismelerle beraber is
yasaminda dijitallesmeye yani dijital doniisiim siirecine uyum saglama cabasi icerisinde hayatta kalma
miicadelesini stirdiirmektedirler. Dijital dontigiim, isletmeleri; tiretim, iletisim, lojistik, insan kaynaklar1 yonetimi
uygulamalari, is siiregleri ve stratejileri, orgiit yapilarinin yeniden tasarimi agisindan oldukga fazla etkilemektedir.
Dijital teknolojilerle baslayan dijitallesme ve hizla ilerleyen dijital doniisiim siireci eski is modelleri yerine yeni is
modellerinin ortaya ¢ikmasina yol agmaktadir. Dolayisiyla bu zorlu siirecin iist yonetim liderleri tarafindan
stratejik agidan yonetilmesi gerekmektedir. Dijital doniigiim ad1 verilen bu donemde geleneksel liderlik anlayiginin
yerine dijital ¢agin gereklerine uygun liderlik anlayisina gecilmesi kagmilmaz goériinmektedir. Dijital doniistim
stirecinde dijital liderlerin baz1 yetkinliklere sahip olmalar1 ve yeni is modellerine uygun stratejiler gelistirmeleri
gerekmektedir. Dolayisiyla igletmeler agisindan dijital doniisiim sadece dijital teknolojinin igletmelere adapte
edilmesi degil ayn1 zamanda liderin dijital agidan stratejik kararlarini da igermektedir. Bu agidan giiniimiizde hizl
bir sekilde degisen ve geligsen sartlar1 ve dijital doniisiim siirecini etkin bir sekilde yonetebilecek dijital liderlere
ihtiyacin da arttig1 goriilmektedir.

Caligmada uluslararasi literatiirde yer alan ancak ulusal literatlirde az sayida ¢calismaya konu olan “Dijital Liderlik”
konusunun kavramsal olarak incelenmesi amaglanmaktadir. Bu amag¢ dogrultusunda ¢alismanin teorik agidan
ulusal literatiire katki saglayacagi diisiiniilmektedir. Caligmada dijital doniisiim siirecinin isletmeler agisindan
O6nemine vurgu yapilarak dijital liderlik kavrami, dijital liderlerin karakteristik ozellikleri ve Ust yonetim
liderlerinde gelistirilmesi gereken yetenekler ve yetkinlikler iizerinde durularak bu konuda genel bir degerlendirme
yapilmasi planlanmaktadir.

Anahtar Kelimeler: Dijital Doniisiim, Liderlik, Dijital Liderlik

The Leadership Approach Changed with Digital Transformation: An
Evaluation on Digital Leadership

ABSTRACT

In today's dynamic business world and with the technological developments, businesses continue to digitalize in
business life; in other words, they continue their struggle to survive in an effort to adapt to the digital transformation
process. Digital transformation affects businesses a lot in terms of production, communication, logistics, human
resources management practices, business processes and strategies, and redesign of organizational structures.
Digitalization that started with digital technologies and the rapidly advancing digital transformation process lead
to the emergence of new business models instead of old business models. Therefore, this challenging process needs
to be strategically managed by top management leaders. In this period, which is called digital transformation, it
seems inevitable to switch to a leadership approach in accordance with the requirements of the digital age instead
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of traditional leadership approach. In the digital transformation process, digital leaders need to have some
competencies and develop strategies suitable for new business models. That's why, for businesses, digital
transformation includes not only the adaptation of digital technology to businesses, but also the strategic decisions
of the leader in digital terms. In this respect, it is seen that the need for digital leaders who can effectively manage
the rapidly changing and developing conditions and digital transformation process is increasing.

The aim of the study is to examine the “Digital Leadership” issue conceptually, which is included in the
international literature but has been the subject of a small number of studies in the national literature. In line with
this purpose, it is thought that the study will contribute to the national literature theoretically. Emphasizing the
importance of the digital transformation process for businesses, it is planned to make a general evaluation by
focusing on the concept of digital leadership, the characteristics of digital leaders and the skills and competencies
that need to be developed in top management leaders.

Keywords: Digital Transformation, Leadership, Digital Leadership
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OZET

Son yillarda organik tarim uygulamalar1 gelisim gdstermis, farkli kollara ayrilmis ve bunun sonucunda tarimsal
iretimin bir kolu olan organik su iriinleri dogmustur. Organik su iriinleri kriterleri, diger hayvancilik
faaliyetlerinden farkli olarak organik tarim prensipleri géz 6niinde bulundurularak olusturulmus ve uygulanmustir.
Organik su friinleri yetistiriciligi konusundaki calismalar Avrupa’da bile 1990 yillarin ortalarina dogru
baglamigtir. Ekvator’da karides, Avustralya’da kum midyesi ve kara midye, Almanya ve Hollanda’da salmon
organik kriterlere uygun sekilde iiretilmekte ve biiyilk marketlerden kiiclik pazarlara kadar genis yelpazede
tiketicilere sunulmaktadir. Tiirkiye ise organik {iriin iiretimi ve dis ticareti acisindan diinya iilkeleri arasinda
onemli bir yere sahip olmasina ragmen, organik balik yetistiriciligi ve pazarlanmasi konusunda heniiz bir gelisme
kaydedememistir. Tiirkiye’de organik balik yetistiriciliginin yapilabilmesi i¢in geleneksel balik iiretim metotlar1
yerine organik balik iiretim metotlarinin kullanilmasi gerekmektedir.

Bu c¢alismada Tiirkiye’de organik su iriinleri iiretimi ve uygulama alanlari ele alinmistir. Tiirkiye’de organik
balik¢ilik konusunda altyapi sorunlarinin bulundugu, konu hakkinda yapilan arastirma ve c¢alismalarin yetersiz
oldugu tespit edilmistir. Bu sonuglardan hareketle organik su triinleri hakkinda detayli bilimsel aragtirmalarin
yapilmasi, organik su driinleri standardinin olusturulmasi ve organik {iriinler hakkinda fireticinin tiiketiciyi
bilgilendirmesi gerekmektedir.

Anahtar Kelimeler: Organik Balik¢ilik, Su Uriinleri, Tiirkiye

Organic Aquaculture Production And Application Areas In Turkey

ABSTRACT

In recent years, organic agriculture applications have made progress and divided into different branches, as a result
of which organic aquaculture production as a branch of agricultural production has developed. The criteria for
organic aquaculture production has been created and applied differently from other animal husbandry activities by
considering the principles of organic agriculture.

Studies on organic aquaculture production started as late as in mid-1990s even in Europe. Shrimp in Ecuador, sand
mussel and barnacle in Australia, and salmon in Germany and the Netherlands are being produced in line with
organic criteria, and they are offered to the consumers in a wide range from big markets to small markets. As for
Turkey, although it has an important place among the countries in the world in terms of organic agricultural
production and relevant foreign trade, no significant development has been achieved in organic aquaculture and
marketing. In order to develop organic aquaculture production in Turkey, it is necessary to use organic aquaculture
methods instead of traditional fishery production.

In the study, organic aquaculture production and application areas in Turkey were discussed. It was determined
that there were infrastructure problems regarding organic aquaculture, and that the research and studies conducted
on this issue were inadequate. Based on these results, it is important that detailed research on organic aquaculture
production should be done, the standards for organic aquaculture production should be determined, and producers
should inform the consumers about organic products.

Keywords: Organic Fisheries, Aquaculture, Turkey
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OZET

Bu calismada Covid-19 Faz 3 as1 calismalarina ait olumlu sonuglarin altin fiyatlari iizerinde herhangi bir etki
yaratip yaratmadigi ortaya cikarilmaya ¢alisilmistir. Ayrica arastirmada, degiskenler arasindaki iligki getiri ve
volatilite agisindan incelenmistir. Bu amagla EGARCH modeli kurularak analiz ¢caligmasi yapilmistir. Degiskenler
arasindaki etkilesimi gozlemleyebilmek amaciyla Amerikan Dolar Endeksi (DXY) bagimsiz degisken olarak
kurulan modele dahil edilmistir. Modelde, Covid-19 yayiliminin pandemi olarak tanimlandigi 11.03.2020
tarihinden baglayan giinliik altin fiyatlart ve Amerikan Dolar Endeksi degerleri kullanilmistir. As1 ¢aligmalarina
ait sonuglarin basarili oldugu yoniindeki ilk agiklamanin yapildigi 09.11.2020 tarihi referans tarih olarak kabul
edilmigtir. Bu tarih ve sonrasindaki giinlerin getirilerinin dncesindeki déonem ile farkliligint modelleyebilmek {izere
sahte bir degisken tanimlanarak modele ilave edilmistir. Yapilan analiz sonucunda elde edilen ortalama
denklemine gore, Covid-19 faz 3 as1 ¢calismalari ile altin ve Amerikan Dolar Endeksi getirileri arasindaki iliskinin
negatif yonde oldugu tespit edilmistir. Covid-19 faz 3 as1 calismalarinin altin fiyatlarindaki volatilitede artiga
neden oldugu analiz sonucu ulasilan varyans denkleminden elde edilen bir diger bulgudur. Pandeminin finansal
piyasalarda belirsizlik yaratmis olabilecegi, yatirimcilarin belirsizlikten kagma egilimi etkisi ile daha az riskli
olarak degerlendirilen altin1 tercih etmis olabilecegi, basarili a1 caligmalarinin piyasalardaki belirsizligi azaltarak
yatirimcilarin daha riskli yatirimlari tercih etmelerine olanak saglayabilecegi, bu durumun yatirimeilarin daha 6nce
satin aldiklar1 altinlari ellerinden gikarmalarina neden olarak fiyatlarda disiise ve volatilitede yiikselmeye neden
olmus olabilecegi elde edilen bulgulardan c¢ikarilabilecek sonuglar arasinda distiniilmektedir. Calisma
sonuglarmin degiskenler arasindaki iligkileri modellemesi ve yatirimcilarin rasyonel olmayan davranislarinin
anlagilabilmesine olanak saglayabilme potansiyeli agisindan literatiire katki saglayabilecegi diisiiniilmektedir.
Anahtar Kelimeler: Davranigsal Finans, Altin, EGARCH, Covid-19, As1

Investigation of the Effect of Covid-19 Vaccine Studies on Gold Prices in
Terms of Behavioral Finance

ABSTRACT

In this study, it is tried to reveal whether the positive results of the Covid-19 Phase 3 vaccine studies have any
effect on gold prices. In addition to that, the relationship between variables is examined in terms of return and
volatility in this research. For this purpose, the EGARCH model is established and analysis studies are conducted.
In order to observe the interaction between variables, the American Dollar Index (DXY) is included in the model
established as an independent variable. Daily gold prices and American Dollar Index values starting from
11.03.2020, when Covid-19 spread is defined as a pandemic, are used in the model. The date 09.11.2020, when
the first announcement is made that the results of vaccination studies are successful, is accepted as the reference
date. In order to model the difference between the returns of the days after this date and before, a dummy variable
is defined and added to the model. According to the mean equation obtained as a result of the analysis, it is
determined that the relationship between Covid-19 phase 3 vaccine studies and the return rates of gold and US
Dollar Index are negative. Another finding obtained from the variance equation obtained as a result of the analysis
that Covid-19 phase 3 vaccine studies causes an increase in volatility in gold prices. According to these findings
it could be thought that, the pandemic might create uncertainty in the financial markets, with the effect of the
tendency to ambiguity aversion investors could prefer gold considering as less risky, successful vaccination studies
might reduce the uncertainty in the markets and allow investors to prefer more risky investments, and this situation
could cause decreases in prices and increases in volatility by disposing of their gold. It is considered that the results
of the study could contribute to the literature in terms of its potential to model the relationships between variables
and to understand the irrational behavior of investors.

Keywords: Behavioral finance, Gold, EGARCH, Covid-19, Vaccine
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Son zamanlarda yapilan arastirmalar, liderin ¢alisanin hem is hem de giindelik hayatini biiyiik 6l¢iide etkiledigini,
ig ve Ozel hayat1 arasinda denge kurmasinda, refahini ve mutlulugunu arttirmasinda biiyiik rol oynadigini; ig ve
0zel hayatinda denge kurabilen ¢alisanlarin 6rgiite daha fazla baglilik gosterdigini belirtmektedir (Greenhaus vd.,
2003: 170; Fisher, 2010: 390; Morrow, 2011: 810). Paternalist liderligin kiiltiirel 6zelligi nedeniyle yaygin oldugu
tlkelerden biri de Turkiye’dir (Aycan vd., 2000; Aycan, 2006). Paternalist liderler astlarin1 kollamakta onlari
yonlendirirken iyiligine olacagmi diisiindiigii kararlari vermektedir. Astlardan beklenen ise liderlerine itaat
gosterilmesi ve sadakatini sirdirmesidir (Aycan vd., 2000; 31). Bu ¢alisma, 6rgiitsel baglilik ve paternalist liderlik
arasindaki iligkiyi fabrika ¢aligsanlar1 yoniinden inceleyerek, onemini vurgulamay1 amaglamaktadir. Aragtirmada
kolayda 6rneklem yontemi kullanilmistir. Kahramanmaras ilindeki bir fabrikanin 214 ¢alisanindan 15 Ocak- 15
Subat 2019 tarihleri arasinda anket yolu ile veri toplanmistir. Arastirmada verilerin analizinde kesifsel faktor
analizi, glivenirlik analizi, korelasyon analizi ve basit dogrusal regresyon analizi kullanilmistir. Analizler,
paternalist liderligin orgiitsel bagliligin alt boyutlari ile pozitif yonlii iliskili oldugunu gostermektedir. Paternalist
liderligin, duygusal baglilik (8=0,623; p=0,00), normatif baglilik (=0,783; p=0,00) ve devam baglilik ($=0,239;
p=0,00) alt boyutlarim1 pozitif yonde anlamli olarak etkiledigi belirlenmistir. Paternalist liderligin en ytiksek
normatif baglilik ve duygusal baglilik alt boyutlarini etkiledigi dikkat ¢ekmektedir.

Anahtar Kelimeler: Paternalist liderlik, 6rgiitsel baglilik, duygusal baglilik, fabrika ¢alisanlari

Influence of Paternalistic Leadership on Organizational Commitment:

A Research on Factory Employees
ABSTRACT

Recent research shows that leaders significantly affect both the work and private lives of their employees. Leaders
play a major role in balancing the work and private lives and increasing their well-being and happiness of their
employees. These researches indicate that employees who can balance between their work and private life, are
more committed to the organization. (Greenhaus et al., 2003: 170; Fisher, 2010: 390; Morrow, 2011: 810.) Because
of the cultural characteristics, Turkey is one of the countries where paternalistic leadership is widespread (Aycan
et al., 2000; Aycan, 2006). Paternalistic leaders support their employees and make decisions by considering their
well-being while directing them. Paternalistic leaders expect employees to obey and display loyalty (Aycan et al.,
2000; 31). This study aims to emphasize importance of relationship between organizational commitment and
paternalistic leadership by examining the relationship from factory employees’ perspective. In the research,
convenience sampling method was used. The data collected through a survey from 214 employees of a factory in
Kahramanmaras between 15th January and 15th February 2019. In the research, exploratory factor analysis (EFA),
reliability analysis, correlation analysis and simple linear regression analysis were used. Analyses show that
paternalistic leadership is positively related to the subdimensions of organizational commitment. It has been
determined that paternalistic leadership positively affects affective commitment dimension ($=0,623; p=0,00),
nomative commitment dimension (=0,783; p=0,00), and continuation commitment dimension ($=0,239; p=0,00).
The results takes attention that paternalistic leadership has the highest effect on affective commitment and
nomative commitment dimensions.

Keywords: Paternalistic leadership, Organizational Commitment, Emotional commitment, Factory Employees
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ABSTRACT

The strategic competitive advantage is not completely dependent on the basic features of the product or service
with the effect of developing technology and globalization. In the current business environment “relationship”
with the customer has gained importance. Corporate profitability has been linked to satisfying and maintaining a
close relationship with existing customers. Research shows that it is more profitable to increase customer
profitability by developing long-term relationships with existing customers than to acquire new ones. In service
industries such as the maritime logistics industry, where the main product is the shipping service, the relationship
quality between the parties provides a competitive advantage to businesses as a difference that is difficult to imitate
by other competitors. Therefore, maritime logistics actors should invest in relationship marketing strategies in
order to survive in the current competitive environment and gain competitive advantage.

This study, which is based on the relationship between the main actors of the maritime logistics industry, shipping
line, freight forwarder and shipper, aims to determine the dimensions of the relationship marketing strategies for
the maritime logistics industry. For this purpose, the relationship marketing literature was reviewed and the
dimensions of relationship marketing strategies for the maritime logistics industry were determined. Then, the
relationship marketing practices used by maritime logistics actors in the light of determined dimensions are
explained in detailed. The results of this research indicate that customer value focused relationship marketing
strategies are more comprehensive and more applicable for maritime logistics actors.

Keywords: Relationship Marketing Strategies, Maritime Logistics Industry, Customer Loyalty, Customer Value
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ABSTRACT

The aim of this study was determining mobbing perception of teachers and academicians in Turkey by a survey
applied on all around the country. The questionnaire forms were sent teachers and academicians who are working
at all levels of schools and universities in Turkey. The sample was consisted of 1477 participants’ responses.
Accordingly, it will be able to being provided information about exposure types of mobbing by determining
mobbing perception of teachers and academicians. Therefore, it is thought that public and organizational
authorities may decide what must to do for preventing mobbing and how must they generate and form policies and
political decisions about preventing mobbing by this information.

Keywords: Mobbing, Teachers, Public Schools
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OZET

Belirli bir cografi alanda yasayan insanlara, ¢esitli konularda hizmet tiretmek amaciyla secilerek goreve getirilen
ozel gelirlere, biitgeye ve personele sahip belediyeler, kamu hizmetlerini birinci elden sunan idari yapilaridir.
Belediyelerin ticari isletmeler gibi kar odakli olmamalari, performans degerlendirme sistemlerine ihtiyaci yokmus
gibi goriinse de, son yillarda artan ekonomik baski ve sinirl biit¢eleri nedeniyle belediyeler ve performanslari da
arastirma konusu haline getirmistir. Ozellikle belediyelerin biitce performanslarinin uygun ydntemlerle
degerlendirilmesi dnem arz etmektedir. Bu ¢alismanin amaci, biiyiiksehir belediyelerinin mali performanslarini
biitiinlesik ¢ok kriterli karar verme (CKKV) yaklagimlari ile analiz etmektir. CKKV yOntemleri, karar vericilerin
gelisen kriterleri iceren karar verme problemlerini sistematik ve tutarli bir sekilde ¢dézmelerine yardimet
olmaktadir. Bu ¢alismada kriterlerin 6nem diizeylerinin belirlenmesi igin objektif degerlendirme yontemlerinden
Ortalama Agirlik (OA), CRITIC ve ENTROPI yontemleri kullanilmigtir. Performansi en iyi olan biiyiiksehir
belediyesini segerken siralama ve se¢im siirecinde iki farkli CKKV yontemi, MOOSRA ve PIV yontemleri
secilmistir.

Anahtar Kelimeler: Biitce Degerlendirmesi, Biiyiiksehir Belediyeleri, CRITIC, ENTROPI, MOOSRA, PIV.

Integrated Multi-Criteria Decision-Making Approach for Budget
Performance Evaluation of Metropolitan Municipalities of Turkey

ABSTRACT

Municipalities that are selected and appointed to produce services in a certain geographical area, are administrative
structures that provide public services first hand through special revenues, budgets and personnel. Although it
seems that the municipalities are not profit-oriented like commercial enterprises and do not need performance
evaluation systems, due to the increasing economic pressure and limited budgets in recent years, performances of
municipalities have also become a subject of research. Especially important to evaluate the budget performances
of municipalities with appropriate methods. The aim of this study is to analyze the financial performances of
metropolitan municipalities with integrated multi criteria decision-making (MCDM) approaches. MCDM methods
help decision makers to systematically and consistently solve decision-making problems involving conflicting
criteria. In this study, Mean Weight (MW), CRITIC and ENTROPI methods, which are among the objective
evaluation methods, were used to determine the importance levels of the criteria. When selecting the metropolitan
municipality with the best performance, two different MCDM methods, MOOSRA and PIV methods were chosen
in the ranking and selection process.

Keywords: Budget Performance, Metropolitan Municipalities, CRITIC, ENTROPI, MOOSRA, PIV.
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Gilintimiizde toplumsal ve demokratik gelismelerin bir sonucu olarak yerel yonetimlerin gorev ve faaliyetleri farkli
boyutlara ulagsmistir. Bu baglamda yerel yonetimlerin karar ve strateji belirlerken bu kararlardan dogrudan
etkilenecek olan halkin rizasini almalar1 daha fazla dnemli hale gelmistir.

Ote yandan iletisim teknolojilerindeki bas dondiiriicii yenilikler, hemen herkesin her tiirlii bilgiye internette
kolayca ulagabilmesi, sosyal medyanin birbirini hi¢ tanimayan insanlar1 bile aninda bir konuda birlestirip gucli
bir kamuoyu korosuna doéniistiirmesi ve cep telefonlarinin kullananlar1 potansiyel gazeteci haline getirmesi de
biitiin kuruluslar gibi yerel yonetimleri de daha dikkatli olmaya yoneltmektedir. Son yillarda yerel yonetimler;
ulasim su, asfalt gibi rutin hizmetlerin yani sira sosyal ve kiiltiirel icerikli faaliyetlere kadar genisleyen yeni
misyonlarint yerine getirirken, kendilerini; katilimci, demokratik ve seffaf bir yonetim anlayisini uygulamak
zorunda hissetmektedir. Bu zorunluluklar1 asla koétiiniin savunucusu olamayan halkla iliskiler calismalari ile
mimkun olabilir.

Halkla iliskiler; genel anlamda halki, 6zelde hedef kitleyi oncelikle tanimak ve ardindan edinilen bu bilgiler
1s18inda yonetimi tanitmayi igeren faaliyetlerdir. Bu arastirma yerel yonetimlerin tanima yonlii halkla iligkiler
faaliyetlerinde hangi yontemleri kullandigini belirlemeyi amaglamaktadir. Arastirma evrenini Dogu Karadeniz
Belediyeler Birligi’nde yer alan kentler olusturmaktadir. Arastirmada anket veri toplama yontemi ve verilerin
degerlendirilmesi i¢in nitel analiz yontemlerinden betimsel analiz yontemi kullanilmistir. Arastirma sonucunda
yerel yonetimlerin halk giinii diizenledikleri ve sivil toplum orgiitleriyle bir araya geldikleri tespit edilmistir.

Anahtar Kelimeler: Yerel Y6netimler, Halkla Iliskiler, Tanima.

Public Relations Practices of Local Adminstrations: A Case of Eastern
Black Sea Municipalities Union [Dogu Karadeniz Belediyeler Birligi]

ABSTRACT

Today, the duties and activities of local administrations involve different dimensions as a result of social and
democratic development. In this sense, now it is more important for local administrations to receive consent from
people who will be directly affected by the decisions while making decisions and adopting strategies.

On the other hand, there are certain developments that direct the local administrations to be more careful in general.
These are the dizzying innovations in communication technologies and the facts that almost everyone can easily
access all kinds of information on the Internet, that social media instantly unites even people who do not know
each other for a single subject and turns mobile phone users into a potential journalists. In recent years, local
administrations feel obliged to adopt a more participatory, democratic and transparent sense of administration
while fulfilling both the routine services such as transportation, water management and paving as well as new
missions that range from social to cultural activities. This obligation can only be fulfilled via public relations,
which can never advocate the bad.

Public relations refer to the activities that involve knowing the public in general and target audience in particular
and introducing the administration in the light of this information. This study seeks to reveal which methods are
employed by local administrations in public relation activities in terms of knowing the public. The population of
the study covers the provinces that are a part of Eastern Black Sea Municipalities Union. The data collection tool
of the study is a survey, and descriptive analysis method was employed to analyze the data. The study showed that
local administrations organize meeting days with public as well as non-governmental organizations.

Key Words: Local Administrations, Public Relations, Knowing.
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Bu calisma tiikketim kaliplarinin kimlik olugumu {izerindeki roliinii incelemeyi amaglamaktadir. Calismada bu
dogrultuda, ilk olarak tiiketime agiklik getirilmekte ve tiiketimde etkili bir faktor olarak sosyal sinif {lizerinde
durulmaktadir. Ardindan tiiketicilerde belirli bir kimlik olusumunda tiiketim kaliplarinin roli ele alinmustir.
Caligma, tiiketimi ve kimlik olusumunu ¢esitli kuramci ve diisiiniirlerin goriislerinden yaralanarak betimsel analiz
yoluyla ele almaktadir. Uriin, hizmet ve markalarin simgesel iletisim yoniiniin agir bastig1 tiiketim diinyasinda
tiketiciler dis diinyada nasil algilanmak istiyorlarsa ona gore bir kimlik olusturmaktadir. Tiiketimin simgesel
yoniliniin dnemini vurgulayan tiiketiciler, kiiltiiriimiizde yansima bulan anlamlarin maddiyata dokiiliistiniin
izdiistimiinii temsil ederler. “Ben kimim” ve “ben kim olmak istiyorum” sorusunun cevabinin tiiketim nesneleri
arasindan arandigr giliniimiiz toplumlarinda tiiketiciler; stil, karakter ve bedenlerini tiiketim kaliplari ile
sekillendirmektedir. Ozellikle, cok ¢esitli imajlarin bileskesini olusturan markalar aracihigiyla, tiiketiciler, kim
olmak istediklerini ve buna yonelik duygularini yansitmaktadir. Bu nedenle “ben kimim” sorusunun tiiketim
kaliplar1 igeriginde yer alan simgelerin kullanimi yoluyla yanitlanmasi olduk¢a yaygindir. Tiketiciler kim
olduklarint sergilemek gibi tiirlii tiikketim amaglart gergevesinde bilingli bir sekilde hareket etmektedirler.
Tiiketiciler, kendi bireysel farkliliklarini, sahip olmak istedikleri imaj ¢ergevesinde yansitmakta ve kendi
kimliklerini markalarin simgesel iletisim ag: ile insa etmektedir. Uriin ve hizmetler bir isaret ve simge olarak ele
alindiginda, bireylerin statii, sosyal sinif ve kimlik duygularinin olusumuna agiklik getirilmektedir.

Anahtar Kelimeler: Tiiketim Kaliplari, Sosyal Sinif, Kimlik Duygusu, Simgesel letisim, Simgesel Tiiketim

The Role of Consumption Pattern in the Formation of Identity
ABSTRACT

This study aims to analyze the role of the consumption patterns in the formation of identity. In this direction, the
study begins with elucidating consumption and emphasizing social class as an influential factor in consumption.
Then the role of consumption pattern in the formation of a certain identity in consumers is taken into consideration.
Benefiting from the views of several theoreticians and thinkers, the study discusses consumption and identity
formation through descriptive analysis. In the world of consumption which is dominated by the communication
dimension of the product, service and brands, the consumers form an identity according to however they want to
be perceived. The consumers stressing the significance of the symbolic dimension of consumption, represent the
projection of the materialization of meanings that find reflection in our culture. In the present societies where the
answers to the questions “who am I”” and “who do | want to be” are searched for among the objects of consumption,
the consumers shape their style, character and body by means of consumption patterns. Especially, through the
brands that combine various images, consumers reflect “who do they want to be” and feeling in relation to this.
Therefore, answering the question “who am I’ through the use of the symbols placed within the content of the
patterns of consumption are very prevalent. The consumers behave consciously within the scope of various aims
of consumption as in the case of their displaying who they are. Consumers reflect their individual distinctions
according to the image they want to have and construct their own identity through the web of symbolic
communication of the brands. When the products and services are considered as symbols and signs, it become
possible to elucidate the feeling of status, social class and identity of individuals.

Keywords: Patterns of Consumption, Social Class, Status, Feeling of Identity, Symbolic Communication,
Symbolic Consumption
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OZET

Giiniimiizde obezite diinya genelinde yaygin olarak goriilen hem insan sagligi hem de toplum saglig1 agisindan
risk olusturan bir hastalik olarak degerlendirilmektedir. Bulasic1 olmayan bir hastalik tiirii olan obezite zaman
igerisinde bireysel bir sorun olmanin &tesine gegerek toplumsal bir mesele olmus ve halk sagligr alaninin konusuna
girmistir. Saglik yar1 kamusal bir maldir. Yar1 kamusal mallar bireylere sagladigi 6zel faydanin yaninda topluma
da digsal faydalar yaymaktadirlar. Digsal faydalar veya maliyetler piyasalarda optimum kaynak tahsisinin
bozulmasma diger bir ifade ile piyasa basarisizligina neden oldugu i¢in digsalliklarin mevcudiyeti durumunda
devlet piyasa mekanizmasina miidahalelerde bulunmaktadir. Bu baglamda obezite saglik sorunu, temelde
digsalliklara bagli olan bir piyasa basarisizligi meselesi olarak degerlendirilmekte ve kamu kesimince yiiriitiilen
politikalarla obezite ile miicadele edilmeye calisilmaktadir. Bu alandaki politikalarin baginda obezitenin yaydigi
negatif digsalliklarin i¢sellestirilmesini amaglayan mali bir dnem olan obezite vergileri gelmektedir. Obezite
vergilerinin uygulandigi {ilke o6rneklerine baktigimizda obezite ile miicadelede bir arag olarak vergilerin
kullaniminin her zaman etkin olmadig1 goriilmektedir. Obeziteye karst mali bir 6nemle olarak uygulanacak vergi
politikasinin basarisint etkileyen bir takim hususlar bulunmaktadir. Hiikiimetlerin obezite ile miicadelede vergi
politikalarinda basariya ulagsmalarinda vergilerin teorik temellerinin iyi belirlenmeli, optimal vergi orani, ikame
mallarmnin  durumu, s6z konusu mallarin fiyat esneklikleri, vergilerin yiikiimliler tizerindeki etkisi ve
yansitilabilme durumlari, toplumsal ozellikler géz oniinde tutularak kararlar verilmelidir. Ayrica obezite ile
miicadeleye yonelik kamu politikas1 araci olarak en siklikla kullanilan vergiler olsa da, hiikiimetlerin siibvansiyon
uygulamalari, egitici ve bilgilendirici politikalar veyahut diizenleyici politikalarla politika gesitliligine gitmeleri
belirledikleri politika hedeflerine ulagmalar1 agisindan dogru bir adim olacaktir.

Anahtar Kelimeler: Obezite ile Miicadele, Kamu Politikalari, Obezite Vergisi

Public Policy Against Obesity
ABSTRACT

Nowadays, obesity is widely considered as a disease that poses a risk to both human health and public health,
which is common worldwide. Obesity, being a non-communicable disease type, has gone beyond being an
individual problem in time and has become a social issue and entered the subject of public health field. Health is
quasi public good. Quasi public goods generate external benefits for the society besides the private benefit for
individuals. Since external benefits or costs cause failure of optimum resources allocation in the markets, in other
words, market failure, governments intervene in the market mechanism. In this context, the obesity health problem
is considered as a market failure issue that depends mainly on externalities and governments attempt to combat
obesity problem by implementing policies in this field. The leading policies in this subject are obesity taxes that
are financial measures aiming to internalize of negative externalities generated by obesity. Country examples show
us taxes are not always effective tool to combat with obesity. There are a number of issues that affect the success
of the tax policy applied as a financial measure against obesity. For the success of government’s tax policies to
fight against obesity the theoretical basis of taxes should be well defined, policy decisions should be made
considering optimal tax rate, the status of substitute goods, the price flexibility of the goods, the effects of taxes
on tax payer and tax shifting and characteristic of the society. In addition, although taxes are the most frequently
used public policy tool to combat obesity, it would be a right step for the governments to diversify their policies
with subsidies practices, education and information policies or regulatory policies to achieve their policy goals.

Keywords: Fight Against Obesity, Public Policies, Obesity Taxes
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OZET

1953 yilinda Bowen’in ‘is adaminin sosyal sorumlulugu’ adli kitabindan sonra firmalar, “kar elde etmekten baska
bir sorumlulugumuz var mi1?”” sorusunu kendilerine sormaya bagladilar ve bu sorudan kurumsal sosyal sorumluluga
(KSS) evrimlesme bagladi. KSS literaturli bu soru iizerine sekillenmis ve 5 ana sartelde siniflandirabilecegimiz
teoriler olugsmustur. Bu teorilerin herbiri KSS siirecini baslatan soru’ ya farkli agilardan cevap vermis fakat higbir
ekol esasen etiksel bir sorudan evrimlesen KSS olgusunun etiksel analizine geregi kadar deginmemistir. Bu
¢aligmanin amact kurumsal sosyal sorumluluk teorilerini evrensel etik degerleri ¢ergevesinde sorgulamaktir.
Caligmada nitel arastirma yontemleri kullanilmistir. Evrensel etik ve KSS olgularim organik bir biitiin bigiminde
ele alip yeni bir bakis agisi ortaya koymasi ve literatiirdeki teorilerin etik temelli degerlendirilmesinin ilk defa
yapilmasi arastirmayr 6nemli kilmaktadir. Arastirma sonucunda kurumsal firma etiginin, kurumsal sosyal
sorumluluk olgusuna direk ve organik etkisinin olmasi gerektigi, eklektik anlayisla firmanin evrensel etik
kurallarin1 tatmin edemeyecegi dolayisiyla firma sosyal sorumlulugunun eksik olusacagi sonucuna vartlmistir.
Ayrica etik degerlerin tamamen karsilandigl siire¢ (paydas) ve c¢ikti merkezli yeni bir KSS bakis agisi
gelistirilmistir.

Anahtar Kelimeler: Etik, Kurumsal Sosyal Sorumluluk, Sureg- Cikt1 Bazli KSS

How Ethical Are Corporate Social Responsibility (CSR) Theories?
Process-Output-Centered Perspective on CSR Practices

ABSTRACT

After Bowen's book "social responsibility of businessmen™ in 1953, companies said, "Do we have any other
responsibility other than making a profit?" They started to ask themselves the question and the evolution from this
question to corporate social responsibility (CSR) started. The CSR literature has been shaped on this question and
theories have been formed that can be classified in 5 main courses. Each of these theories responded to the question
that initiated the CSR process from different angles, but no school has properly addressed the ethical analysis of
the CSR phenomenon that evolved from an essentially ethical question. The aim of this study is to question
corporate social responsibility theories within the framework of universal ethical values. Qualitative research
methods were used in the study. The fact that it handles the universal ethics and CSR phenomena as an organic
whole and puts forward a new perspective and the first ethical-based evaluation of the theories in the literature
makes the research important. As a result of the research, it was concluded that corporate company ethics should
have a direct and organic effect on the phenomenon of corporate social responsibility, and that the company cannot
satisfy the universal ethical rules of the company with an eclectic understanding, therefore the social responsibility
of the company will be incomplete. In addition, a process (stakeholder) and output-centered perspective has
emerged in which ethical values are fully met.

Keywords: Ethics, Corporate Social Responsibility, Process-Output Based CSR
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Ukrayna’nin Kharkiv kenti 1800lii yillarin baglarindan 1918’deki Osmanli-Ukrayna esir mibadelesine kadar olan
dénemde Osmanli-Rus harplerinde esir diisen Osmanli askerlerinin tutuldugu sehirlerden biridir. Plevne
kahramani olarak bilinen Osman Nuri Pasa- Gazi Osman Paga- da Plevne savunmasi sonrasindaki esaret
doéneminin yaklagik iki aylik bolimiinii Kharkiv kentinde gegirmistir. Kente 5 Ocak 1878 tarihinde maiyeti ile
birlikte gelen Gazi Osman Pasa, 7 Mart 1878 de Kharkiv’den ayrilmistir. Kharkiv’de kaldigr donemde bir otelde
konaklamisg, halk, yerel yoneticiler, askerler, sanatgilar ve diplomatlar tarafindan kendisine bilyiik ihtimam
gosterilmistir. Hatta o donemde yayimlanan 6nemli gazetelerden biri olan Golos gazetesi muhabirlerinin Osmanl
Tiirk esirleri ile onlarin kaldiklar1 sehirlerde gergeklestirdigi roportajlardan biri de Gazi Osman Pasa ile yapilmis
ve bu goriismenin metni Kharkiv’ de ¢ikan Harkovskiye gubernskiye vedomosti gazetesinde yayimlanmistir.
Caligmamda Gazi Osman Pasa’nin kendisi hakkinda ¢ikan gazete haberlerinden ve roportaj metninden hareketle
Kharkov’da gecirmis oldugu iki ay1 ve bu yayimlarin arsivcilik agisindan 6nemini degerlendirmek istiyorum.

Anahtar Kelimeler: Gazi Osman Pasa, Kharkiv, Golos, Osmanli Savas Esirleri

Local Newspapers as Archival Material: News Published in Local
Newspapers About Gazi Osman Pasha During the Period of His Captivity
in Kharkiv

ABSTRACT

Kharkiv is one of the cities of Ukraine where Ottoman soldiers who were captured in Ottoman-Russian wars were
kept for more than a hundred years, from the early 1800's until the Ottoman-Ukrainian prisoner exchange in 1918.
Osman Nuri Pasha- Gazi Osman Pasha, one of the important Ottoman soldiers, known as the hero of Pleven, spent
about two months of his captivity period in Kharkiv after defending Pleven. Gazi Osman Pasha, who came to the
city on January 5, 1878 with his entourage, left Kharkiv on March 7, 1878. In Kharkiv, he stayed in a hotel and
was given great care by the public, local administrators, soldiers, artists and diplomats. In fact, one of the
interviews conducted by the reporters of Golos newspaper, which was one of the important newspapers published
at that time, with the Ottoman Turkish prisoners in the cities where they were staying, was made with Gazi Osman
Pasha and the text of this meeting was published in the Harkovskiye gubernskiye vedomosti newspaper of Kharkiv.
In this work, I would like to evaluate Gazi Osman Pasha's two months spent in Kharkiv based on the newspaper
reports and the text of the interview and the importance of these publications in terms of archival studies.

Keywords: Gazi Osman Pasha, Kharkiv, Golos, Ottoman Prisoners of War
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Kent bellekleri, kentin kurulusundan giiniimiize kadar gegen zaman igerisinde lizerinde yagsamis olan tiim topluluk
ve medeniyetlere ait nesne, obje, kitap, belge, ani, bilgi, fotograf, ses kaydi vb. kayit altina alinmig eski ya da yeni
tiim materyalleri biinyesinde barindiran yapilardir. Zengin bir tarihi ge¢misin mirasgisi olan kentlerin sahip oldugu
kadim kiiltiirii geng kusaklara aktarmak, kente olan aidiyet baglarin1 gliglendirmek, kenti benimsetmek i¢in o kente
ait tim yazil1, basili, gorsel-isitsel materyallerin bir araya getirilmesi ve halkin hizmetine sunulmasi gerekmektedir.
Bu hizmetin yerine getirilmesi, halk ve iiniversite kiitiiphanelerinde, devlet ve sahis arsivlerinde ve diger aragtirma
merkezlerinde bulunan kentle ilgili calismalarin basili, yazili, gorsel-isitsel her tiirlii materyalin fiziki ve dijital
ortamda bir araya getirilmesi ve arastirmacilarin erisimine agilmasi anlamina gelmektedir. Bu hizmetlerin erigime
sunulmasi kadar siirdiiriilebilir olmasi da 6nemlidir. Bu amagla, toplanan materyalin erisilebilir, korunabilir ve
gelecege aktarilabilir olmasi gerekmektedir. Durum analiziyle degerlendirilecek bu ¢aligmanin, 6rnek kent
bellekleri baglaminda erigim, koruma ve gelecege aktarma konusunda sonuglar elde etmesi beklenmektedir. Stz
konusu konularin eksikligi, kent belleklerinin verimliligini zamanla kaybetmesi sonucunu doguracaktir.

Anahtar Kelimeler: Kent Bellekleri, Sayisal Arsiv Yonetimi, Siirdiiriilebilirlik

Evaluation of the Sustainability of Digital Archive Management in the
Context of Urban Memories

ABSTRACT

Urban memories are objects, books, documents, memories, information, photographs, sound recordings etc.
belonging to all communities and civilizations that have lived on the city since its foundation. They are structures
that contain all recorded old or new materials. In order to transfer the ancient culture of cities, which are the
inheritors of a rich historical past, to young generations, to strengthen the bonds of belonging to the city, to adopt
the city, all written, printed, audio-visual materials belonging to that city should be brought together and presented
to the public. Fulfillment of this service means bringing together all kinds of printed, written, audio-visual material
in the public and university libraries, state and private archives and other research centers in physical and digital
media and making it accessible to researchers. It is important that these services are sustainable as well as making
them accessible. For this purpose, the collected material must be accessible, preserved and future-proof. This study,
which will be evaluated with case analysis, is expected to obtain results in terms of access, protection and transfer
to the future in the context of sample urban memories. The lack of these issues will cause the urban memories to
lose their efficiency over time.

Keywords: Urban Memories, Digital Archive Management, Sustainability
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Soguk Savas doneminin sona ermesiyle uluslararasi politik diizlemde gii¢ kavrami jeopolitik bir igerikten
jeoekonomik bir igerige sahip olmaya baslamistir. Kiiresel enerji tikketiminin yaklagik olarak tigte birinin petrolden
karsilandig1 dikkate alinirsa petrol rezervlerinin yogun olarak bulundugu bodlgelerin kiiresel aktorlerin ilgi alanina
girecegi kolaylikla anlagilabilir. Bu agidan, toplam petrol rezervinin takriben % 50’sine sahipligi ile Ortadogu
uluslararasi gii¢ dengelerinin belirlenmesinde kiiresel gii¢lerin stratejik manevra alani olma 6zelligini ge¢gmisten
gunumize korumustur. Petroliin ve diger enerji kaynaklarmin diinya iizerindeki asimetrik dagilimi enerjiyi
uluslararast iligkilerde stratejik bir unsur haline getirmektedir. Rezervin yogun oldugu bolgelerden enerji tedariki
yapan iilkeler agisindan kirilganlik arz eden bu durum, bu bdlgelerde askeri denetimler ve kurdugu siyasi
¢evrelemeler yoluyla hegemon giiciin elinde, enerji tedarikgilerine bir baski mekanizmasi olarak belirmektedir.
Ekonomik donanim ve giiciin uluslararas1 arenada etki unsuru amacli kullanimi olarak tanimlanabilecek
jeoekonomi, enerji baglaminda diisiiniildiigiinde de bu kapasiteye sahiptir. Ozellikle, 1973 Petrol Krizi olarak
adlandirilan, Arap-israil Savaslari’nda politik konumunu Israil’in yaninda belirleyen devletlere karsi petrol
fiyatlarinin OAPEC’e iiye iilkeler tarafindan yiikseltilmesi ile bati ekonomilerinin siiriikklendigi ekonomik
durgunluk, enerjinin jeoekonomisinin 20.yy da dnemli bir 6rnegidir. Yine, ABD’nin Ortadogu iizerinde planlar1
ve Irak Savasi’nin petrol kaynaklarima erisim g¢abasi ile ilgisinin oldugu bilinmektedir. ABD’nin kiiresel
hegemonyasini siirdiirmede enerji ile baglantili olarak petrodolar olgusunun rolii de kritik bir 6neme sahiptir. Bu
calismada jeoekonomi kavrami temel ¢ergevesi ile tanitilacak, kiiresel enerji tikketiminin yaklagik olarak tgte birini
olusturan petroliin iilkeler baglaminda rezerv ve iiretim hacmine yer verilecek, enerjinin jeoekonomisi olarak
adlandirilabilecek bir yaklasimla ABD’nin enerji giivenligini saglamaya yonelik uluslararasi enerji politikasini dis
politika ve petrodolar yoluyla nasil izledigi ele alinacaktir.

Anahtar Kelimeler: Jeoekonomi, Enerji Giivenligi, Enerjinin Jeoekonomisi, Petrodolar

Geo-Economics, The Geo-Economics of Petrol in Terms of The USA
ABSTRACT

With the end of the Cold War, the concept of power on an international political level began to have a geoeconomic
content from a geopolitical content. Considering that approximately one third of the global energy consumption
consists of oil, it can be easily understood that the regions where oil reserves are concentrated will attract the
attention of global actors. In this context, the Middle East has remained a strategic maneuver area of global powers
in determining international power balances with approximately 50% of the total oil reserve. The asymmetrical
distribution of oil and other energy sources in the world makes energy a strategic factor in international relations.
This situation, which is fragile for the countries providing energy from the regions where the reserve is dense,
appears as a pressure mechanism for the energy suppliers in the hands of hegemonic power through military
controls and the political circles it established. Geoeconomics, which can be defined as the use of economic
equipment and power as an effective factor in the international arena, has this capacity when considered in the
context of energy.The economic stagnation in which the western economies drifted with the rise of oil prices by
the OAPEC member states against the states that determined their political position in the Arab-Israeli Wars next
to Israel is an important example of the geoeconomics of energy in the 20th century.Particularly, it is known that
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the US plans on the Middle East and the Iraq War are related to the effort to access the oil resources. The role of
the petrodolar phenomenon in relation to energy is critical in maintaining US global hegemony. In this study,
geoeconomics will be introduced with the basic framework and the reserve and production distribution of oil,
which constitutes approximately one third of the global energy consumption, will be presented. In an approach
that can be called as the geoeconomics of energy, it will be discussed how the US follows the international energy
policy towards energy security through foreign policy and petrodollar.

Key Words: Geoeconomics, Energy Security, The Geoeconomics of Energy, Petrodollar
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Kurumsal iktisat, ekonomiyi topyekiin kurumsallasmis bir siire¢ olarak gorerek, yerlesik iktisattan ayrilmis ve yeni
bir iktisadin miimkiin olabilecegini iddia etmistir. Bunu gerceklestirirken de yerlesik iktisadin yontemlerine ve
varsayimlarina karsi bir durus gostermistir. Gliniimiizde ise yeni kurumsalci yaklagimlar, kurum kavramini iktisadi
analizlere dahil ederek, yerlesik iktisadin asir1 soyut yontemlerinin a¢gmazlarini gidermeye caligmakta ve
kurumsalc1 metodolojiyi bir ara¢ olarak kullanmaktadir.

Bu ¢aligmada iktisat biliminin teorik ¢éziimlemelerindeki tutarlilig: giiglendirici bir rol oynayan kurum olgusunun
kavramsallastirilma siireci ele alinmistir. Kurumlarin soyut tanimimdan somut gergeklige nasil gegilmesi gerektigi
tizerinde durularak, kurumlar1 temsil eden objektif parametrelerin kaynaklar1 incelenmistir. Ulasilan sonug iktisat
teorilerinin ve politikalarinin kurum ve bunu temsil eden gostergeler agisindan titizlikle incelenmesi ve farkli
toplum, kiiltiir ve cografyalar ile farkli zamanlar i¢in statik teorik yaklasimlar gelistirilmesi yaklagiminin terk
edilmesi gerektigi yoniindedir. Bu kapsamda iktisat bilimi inceleme evrenine kurumlari ayrilmaz bir unsur olarak
eklemeli, tarihsel ve evrimsel siiregleri ile dinamik bir sekilde siirekli olarak incelemelidir. Kurumlarin ve
kurumsal yapinin somutlagtirilmasi ve bunun i¢in hangi gostergelerin gelistirilmesi ve izlenmesi gerektigi konusu
da iktisadin teorik odak noktasina alinmalidir.

Anahtar Kelimeler: Kurum, Kurumsal Parametreler, Kurumsal Tktisat
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A Methodological Analysis on the Conceptualization of Institutions in the
Discipline of Economics

ABSTRACT

Organizational economics that made a description of how it should be for the science of economics has considered
the economy as a wholly institutionalized process, departed from established economics and virtually proved that
a new economics can be possible. It tries to eliminate the dilemmas of established economics’ excessive abstract
methods by including specifically the concept of organization widely in economic analyses and uses the
organizational approaches as a lever for this purpose.

In this study, the conceptualization process of the institution phenomenon, which plays a role in strengthening the
consistency in the theoretical analysis of economics, is discussed. It is emphasized how to pass from the abstract
institution definition to the concrete reality and the sources of the objective parameters representing the institutions
are examined. The results are that economic theories and policies should be scrutinized in terms of institutions and
the indicators representing them, and the approach of developing static theoretical approaches for different
societies, cultures, geographies and different times should be abandoned. In this context, institutions should be
added to the study universe of economics as an inseparable element, and they should be dynamically examined
continuously with their historical and evolutionary processes.

The concretization of institutions and institutional structure and which indicators should be developed and
monitored for this should be taken into the theoretical focus of economics.

Keywords: Institution, Institutional Parameters, Institutional Economics
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Isgoren segimi, insan kaynaklar1 yonetiminin temel fonksiyonlarindan biridir. Ciinkii isgéren secimi diger insan
kaynaklar1 fonksiyonlarimi etkilemekte, orgiitiin etkinligi bakimindan stratejik nitelik tasimaktadir. Bu nedenle
yetenekli, becerikli, ise en uygun olan isgérenin se¢ilmesi beklenmektedir. Bu ¢calismanin amaci, iggbren secimine
iliskin goriislerin analiz edilmesidir. Bu calisma, isgoren se¢imine iliskin unsurlarin belirlenmesi ve bu siirecte
dikkat edilmesi gereken hususlar hakkinda bilgi iiretilmesi bakimindan 6nem arz etmektedir. Caligmanin kapsami
Aksaray ilindeki faaliyet gosteren Siitag A.S. ¢aligsanlaridir. Veri toplamak amaciyla online anket uygulanmis, agik
uclu sorular sorulmus ve 186 veri elde edilmistir. Elde edilen nitel verileri test etmek i¢in Voyant Tools programi
kullanilmistir. Caligma sonucunda iggéren se¢iminin miilakat (goriisme) ve yazili siavla yapildigi, isgoren
seciminde liyakath (bilgili ve yetenekli) kisilerin daha ¢ok tercih edildigi ve iyi bir iggbren se¢iminde geng, evli,
egitim diizeyi yiliksek ve isine bagli olan bireylerin tercih edilmesi yoniinde bulgulara ulasilmistir. Elde edilen
bulgular yorumlanmis ve isgéren se¢imi yapacak yoneticilere dnerilerde bulunulmustur.

Anahtar Kelimeler: iKY, isgéren se¢imi, Ornek Olay Calismas.

Employee Selection: A Qualitative Case Study

ABSTRACT

Employee selection is one of the basic functions of human resources management. Because the employee selection
affects other human resources functions and has a strategic quality in terms of the efficiency of the organization.
For this reason, it is expected that the most talented, skilled employee will be selected. The purpose of this study
is to analyze the views on employee selection. This study is important in terms of determining the factors related
to employee selection and generating information about the issues to be considered in this process. The scope of
the study is Siitas A.S., operating in Aksaray. employees. In order to collect data, an online questionnaire was
applied, open-ended questions were asked and 186 data were obtained. VVoyant Tools program was used to test the
obtained qualitative data. As a result of the study, it was found that the employee selection was made by interview
(meeting) and written exam, more qualified (knowledgeable and talented) people were preferred in the employee
selection, and young, married, highly educated and committed individuals were preferred in the selection of a good
employee. The findings obtained were interpreted and recommendations were made to the managers who will
make the employee selection.

Keywords: HRM, Employee selection, Case Study.
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OZET

fletisim teknolojilerindeki ilerlemeler, tiiketici bilincinde yasanan artis ve degisimler, Internet kullanicilarimin
cogalmasi ve sosyal ticaret/paylasimin artisiyla gelisen paylasim ekonomisi, ekonomik ve teknolojik olgudur
(Botsman ve Rogers 2010; Kaplan ve Haenlin 2010: 60; Wang ve Zhang 2012). Erisim ekonomisi ya da erigim
temelli tiiketim (Bardhi ve Eckhardt, 2016:881) olarak da isimlendirilen paylasim ekonomisi ayni zamanda
iiriinlerinin tiiketiminin Internet platformlar1 aracilig1 ile paylasilmasina olanak sunan igbirlikg¢i titketimin yan1 sira
cesitli bilgi ve iletisim teknolojilerini de kapsayan (Hamari, Sjoklint ve Ukkonen 2016: 2047) sosyo-ekonomik
sistemdir (Munoz ve Cohen, 2017:22).

Paylasim ekonomisi ¢atisinda, bir ya da daha fazla bireyin, yine bir ya da daha fazla sayida birey ile ortak
faaliyetlerde bulunma siireci olarak gelisen ve ekonomik iiriin tiiketimi eylemi olarak tanimlanan isbirlik¢i tiiketim
kavramu, ilk kez 1978 yilinda Felson ve Speath tarafindan literatiire kazandirilmistir. Biligsel devrimin hizla insan
yasamina adapte olmasi, farkli sosyo-ekonomik gruplardan tiiketicileri bir araya getiren paylasim ekonomisi ve
isbirlik¢i tiiketim uygulamalarini da hizla artirmaktadir. Ozellikle Internet kullammminm artis1 ve teknolojik
olanaklarin genislemesiyle yaygin etkisi yiiksek diizeyde hissedilen isbirlik¢i tiiketim, bir kaynagin iicret veya
bagka bir bedel karsiliginda edinilmesinin ve dagitilmasinin, insanlar tarafindan koordine edilmesidir (Belk,
2014:1597). Bununla beraber isbirlikgi tiiketim, topluluk tiyelerinin bulundugu Internet platformlarinda koordine
edilen iiriinlere erisim ve bu iiriinlerin paylasimini ele alir.

Isbirlikgi tiiketime katilim motivasyonlari; sosyal, ekonomik ve teknolojik motivasyonlar (Jeremiah Owyang,
2014) cergevesinde topluluk arzusu, aidiyet, itibar (Hamari, Sjoklint ve Ukkonen, 2016: 2052), haz (Lee, Chan,
Balaji ve Chong, 2016:3), niifus yogunlugu ve degisen egilimler ve asinaligin etkisi, siirdiiriilebilirlik (Prothero,
Dobscha, Freund, Kilbourne, Luchs, Ozanne, ve Thggersen 2011: 35) , maliyet tasarrufu (Lamberton ve Rose,
2012:114), ekonomik fayda ve teknolojik siirece katilim (Tussyadiah ve Pesonen 2015: 705) olarak belirtilir.
Isbirlikei tiiketimin engelleyici etkenleri ise algilanan mahremiyet (Lee vd.: 2016:7) ve giivenlik riskleri (Wirtz
ve Lwin 2009:192), algilanan fayda ve platform kalitesidir (Aladwani ve Palvia 2002:468).

Calismanin amaci; tiiketicilerin isbirlik¢i tiiketime katilimlara ydnelik engelleri ve motivasyonlar1 belirlemek,
pazarlama literatiiriine ve isbirlik¢i tiikketimin geniglemeye calistig1 sektorlere katkida bulunmaktir. Kesifsel
arastirma tlirlinde olan nitel arastirma temelinde olgubilim ile desenlenen calismanin verisi, Tirkiye’de,
sehirleraras1 yolculukta ayni rotada seyahat edecek siiriiciilerin (hizmet saglayic1) ve yolcularin (hizmetten
yararlanan) bir araya getirildigi Internet tabanli diinyada ve Tiirkiye’de 6nemli kullanim diizeyine ulasan yolculuk
paylasim hizmet ag1, Blablacar uygulamasi kapsaminda gerceklestirilmistir. Bu kapsamda veriler; en az bes defa
yolculuk yapmis sekiz adet hizmet saglayicisi ve sekiz adet hizmet faydalanicisi ile 01Mayis- 01 Temmuz 2019
tarihleri arasinda bizzat arastirmacinin katilimer goézlemci olarak Blablacar yolculuk paylasim hizmeti kullanarak
yer aldig1 derinlemesine yiiriitiilen yari yapilandirilmig goriismelerden elde edilmistir. Veri analizinde, nitel
aragtirma yontemi olan igerik analizi uygulanmistir. Arastirmada i¢ gecerlik inandiricilik; dis gegerlik
aktarilabilirlik, i¢ giivenirlik tutarlik, dis giivenirlik de teyit edilebilirlik ile saglanmugtir. Inandiricilik kapsaminda
uzun siireli etkilesim, derinlik odakli veri toplama, ¢esitleme ve uzman incelemesi; aktarilabilirlik kapsaminda
ayrintili betimleme, amachi 6rneklem; tutarlik ve teyit incelemeleri yapilmistir. Elde edilen verilerden
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motivasyonlarin ve engellerin kod, tema ve alt temalart belirlenmistir. Sosyal fayda, ekonomik fayda,
stirdiiriilebilirlik, platform esnekligi, refah, tatmin, giiven, giivenlik motivasyon temalar1; giivenlik ve kiiltlir de
engel temalari olarak tespit edilmistir. Aragtirma sonucunda, isbirlik¢i titkketime katilim motivasyonlarinin igsel ve
digsal olarak ayrilmasi gerekliligi ve elde edilen i¢csel motivasyonlarin literatiir ile benzerlik gosterdigi sonucuna
ulasilmistir. Ekonomiklik, siirdiirtilebilirlik, hizmet hizlili§1 ve konfor, sosyallesme, degisen egilimlerin etkisi ve
asinalik ile teknolojik etkenler isbirlik¢i tiiketime katilima alt yap1 hazirlayici etkenler olarak tespit edilmistir.
Hizmeti saglayanlarin da elde edenlerin de tiiketiciden tiiketiciye degismekle birlikte, glivenlik endigesi tagidigi
belirlenmistir.

AnahtarKelimeler: isbirlik¢i Tiiketim, Nitel Arastirma, Paylasim Ekonomisi, Yolculuk Paylasimi, Blablacar

Participation to Journey for Collaborative Consumption with Blablacar

ABSTRACT

The sharing economy is an economic and technological phenomenon, which develops with the advances in
communication technologies and the increases and changes in consumer awareness, the proliferation of Internet
users and the increase in social trade / sharing (Botsman and Rogers 2010; Kaplan and Haenlin 2010: 60; Wang
and Zhang 2012).

Sharing economy is also called as economy of access or access-based consumption (Bardhi and Eckhardt,
2016:881). And it contains various of information and communication technologies as well as collaborative
consumption that allows the consumption of its products to be shared through Internet platforms (Hamari, Sjoklint
and Ukkonen, 2016: 2047) beside it is defined as a socio-economic system (Munoz and Cohen, 2017:22).
Collaborative consumption concept is evaluated under the umbrella of sharing economy and it is defined as the
economic consumption activity of one or more individuals with others. Felson and Speath (1978) used that concept
firstly in literature. The rapid adaptation of the cognitive revolution to human life also increases the sharing
economy and collaborative consumption practices that bring consumers from different socio-economic groups
together. The widespread impact of collaborative consumption is felt at a high level, especially with the increase
in Internet use and the expansion of technological possibilities and it is the coordination of the acquisition and
distribution of a resource for price or other compensation by people (Belk, 2014:1597). Beside these collaborative
consumption addresses the access and sharing of products, coordinated on Internet platforms with community
members. The motivations of participation to collaborative consumption are; community desire, belonging,
reputation (Hamari, Sjoklint & Ukkonen, 2016: 2052), pleasure (Lee, Chan, Balaji & Chong, 2016: 3), population
density and changing trends within the framework of social, economic and technological motivations (Jeremiah
Owyang, 2014) and familiarity impact, sustainability (Prothero, Dobscha, Freund, Kilbourne, Luchs, Ozanne, and
Thagersen 2011: 35), cost savings (Lamberton and Rose, 2012: 114), economic benefit and participation in the
technological process (Tussyadiah and Pesonen 2015: 705). The obstacles to collaborative consumption are
perceived privacy (Lee et al.: 2016: 7) and security risks (Wirtz and Lwin 2009: 192), perceived benefit and
platform quality (Aladwani and Palvia 2002: 468).

The purpose of the study is to identify the obstacles and motivations for consumers to participate in collaborative
consumption, and to contribute to the marketing literature and the industries in which collaborative consumption
tries to expand. The research was conducted in exploratory research type as a qualitative research and patterned
with phenomenology. The data of the study was gathered from the participants that has been carried out in
Blablacar Internet application, a kind of journey sharing network system in Turkey, travel in the same route
intercity drivers (service providers) and the passengers (service beneficiaries). Data was obtained, during May
1st- July 1st, 2019, from eight service providers and eight service beneficiaries who have who have travelled at
least five times with Blablacar app. In-depth and semi-structured interviews were done by the researcher who
experienced Blablacar app. as a participant observer. Content analysis has been applied in data analysing. Internal
validity was provided by persuasiveness and external validity by transferability; internal reliability by consistency
and external reliability was provided with verifiability. For persuasiveness, long-term interactions, depth-focused
data collection, diversification and expert reviews were used. For transferability, detailed descriptions and
purposive sampling were used and consistency and verifiability were done. The codes, themes and sub-themes of
motivations and obstacles were determined from the obtained data. The motivational themes were found as social
benefit, economic benefit, sustainability, platform flexibility, well-being, satisfaction, trust and security; and the
obstacle themes were found as security and culture. As a result of the research, it was determined that the
motivations for participation should be separated into intrinsic and extrinsic just like the literature. Economics,
sustainability, speed of service and comfort, socialization, the effect of changing trends and familiarity, as well as
the technological factors have been identified as the factors that prepare the infrastructure for participation in
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collaborative consumption. It has been determined that both the service providers and service beneficiaries those
who obtain the service have security concerns, although it varies from consumer to consumer.

Keywords: Collaborative Consumption, Qualitative Research, Sharing Economy, Journey Sharing, Blablacar

Calisma, Volkan Caglar Yildiran’m Bolu Abant izzet Baysal Universitesi Sosyal Bilimler Enstitiisii’nde kabul edilen Isbirlikci
Tiketime Katilimin Saglayici ve Yararlanici Yoniinden Anlami Cergevesinde Motivasyon ve Engelleri isimli Yiiksek Lisans

Tezinden gelistirilmistir.
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OZET
Kelime kokeni Italyanca dilinde masa, diizen ve tezgah anlamindaki banco kelimesine dayanan bankanin, katilim
bankacilig1 temelinde ilk uygulamasi1 Nasr doneminde Misir Arap Cumhuriyeti’nde gelisir (Stimer ve Onan,
2015:298). Faizsiz bankacilik ya da Islam bankacilig1 kavramlari gergevesinde 1960’11 yillardan itibaren diinyada
faaliyetlerini siirdiirmeye baslayan katilim bankalar, iilkemizde ilk kez 1985 yilinda, Ozel Finans Kurumu adi ile
kurulur. Ozel Finans Kurumlari, {ilkemizde, 2006 yilindan sonra 5411 sayili kanun ile Katilim Bankas1 ismini alir.
Katilim, kar ve zarara katilim esasina dayali sistemi; banka finansal kimlik ve statiiyli temsil eder (Eskici 2007:4-
5; Ozsoy 2012:8). Ulkemizde bugiin faaliyet gosteren (i adet kamuya, U¢ adet 6zel sektére ait olmak Uzere alt1
katilim bankas1 bulunur (Tiirkiye Katilim Bankalar Birligi, 2020).
Katilim bankacilig: sektorii, aktif hizmet performansini gelistirmek, rekabette stratejik giigler i¢inde olan miisteri
memnuniyetini, sadakatini saglamak ve gelistirmek iizere misterileriyle gelisen iliskilerine ve etkilesimlerine
yiiksek deger verir. Iliskiler aglar ve etkilesimler biitiinii baglaminda degerlendirildigi iliskisel pazarlama
yaklagimi (Gummesson 1997:270) karsilikli etkilesim, sorumluluk, giiven, ortak fayda, misteri ile iletisim, bilgi
paylasim1 (Malley ve Prothero 2004:1286), miisteri ihtiya¢ ve isteklerini karsilamaya yonelik degerlerin
sunulmasi, miisterilerin elde tutulmasi ¢abalarina dayanir. Berry (1983) tarafindan literatiire kazandirilan iligkisel
pazarlama yaklagiminda stratejik ag rekabeti (Hunt, Arnett ve Madhavaram2006:74) yegane degeri, miisteri
iliskilerinin cazibeli hale getirilmesi, iliskilerin siirdiiriilmesi ve gelistirmesi (Zineldin, 2000:10) olarak ifade edilir.
Given, iletisim, uzmanlik-yetkinlik, hizmet kalitesi ve miisteri sadakati kavramlari iligkisel pazarlama
¢aligmalarinin temel bilesenleridir.
flgili calismanim amaci katilim bankacihiginda iliskisel pazarlama bilesenlerinin miisteri memnuniyeti ve sadakati
Uzerine etkilerini incelenmek; pazarlama literatiirine ve katilim bankaciligi sektoriine katkida bulunmaktir.
Tiirkiye’de hizmet sunan bir katilim bankasinin Samsun ilindeki dort subesinin 373 mevcut miisterisinden, 19
Kasim 2018 — 25 Ocak 2019 tarihleri arasindaki katilimi ile gergeklesen aragtirma tiirii nicel arastirma
yontemlerinden tanimlayici nitelikte neden-sonu¢ arastirmasidir. Veri, yliz ylize anket ile toplanarak SPSS
programinda ¢oklu regresyon ile analiz edilmistir. KMO degeri 0,869; degiskenlerin yedi faktor altinda toplandigi
ve tiim faktorlere ayri ayr1 giivenilirlik testi uygulanan ¢aligmada, tiim faktorler kullanilabilir diizeyde giivenilir
citkmis; faktorlerin toplam varyansi agiklama giicii ylizde 70,848 olarak belirlenmistir. Arastirmanin modelinde
personele duyulan giiven, personelin uzmanligi, personelin iletigimi, personel etkilesimi, katilim bankasina
duyulan giiven, katilim bankasi hizmet kalitesi, katilim bankasi niteligi bagimsiz degiskenlerinin, miisteri
memnuniyeti bagimli degiskenine etkisi degerlendirilmistir. Katilimeilarin; personel uzmanligy, katilim bankasina
olan giiven, katilim bankasinin hizmet kalitesi ve katilim bankasinin niteligi bagliklarina duyduklari olumlu
duygularin katilim bankasina olan memnuniyetlerini olumlu ydnde etkiledigi sonucuna ulasilmastir.
Anahtar Kelimeler: Katilim Bankacilig1, Faizsiz Bankacilik, Islami Bankacilik, iliskisel Pazarlama, Miisteri
Sadakati, Nicel Arastirma, Neden-Sonug¢ Arastirmasi

Relationship Marketing Dynamics in Participation Banking

ABSTRACT
The origin of the bank word is based on the Italian banc word that means table, order and bank. The first practice
of participation banking develops in the Arab Republic of Egypt during the Nasr period (Sumer and Onan,
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2015:298). Participation banks start to operate in the world since the 1960s within the framework of interest-free
banking and/or Islamic banking concepts. In 1985, for the first time in Turkey, established on the behalf of Special
Finance Institutions name. And after 2006, in Turkey, it takes the name of Participation Bank with the law number
5411. Participation refers to the system based on participation in profit and loss and bank refers to financial identity
and status (Eskici, 2007:4-5; Ozsoy, 2012:8). There are six participation banks, three of which are owned by the
public and three by the private sector, operating in our country today (Tiirkiye Katilim Bankalar1 Birligi, 2020).

Participation banking sector places a high value on developing relationships and interactions with its customers in
order to improve its active service performance, to ensure and develop customer satisfaction and loyalty, which
are in strategic forces in competition. And in the relational marketing approach, relationships are evaluated in the
context of networks and interactions (Gummesson 1997:270). And beside these, relationship marketing is based
on mutual interaction, responsibility, trust, common benefit, communication with customers, information sharing
(Malley and Prothero 2004:1286) presenting values to meet customer needs and requests, and retaining customers.
The unique value of strategic network competition (Hunt, Arnett and Madhavaram 2006:74) in relationship
marketing approach, which has been introduced to the literature by Berry (1983), is defined as making customer
relationships attractive, maintaining and developing relationships (Zineldin, 2000: 10). Concepts of trust,
communication, expertise-competence, service quality and customer loyalty are the basic components of
relationship marketing studies.

The aim of this study is to examine the effects of relational marketing components on customer satisfaction and
loyalty in participation banking; and to contribute the marketing literature and participation banking sector.
Research was conducted in November 19, 2018 —January 25, 2019 with 373 partcipants, who are the customers of
a participation bank, 4 branches, placed in Samsun city, Turkey. Research is based on quantitative research as
cause-and-effect type and the data was collected with face to face. It was analyzed by multiple regression in the
SPSS program. KMO value was found as 0,869 and the variables were gathered in seven factors and by applying
reliability tests to all factors separately, it was determined that all factors were reliable enough to be used in the
study. Explanatory power of the factors for the total variance was determined as 70,848%. In the model of the
research, the effects of the independent variables of trust in personnel, expertise of personnel, communication of
personnel, personnel interaction, trust in the participation bank, participation bank service quality, and
participation bank quality on the dependent variable of customer satisfaction were evaluated. It was determined
that the positive feelings of the participants regarding personnel expertise, trust in the participation bank, service
quality of the participation bank and the quality of the participation bank positively affect their satisfaction with
the participation bank.

Keywords: Participation Banking, Interest-Free Banking, Islamic Banking, Relationship Marketing, Customer
Loyalty, Quantitative Research, Cause-and-Effect Research

Calisma, Enes Kogoglu’nun Bolu Abant Izzet Baysal Universitesi Sosyal Bilimler Enstitiisii’nde kabul edilen
Katilim Bankaciliginda Miisteri Memnuniyeti ve Miisteri Sadakati Y&niinden iliskisel Pazarlama Ogeleri isimli
Yiiksek Lisans Tezinden gelistirilmistir.

231



Openeng Time 09:00 (GMT +3)

N
C=0
=
congress
International CEO

(Communication, Economics, Organization)

Social Sciences Congress
18-20 December 2020 Gorazde/ Bosnia Herzegovina
Www.ceocongress.org

CONGRESS PROGRAM

With the participation and contributions of academics from 29 countries: Afghanistan, Argentina,
Albania, Azerbaijan, Bosnia Herzegovina, Bulgaria, Indonesia, Morocco, Philippines, Georgia, India,
Italy, Japan, Kazakhistan, Turkish Republic of Northern Cyprus, Kyrgyzstan, Colombia, Kosovo,
Macedonia, Nigeria, Uzbekistan, Pakistan, Poland, Serbia, Saudi Arabia, Chile, Turkey, UK, New

Zeland.

Presentations will be in Turkish & English

There are 3 virtual conference rooms. You can see the session links below:

Gorazde: https://rahisys.zoom.us/|/8568980123

Sarajevo: https://us02web.zoom.us/j/2847172351

Mostar: rahisys.zoom.us/j/3556215463

OPENING CEREMONY

Friday

18
December
2020

09:00-10:00

Opening Speeches (in Turkish)

Assoc.Prof.Dr.Mohammed ABUBAKAR, Coordinator

Prof.Dr.Himmet KARADAL, Chair

Assoc.Prof.Dr.M.Naci EFE, Co-Chair

Gokhan ERZURUMLUOGLU, Regional Sales Manager, Zoom Rahi Systems
Edina BRUTUS, Founder, International University of Gorazde, Bosnia Herzegovina
Dr.Bilal SUCUBASI, Makedonia Halk Bank General Manager, N.Makedonia

Prof. Dr. Nihat ALAYOGLU, Istanbul Chamber of Commerce

Prof.Dr.Fadil HOCA, Rector, International Vision University, Gostivar/N.Macedonia
Prof.Dr.Necmettin ATSU, Rector, Istanbul Kent University

Dr.Akhmetov Berik Bakhytzhanovich, Rector, Yessenov University, Kazakhstan
Prof.Dr.Mustafa ALISARLI, Rector, Bolu Abant izzet Baysal University

Evren DINCER, Mayor of Aksaray/Turkey

Turkish Music Recital: Soloist: Asst.Prof.Dr.Aycin ONER, Ankara HBV University

Oud: Asst.Prof.Dr. Ali Kerim ONER, Ankara HBV University

1. Hicaz Turku, "Yesil gozlerini ufkuma ger ki, Beste: Sadettin Kaynak
2. Hicaz Tango, "Bir ¢apkina yanginum", Beste: Kadri Cerrahoglu

3. Hicaz Sarki, "Degdi saclarima bahar giilleri", Beste: Bekirof

Note: CEO congress sessions are to be recorded in accordance to the General Data Protection
Regulation (GDPR) and KISISEL VERILERIN KORUNMASI KANUNU (KVKK). By joining the
congress sessions, you automatically consent to such recordings. If you do not consent to being
recorded, discuss your concerns with the host or do not join the congress sessions.

232



http://www.ceocongress.org/
https://rahisys.zoom.us/j/8568980123
https://us02web.zoom.us/j/2847172351

Opening Session: “Post Covid-19 Era: New Normalcy” (in English)
Friday Moderator: Prof.Dr. Mustafa TUMER & Assoc.Prof.Dr.Mohammed ABUBAKAR
18 Prof.Dr..HUseyin ARASLI, University of Stavanger, Norway
December o )
2020 Prof. Dr. Muhammad SHAHBAZ, University of Cambridge, UK
Prof. Dr. Hernan E. Gil FORLEO, University of Buenos Aires, Argentina
11:00-12:00 Assoc.Prof. Dr. Dababrata CHOWDHURY, University of Suffolk, UK
Assoc.Prof. Dr. Erdogan EKIZ, Mohammed VI Polytechnic University, Morocco
Assoc.Prof.Dr. Veclal GUNDUZ, Bahgesehir Cyprus University
Assoc.Prof. Dr. Azer DILANCHIEV, International Black Sea University, Georgia
Assoc.Prof.Dr. Elira TURDUBAEVA, American University of Central Asia, Kirghizistan
Assoc.Prof.Dr. Soner YILDIRIM, University of Prizren, Kosovo
Dr. Siham EL-KAFAFI, Director of Arrows Research Consultancy, New Zealand
18 December 2020, Friday - SESSIONS & MODERATORS
Time Gorazde Sessions Sarajevo Sessions Mostar Sessions
09:00-10:00 | Opening Speeches - -
Assoc.Prof.Dr.
Mohammed ABUBAKAR
11:00-12:00 | Opening Session - -
Prof.Dr. Mustafa TUMER
Assoc.Prof.Dr.
Mohammed ABUBAKAR
13:00-14:30 | Entrepreneurship Session 1 Marketing Session 1 Administration Session 2
Prof. Dr. Goksel ATAMAN Assoc.Prof.Dr.Banu HULUR Prof.Dr.Hernan E.Gil
Asst.Prof.Dr. Dr. Kemal EKER FORLEO
Duygu HIDIROGLU Asst.Prof.Dr.Polat
YUCEKAYA
14:30-16:00 | Entrepreneurship Session 2 Marketing Session 2 Administration Session 3
Prof. Dr. Birol MERCAN Prof.Dr. Alba DUMI Assoc.Prof.Dr. Gulbeniz
Asst. Prof. Dr. Asst.Prof.Dr. Nihat TAVSAN AKDUMAN
Mustafa GOMLEKSIZ Dr. Mehmet KAPLAN
16:00-17:30 | International Relations Marketing Session 3 Administration Session 4
Assoc.Prof.Dr. Assoc.Prof.Dr. Burhan Prof.Dr. Ahmet ERGULEN
Murteza HASANOGLU SAYILIR Asst.Prof. Dr. Berat AKINCI
Assoc.Prof.Dr. Asst.Prof.Dr.
Elnur Hasan MIKAIL Sevgi SUMERLI SARIGUL
17:30-19:00 | Economics Session 1 Marketing Session 4 Administration Session 5
Prof.Dr. Samettin GUNDUZ Prof.Dr.Asim SALDAMLI Prof.Dr.
Asst. Prof. Dr. Rabia Aktas Asst. Prof.Dr.Pmar Gokein Fatma NUR IPLIK
SENKARDESLER OZUYAR Asst.Prof.Dr.
Leyla iCERLI

233




19 December 2020, Saturday - SESSIONS & MODERATORS

Time Gorazde Sessions Sarajevo Sessions Mostar Sessions
09:00-10:30 | Covid 19 Session 1 Economics Session 3 Administration Session 6
Assoc.Prof.Dr.Veclal GUNDUZ Prof. Dr. Seyit KOSE Assoc.Prof.Dr. Mine
Dr. Dababrata CHOWDHURY Asst. Prof. Dr.Mehmet HALIS
ALTUNTAS Asst.Prof.Dr.Ozgiir CARK
10:30-12:00 | Research Methods Workshop Administration Session 1 -
Prof.Dr. Sevki OZGENER Assoc.Prof.Dr.
Prof.Dr. Remzi ALTUNISIK Muhammet SAYGIN
Assoc.Prof.Dr. Assoc.Prof.Dr.
Mohammed ABUBAKAR M.Halit YILDIRIM
Asst. Prof. Dr.Gozde MERT
13:00-14:30 | Covid 19 Session 2 Economics Session 4 Administration Session 7
Prof Dr. Alba DUMI Prof. Dr.Hasim AKCA Prof.Dr. Muhsin HALIS
Assoc.Prof.Dr.Erdal SEN Assoc.Prof.Dr.Mustafa Hakki Assoc.Prof.Dr. Ali CAN
AYDOGDU
14:30-16:00 | Covid 19 Session 3 Economics Session 5 Administration Session 8
Prof.Dr.Recep YUCEL Prof.Dr.Youssef EL AZYZY Assoc.Prof.Dr.
Dr.Nasiye Cigdem ULUC Assoc.Prof.Dr.Erdogan EKIZ Savas S. ATES
Asst.Prof.Dr. Ebru
ERTURK
16:00-17:30 | Communication Session Economics Session 6 Administration Session 9
Prof. Dr. Himmet HULUR Prof.Dr. Tea Prof.Dr. Sevki OZGENER
Dr. Hisamettin AKAR KBILTSETSKHLASHVILI Assoc.Prof.Dr.Ali CICEK
Assoc.Prof.Dr. Sireyya KARSU
17:30-19:00 | Closing Session Economics Session 2

Prof.Dr. Sevki OZGENER
Assoc.Prof.Dr.
Mohammed ABUBAKAR

Asst. Prof.Dr.
Biilent DEMIR
Dr. G6zde GURGUN

GORAZDE SESSIONS
Friday, 18 December 2020

Gorazde Session | https://rahisys.zoom.us/j/8568980123

18 December 2020
Entrepreneurship Session 1

13:00- Prof. Dr. Goksel ATAMAN 5
14:30 Asst. Prof. Dr. Duygu HIDIROGLU

Moderator

1.

2.
3.

Kirsal Kesimlerde Kadin Girisimciligi: KKTC Ornegi - Dr. Giizhan GULAY, Burak ERKUT,
Assoc. Prof. Dr. Veclal GUNDUZ

Acik Inovasyon Uygulamalari Uzerine Bir Calisma - Ayse Nur AYAS

Menkul Kiymetler Borsasi Diizenlemeleri ve Girisimcilik - Asst. Prof. Dr. Duygu
HIDIROGLU

Universite Ogrencilerinin Liderlik Ozellikleri {le Girisimcilik Egilimlerinin Incelenmesi
Uzerine Bir Arastirma - Asst. Prof. Dr. POLAT YUCEKAYA

Girisimcilikte Fonlama Sorununa Yeni Bir Céziim Onerisi: Kitlesel Fonlamanin Olumlu ve
Olumsuz Yénleri Uzerine Bir Inceleme — Lecturer Artir Yetvart MUMCU, Prof. Dr. Goksel
ATAMAN

Diinyada ve Tiirkiye'de Baslica Sosyal Girisimcilik Uygulamalar1 Uzerine Bir Arastirma -
Tugba SONAL, CANAN AKSOY

Grupsal Polis Sapmasina Kars1 Grupsal Polis Biitiinliigii Perspektifinden Kuzey Kibris Tirk Cumhuriyeti
Polis Orgiitii Uzerine Nicel Bir Arastirma - Asst. Prof. Dr. Osman KAYABASI

Polis Orgiitlerinin Orgiitsel Polis Biitiinliigii Diizeyleri Uzerine Uluslararas1 Boyutta Karsilastirmali Bir
Bakis - Asst. Prof. Dr. Osman KAYABASI
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Gorazde Session | https:/rahisys.zoom.us/j/8568980123

18 December 2020 14:30- Moderator | Asst. Prof. Dr. Mustafa GOMLEKSIZ
Entrepreneurship Session 2 | 16:00 Ms. Camila BARRAGAN
1. Barriers to Innovation: A Brief Review at the Firm Level - Asst. Prof. Dr. Mustafa
GOMLEKSIZ
2. The Innovation and Employment Nexus: Empirical Evidence from Lationamerica - Ms. Camila
Barragan Julian Andres Diaz TAUTIVA, Mr. Luigi Pio Leonardo Cavaliere
3. Entrepreneurial Opportunity Through Use of Earth-Worm Based Manure in India: An
Exploratory Study - Asst. Prof. Dr. Analjyoti Basu
4. Social Entrepreneurship and Sustainable Perfomance of Non Governmental Organizations
(NGO) in Nigeria - Prof. Dr. Muhammad Sanus1t MAGAJI
5. The Cultural Determinants of Entrepreneurship: Evidence from the GLOBE Project - Ms.
Camila Barragén Julian Andres Diaz TAUTIVA, Mr. Luigi Pio Leonardo Cavaliere
6. Financial Literacy and Affordable Credit on the Performance of Agricultural Entrepreneur in

Northern Nigeria: Paradigm Shift in Islamic Perspectives - Abubakar Ado ADAMU, Nasiru
ABDULLAHI, Mohammed Aliyu DANTSOHO, Yazeed MUHAMMED, Aliyu Audu
GEMU, Abdullahi Hamid ZAKARI

Gorazde Session | https://rahisys.zoom.us/j/8568980123

18 December 2020 16:00- Moderator | Assoc. Prof. Dr. Murteza HASANOGLU
International Relations 17:30 Assoc. Prof. Dr. Elnur Hasan MIKAIL
1. Azerbaijan - Turkey Relations: Main Dynamics in Bilateral Relations and Strategic Alliance
Aspect - Assoc. Prof. Dr. Murteza HASANOGLU
2. Kazakhstan, Shining Star of Geography of Central Asia in the 21st Century: Independence
Process with Turkey and Emphasis on Petroleum Economics - Assoc. Prof. Dr. Elnur Hasan
MIKAIL, Asst. Prof. Dr. Hakan CORA
3. Rusya Federasyonu’nda Burokrasi - Asst. Prof. Dr. Bakko Mehmet BOZASLAN
4. Azerbaycan'in nakliye ve lojistik sistemindeki beklentileri - Matanat RASULOVA
5. Rusyanin Ermenistan-Azerbaycan Daglik Karabag Miinakasa Coziimiine Katilimi - Assoc.
Prof. Dr. Leman QARAYEVA
6. Azerbaijan-Turkey Military-Strategic Cooperation in the Context of Regional Security - Assoc.
Prof. Dr. Nafila RAHIMOVA
7. GIS Analysis of the Azerbaijani Lands Occupied by the Armenian Armed Forces (Goranboy

Administrative District) - Assoc. Prof. PhD Zaur IMRANI, Prof. PhD Elshan HASHIMOV,
Prof. ScD Azad BAYRAMOV, Assoc. Prof. PhD Natavan DJAFAROVA

Gorazde Session | https://rahisys.zoom.us/j/8568980123

18 December 2020 17:30- Moderator | Prof. Dr. Samettin GUNDUZ
Economics Session 1 19:00 Asst. Prof. Dr. Rabia Aktas
SENKARDESLER
1. The Impact of OECD Countries' Export Performance on Economic Growth: Panel Data
Analysis for the Period 2006-2019 - Asst. Prof. Dr. Rabia Aktas SENKARDESLER
2. Developing a Protective - Preventive and Machine Learning Based Model on Child Abuse -
Fatih Mert, Assoc. Prof. Dr. Muhammed Ali AYDIN, Prof. Dr. Abdiil Halim ZAIM
3. International Qualification of the Qualified Trader in Commercial Law — Assoc. Prof. Dr.
Murat BILGIN
4. The Impact of IFRS Adoption as Control Variable on the Stock Market-Growth Nexus: Model
Countries Germany and Poland - Assoc. Prof. Dr. Ergin AKALPLER, Asst. Prof. Dr.
Hariem ABDULLAH
5. Monetary Policy and Capital Flow Implications on Economic Growth in BRICS Countries -

Assoc. Prof. Dr. Ergin AKALPLER
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6. On the Systematic Approach to Updating the Intellectual Factor of the Innovation Economy -
Asst. Prof. Dr. G.B. BERMUKHAMEDOVA, Sutbayeva RAIKHAN, Alshyorazova
AKNURUMIT

GORAZDE SESSIONS
Saturday, 19 December 2020

Gorazde Session | https://rahisys.zoom.us/|/8568980123

19 December 2020 09:00- Moderator | Assoc. Prof. Dr. Veclal GUNDUZ
Covid-19 Session 1 10:30 Dr. Dababrata CHOWDHURY

1. Impact of Global Pandemics on The Banking System with a Focus on COVID 19 in Kosovo -
Prof. Asst. Dr. Luan VARDARI

2. Managing Healthcare Organizational Change During Uncertainty Perspective of Covid-19:
Managing Perceptions Through Effective Communication — Asst. Prof. Dr. Ali AHMAD,
PhD. Cand. Kerim KARADAL, Assoc. Prof. Dr. Dababrata CHOWDHURY

3. Covid 19 Pandemisi’nin Iran’in Kentsel Yasamina Etkisi: Olagan Alisveris Kentlerinden Kriz
Kentlerine Doniisiimiin Kisa Hikayesi
PhD. Cand. Mortaza CHAYCHI SEMSARI, Assoc. Prof. Dr. Sevim BUDAK

4. Effects of COVID-19 on the Banking Sector in Bulgaria —Assoc. Prof. Dr. Kamelia
ASSENOVA

5. Effects of COVID-19 Outbreak on Higher Education in the Philippines: Obstacles,
Opportunites, and Threats - Asst. Prof. Dr. MACARIO G. GAYETA

6. Pandemi Siirecinde Kaos Kurami Cergevesinde Miizik Egitimi Analizi — Ayse Soykara
GULSEVEN, Assoc. Prof. Dr. Veclal GUNDUZ

Gorazde Session | https://rahisys.zoom.us/j/8568980123

19 December 2020 10:30- Moderator | Prof.Dr. Sevki OZGENER
WORKSHOP: 12:00 Nevsehir Haci1 Bektas Veli University

Research Methods

Prof.Dr. Remzi ALTUNISIK, Sakarya University

"Olgek gelistirme siiregleri iizerine bir degerlendirme"

Assoc.Prof.Dr. Mohammed ABUBAKAR, Antalya Science University
"SmartPLS Veri Analiz Program1 hakkinda bir degerlendirme"

Asst. Prof. Dr.Gozde MERT, Istanbul Nisantas1 University

"Akademik calisma yazim teknikleri iizerine bir degerlendirme"
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Gorazde Session | https://rahisys.zoom.us/|/8568980123

19 December 2020 13:00- Moderator | Prof Dr. Alba DUMI
Covid-19 Session 2 14:30 Assoc. Prof. Dr. Erdal SEN
1. Albania in Focus of Law and High Standards of Democracy Under EU Recommendations - Prof
Dr. Alba DUMI, Artan MADANI
2. Pandemic Challenges and Change in Governance Between Japan and Bangladesh — Lecturer
PhD. Cand. Mashraky MUSTARY
3. Tirkiyede; Covid 19 Sonrasi Turizm Sektorii ve Spor Turizmine Yansimalari - Asst.Prof. Dr. H.
Neyir TEKELI, Assoc. Prof. Dr. Suna Mugan ERTUGRAL
4. Pandemi Siirecinde Dijitallesme ve Muhasebe - Asst. Prof. Dr. Pmar DALOGLU
5. Neuroscience, Mental Health and Senism in the Post-COVID-19 Era - Assoc. Prof. Dr. Erdal
SEN, Nour El Hoda TARABAH )
6. Iktisat Disiplininde Kurumlarin Kavramsallastirilmasi Uzerine Metodolojik Bir Analiz — Asst.

Prof. Dr. Yahya Can DURA

Gorazde Session | https://rahisys.zoom.us/j/8568980123

19 December 2020 14:30- Moderator | Prof.Dr.Recep YUCEL
Covid-19 Session 3 16:00 Dr.Nasiye Cigdem ULUC
1. Pandemi Siirecinde Muhasebe Meslek Mensuplarinin Mesleki Tiikenmislik Diizeylerinin
Incelenmesi - Assoc. Prof. Dr. Ayse Nur Buyruk Akbaba, Asst. Prof. Dr. Nurcan BULUT
2. Pandemi Siirecinde Yeni Normal (Yonetim, Uretim ve Pazarlamada Degisen Trendler) - Asst.
Prof. Dr. Cihat KARTAL, Asst. Prof. Dr. Esma Ebru SENTURK, Prof.Dr.Recep YUCEL
3. Covid-19 Ag1 Calismalarinin Altin Fiyatlarina Etkisinin Davranigsal Finans A¢isindan
Incelenmesi - Asst. Prof. Dr. Cagri HAMURCU
4. Increasing Power of Digital Technologies Covid-19 Impact Accelerating Dynamics of E-
Commerce — Dr. Nasiye Cigdem ULUC
5. COVID-19 Pandemi Siirecinde Bilgi Arama ihtiyaci1 Nasil Karsilandi? (Tiirk Gazetelerinin
Kurumsal Instagram Hesaplarindaki Covid-19 Haberlerine Yénelik Igerik Analizi) - Assoc.
Prof. Dr. Aysen TEMEL EGINLI, Res. Asst. Neslihan OZMELEK TAS
6. The Scientific Context of Internationalization Engrossed the Human Values: An Analysis of The

Basic Human Rights’ Violation - Ms. BAKHTAWAR TALPUR, Asst. Prof. Dr. SIRAJ
NIZAMANI

Gorazde Session | https://rahisys.zoom.us/|/8568980123

19 December 2020 16:00- Moderator | Prof. Dr. Himmet HULUR
Communication Session 17:30 Asst. Prof. Dr. Husamettin AKAR
1. 1950-1960 Donemi Kurtulus Savasi Film Afiglerinde Bayrak — Dr. Gok¢ce MARSAP
2. Tiiketim Kaliplarinin Geng Gruplar Uzerindeki Etkisi
Res. Asst. Kamile ELMASOGLU, Prof. Dr. Himmet HULUR
3. Tiiketim Kaliplarinin Kimlik Olusumunda Rolii
Prof. Dr. Himmet HULUR, Res. Asst. Kamile ELMASOGLU
4. Kisilerarasi letisim Siirecinde Kendini Agma Davranisi ve Ozsayg1 Diizeyi Arasindaki iliskinin

Incelenmesine Yénelik Bir Arastirma Dr. Ebru CIiTIL, Assoc. Prof. Dr. Aysen TEMEL
EGINLI

Halkla Iliskiler Ajanslarinin Web Sayfalarina Yénelik Bir inceleme

Asst. Prof. Dr. Husamettin AKAR

Isletme Y&netiminde Dijital Iletisim ve Is Diinyasiyla Nasil Baglantili Oldugu

Dr. Pelin OZKUZEY
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SARAJEVO SESSIONS
Friday, 18 December 2020

Sarajevo Session | https://us02web.zoom.us/j/2847172351

18 December 2020 13:00- | Moderator | Assoc.Prof.Dr.Banu HULUR
Marketing Session 1 14:30 Dr. Kemal EKER
1. Introducing Positive Communication - Mr. Abdulatif Hajjismael AHMED
2. Reklamlarda Intak ve Teshis S6z Sanatlarinin Kullanilmasi - Assoc. Prof. Dr. A. Banu HULUR
3. Banner Reklamlarindaki Bilgilendirici Metnin ve Insan Gérselinin Tiiketici Uzerindeki Etkisi:
Faydac1 ve Hazc1 Uriin Karsilastirmasi: Bir Gz izleme Analizi - Ezgi DELEN
4. Tirkiye’de Z Kusaginin Siyasi Kanaatinin Olusumunda Medyanin Rolii - Asst. Prof. Dr. Ugur
ORAL
5. Siyasal Iletisimde Gorgii ve Protokol Kurallarinin Onemi - Asst. Prof. Dr. Ugur ORAL
6. KOBI’lerde Girisimsel Pazarlama Perspektifinden Pazarlama Karmas - Inst. Dogu Kayiskan,
Prof Dr. Engin OZGUL
7. Biiyiik Veri ve Sosyal Ag Analizi - Lecturer Fehmi Skender, Lecturer Ilker ALI

Sarajevo Session | https://us02web.zoom.us/j/2847172351

18 December 2020 14:30- Moderator | Prof.Dr. Alba DUMI
Marketing Session 2 16:00 Asst.Prof.Dr. Nihat TAVSAN
1. Kurumsal Sosyal Sorumluluk(KSS) Teorileri Ne Kadar Etik? KSS Uygulamalarina Siireg- Cikt1
Merkezli Bakis - Mustafa Asim SIMSEK
2. Kisilik Ozelliklerinin Hizmet Kalitesi Uzerindeki Etkisinin Incelenmesi: Saglik Sektoriinde Bir
Uygulama - PhD. Cand. Murat ER, Assoc. Prof. Dr. Yusuf Volkan TOPUZ
3. Miisteri Iliskileri Yonetimi Calismalarinin Miisteri Satin Alma Niyeti ve Miisteri Devamliligina
Olan Etkisi - Asst.Prof.Dr. Nihat TAVSAN, Asst.Prof.Dr.Cem DURAN
4. How Emotional Intelligence Curtails Occupational Stress: The Case of Tertiary Educators -
Asst.Prof. Dr. Siham EL-KAFAFI
5. Responsibilities in Society and Corporate Roles in Focus of Respective Ethical Rules - Asst. Prof.
Dr. Gerti DAJCI, Prof. Dr. Alba DUMI
6. Irregularity vs Regularity: The Perception of Sub-Saharan Migrants of the Impact of

Regularization - Asst. Prof. Dr. Nadia ELAMRI

Sarajevo Session | https://us02web.zoom.us/j/2847172351

18 December 2020 16:00- Moderator | Assoc.Prof.Dr. Burhan SAYILIR )
Marketing Session 3 17:30 Asst.Prof.Dr.Sevgi SUMERLI SARIGUL
1. Yesil Pazarlama ve Yesil Muhasebe Alaninda Yapilan Akademik Calismalar Uzerine Bir
Arastirma - Asst. Prof. Dr. Sevgi SUMERLI SARIGUL, Dr. Aybiike YALCIN
2. Yenilenebilir Enerji Yatirimlariin Finansmaninda Yesil Tahvil Thraci: Tiirkiye Ornegi - Asst.
Prof. Dr. Sevgi SUMERLI SARIGUL, Assoc. Prof. Dr. Betiil ALTAY TOPCU
3. Temiz ve Giizel Yarlnlar‘igin: Yesil Pazarlama - Asst. Prof. Dr. Vedat ULUSOY
4. Cocuklarin Ebeveynleri Uzerindeki Satin Aldirma Giigleri: Teknoloji Urtinleri A¢isindan Bir
Degerlendirme - Asst. Prof. Dr. Vedat ULUSOY
5. Hizmet Sektoriinde Kalite Degeri Yiiksek Firmalarin Yesil Pazarlamay1 Uygulama Bigimleri -
Ebru MERT
6. Sahindere Sargiyerinde Medfun Miilazim-I Sani Mustafa Efendi’nin Sehadeti ve 30. Piyade

Alayr’nin Eyliil Ay1 Harekati - Assoc. Prof. Dr. Burhan SAYILIR
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Sarajevo Session | https://us02web.zoom.us/|/2847172351

18 December 2020 17:30- Moderator Prof.Dr.Asim SALDAMLI
Marketing Session 4 19:00 Asst. Prof.Dr.Pinar Gokcin OZUYAR
1. Relationship Marketing Strategies Applied in Maritime Logistics Industry - Res. Asst. Resul
TEPE
2. X veY Kusaklarinin Katilim Bankaciligina Yonelik Algilar1 - PhD. Cand. Murat ER, Lecturer,
PhD Cand. Hiilya ER, Prof. Dr. Remzi ALTUNISIK
3. The Impact of the Decline in Crude Oil Price on Dirty Tanker Freight: A Price Bubble Approach -
Res. Asst. Dr. Abdullah ACIK
4. Bankacilik ve Sigortacilik Sektoriinde Siber Riskler: Giincel Uygulamalar - Asst. Prof. Dr.
Iskender DEMIRBILEK, PhD. Cand. Saim TAS
5. Customer Churn Prediction in Telecommunication with Boosting Algorithms - Dr. Ezgi
NAZMAN
6. Is Diinyasinin Kurumsal Sosyal Siirdiiriilebililik Yaklasimi; Tiirkiye Gostergeleri - Asst. Prof. Dr.

Pmar Gok¢in OZUYAR

SARAJEVO SESSIONS
Saturday, 19 December 2020

Sarajevo Session | https://us02web.zoom.us/|/2847172351

19 December 2020 09:00- | Moderator | Prof. Dr. Seyit KOSE

Economics Session 3 10:30 Asst. Prof. Dr. Mehmet ALTUNTAS

1. Tarihsel Siiregte Diinyada ve Tiirkiye’de Reklamcilik Egitimi - Dr. Kemal EKER

2. Does the Employment of Women Cause Them to Participate in the Labor Force Across the
Turkish Regions? - Prof. Dr. Seyit KOSE

3. Informal Cepten Saglik Harcamalarinda Hakkaniyet: Istanbul Ornegi - Asst. Prof. Dr. Mustafa
NARCI, Prof. Dr. Hacer OZGEN NARCI, Asst. Prof. Dr. Zeliha GORMEZ
Oykii Naz BARTU KAVAS, Asst. Prof. Dr. Giilhan KALMUK

4. Eser Sahibinin Manevi Haklarindan Eseri Kamuya Sunma/Sunmama Hakki - PhD: Cand.
Fatmira MULAJ

5. Dogrudan Yabanci Yatirimlarin Istihdama Olan Etkisi: Gelismis ve Gelismekte Olan Ulkeler
Uzerine Ekonometrik Analiz - Asst. Prof. Dr. Mehmet ALTUNTAS, Res. Asst. Siimeyya
ALTUNTAS

6. Tiirkiye'de IMKB Indeksi ve Déviz Kuru Arasindaki Dinamik iliskinin itakura Uzaklik Yéntemi

ile Belirlenmesi - Assoc. Prof. Dr. Levent OZBEK, Dr. Umit KOC

Sarajevo Session | https://us02web.zoom.us/|/2847172351

19 December 2020 10:30- | Moderator | Assoc.Prof.Dr. Muhammet SAYGIN

Administration Session1 | 12:00

Assoc.Prof.Dr. M.Halit YILDIRIM

1.
2.

Staff Motivation Techniques - Prof. Dr. Vance BOJKOV, Marieta GOCEVA

An Exploratory Study of the Teachers’ Awareness Regarding Dyspraxia at Secondary Level: A
Study on Education Sector of Pakistan - Igra AKRAM

State Constitutional Control - Khatai SALMANOV

Genetic Variability, Association and Diversity Study Among the Sunflower Genotypes at
Seedling Stage Based on Different Morpho-Physiological Parameters Under Polyethylene
Glycol Induced Stress - Uzma AYAZ

The Hydro-Political History of the First Indo-Nepal Koshi River Agreement (1954) - Souvik
DASGUPTA
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6. The Impact of Workplace Politeness on Employee Social Loafing Behavior and the Intention to
Leave Work - Luigi Pio Leonardo CAVALIERE, PhD. Can. Kerim KARADAL, PhD. Can.
flhan ALYAY

Sarajevo Session | https://us02web.zoom.us/|/2847172351

19 December 2020 13:00- Moderator | Prof. Dr.Hasim AKCA 5
Economics Session 4 14:30 Assoc.Prof.Dr.Mustafa Hakki AYDOGDU

1. Yenilenebilir Enerji Kaynaklariin Tarimsal Amagli Kullanimi ve Bu Teknolojilerin
Yayginlasmasi1 Oniindeki Engeller - Asst. Prof. Dr. Hasan SAHIN, Assoc. Prof. Dr. Mustafa
Hakki AYDOGDU

2. Cevre Teknolojileri ve Gelir Esitsizliginin Karbon Emisyonu Uzerindeki Etkisi: MIST Ulkeleri
Uzerine Ampirik Bir Analiz - Asst. Prof. Dr. Miige MANGA

3. Kirsal Kalkinmada Yeni Coziim Arayislarinda Kooperatiflesme: Inegél incelemesi -
Asst.Prof.Dr.Mustafa OZYUCEL

4. Otomobil Satiglart Talep Tahmini I¢in Yapay Sinir Aglar1 Uygulamasi - Assoc. Prof. Dr. Giilsen
AKMAN, Res. Asst. Ali ihsan BOYACI, Esat Bahadir ATAY, Ali Haydar SAYAR

5. The Impact of Branding on Marketing of Retail Banking and its Long-Term Effect on Customer
Loyalty: A Case Study of BRAC Bank Dhaka, Bangladesh — Dr. Md Ruhul Amin SARDAR

6. Bir Iletisim Araci Olarak Hayat Agaci Sembolii - Asst. Prof. Dr. Menekse Sahin KARADAL,
Instructor Fatma KUCUK

Sarajevo Session | https://us02web.zoom.us/j/2847172351

19 December 2020 14:30- Moderator | Prof. Dr. Youssef EL AZYZY
Economics Session 5 16:00 Assoc. Prof. Dr. Erdogan EKIZ

1. Sustainable Tourism: Case of Ecotourism in the Moroccan High Atlas - Prof. Dr. Youssef EL AZYZY,
Assoc. Prof. Dr. Erdogan EK1Z

2. A Multimethod Approach to Develop Future dietitians” Competences in Community-Based Practice - Assoc.
Prof. Dr. Elham A. ALJAALY

3. Finalization of Value Added Tax Changes in Kosovo in Accordance with EU Law - MSc. (PhD Cand.)
Simeana BESHI

4. Financial Health Analysis of PT Ciputra Development TBK According to Altman Z-Score in Period of 2015
— 2019 - Asst. Prof. Dr. Wiwiek Mardawiyah DARYANTO, Syifa Karina NOFYAN, Sanchia
AMALIA

5. Evaluation of Quality of Experience on Management of Virtual Reality for Education and Science - Dr. Agil
VALIYEV, Assoc. Prof. Dr. Gahira MAMMADOVA

6. US-China Bilateral Trade Tension Impact on Palm Oil Industry A Case Study: Dupont Approach to
Financial Performance Analysis of PT Astra Agro Lestari, TBK - Asst. Prof. Dr. Wiwiek Mardawiyah
Daryanto, Andi WIBOWO, Akhmad Kamaluddin JAFFAR

Sarajevo Session | https://us02web.zoom.us/j/2847172351

19 December 2020 16:00- Moderator | Prof.Dr. Tea KBILTSETSKHLASHVILI
Economics Session 6 17:30 Assoc.Prof.Dr. Sireyya KARSU

1. The Comparative Analysis of Social Protection System in South Caucasus Region Countries -
Assoc.Prof.Dr. Azer DILANCHIEV

2. Impact of Education on Muslim Women’s Empowerment in Georgia- PhD Cand. Ayten
MERDAN HAJIYEVA

3. E-Accounting Practices on Business Performance - Ahmed Eltweri, Mr. Luigi Pio Leonardo
CAVALIERE, Asst. Prof. Dr. Alessio Faccia
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Corporate Governance Lesson to be Learned From Developed Countries - Ahmed Eltweri, Mr.
Luigi Pio Leonardo CAVALIERE, Asst. Prof. Dr. Alessio Faccia

The Effectiveness of Pension Fund Reform in Georgia - Prof. Dr. Tea
KBILTSETSKHLASHVILI

Katilim Bankaciliginda iliskisel Pazarlama Dinamigi — Phd. Cand. Enes KOCOGLU, Assoc.
Prof. Dr. Siireyya KARSU, Prof. Dr. Meltem NURTANIS VELIOGLU
Blablacar ile Isbirlik¢i Tiiketime Katilim Yolculugu - PhD. Cand. Volkan Caglar YILDIRAN,

Prof. Dr. Meltem NURTANIS VELIOGLU, Assoc.Prof.Dr.Siireyya KARSU

MOSTAR SESSIONS
Friday, 18 December 2020

Mostar Session rahisys.zoom.us/j/3556215463

18 December 2020 13:00- | Moderator | Prof.Dr. Hernan E. Gil FORLEO
Administration Session 2 | 14:30 Asst.Prof.Dr.Polat YUCEKAYA
1. The Argentine’s Monetary Program at the Beginning of the XXI Century- Prof.Dr.Hernan E.Gil
FORLEO
2. Urban Historiography of Medieval Rajasthan - Shabir Ahmad PUNZOO
3. A Study on Workaholics, Work Life Imbalance and Self-Determination Perspective of Female
Constable in Coimbatore City - Asst.Prof.Dr. J. DEEPA, Assoc.Prof.Dr. S. KAVITHA,
Asst.Prof.Dr. M. JAYAMALA, Asst. Prof. Dr. LAITHAMBIGAI
4. Medical Ethics in the Context of Globalization - Mrs. Shirin TOSHPOLATOVA
5. Kirgiz Mutfak Kiiltiiriiniin Yasayan Efsanesi: Tas — Kordo - Asst. Prof. Dr. Gulmira

SAMATOVA, Asst. Prof. Dr. Cemal INCE, Lecturer Nadira TURGANBAEVA

Mostar Session rahisys.zoom.us/j/3556215463

18 December 2020 14:30- | Moderator | Assoc.Prof.Dr. Gilbeniz AKDUMAN
Administration Session 3 | 16:00 Dr. Mehmet KAPLAN
1. Vizyon ve Misyon Ifadelerinin Stratejik Yonetim Bakis A¢isiyla Degerlendirilmesi: Tiirkiye nin
En Biyik 10 Kurumunda Bir Coziimleme - Assoc. Prof. Dr. Gilbeniz AKDUMAN, Assoc.
Prof. Dr. Zeynep HATIPOGLU, Asst. Prof. Dr. Caglar PEHLIVAN
2. Onlar I¢in Durmak Yok, Siirekli Calismak Var: Ev Temizligi Endiistrisindeki “Oteki Kadimlar” -
Dr. Mehmet KAPLAN, Asst. Prof. Dr. Berna Turak KAPLAN
3. Impact of kashmir unrest on Elderly people in kashmir:A qualitative study - Shahida AKHTAR
4. Total Quality Management Practices in Public Sector - Phd. Seda CANKAYA KURNAZ
5. Toplu Tasima-Hizmet Diizeyi ve Kentsel Planlama Calismalari: izmir Merkez Kent Ornegi — Asst.
Prof. Dr. irem Ayhan SELCUK
6. Yeni Kirsal Yonetim Modelinde Cinsiyete Gore Gorlig Farkliliklarinin Degerlemesi - Prof. Dr. Mensur

NUREDIN, PhD. Dilek DURAK, Ms. Nazife YAKUPOVA DOMAZET

Mostar Session rahisys.zoom.us/j/3556215463

18 December 2020 16:00- | Moderator | Prof.Dr. Ahmet ERGULEN
Administration Session4 | 17:30 Asst.Prof. Dr. Berat AKINCI
1. Tirkiye, Biiyiiksehir Belediyeleri’nin Biitce Degerlendirmesi igin Biitiinlesik Cok Kriterli Karar
Verme Yaklasim - Prof. Dr. Ahmet ERGULEN, Assoc. Prof. Dr. Ahmet CALIK
2. Yerel Yonetimlerin Halk1 Tanimaya Yénelik Halkla fliskiler Uygulamalar1; Dogu Karadeniz
Belediyeler Birligi Ornegi - Asst. Prof. Dr. Mevliide Canan CAN
3. Mobbing Perception of Teachers and Academicians in Turkey: A Discriptive Analyse at Public
Schools and Universities - Dr. Muhsin Kiirsat TURKER
4. Kent Bellekleri Baglaminda Sayisal Arsiv Yo6netiminin Siirdiiriilebilirliginin Degerlendirilmesi -

Asst. Prof. Dr. Sinan SUMBUL, Asst. Prof. Dr. Ceyhan GULER
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5. Yeni Kamu Isletmeciligi Paradigmasinda Kamu Ozel Ortakligi Modeli: Sehir Hastanelerinin
Diialist Yoénetsel Yapilar1 Uzerine Bir Degerlendirme - Asst. Prof. Dr. Berat AKINCI

6. Gazi Osman Pasa’nin Kharkiv’deki Esaret Doneminde Yerel Gazetelerde Kendisi Hakkinda
Yayimlanmig Haberlerin Arsivsel Degeri - Asst. Prof. Dr. Mehmet Fahri FURAT

7. Isgoren Se¢imi: Nitel Bir Ornek Olay Calismasi - Prof. Dr. Himmet KARADAL, Ethem

MERDAN
Mostar Session | rahisys.zoom.us/j/3556215463
18 December 2020 17:30- | Moderator | Prof.Dr.Fatma NUR iPLiK
Administration Session 5 | 19:00 Asst.Prof.Dr. Leyla ICERLI
1. Saglik ile Iyilik Hali Arasindaki Iligki: Iller Diizeyinde Bir Arastirma - Asst. Prof. Dr. Serap
TASKAYA
2. The Effect of Corporate Values on Job Satisfaction - Dr. Mustafa ASLAN, Lect. Hilya
ATESOGLU

3. Ustiin Performansh Orgiitlerin Yonetiminde Yeni EFQM Modeli 2020: Degisenler ve
Degismeyenler Uzerine Bir Degerlendirme - Asst. Prof. Dr. Ozlem ATAN

4. Dijital Doniisiimle Degisen Liderlik Anlayist: Dijital Liderlik Uzerine Bir Degerlendirme -
Asst.Prof.Dr. Leyla ICERLI

5. Degisime Direng le Is Stresi Ve Tiikenmislik Arasindaki Iliskinin Analizi - Sat1 Nur YILAL,

Assoc. Prof. Dr. ismail GOKDENIZ

Makedonya’nin Isim Sorunu ve Prespa Anlasmasi - Bejtula ZIBEROVSKI

o

7. The Impact of Brand Value Constituent Factors on Brand Value: A Case Study of Ocarina Brand

in Kabul City - Samiullah NAEEMI, Ph.D. Cand. Hamayoun GHAFOURZAY

MOSTAR SESSIONS
Saturday, 19 December 2020

Mostar Session rahisys.zoom.us/j/3556215463

19 December 2020 09:00- | Moderator | Assoc.Prof.Dr. Mine HALIS
Administration Session 6 | 10:30 Asst.Prof.Dr.Ozgir CARK

1. Algilanan Kurumsal Imaj ile Birey-Orgiit Uyumu, Psikolojik Sahiplik ve Orgiit Temelli Ozsayg1

Arasmdaki Iliskilerin Belirlenmesine Yonelik Bir Arastirma - Asst. Prof. Dr. Esengiil IPLIK
2. Paternalist Liderligin Orgiitsel Baglihiga Etkisi: Fabrika Caliganlar1 Uzerine Bir Arastirma -
Asst.Prof.Dr. Meryem Derya YESILTAS, PhD. Cand. Rabia Sultan KURSUNCU
3. Orgiit Ikliminin Bireysel Yaraticilik Uzerine Etkisi: Kamu Kurumlarinda Bir Arastirma -
Assoc.Prof.Dr. Mine HALIS, Fulya OZKAL

4. Kariyer Seciminde Sosyo-Bilissel ve Manevi Yaklasimlara Biitiinciil Bakis — Asst.Prof.Dr.Ozgiir

CARK
5. Bireysel Kariyer Davraniglarinda ve Basarilarinda Cinsiyet Farkliligi - Assoc. Prof. Dr. Didem
PASAOGLU BAS, Asst. Prof. Dr. Bahar SUVACI

o

7. Kariyer Mentorlugu ve Cok Yénlii Kariyer: Iliski A1 Kurma Davranisinin Diizenleyici Etkisi -
Asst. Prof. Dr. Emre Burak EKMEKCiOGLU

Mostar Session rahisys.zoom.us/j/3556215463

19 December 2020 13:00- | Moderator | Prof.Dr. Muhsin HALIS
Administration Session 7 | 14:30 Assoc.Prof.Dr. Ali CAN

1. Kiiresel Egemen Sistemin Bir Enstriimani Olarak Netflix - Assoc. Prof. Dr. Ali CAN

2. Kariyerler I¢in Kaos Kuramimin Incelenmesi - Asst. Prof. Dr. Gul GUN

3. Orgiitlerde Kisiligin Kuramsal Agidan Degerlendirilmesi - Asst. Prof. Dr. EKin AKDENIZ
4.

Kurum Kiiltiiriiniin Toplam Kalite Yénetimi Basarisina Etkisi — Lect. Tugba CEDIKCi FENER

Isletme Yénetiminde Diyalojik Iletisimin Rolii: Bir Derleme Calismasi - Asst. Prof. Dr. Giilsen

KIRPIK
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6.

7.

Serbest Eczacilik Hizmetlerinde Yaganilan Sorunlarin Belirlenmesine Y 6nelik Kesitsel Bir
Arastirma: Adiyaman Ornegi - Bahar ALAGOZ, Asst. Prof. Dr. Gulsen KIRPIK

Bir Neo-liberal Devlet Elestirisi Olarak “I, Daniel Blake” Filminin Siyasal-Ydnetsel Analizi -
Asst. Prof. Dr. Ahmet Bora TARHAN

Iran Jeopolitiginin Onemi ve Iran’m Dis Politikasina Etkisi - Tuba CAKMAK

Mostar Session rahisys.zoom.us/j/3556215463

19 December 2020 14:30- | Moderator | Assoc.Prof.Dr.Savas S. ATES
Administration Session 8 | 16:00 Asst.Prof.Dr. Ebru ERTURK
1. Havaalani Yonetim Stratejileri: Havaalani Simiilasyonlari Ile Uygulama - Assoc.Prof.Dr. Savas
S. ATES, Res. Asst. Ezgi FILAZOGLU
2. PISA Bize Okumada Ne Anlatiyor? Bir Glivenilirlik Calismasi - Res. Asst. TALHA
GOKTENTURK, Prof. Dr. Ali Fuat ARICI, Assoc. Prof. Dr. ibrahim DEMIR
3. Dijital Doniisiim Siirecinde Yiikselen Bir Deger: Dijital Liderlik - Dr. Ali ihsan CELEN
4. Banka Calisanlarinin Yasadiklar Is-Aile Yasam Catismasi Ile Duygusal Emek Arasindaki Iliski -
Asst. Prof. Dr. Ebru ERTURK
5. Tirkiye’de Organik Su Uriinleri Uretimi ve Uygulama Alanlar1 - Asst. Prof. Dr. Kurtulus
MERDAN
6. Organik Aricilik ve Diinya’daki Mevcut Durumu - Asst.Prof.Dr. Kurtulus MERDAN

Mostar Session rahisys.zoom.us/|/3556215463

19 December 2020 16:00- | Moderator | Prof.Dr. Sevki OZGENER
Administration Session 9 | 17:30 Assoc.Prof. Dr. Ali CICEK
1. Stalin Dénemi SSCB Dis Politikasi - PhD. Cand. Emin YADIGAROV
2. Tirklerde Evren/Kainat Anlayisi ve Bunun Tiirk Kiiltiiriine Yansimalar1 — Asst. Prof. Dr. Seyda
BUYUKCAN SAYILIR
3. Modern Diinyada Yeni Bir Din: Futbol - Asst. Prof. Dr. Mehmet Hasim AKGUL
4. Aile I¢i Siddette Dilin Rolii - Assoc. Prof. Dr. Ali CICEK
5. Amiran Kurtkan Bilgeseven’in Biitiincii Yaklasimi Uzerine Bir Degerlendirme - Stimeyye
GEDIK
6. Obeziteye Karst Kamu Politikalari - Asst. Prof. Dr. Dilek AKBAS AKDOGAN
7. Fintech Companies, Opportunities, Corporate Governance and Regulations - Asst. Prof. Dr.

Alessio FACCIA, Mr. Luigi Pio Leonardo CAVALIERE

Mostar Session rahisys.zoom.us/|/3556215463

19 December 2020 17:30- Moderator | Asst. Prof.Dr. Biilent DEMIR
Economics Session 2 19:00 Dr. Gozde GURGUN
1. Features of Intellectual Property Commercialization Enterprises in Modern Conditions of
Development of World Economic Relations- Asst. Prof. Dr. G.B. BERMUKHAMEDOVA,
Sutbayeva RAIKHAN, Kashiyev ROMAN
2. How Economic Freedom Affect the Business Creation Rate - Mr. Julidn Andres Diaz
TAUTIVA, Ms. Camila BARRAGAN, Mr. Luigi Pio Leonardo CAVALIERE
3. Stock Market Liquidity and Economic Growth Nexus: Evidence from Turkey - Dr. Gozde
GURGUN, Asst. Prof. Dr. Bilge CANBALOGLU
4. The of Impact of Conflicts on Natural Resources: The Case of Sudanese Darfur Region - Asst.
Prof. Dr.Nagmeldin KARAMALLA-GAIBALLA, Asst. Prof. Dr. Siham EL-KAFAFI
5. The Impact of the Macroeconomic Factors over the Performance of the Banking Sector in
Republic of North Macedonia - MSc. Berkan IMERI, Dr.Bilal SUCUBASI, MSc. Gunter
MERDZAN
6. Eurasian Economic Union and Turkish Eurasian Integration - EImar Khalilov
7. The Inevitable Need for new Skills on the Board of Directors - Asst. Prof. Dr. Alessio Faccia,

Mr. Luigi Pio Leonardo CAVALIERE
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