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International CEO

(Communication, Economics, Organization)
Social Sciences Congress

Presentation

We are delighted to introduce Sekolah Tinggi Manajemen IPMI (IPMI - International Business
School), Mohanlal Sukhadia University, Samarkand Branch of Tashkent University of
Economics, International Vision University, Alfred Nobel University, International Gorazde
University, Nisantas1 University, University of Prizren, Cyprus West University, Insec, NCM
Publishing, CEO Tekmer, Universitas Bhayangkara, Knowledge Laboratory, Universitas Ghara
Karya and Ostim Technical University served as the vehicle of dissemination for a showpiece of
articles at the International CEO (Communication, Economics, Organization) Social Sciences
Congress (CEO SSC 2022, Indonesia, Jakarta) that was held online on Dec 9-11, 2022. CEO Congress
aims to provide a platform for discussing the issues, challenges, opportunities and findings of
Communication, Economics, Organization and Social Science research. The organizing committee
with feedback from the division chairs and the members of the scientific committee foresaw an
opportunity and research gap in the conference theme, that pitches for pressing issues in the business
world.

Presentations are in Turkish & English & Indonesian. With the participation and contributions of
academics from 34 countries: Argentina, Azerbaijan, Belarus, Bosnia and Herzegovina, Indonesia,
Ethiopia, Philippines, Ghana, South Korea, Georgia, India, Irag, United Kingdom, Spain, Italy,
Japan, Cameroon, Canada, Kyrgyzstan, Kosovo, North Cyprus, Cuba, Malaysia, Uzbekistan,
Pakistan, Poland, Portugal, Romania, Tanzania, Turkey, Ukraine, USA, New Zealand. It is a great
privilege for us to present the Abstract Book of CEO SSC 2022 to the authors and delegates of the
conference.

Several manuscripts from prestigious institutions could not be accepted due to the reviewing
outcomes and our capacity constraints. Participation from 155 different institutions or
universities. The 3 days long conference gathered close to 445 national and international
attendees to enliven a constellation of contributions. 199 papers of the 273 papers approved to
present at the congress are outside of Turkey. 73% of the papers presented at the congress
are from outside Tiirkiye. 5 awards were issued to distinguished papers, and a total of 273
oral presentations.

On the day of completion of this journey, we are delighted with a high level of satisfaction and
aspiration. It is important to offer our sincere thanks and gratitude to a range of organizations and
individuals, without whom this year’s conference would not take place. This conference would have not
materialized without the efforts of the contributing authors for sharing the fruit of their research and
the reviewers for scrutinizing, despite their busy schedules. We also thank our members and
colleagues who accepted the duty to participate in the Scientific Committee and for their valuable
help in the screening, selecting, and recommending best contributions.

All presentations made during the congress were published on the social media accounts of the CEO
Congress.



Uluslararas1 CEO
(iletisim, Ekonomi, Organizasyon)
Sosyal Bilimler Kongresi

Sunus

9-11 Arahk 2022 tarihlerinde "5. Uluslararas1 CEO Tlletisim, Ekonomi ve Organizasyon
Sosyal Bilimler Kongresi" IPMI Uluslararasi Isletme Okulu ev sahipliginde
Endonezya’nin baskenti Cakarta’da, Mohanlal Sukhadia University, Samarkand Branch of
Tashkent University of Economics, International Vision University, Alfred Nobel University,
International Gorazde University, Nisantas1i Universitesi, University of Prizren, Cyprus West
University, Insec, NCM Publishing, CEO Tekmer, Universitas Bhayangkara, Knowledge
Laboratory, Universitas Ghara Karya ve Ostim Teknik Universitesi is birligi ile online ve fiziki
katilimlar ile gergeklesmistir.

Kongremizde ABD, Arjantin, Azerbaycan, Belarus, Bosna Hersek, Endonezya, Etiyopya,
Filipinler, Gana, Giiney Kore, Giircistan, Hindistan, Irak, Ingtltere, Ispanya, Italya,
Japonya, Kamerun, Kanada, Kirgizistan, Kosova, Kuzey Kibris, Kiiba, Malezya, Ozbekistan,
Pakistan, Polonya, Portekiz, Romanya, Tanzanya, Tiirkiye, Ukrayna, Yeni Zelanda, Zambiya
gibi 34 iilkeden ve 155 kurum/iiniversiteden 445 akademisyen tarafindan hazirlanan 273
bildiri sunulmustur.

Kongremize 343 bildiri 6zeti génderilmis, editdr ve hakem siireglerinden sonra bunlardan 303
tanesi sozli sunuma kabul edilmis, ancak 50 oturumda 273 bildirinin sunumu
gerceklesmistir. Sunulan bildiriler, 978-605-73822-6-9 ISBN’li bu e kitapta yayimlanmaktadir.
Belirtilen tarihe kadar kongre sitesine yiiklenen tam metin bildiriler ise, yazarin tercihine,
editor ve hakemlerin degerlendirmelerine gore tam metin bildiri kitabinda bildiri olarak,
edit kitapta kitap boliimii olarak veya web sitesinde belirtilen dergilerde makale olarak
yayimlanma firsatina sahiptir. Yazarlar, tercihleri ile ilgili caligmasinin tam metnini
ceocongress.info@gmail.com adresine mutlaka gondermelilerdir.

Kongrede sunulan 273 bilidirinin 199’u yurt disindandir. Yaymlanan bildirilerin %73
Tiirkiye disindandir. Onceki Uluslararasi CEO Kongre’lerde oldugu gibi 5. Uluslararasi
CEO Kongre’de de hem bildiri 6zet kitabinda hem de tam metin kitabinda yabanci oram
%350’den fazladir.

Onayli ve yaymlanan 273 bilidiriden ikisi Tiirkiye’den ve iicii yurt disindan olmak iizere
besine en iyi bildiri odiilii duyurulmustur.

Kongre esnasinda gergeklesen tiim sunumlar kongrenin sosyal medya hesaplarinda
yayimlanmistir. Tekrar yararlanmak istendigi durumlarda CEO Congress sosyal medya
hesaplarindan izlenebilir.

Kongrenin bilim insanlarina, kamu ve 6zel sektor ile STK’larin yonetiminin etkinligine katki
bulunmasini temenni eder, bildirileriyle katkida bulunan akademisyenler ile diizenleme kurulu,
danigsma kurulu, bilim ve hakem kurulundaki meslektaslarimiza ziyadesiyle tesekkiir ederiz.


mailto:ceocongress.info@gmail.com

A Special Thanks To...

Below is a list of individuals who have supported CEO Congress 2022 Indonesia by donating
some of their time. It is these people who make our work possible and have been a great help. We
would like to say a special THANK YOU for all those listed below.

Prof. Dr. Himmet KARADAL, Tiirkiye

Assoc.Prof.Dr. Mehmet Naci EFE, Head of International University of Gorazde, Bosnia &
Herzegovina

Prof. Dr. Ir. M. Aman Wirakartakusumah, Rector of IPMI International Business School (Sekolah
Tinggi Manajemen IPMI), Indonesia

Prof. Dr. Sergii KHOLOD, Rector of Alfred Nobel University, UKkraine

Dr. Ir. Enita, M.Agr.Sc, Rector of Universitas Graha Karya Muara Bulian, Indonesia

Prof. Dr. Farhod AHROROV, Vice Rector of Samarkand Branch of Tashkent University of
Economics, Uzbekistan

Prof. Dr. Ahmet ERGULEN, Dean of Business Faculty, Balikesir University, Tiirkiye

Prof. Dr. Mustafa TUMER, Eastern Mediterranean University, TRNC

Prof. Dr. Sevki OZGENER, Haci Bektas Veli University, Tiirkiye

Prof.Dr.Remzi ALTUNISIK, Sakarya University, Tiirkiye

Prof. Dr. Fevzi OKUMUS, University of Central Florida Orlando, ABD

Edina BRUTUS, Founder, International University of Gorazde, Bosnia Herzegovina

Prof. Dr. Mohammed ABUBAKAR, Antalya Science University, Tiirkiye

Prof. Dr. Wiwiek Mardawiyah Daryanto, MM, CMA, Congress Indonesia Country Coordinator

Prof. Dr. Siham EL-KAFAFI, Director of Arrows Research Consultancy, New Zealand

Prof. Dr. Hernan E. Gil FORLEO, University of Buenos Aires, Argentina

Carles Agusti I Hernandez, International Governance Consultant & SDG Manager Barcelona, Spain
Dr. Dewi Puspaningtyas Faeni, MBA, MHt, Vice Dean Faculty of Economics and Business, Indonesia
Prof.Dr. Luis Miguel Cardoso, Polytechnic Institute of Portalegre, Portugal

Assoc. Prof. Dr. Azer Dilanchiev, Congress Georgia Country Coordinator
Assoc. Prof. Dr. Duygu HIDIROGLU, Tiirkiye

Assoc. Prof. Dr. Tamara ISHCHENKO from Alfred Nobel University who is Congress Ukraine
Country Coordinator

Assoc. Prof. Dr. Muhammad Zia-ur-Rehman from University Malaya, Malaysia

Asst. Prof. Dr. Ir. Amelia Naim Indrajaya, MBA — Head of CSMSR, IPMI International Business School,
Jakarta, Indonesia

Dr. Bahrullah Safi, Vice President International Acacia University, Arizona, USA

Asst. Prof. Dr. Sachin GUPTA, Mohanlal Sukhadia University, India

Dr. Rey TY from Thailand

PhD. Candidate Kerim KARADAL, Uludag University

Sabire Tugce KARADAL, M.Sc., Uludag University

PhD. Candidate flhan ALYAY, Uludag University

PhD. Candidate Mehmet Metehan CETINTAS, Uludag University
Mr. Souvik DASGUPTA, Presidency University, Kolkata, India
Mr. Luigi Pio Leonardo CAVALIERE from Italy



Congress Participants’ Institutions

(Rafat Spiewak: University of Economy in Bydgoszcz, Poland; Ernest Czermanski: University of Gdarisk,

1 Poland; Aleksandra Seroka: University of Gdansk, Poland)

2 | Academy of Public Administration of Azerbaijan — Azerbaijan
3 | Adiyaman University — Tiirkiye

4 | Afyon Kocatepe University, Suhut Vocational School — Tiirkiye
5 | Afyonkarahisar Health Sciences University — Tiirkiye

6 | Aksaray University — Tiirkiye

7 | Anadolu Ajansi — Turkiye

8 | Anadolu University — Tiirkiye

9 | Ankara University — Turkiye

10 | Arba Minch University — Ethiopia
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12 | Atihm University — Tirkiye
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17 | Bahria University Islamabad Campus — Pakistan

18 | Baku State University — Azerbaijan
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21 | Bandung Institute of Technology — Indonesia
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31 | Bozok University — Tiirkiye

32 | Burdwan University — India

33 | Career Point University, Kota — India

34 | Cyprus Science University — TRNC

35 | Ganakkale Onsekiz Mart University — Tiirkiye

36 | Cukurova University — Tiirkiye

37 | Delhi University - India

38 | Deniplant-Aide Sante Medical Center — Romania

39 | Dicle University— Tiirkiye

40 | Dokuz Eylil University — Turkiye

41 | Ege University — Tiirkiye

42 | Ekolah Tinggi Manajemen IPMI — Indonesia

43 | Erciyes University — Tiirkiye

44 | Eskisehir Osmangazi University — Tiirkiye

45 | G H Raisoni School of Hospitality Management, Nagpur — India




46

Galatasaray University — Tiirkiye

47 | Gaziantep University - Tiirkiye

48 | Giresun University — Tirkiye

49 | Guru Nanak Dev University, Amritsar — India

50 [ Hali¢ University — Tiirkiye

51 | Harran University — Tirkiye

52 | Hatay Mustafa Kemal University — Tiirkiye

53 | Helena Chodkowska University of Technology and Economics, Poland
54 | ICAES - Universidad Nacional de San Luis — Argentina

55 | IGNOU - India

56 | Indian Institute of Technology, Guwahati — India

57 | Institut Bisnis dan Informatika Kosgoro 1957 — Indonesia
58 | Institut Teknologi Bandung — Indonesia

59 | IPMI International Business School - Indonesia

60 |istanbul Topkapi University - Tiirkiye

61 | izmir Bakircay University — Tiirkiye

62 |Jadavpur University - India

63 | Jan Kochanowski University of Kielce, Poland

64 | John Paul Il Catholic University of Lublin, Poland

65 | Karabik University - Tiirkiye

66 | Karamanoglu Mehmetbey University — Tiirkiye

67 | Kayseri University — Tiirkiye

68 | Khazar University — Azerbaijan

69 | Kocaeli University — Tiirkiye

70 | Kohat University of Science & Technology — Pakistan

71 | Kiitahya Dumlupinar University — Tiirkiye

72 | London School of Economics and Political Science (LSE) - United Kingdom
73 | Lovely professional university — India

74 | Lublin University of Technology, Poland

75 | Mahatma Gandhi University — India

76 | Malatya Turgut Ozal University — Tiirkiye

77 | Mersin University Bayburt University — Tiirkiye

78 | Ministry of National Education of Turkey — Tiirkiye

79 | Molecular Genetics University of Poonch Rawalakot — Pakistan
80 | Mugla Sitki Kogman University — Turkiye

81 | Mukundabagh High School, West Bengal, India — India
82 | National Defence University — Pakistan

83 | National Health Services — Pakistan

84 | National Textile University Faisalabad Pakistan — Pakistan
85 | NDU — Pakistan

86 | Necmettin Erbakan Universitesi — Tiirkiye

87 | Nevsehir Haci Bektas Veli Universitesi — Tiirkiye

88 | Nicolaus Copernicus University in Torun, Ludwik Rydygier Collegium Medicum in Bydgoszcz, Poland
89 | NUML — Pakistan

90 | NUST MISIS — Uzbekistan

91 | Ordu University — Tirkiye




92

OSCE Academy Bishkek — Uzbekistan

93

Payap University, Thailand

94

Pertamina University — Indonesia

95

Piri Reis University— Tirkiye

96

Polish Naval Academy, Poland

97

PPM School of Management, Indonesia

98

Presidency University, Kolkata — India

99

Pt. Sulawesi Internasional Produksi — Indonesia

100

Raiganj University — India

101

Rizal Technological University — Philippines

102

Saglik Bilimleri University — Tiirkiye

103

Sahid University of Jakarta — Indonesia

104

Sakarya University — Turkiye

105

Salahaddin University — Iraq

106

Satya Wacana Christian University — Indonesia

107

SBM ITB — Indonesia

108

Sekolah Tinggi Management IPMI — Indonesia

109

Selcuk Universitesi — Tiirkiye

110

Shobhit University, Noida - India

111

Sikkim Government law College. — India

112

Sivas Cumhuriyet University — Turkiye

113

Stuzba Wiezienna, Okregowy Inspektorat Stuzby Wieziennej w Krakowie, Poland

114

Sree Shankaracharya University of Sanskrit, Kerala — India

115

SRM University, Haryana — India

116

St. Xavier's University, Kolkata — India

117

Superior University — Pakistan

118

Suresh Gyan Vihar University- jaipur- Rajasthan — India

119

Te Wananga o Aotearoa, Auckland, New Zealand

120

Tekirdag Namik Kemal University — Tirkiye

121

The University of Burdwan — India

122

The University of Faisalabad, Faisalabad — Pakistan

123

Titu Maiorescu University — Romania

124

TSTU — Uzbekistan

125

TUIT — Uzbekistan

126

Turkiye Halkbank A.S. — Tiirkiye

127

Uluslararasi Saraybosna Universitesi - Bosna Hersek

128

University of Eswatini, Southern Africa

129

Universidad de Buenos Aires — Argentina

130

Universidad de Oriente — Cuba

131

Universitas Bhayangakra Jakarta Raya — Indonesia

132

Universitas Graha Karya Muara Bulian — Indonesia

133

Universitas Indonesia — Indonesia

134

Universitas Riau — Indonesia

135

Universitas Semarang — Indonesia

136

Université de Douala — Cameroun

137

University Graha Karya — Indonesia
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University Malaya — Malaysia

139

University of Central Asia & International Ala-Too University — Kyrgyzstan

140

University of Delhi - India

141

University of Economy in Bydgoszcz, Poland

142

University of Eswatini — India

143

University of Foggia, Foggia — Italy

144
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University of Hyderabad — India

146

University of Kota — India
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University of Lodz, Poland
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149

University of Nusa Cendana — Indonesia
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University of Prizren — Kosovo
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152

University Utara Malaysia —Iraq

153

War Studies University, Poland

154

WSPIA University of Rzeszéw, Poland

155
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156

Yozgat Bozok University— Tiirkiye

157

Ghazi University - Pakistan

158

University of Zambia - Zambia
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The Legal Status of Permanent Single-person And Collegial Bodies of
Belarusian and Polish Parliaments: A Comparative Legal Aspect

Dr. of PhD in Law, Associate Professor Aksana CHMYHA
Belarusian State University
ch.ok.vas@gmail.com

Orcid: 0000-0002-5793-3798

ABSTRACT

Goal — To analyze the key points of concepts of single-person and collegial permanent bodies of belarusian and
polish Parliaments in comparative feature.

Research methodology — The basis of the work is the comparative-legal method of research, as well as other
methods of scientific knowledge.

Score - In European legal science an essential right of MPs (Members of Parliament) is to single-person and collegial
form permanent bodies as mutually agreed within their respective Parliaments. MPs perform their functions in the
framework of single-person bodies, Presidiums of the Sejm and the Senate in Poland, the Council of the House of
Representatives, the Presidium of the Council of the Republic of Belarus, parliamentary commissions of both Polish
Parliament and Belarusian legislative (representative) authority at the same time carrying out their mandatory
duties. A number of progressive characteristics of these form of permanent bodies are stated.

Originality/value - A new conclusion has been reached that it is preferable to further improve the regulatory framework
that promotes the establishment of the right of Parliament to jointly and single-person form of permanent bodies, which
should be based both in Poland and in Belarus on the study and mutual implementation of the accumulated positive
legislative experience of these states in this area.

Keywords: Single-person Bodies of Parliament, Collegial Bodies of Parliament, Permanent Bodies, Parliament,
Legal Status, Belarus, Poland, EU, Comparative Legal Analysis.
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Conflict Management Styles of Deans of Public Higher Education
Institutions: Bases For A Structural Ethical Conflict Management Model
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Orcid: 0000-0002-3153-772X

ABSTRACT
The study aimed to determine the conflict management styles of the respondents, sources of conflict, and the
behavior in handling conflict situation in public higher education institution in National Capital Region.
The statistical methods that had been used in attaining the results were Frequency and Percentage, Weighted Mean
and Standard Deviation, Mann Whitney U Test and Kruskal Wallis Test, Spearman Correlation, and Partial Least
Square. The importance of this study was to introduce a focus structural equation model, which broadens
administrators' decision-making capacities and enhances empirical understanding of conflict situations,
particularly in an institutional environment. Descriptive comparative and descriptive correlational were the
research designs that had been used in the study. Moreover, the respondents of the study were ninety-three (93)
deans from the sixteen (16) public higher education institutions (HEISs) in the National Capital Region (NCR).
As to the age of the respondents, thirty-nine (f=39 or 41.9%) from 41-50 years old, was the highest while the
lowest got fourteen (f=14 or 15.1%) from 51-60 years old. With regard to the sex of the respondents, the population
of the females was fifty-four (f=54 or 58.1%), which was a little higher than the males, thirty-nine (f=39 or 41.9%).
For the highest educational attainment, the respondents with a Master’s degree got the highest frequency, fifty-
four (f=54 or 58.1%), while other degree units got the lowest frequency, fifteen (f=15 or 16.1%). Sixty (f=60 or
64.5%) of the respondents lasted for 1-5 years in the position while fourteen (f=14 or 15.1%) of them stayed 11-
15 years in their position. Meanwhile, for the academic rank of the respondents, the associate professor got the
highest frequency which was forty (f=40 or 43.0%), while the university professor got the lowest frequency which
was seven (f=7 or 7.5%). Finally, concerning the type of public higher educational institutions, respondents from
The topmost source of conflict situations was goal incompatibility with (WM=3.49, SD=0.58) while the least was
lack of resources (WM=3.44, SD=0.62). The respondents' number one conflict management styles were both
accommodating and collaborating with the same results (WM=3.58, SD=0.56) while the least practiced was
avoiding (WM=2.94, SD=0.91). Furthermore, the most practiced behavior of the respondents in handling conflict
situations was assertiveness with (WM=3.45, SD=0.58) while the least was submissiveness with (WM=3.03,
SD=0.82). In the sources of conflict and profile of the respondents, there was no significant difference between
the sources of conflict and the respondents’ profile as to age (P=0.000) and sex (P=0.010) were less than 0.05 level
of significance, highest educational attainment (P=0.235), number of years in the position as dean (P=0.318),
academic rank (P=0.318) and type of HEI (P=0.084) were not less than 0.05 level of significance. Meanwhile, the
conflict management styles and the respondents’ profiles had a significant difference in the conflict management
styles when the age, sex, highest educational attainment, number of years as dean, academic rank, and type of HEI
were considered. The position as a dean (P=0.147) and type of HEI (P=0.229) were insignificant, since its P-values
were not less than 0.05 alpha while the computed P-values for age (P=0.006), sex (P=0.009), highest educational
attainment (P=0.003) and academic rank (P=0.019) were significant since the P-values were less than 0.05 alpha.
Lastly, there was a significant relationship between the respondents’ sources of conflict and conflict management
styles as to the computed P-values between goal compatibility and accommodation (P=0.000), avoiding (P=0.043),
collaborating (P=0.001), and compromising (P=0.016) were less than 0.05 level of significance; thus, there was a
rejection of the null hypothesis; however, the computed P-value between goal compatibility and competing
(P=0.075) was not less than 0.05 level of significance; thus, retain the null hypothesis was retained.
Finally, this study implies that there were various techniques to deal with the incompatibilities that occurred,
regardless of behavior in handling conflict as to components between accommodating and goal incompatibility
(P=0.000), lack of resources (P=0.000) and performance expectation (P=0.000); between avoiding and goal
incompatibility (P-0.043); between collaborating to goal incompatibility (P=0.001), lack of resources (P=0.000),
and performance expectation (P=0.001); competitiveness to lack of resources (P=0.000), and performance
expectation (P=0.000); and compromising goal incompatibility (P=0.016), lack of resources (P=0.000), and
performance expectation (P=0.001) were all significant.
Keywords: Conflict Management, Thomas Killman, Structural Equation, Ethical Model, Public Higher
Institutions, Education.
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ABSTRACT

Goal — To analyze the key points of concepts of disciplinary responsibility of the members of Parliaments of
Belarus and Poland in comparative feature.

Research methodology — The basis of the work is the comparative-legal method of research, as well as other methods of
scientific knowledge

Score - Disciplinary responsibility occupies an important place in the structure of the legal responsibility of a
parliamentarian both in the Polish and Belarusian states.

Originality/value - A new conclusion has been reached that it is preferable to further improve the regulatory framework
that promotes the establishment of disciplinary responsibility of the members of Parliaments, which should be based
both in Poland and in Belarus on the study and mutual implementation of the accumulated positive legislative experience
of these states in this area. In the article a number of progressive characteristics of disciplinary responsibility of
the members of Parliaments of Belarus and Poland are stated.

Keywords: Disciplinary Responsibility, Members of Parliaments, Parliament, Belarus, Poland, EU, Comparative
Feature.
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ABSTRACT

This paper characterizes the projects that are developed in Social and Human Sciences of the FCH of the UNSL
that make up 18.4% of the total research projects of the National University of San Luis, Argentina. The 47 research
projects are directed by 80 percent of women and the percentage of female researchers in the Faculty of Human
Sciences of the National University of San Luis is 79%.

Some research challenges that the FCH promotes are those of promoting research in the disciplines recently
incorporated into the FCH, greater articulation with postgraduate studies, the indexing of FCH journals, the
training of researchers, greater participation in external calls and a better articulation between research groups of
the faculty itself.

In future research perspectives, no alternatives were considered to socially communicate knowledge, nor proposals
to mobilize the knowledge produced within the university to the community. Communicating knowledge to
citizens is of vital importance for community development and exposing knowledge to be used by diverse groups
of users can be considered a social challenge for the university.

We consider that a knowledge mobilization plan (KMb) containing the following elements is feasible: relevant
messages, objective or goal, specific knowledge users, summary of needs and context, level of commitment and
expected impact of the research.

Keywords: Science, Social Sciences, Communication, Movilization



o ]
| _sss

gy
congress
5" International CEO Communication, Economics, Organization & Social Sciences Congress

The Determinants of Earnings Response Coefficient (ERC) Evidence From
Consumer Goods Companies Listed in Indonesia Stock Exchange for
Period of 2016 to 2018

Dety Nurfadilah

Sekolah Tinggi Manajemen IPMI
dety.nurfadilah@ipmi.ac.id
Orcid: 0000-0002-9778-7094

Wiwiek Mardawiyah Daryanto
Sekolah Tinggi Manajemen IPMI
wiwiek.daryanto@ipmi.ac.id

Orcid: 0000-0003-3582-5857

Rizky Octoralie

Sekolah Tinggi Manajemen IPMI
rizky.octoralie@ipmi.ac.id
Orcid: 0000-0001-8363-4751

ABSTRACT

Among all indicators in the financial report, earnings reflect major financial performance benchmarks for a
company, which any improper reporting could mislead stakeholder’s decision making, particularly in stock market.
Earnings Response Coefficient (ERC) reflects the change in stock prices resulting from the announcement of
earnings by the company. ERC supports a useful approach to financial reporting as management perceives better
understanding of investors’ response to financial statements and how investors could benefit from the published
information. This study sought to investigate the four determinants of the ERC that accounts for profitability,
investment opportunity set, firm size, and capital structure with the purposive data sampling from published
audited financial statements of 29 Manufacturing Consumer Goods Indonesian listed companies for period of 2016
— 2018. Multiple regression analysis, supporting statistical data analysis are implemented with Eviews 11.0 and
Excel 365 to quantify the relationship. The results indicate that profitability, capital structure, and firm size has a
positive significant effect towards ERC, whereas investment opportunity set has no significant effect towards ERC.
This paper expects future improvements with other variables and ERC models to be tested as ERC is perceivably
insightful to improve investors and stakeholders’ confidence in their stock investment decisions.

Keywords: Earnings Response Coefficient, Profitability, Investment Opportunity Set, Firm Size, Capital
Structure.
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ABSTRACT

India was the colonial possession of many European countries like Portuguese, British, Dutch Danish and French
and amongst these, the British Colonialism was the longest. Colonialism is a multifaceted phenomenon that
includes expansion of wealth, territorial land, political power, cultural issue etc. It is a foreign domination over
other country that serves the interests of the ruling country and deprives the colonised country in many respects
such as economic, political, cultural and likewise Colonialism in India has some advantages also like health system
improvement, infrastructure development for example, road, rail, electricity, building, architecture; better
education including technological advancement etc. Specially, the colonization of India has a tremendous impact
on architecture. It may be said that the colonization opened a new chapter in Indian architecture. Though the
Portuguese, Dutch and French built many buildings but it was the British who had a long-term effect on
architecture of India. The Dutch existence in Indian subcontinent was from 1605 AD to 1825 AD and Cochin
(now Kochi)) in Kerala has the most number of Dutch-style buildings The Danish existence in Indian subcontinent
were form 1620AD to 1869AD. Denmark —Norway held possessions in India for 200 years. In south India the
town of Tharangambadi which is in Tamil Nadu state, Serampore in West Bengal and Nicobar Island were the
colony of the Danish. After Dutch and British colonization, India came under French colonization. The French
occupation was founded as a commercial enterprise in 1664 and saw its successful establishment by 1719. French
architectural buildings were seen in many places like Pondicherry, Karikal, Yanaon on the Coromandel Coast,
Mahe on the Malabar Coast, Patna(bihar), Balasore(Orissa), Surat in Gujarat, Chandernagor and Cassimbazar in
West Bengal etc. We find the influence of French architecture in Changernagor and Pondicherry ( Today
Pondicherry is a Union territory) is so rich that both became famous tourist spots in India. The French Institute
and Consulate-General, French Palace today known as the Government Square, the Romain Rolland Library and
Notre Dame des Anges church are some noticeable and famous French architecture structures in Pondicherry.

Keywords: Portuguese, Dutch, Danish, British, French Architecture
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ABSTRACT

Due to the digitization of film journalism, the video essay format is becoming more and more common, as an
audiovisual version in which the entrepreneur presents part of his biography or his achievements. The adoption
of video essays in the presentation of inventions or innovations has much greater potential, since personal video
essays are works of non-fiction, the voice and image of the entrepreneur must be reliable.

Objectives: Video essays being a form that is developing now, we believe that it is an optimal time to promote
them.

Materials and methods: In the first phase, it is worth studying the essay video speech. In the applied discussion of
certain video essays, this paper focuses on those that suggest a successful transition between the written and the
video essay.

Results: Video essays are informative, watching videos while the entrepreneur talks about his achievements,
manages to simplify their reception to a significant extent. Video essays allow entrepreneurs to have short video
clips already on hand, which makes it simple to illustrate an achievement.

Conclusion: The video presents a biographical fragment of an entrepreneur who, suffering from psoriasis, a disease
that medicine classifies as incurable, does not accept reality and after some research discovers a treatment for this
disease, a discovery that later helped tens of thousands of the sick to be healed. Being a creative spirit, the
entrepreneur discovers other treatment methods to cure paralysis in dogs. The entrepreneur's dream is to create
his own laboratory and clinic where, together with famous doctors, he can treat patients whom allopathic medicine
could not help.

Keywords: Video Essay, Entrepreneur, Natural Remedies, Herbal Supplements, Nutraceuticals
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ABSTRACT

The paper addresses economic growth and developments of economic activities during the Covid-19 crisis in
Kosovo. The importance of the paper consists in addressing economic issues and processes including
developments in economic activities during the Covid-19 crisis in Kosovo. Kosovo was affected by Pandemia-
Covid19 starting from March 2020. Undoubtedly, the Covid-19 crisis has had effects on economic processes,
affecting the activity of various sectors of the economy and the tourism sector in Kosovo. The main purpose of
this paper is to analyze the performance of economic growth and economic activities during the Covid-19 crisis in
Kosovo. In order to achieve the objectives, the analysis method is mainly used, tabular and graphic separately,
comparative method, analyzing in dynamics the issue related to economic activities in the Republic of Kosovo.
Through this study, the results and recommendations given are considered to be considered by policy makers in
the Republic of Kosovo.

Keywords: Economic Growth, Economic Activities, Economic Processes, Covid-19
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ABSTRACT

Every object we are seeing in reality now, was a mere ‘Idea’ at some point of time. Invention often comes out of
the womb of an ldea. Powerful ideas make a society powerful and bless it with a rich intellectual culture and
knowledge. However, since mortality of a man limits this flow of intellectual wisdom, it becomes necessary to
preserve these powerful ideas and information using Books. Sadly, this is exactly why, from the ancient time
onwards books became the foremost casualty of intolerance and censorship. Destruction of books or ‘Biblioclasm’
by burning or by any other means was a common ritual of the invaders in ancient and in the medieval era to destroy
the knowledge and culture of the invaded. Libraries all across the world were subjected to vandalism and
destruction at various points in history. Biggest instances of such in the ancient time were that of Alexandria in
Egypt and Nalanda University in India. In the Medieval era this goring phenomenon of book burning was seen
prominently in Kashmir (India) where this intellectual genocide, continued till as late as the 90s. This is a form of
information warfare which continues to this day, but in a changed form. Since the digitisation of information, mere
burning of books cannot destroy ideas completely. Therefore, rather than Information suppression we started
increasingly witnessing Information manipulation, through the modern day propaganda warfare of the Cold War
period, that continues to this day through the Social Media. In both cases our society is losing out authentic
information that needed to be preserved for the posterity. In this article my attempt would be to trace the continuity
of the modern day information warfare from the past and its harmful consequences if the knowledge of a
civilisation is not preserved in its true form.

Keywords: Book Burning, Information Warfare, Alexandria Library, Nalanda University
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ABSTRACT

Mergers and Acquisitions (M&As) are considered as one of the useful strategies for growth and expansion of
businesses in this globalisation era. This study aims to explore the effect of M&As on stock price behavior of the
banking sector in Indonesia by using event study methods over the period of 2011-2019. One-Sample Wilcoxon
Signed Ranks test was used to compute the abnormal and cumulative abnormal returns for analyzing pre and post
events effect of the phenomenon on stock prices. The empirical findings of this study shows that M&As did not
provide potential benefits to the bank's stock performance.

Keywords: Merger and Acquisition, Event Study, Banking, Stock Performance
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ABSTRACT

The early history of Kashmir is full of legends, myths and traditions. In the early medieval times of the eighth
century CE, the Karkota Empire established themselves as the rulers of Kashmir. During this time Kashmir
flourished in many ways and became politically strong and culturally astonishing. The Karkota dynasty
materialized one of the great regional Empires in North India. Lalitaditya Muktapid was one of the greatest kings
of this Karkota dynasty. In his time Karkota dynasty expanded political territory through military invasion and
Kashmir established good diplomatic relations with China and other contemporary foreign nations. There are many
developments that occurred in various fields in Kashmir during his tenure. Many temples were made, and religious
institutions were patronized by the court. This article will try to give a fresh perspective on Lalitaditya and the
developments in Kashmir in his time.

Keywords: Kashmir, Karkota, Lalitaditya, Kashmir
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ABSTRACT

The article deals with historical issues of Kitabi-Dada Gorgud epos which have important place in the heroic
eposes related to the early Middle Ages. As noted by the researcher of Kitabi-Dada Gorgud epos this fact increases
the interest to compare the events of the activities of personages of epos with the real history.

According to the comman decisions of the reseachers who research Kitabi-Dada Gorgud epos, the most events
described in the epos reflects historical realities.

To explore the main problem, it is clarfied to the question of the written in which historical situation or being of
what historical period by the author in the article.

Keywords: Kitabi-Dada Gorgud, Azerbaijan, historic characher, military democracy, Z.M.Bunyadov,
Y.Mahmudov, V.Minorsky, F.Sumer
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ABSTRACT

Indonesia's MSME (micro, small, medium enterprise) business digital penetration in 2022 is 29.7% but contradicts
to findings of OECD (2021) early evidence from global business surveys that up to 70% of MSMEs increased
their business through digital platforms. Mobile Digital application has become a key factor in micro, small to
medium enterprise (SME-M) establishment to upgrade their selling, but many of these business practitioners /
traditional traders are still not very clear or digitally literate about the actual usage of this technology. This study
used the Unified Theory of Use of Technology (UTAUT) to test the actual usage and intention to use mobile e-
commerce applications by 3,211 retail garment traders in the Cipulir traditional thematic market located in Jakarta,
Indonesia. MSME in Indonesia plays an important role in the Indonesian economy and must increase the total
number of businesses that are digitized immediately. As an extension and modification to the UTAUT framework,
digital literacy will be investigated. Furthermore, this study used a questionnaire survey with 100 respondents to
collect data. SPSS and PLS-SEM are used to analyze data. The results of the test show that Digital Literacy have
positive effect to Intention to Use, and Intention to Use to Actual Usage. However, the relationship between Digital
Literacy to Actual Usage does not have a significant relationship. The research implication is that government
would consider of MSME education level in correlation to better adapt to actual usage of digital application. It is
recommended to have further research with larger scope of area other than Cipulir thematic market.

Keywords: Digital Literacy, UTAUT, MSME, Cipulir Thematic Market
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ABSTRACT

During Covid-19 in Indonesia, Online Food Delivery (OFD) has been increasingly adopted. After almost three
years of pandemic, with the loosen restrictions and people are start doing their activities in a normal condition,
namely go out to the malls, restaurants and schools. There are few information on how the purchase behaviour has
shifted overtime between online food delivery and dine-in. This study aims to understand the value shifting in
Online Food Delivery during and after pandemic in Indonesia using the Theory of Consumption Value (TCV) and
what factors that motivate the shift in purchasing behaviour during and after pandemic. An explorative mixed-
method research approach will be taken to conduct focus group discussion to develop the questionnaire and then
follows with quantitative research via online survey amongst middle up Online Food Delivery heavy users (order
food at least one time per week) to better review the shifting behaviour. The seven variables; Price, Quality,
Hygiene, Convenience, Festivity, Prestige, and Visibility will be examined through SEM-PLS. The result can help
food and beverage industry’s managers to create better Omni-Channel Strategy and for Online Food Delivery
providers to seek possible new opportunities to maximize transactions and profitability.

Keywords: Online Food Delivery (OFD), Theory of Consumption Value (TCV), Food and Beverage (F&B)
Industry, Omni-Channel Strategy, Purchasing Behaviour.
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ABSTRACT

Countries make investments in foreign countries and benefit from the gains accruing from such investment efforts,
thanks to the advent of globalization. It is well recognized that foreign investments help the host economies to
flourish. Foreign direct investment (FDI) can have a significant positive impact on the host nation, but it also
comes with costs. One such form of expense is in the form of effluents that the activity of the foreign businesses
and industries in the host countries release into the environment. The objective of this chapter is to investigate the
effect of FDI and economic growth on the environmental degradation of the BRICS countries. The data for this
study has been primarily sourced from the World Development Indicators published by The World Bank Group
and available statistical databases for the respective countries concerned. The paper applies Autoregressive
distributed lag model (ARDL) for the analysis. The findings reveal that both FDI and economic growth have a
significant impact on the environmental degradation in BRICS countries. The paper also finds evidence for the
positive part of the Environmental Kuznets Curve. Theoretically, the effect of FDI on the environment can be
either negative or positive. Although the literature is dominated with this adverse view of FDI on the environment,
the paper explores the possibility that whether FDI can contribute to a cleaner environment, especially, if FDI
comes with green technologies and this creates spillovers for domestic industries. The recommendations which
stem from this study are that the BRICS countries should continue with the policies of trade openness and accept
FDI inflows into their countries in consonance with economic growth; however, they should watch closely which
components of trade affect environmental quality and control them; monitor the threshold of FDI inflows i.e., at
what level the harmful negative effects switch to positive effects on environmental quality.

Keywords: Investment, Multinationals, Cointegration, CO, Emission, Real Effective Exchange Rate
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ABSTRACT

Social Marketing is an approach and goal to change or maintain people's behaviour for the benefit of the society
or the individual as a whole. The Social Marketing Model identifies five stages in the campaign process: includes
Planning Theory, Communication Analysis, Implementation, Evaluation, and Outcome. If our target is to do social
marketing, then our goal should not be to increase awareness or knowledge or change attitudes but rather
concentrate on societal impact on society. Social Marketing has also played a vital role in government agencies,
NGO(s), and the private sector with a platform where it clearly focuses on providing evidence of sustained
behaviour change as the bottom-line indicator of success. Many marketing techniques have been used to allow
companies to contribute to the well-being of society. Through Social Marketing activities communities strive to
impact people's behaviour, evoke a consciousness and bring change.

Keywords: Social Marketing, Planning, Social Impact, Environmental Marketing, People's Behaviour*
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ABSTRACT

High penetration of the internet and Covid-19 pandemic have triggered changes in consumption patterns and
behavior in Indonesia. The consumers were encouraged to shop for various products online including for daily
necessities such as groceries. As a result, online grocery (e-grocery) application and start-ups showing up rapidly
to meet consumers’ demand for convenience, flexibility, and faster delivery bolstered during the pandemic.

This e-grocery services might have impacted the performance of conventional modern trade retail company, for
example PT Supra Boga Lestari Tbk (RANC), a modern trade retail company under the name “Ranch Market”,
“Farmers Market”, “The Gourmet by Ranch Market” and “Day2Day by Farmers Market”.

This research aims to measure the financial performance of PT Supra Boga Lestari Tbk (RANC) responding to the
emergence of e-grocery trends. The factors measured and tested are the Company’s financial ratios consists of
liquidity ratio (Current Ratio), leverage ratio (Debt to Assets Ratio), activity ratio (Total Assets Turnover) and
profitability ratio (Return on Equity).

The data used are 23 quarterly financial statements from Q1 2017 to Q3 2022 which are analyzed using descriptive
with a quantitative approach and comparative analysis with paired sample t-tests to compare the mean values
between two samples of dependent results. The first result is before and the second result is during the emergence
of e-grocery trends. For this study, it is assume that there is a significant difference in Company’s liquidity,
leverage, activity and profitability before and during the emergence of e-grocery trends.

Keywords: Financial Performance, Financial Ratios, E-Grocery, Modern Trade Retail Company, Covid-19
Pandemic.
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ABSTRACT

The issue of juvenile delinquency is becoming unbearable and not acceptable in many global communities.
Economic issues have affected the process of socialization while causing moral decadence in many societies.
Despite huge criminal activities committed by adults, juvenile delinquency has been at the stage of rising in
Nigeria. The present study is qualitative that focuses on illegal activities performed by children under the age of
18 in Kebbi State, Nigeria. The study achieved specific objectives “to determine the rise of juvenile delinquency
from 2020 to 2022; to find the most influential factor for the engagement of underage into such activity”. Snowball
sampling was employed to determine the sample size of 25. In-depth interview was used for data collection from
key informants and juvenile under the custody of a rehabilitation center in the state while a frequency table was
used for data analysis. The study found the rise of the phenomenon year in and year out as the figure of inmates
enrolled in rehabilitation center has been changing and increasing. In addition, the economic issue has been
identified as the most influential factor for the increase of such activity in the state. The study recommends the
involvement of traditional institutions in reviving societal norms while requiring the government to act promptly
in addressing the chief host factor by providing enabling environment to at least minimize the level of poverty
among households.

Keywords: Criminal, Delinquency, Juvenile Rehabilitation, Influential
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ABSTRACT

Money laundering is currently a serious financial crime all over the world. Criminals use a wide variety
of money laundering techniques to make illegally obtained funds look clean. Most financial institutions take anti-
money laundering (AML) measures to detect and prevent these procedures.

The investigation of Azerbaijan in terms of money laundering is the significant aim of our study. Post-
Soviet countries are always at the center of attention by international organizations in money laundering
assessments. In this context, it is important to examine Azerbaijan in terms of money laundering and terrorist
financing in this study. The aim of the research is to investigate the Republic of Azerbaijan in terms of money
laundering and terrorist financing.

The establishment date, mission and work methods of the Financial Monitoring Service, which is the
organization to fight against money laundering and terrorist financing in Azerbaijan, is investigated. One of the
aims of the research is to show the international organizations of which Azerbaijan is a member and the scheme
of cooperation with them on money laundering. Then, Azerbaijan, which is the main subject of our research, is
examined in terms of money and terrorist financing, and the evaluation notes given by international organizations
and the reasons for the evaluation are explained. The study contains statistical information on the evaluation notes,
causes and consequences of Azerbaijan by the relevant international organizations in terms of money laundering
and terrorist financing.

Keywords: Money Laundering, Terrorist Financing, Republic of Azerbaijan, Financial Monitoring Service, Anti-
Money Laundering Evaluation Note
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ABSTRACT

Following the Covid-19 pandemic, Indonesia's culture and creative sectors have experienced an acceleration in
their digital growth. The two primary sectors of digitalization in Indonesia are services and goods. Nowadays,
everyone may use digital services like music, banking, and communication, regardless of their age or
socioeconomic status. Up to 43% of the global music industry's revenue may come from Indonesia. In 2016,
Spotify began to grow in Indonesia. When it comes to intentions to subscribe to Spotify, previous studies carried
out in various nations have shown a range of findings. This study primarily examines the effects of Perceived
Value, Musical Affinity, and Hedonic Motivation on Generation Z and Millennials in Indonesia's Intention to
Subscribe to Spotify. The SEM-PLS approach is employed in this study. In this research, the majority of
participants are Indonesian Millennials and Generation Z members who are between the ages of 17 and 40, live in
the Jabodetabek and Bandung region, and have had Spotify installed on their smartphone for at least six months.
The survey was completed by 100 eligible participants who satisfied the criteria. Hedonic Motivation has a
significant impact on subscription intention, but Music Affinity and Perceived Value have little to no effect. This
study suggests that Spotify develop a new pricing approach to ensure that people can afford it and easily enjoy
using the service. This study hopes to look at more factors in the future, such word-of-mouth (WoM).

Keywords: Spotify, Millennials, Generation Z, Indonesia, Intention to Subscribe, Perceived Value, Hedonic
Motivation, Music Affinity
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ABSTRACT

This article presents Bhuta worship of Tulunadu and its view on European writers. After the Anglo-Mysore war
in 1799 South Canara came under the British Government as a part of the Madras Presidency. In 1838 Basel
Evangelical Mission started its missionary activities at Mangalore. They curiously viewed religion of South
Canara, collected, and documented the Oral Genres of Tulunadu. W. T. EImore, Monier William, and R.C.Temple
are the exponents of Missionary ideologies in this regard. From 1860 to 1880 they mainly concentrated on
preaching against Bhuta worship of Tulunadu. European writers perceived Tulu people as unchangeable, stagnant,
aboriginals, Devil/Demon worshippers, Demonolatry, or Necromancy. They tried to impose Christian sense of
God and religion on Tulu belief system. The colonial writers argued, Tulunadu never experienced the true religion
and its geographical structure fitted for demons. They made assumptions on people of Tulunadu as Barbaric and
Uncivilized.

Keywords: South Canara, Dravidian, Religion, Cult, Devil, Bhuta, Colonial Writing.
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ABSTRACT

The study focuses on the strategic human resource management and the underlying dynamics of supply chain
management in relation to it. A framework for evaluating strategic human resource management in line with supply
chain management has been established in this study to explain the model and go out the possible options for
obtaining supply chain orientation. Literature review shows that in the studies of supply chain management in line
with human resource management this element was missing. This paper further expands the human resource
management framework strategically, by incorporating Different networks and connections. Data were collected
through a questionnaire which was self-administered among the respondents, after analyzing the data by using
SPSS, it is found that's supply chain orientation has a positive influence on flexibility contingencies and
organizational fit. We also found that the organization can receive a lot of benefits from supply chain orientation
as a moderating variable playing its role in the presence of supply chain oriented human resource management
system base principles. The study presents are well inside recommendations for the organizational managers,
operations managers, and even the functional heads.

Keywords: Strategic Human Resource Management, Supply Chain, Strategic fit, SHRM, SCO.
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ABSTRACT

The COVID-19 pandemic has encouraged changes in consumer behavior in interacting and also in meeting their
needs. During the pandemic, consumer activities are very limited, this is due to restrictions on activities carried
out by the government to suppress the spread of the corona virus. This condition causes changes in consumer
behavior in interacting with their colleagues and also in shopping to meet their living needs. Consumers to interact
with their peers use social media (Facebook, Instagram, TikTok, and others), while for shopping consumers make
purchases through online (Tokopedia, Shopee, Lazada, and others). This trend of changing purchasing patterns
from offline to online continues to increase. This change in purchasing patterns is a challenge for companies to
adapt to changes that occur in order to maintain business growth and increase market share. The factors that
influence this behavior change need to be further researched, so that interested stakeholders can use this data in
making more informed decisions. 200 farmers in Bandung, Brebes, and Kediri were surveyed through filling out
a face-to-face questionnaire and analyzed using qualitative methods. And the results of this hypothesis are used to
determine the business model suitable for future application by the relevant company.

Keywords: Consumer Behaviour, Purchase Patterns, Pandemic Covid-19, Social Media, Offline to Online.
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ABSTRACT

This review paper aims to evaluate how different leadership philosophies affect how employees behave in
workplaces. According to earlier research, people are more likely to engage in positive behaviour when they feel
like they have some control over their environment (Judge et al., 1997). A leader’s approach can also affect how
their team behaves and cause unfavourable behaviours brought on by stress and burnout (Powell, 1994). On the
other hand, a lack of a strong leadership approach will lead to unfavourable employee behaviour in a company
(Butler, 2005). Studies also describe various leadership philosophies and come to the conclusion that there is a
connection between leadership practices in an organization and employee output behaviour (Choi et al. 2016). As
a result, happy workers put in effective work and a lot of effort to address organizational challenges in many
organizations (Yadav, 2018). A relationship between leadership and employee behaviour in an organization was
discovered by the current study, which sought to investigate the impact of leadership styles on performance (Jamali
et al., 2022). However, this review concluded that there is a global pandemic on the effect of leadership style on
employee behaviour, hence there is the need for further research to be done addressing the issue of leadership style
in organizations at large (Kaiser, 2017; Pokharel 2020; and Jamali, et al., 2022).

Keywords: Employee Behaviour, Employee Satisfaction, Leadership Style, Negative Behaviour, Positive
Behaviour
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ABSTRACT

Development is growth and also an evolution, a stage of advancement in the context of rural background it means
developing better physical, social and economic conditions for a specific group of people, the rural poor living in
rural areas (Dutt, 2018). When comparing rural areas with urban areas in terms of its development, there the
progress as well as growth is always lacking, that results in the migration of people from rural areas to industrial
areas. The government of India has introduced many development programs such as; MGNREGA, Pradhan Mantri
Gram Sadak Yojna (PMGSY), Indira Awaas Yojna (IAY), etc., for generating employment opportunities,
alleviating poverty, and infrastructural development. Along with these programs and schemes, Panchayat Raj
Institutions (PRIs) also been created by the Government of India to strengthen democracy at the gross root level
and the role of these institutions is to plan, coordinate, and monitor, the various national programs. Despite all
these development programs, schemes, and organizations; rural poverty, unemployment, and low production still
exist. As this study is based on secondary sources of data. Therefore, the aim of this paper will be to examine the
role of NGOs (Non-Governmental Organizations) in the development of rural areas. Also, to scrutinize the
challenges faced by the rural people and NGOs in the development of rural areas. To check these loopholes various
governmental agencies and even NGOs are required to work on.

Keywords: Non-Governmental Organizations, Rural Development, Schemes
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ABSTRACT

The research article focuses on the organizational success, which is one of the most important concepts not
only in academia but also in the market. It is universally acknowledged that if an organization is successful,
its image is built up, and it attracts most of the customers from the market and gains not only the prophet
but also expands regionally and globally as well. The study analyzed by visiting various corporations’
companies and organizations all over the country, conducted interviews of managers and some key position
holders in the companies, and collected data about the one question that what it makes and organization to
become successful. After collection of 800 and 62 feedbacks, the responses were analyzed based on
thematic analysis, the results show that majority of the respondents went off the opinion that it is
organizational culture that contributes at maximum towards organizational sources. On the basis of results,
the study recommends that organizational culture which is always from top to down needs to be established,
developed, and enhanced positively to have an organization that is successful.

Keywords: Culture, Corporate Culture, Employees, Corporate Success, Professional Development
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ABSTRACT

Nowadays, the whole world is moving towards Industry 4.0, where digital technologies has affected the way people
trade. Digital business, where people buy and sell goods and services via online platforms among Internet’s
applicants is experiencing a significant growth. Although the development of digital business was fascinating,
many of the digital entrepreneurs in Indonesia are men which show that there remains a gender gap in this industry.
This study aims to examine what factors that motivate women to become digital entrepreneurs through a
quantitative analysis using multiple regression. This research adapts purposive sampling technique with population
include women who live in Jabodetabek area, Indonesia. The finding shows Self-Potency and Entrepreneurial
Education have a significant and positive relationship towards woman’s motivation in becoming digital
entrepreneurs. This study provides contribution towards the literature of factors that influencing woman in
becoming digital entrepreneurs in Indonesia.

Keywords: Digital Business, Woman Entrepreneurs, Entrepreneurs.
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ABSTRACT

The study focuses on the employee commitment as it is one of the most important issues in various organizations.
The commitment of the employees is necessary for the organizations to be effective and perform better. The study
focuses on the cause is behind the low commitment or no commitment of the employees, it was found that there
are multiple factors that play their role towards employee commitment, one of them which is crucial is the turnover
intention. The study focused on the turnover intention of the employees and found that there are multiple causes
for the turnover intention as well. To comprehend the whole phenomenon and analyze the association, the study
came up with the proposition that emotional exhaustion as a key factor contributing towards not only turnover
intention of the employees but also to the law employee commitment as an outcome variable. A self-administered
questionnaire was distributed among the respondents, data were gathered and analyzed by using SPSS version 21,
the results show that emotional exhaustion has a great impact on employee commitment. This study recommends
a lot of theoretical as well as practical implications for the human resource managers of the organizations, the
directors, and managers of the companies.

Keywords: Emotional Exhaustion, Low employee Commitment, Turnover.
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ABSTRACT

Online channel usually call Digital is now channel of choice to shopping after the COVID-19 pandemic that has
attacked all over the world. Customers who shop for products / services on Digital channels to consider many
things, especially about advantages and values the product & there are other factors such as user interface, user
experience on the digital platform used in transactions. Customer satisfaction in buying something on an online
channel, it is necessary to analyze the relationship between the user interface and customer satisfaction, user
experience and customer satisfaction. In this research will try to collect data that has been shop in August —
October 2022 in BSD Serpong. The way to do the analysis is to find out the relationship between factors by using
quantitative survey methods and qualitative ones that connect theories. It turns out that the user interface and user
experience of customers in shopping on a platform affect their satisfaction, especially millennial & Z generations,
they need simplicity & completeness in finding information on a product, ease of finding & transaction. In the
future, results will find that each product has different segmentation & targeting, so it must match again with the
user interface & user experience to show in the Digital platform, so that it is easier for customers to make purchases
through online channels and be done consistently in the future.

Keywords: User Interface, User Experience, Customer Satisfaction, Digital Channel, Customer Experience
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ABSTRACT

In this article, we explore the typology of international assignments that can guide expatriates. Applying a well-
known job typology of Mobility and Behavior in Organizations, we distinguish between star and guardian
assignments. The essence of this study is to explain the difference related to crucial relationship: the link between
expatriate performance and organizational success. Drawing on two well-known approaches, it is analyzed the
essential characteristics and the differences between star and guardian assignments to deduce concrete
consequences for the employment of specific human resource management policies along the expatriate cycle.
Interviews were conducted to gather relevant data from experts and then the data were analyzed for results and
conclusion was drawn. The paper concludes with a discussion of theoretical and practical implications. It was
found that if expatriates show better performance, they will improve the subsidiary’s effectiveness and with this,
eventually, enhance the overall organizational performance.

Keywords: Expatriate Performance; International Assignments; Star and Guardian Jobs; Transnational
Organizations.
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ABSTRACT

This study lights on the mechanisms behind the direct and indirect effect of Micro, Small and Medium Enterprise
(MSME) loan securitization on bank stability. It begins by examining the nature of securitization and some factors
which make banks as the primary provider of loans to MSMEs. Further, | analyze the role played by bank risk,
cost of funding, liquidity and regulatory capital in explaining the relationship between MSME loan securitization
and bank stability. To address the relevant issues, | employ novel dataset of banks in several European countries
covering the period between 2004 and 2022. My final dataset comprises 839 securitized MSME loan deals. The
results show that bank risk, cost of funding, liquidity and regulatory capital individually and jointly act as mediators
in MSME loan securitization and bank stability relationship. Further, | break down the MSME loan securitization
effects on bank stability into direct and indirect effects and identify the contribution of each individual channel in
the overall impact on bank stability. These findings have several implications for banks, financial markets, and
regulators.

Keywords: Small Business Loan, Securitization, Bank Stability
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ABSTRACT

It is universally acknowledged that there are two main categories of the organizations that provide the products
and services to the community in general. The study focuses on the service-oriented organizations of Pakistan.
Previous researchers recommended to carry out study either on manufacturing-oriented organizations or service-
oriented organizations of Pakistan. Basing on the previous recommendations this study has been conducted on
those organizations specifically called the telecom organizations operating in Pakistan. The study it out by
collecting the data from 5 telecom organizations especially operating in the field of mobile telecom organizations
network in the country. After collection of the data and analysis, the results show that there is huge growth
especially in in financial terms in all the telecom mobile operating organizations in the country, however this
remarkable growth is not matching the quality of service these organizations are providing. As compared to their
growth and development, and expansion, and even financial benefit these organizations get, the quality of service
they are providing to the public is way down the ladder in its quality. On the other hand, they not only provide
low quality service, but also keep on increasing the cost of using the price of using the service in an incremental
manner. The study recommends that mobile telecom organizations need to and hence the quality of service in
line with their remarkable growth, expansion, extension and even the financial gains they received in so many
years in the form of return on investment, profitability, and benefits.

Keywords: Service Organizations, Performance, Quality of Service, Telecom
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ABSTRACT

Pandemic covid-19 has become a big issue in around the world, including in Indonesia. The Covid pandemic has
created both public- health crises and economy crises which has resulted business activities to shut down. There
were exponential growth in infections number about 6.470.961 , 6.293.947 cured and 158.429 died. Some of them
even urgently brought to hospital. And there are many hospital even transformed into Covid-19 hospital emergency
to accomodate treatment of covid patients. As one of the largest Initial Public Offering company has become one
of the emergency hospital MIKA ( PT. Mitra Keluarga Karyasehat Thk ) to accommodate tereatment of covid
patients. This study aims to find its impact to the hospital in independency of financial as the purpose of this
quantitative research. The primary data are financial data of 2 years of pre-pandemic of the COVID-19 in 2017
and during COVID-19 pandemic in 2021. The purpose of this study is to analyze the financial performance of PT.
Mitra Keluarga Karyasehat (MIKA) a hospital company listed in Indonesia Stock Exchange (IDX). To analyze
factors that affect stock return as well as to analyze factors that affect profitability of MIKA, some selected ratios
have been used. The factors are Return on Asset, Debt to Equity ratios and Debt to Asset ratios, Asset Turnover,
Current Ratios, Profit Margin, Return on Equity, Market Return and Stock Return. The research is using
quantitative research method, and purposive sampling. The samples consist of financial reports of the company
from 2017 up to 2021

Keywords: Return on Asset, Debt to Equity Ratios and Debt to Asset Ratios, Asset Turnover, Current Ratios,
Profit Margin, Return on Equity, Market Return and Stock Return, Hospital, Pandemic Covid-19
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ABSTRACT

And the study aims at organizational performance issues and the causes behind that. After reviewing the existing
literature, it was found that most of the research and the researchers focused on the traditional and conventional
causes of organizational performance. Therefore, they recommended to the organizations and management, or the
leadership of the organizations do resolve the problem by following the proposed frameworks and solutions. But
few studies focused on the unique contribution made by other factors including diversity. The study therefore
picked up that unique aspect of diversity and its management to gauge the contribution towards organizational
performance. A self-administered questionnaire was distributed among the respondents, the feedback obtained was
inputted in SPSS version 22 4 analysis and generating results. Drawing on the analysis, findings show that diversity
management is an essential element contributing towards organizational performance. The study focused on the
developmental projects in the country, therefore future studies can be carried out on other projects or programs or
even other organizations having performance issues. This study recommends to the directors, managers, and
corporate leadership of the organizations to establish diversity management system in their organizations to obtain
better organizational performance and enhance their productivity.

Keywords: Diversity Management, Developmental Projects, Performance, Productivity
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ABSTRACT

Word-of-mouth (WOM) in marketing-focused literature, provides informal positive or negative communication
between customers about brands, products, or services. In the digital era, WOM has evolved into electronic word-
of-mouth (eWOM), enabling customers to access information faster and easier. However, there is limited research
looking at the eWOM as a moderating variable toward purchase intention in the Theory of Planned Behavior
(TPB) model. This research aims to determine whether there is an effect of eWWOM as moderating role on customer
intentions in the TPB model, to purchase lubricant products at Shell petrol station. There are 226 data as basic
materials for research, obtained from primary data or quantitative data, using purposive or non-probability
sampling techniques, and processed using PLS-SEM version 3.0. The finding shows there are several positive
significant results such as the Perceived Behavioral Control variable on Purchase Intention, Subjective Norm on
Purchase Intention, and eWOM moderation on Subjective Norm towards Purchase Intention. This research has
added knowledge to the marketing literature. It also gives a strong insight to petrol station owners about customer
behavior. Therefore, the owners could make decisions to increase sales and profitability. For future research, there
should be more than one Shell petrol station, carried out at the level of a wider area (e.g., city or region), or
conducting comparative research between different brands.

Keywords: Electronic Word-of-Mouth, Purchase Intention, Theory of Planned Behavior, Lubricant, Petrol
Station.
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OZET

Hayatta kalan Ezidi gen¢ kadinlarin farkli sosyal sorunlar1 var ve sorunlarina kamplarda farkli sekillerde uyum
sagliyorlar. Bu ¢alisma, dort Ulke i¢inde Yerinden Edilmis Kisi kampinda yiiriitiilmiistiir. Arastirma, hayatta
kalanlarin 6zgiirlestikten sonra topluma nasil uyum sagladigini belirlemeyi amagliyor. Ardindan, onlar i¢in uygun
programlar1 belirleyin. Bu kadinlarin topluma uyum saglamasina yardimci olan sosyal sorunlar ve faktorler.
Karma bir yaklasimla yapilan goriismelerde betimleyici bir tarz kullanilmistir. Hayatta kalan 36 kisiden olusan
amacli bir 6rneklem seg¢ildi. Hayatta kalanlarin cogu, kayip kisileri diisiinmenin yani sira psikolojik rahatsizliklara
da sahiptir. Gengler siddetin her tiirliisiine karg1 daha savunmasizdir. Duygusal olarak hayatta kalanlarda teslim
olma duygusu vardir; Okuma yazma bilmeyen siniftan sag kurtulanlarin ¢ogu, ii¢ y1ldan uzun bir siire esaret altinda
kald1. Ekonomik durum vahim ¢iinkii gengler 6ldiiriiliiyor ya da yaslilar is bulamiyor. Calismanin 6nerileri, hayatta
kalan kadinlar1 istihdam etmektir. Hayatta kalanlarin ilag aldig1 bir boliim oldugu i¢in hastalara ilag saglanmasi,
uluslararasi kuruluslar araciligiyla takip edilmesi, hayatta kalanlara psikososyal destek saglanmasi ve bireysel
psikoterapi miidahale gruplarina dahil edilmesi. Yazar, tiglincii tilkelere giden kadinlardan kurtulanlarla aragtirma
yapilmasini dnermektedir.

Anahtar Kelimeler: Kaide, Toplumsal Sorunlar, Yezidiler, Hayatta Kalanlar, Basa Cikma Mekanizmasi.

The Coping Mechanism by Yazidi Female Survivors and Their Problems
Inside Camps-Duhok

ABSTRACT

Yazidi young women survivors have different kinds of social problems and adapt to their issues in different ways
inside camps. This study was conducted in four Internal Displacement Person camps. The research aims to
determine how survivors adapted to society after their liberation. Then, identify appropriate programs for them.
Social problems and factors that help these women adapt to the community. A descriptive style was used for
interviews with a mixed approach. A purposive sample of 36 survivors was selected. Most survivors have
psychological disorders, in addition to thinking of missing persons. Young people are more vulnerable to all kinds
of violence. Emotional survivors have a sense of surrender; most of the illiterate class survivors have remained in
captivity for an extended period of more than three years. The economic situation is terrible because young people
have been killed or the elderly cannot get work. The recommendations of the study are to employ female survivors.
The provision of medicines for patients because it is a section of survivors take medicine, tracing through
international organizations, providing psychosocial support for survivors, and their inclusion in individual
psychotherapy intervention groups. The author suggests conducting research with the survivors of women who
went to third countries.

Keywords: Qadia, Social Problems, Yazidi, Survivors, Coping Mechanism.
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ABSTRACT

The study examines technical efficiency of firms with Foreign Direct Investment (FDI) in the Indian
pharmaceutical sector by applying Data Envelopment Analysis (DEA) for the period 2001-2020. Both output as
well as input specific efficiencies have been calculated. In the present study, firm level data has been taken from
Centre for Monitoring Indian Economy (CMIE). Out of the population of the firms, a sample of firms that has a
foreign equity participation of more than 10 percent have been selected as foreign firms. There are 38 foreign firms
in the study. It follows one-output four-input model. The output efficiency results depict how much an average
firm can increase its output without employing any additional inputs and the input-specific efficiencies suggest
the average amount a firm can cut down on its input’s cost without reducing its output. The output efficiency
remains somewhat stagnant while the input-specific efficiencies show a declining trend. The analysis highlights
that the firms are not able to utilise their inputs well but still are performing well in producing output. This suggests
that due to technical progress, some firms have increased their absorptive capacity and thus the production frontier
has shifted outwards.

Keywords: Technical Efficiency, Foreign Direct Investment, Data Envelopment Analysis, Pharmaceuticals
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ABSTRACT

In today’s time banking system plays a pivotal role in our day-to-day life. Starting from buying groceries to paying
the EMI’s, it’s the banking system that helps. However, the need of physical assistance of the bankers has still not
missed its charm and we rely more on physical bankers than the virtual one’s. Bankers are the actual representatives
of the bank, and the way of their interaction depicts how customer friendly the bank is. The customer interaction
takeaways are more positive towards private banks when compared to government banks. Being considered as
more secure, govt. banks always have more end users, but their way to cater the customers had always been under
the radar. At the same time, the private bank operates in a much different way. In the paper, a detail analysis would
be done about the functionality of private and public banks along with their customer service experiences. Also,
the areas they need to work on to improve their quality.

Keywords: Banking Sector, Private and Government Bank comparison, Banking Services, Customer Experience
in Bank, Indian Banking System, Indian Financial Institute
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ABSTRACT

The purpose of this study is to investigate the impact of communication science through social media which
influences corporate trust, and how it is impacting purchase intention mediated through customer equity. Research
has been conducted on social media toward purchase intention, nevertheless, more research is needed to
accommodate interactivity, formality, and immediacy as communication factors in social media which will be
impacting toward purchase intention, mediated by customer’s equity. This research is developing a multi-
perspective approach to communication science and its implementation toward purchase intention mediated by
customer equity. The main implication of this research is that communication science needs to be considered
when designing social media online communication. Both the communication and the management aspects should
be implemented optimally as an effective marketing strategy to enhance the purchase intention. Future empirical
research is needed to establish a rigorous finding on this subject.

Keywords: Communication Science, Brand Loyalty, Customer’s Equity, Purchase Intention, Social Media
Marketing
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ABSTRACT

Blended method of teaching and learning is considered a newly accepted method that combines online learning
materials and interconnections with a place-based classroom. Blended teaching or learning, as a popular term,
arose at the time when educational systems were negotiating entry into the online world; specially in last decade.
Blended teaching or learning, is also known as hybrid mode of teaching or learning, technology-mediated
instruction, web-enhanced instruction, or mixed-mode instruction, is an application to education that combines
online educational materials and opportunities for interconnection online with traditional place-based classroom
methods. This article helps to know the salient benefits of Blended Teaching and Learning.

Keywords: Blended Teaching, Learning Hybrid, Methods.
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ABSTRACT

This study illustrates the importance of bilateral investment and the impact on cooperation between Indonesia and
Timor Leste. As an independent country, Timor Leste must be responsible for the welfare of the people and fully
maintain its domestic political stability for long-term national security. Political stability and national resilience
are two very important things to strive for as a new country. Timor Leste has a special priority to grow, maintain
and develop political stability and national security. A newly independent country is prone to conflict within a
country, as well as Timor Leste.

International partnership as a step not to isolate Timor Leste from other countries. In addition to not being isolated
from other countries, Timor Leste will also be able to support national security and social order within its own
country to improve the welfare of the people which is still far from a decent standard of living (below the poverty
line). one of the important reasons for Timor Leste to build partnerships with neighboring countries both bilaterally
and multilaterally.

The visa-free policy for Indonesian citizens in its implementation is not just reducing or minimizing the use of rat
trails. Moreover, East Nusa Tenggara Province, especially Belu Regency, has four cross-border routes between
Indonesia and Timor Leste. So that illegal road access will continue. Apart from the illegal route, the visa-free
policy for Indonesian citizens is also a policy of reciprocity or reciprocity for Timor-Leste, for the policy of
exempting East Timorese tourist visas to Indonesia.

Key word: Bilateral, Investment, Policy
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ABSTRACT

This research depicts participation related to women's opportunities and access to strategic political
positions such as structural positions and decision-making processes in political parties in East Nusa Tenggara
(NTT), Indonesia. The main question that this study wants to answer is what is the empirical condition of women
in political parties in the frame of opportunity and access? This study, in answering the research question, focuses
on the challenges and obstacles faced, and the ideal conditions expected by women regarding opportunities and
access to strategic positions in political parties.

This study departs from the fact that the participation of women and youth in political parties, especially in NTT,
is still not significant. The number of women and youth is still limited. Although the Chairperson of the DPD PDIP
NTT and the Secretary of the DPD | Golkar NTT are women, on the other hand, the Secretary of the DPD PDIP
NTT and the Chairperson of the DPD | Golkar NTT are youth, even a number of Deputy Chair positions and
political activities involve women and youth, but overall there are still very few women and youth who can have
the opportunity and access to strategic political positions. To answer the research question, this study utilizes the
concept of local area (Massey, 2009) as well as points and vetoes (Immergut, 1990; 1992; Tsebelis, 2011). Massey
explains that there is a local area as a political space where the power that determines various important decisions
works. This political space is understood as a relation, multiplicity under the process of being — under construction
— continuously. While Immergut indicates the number of decision points — veto points — that negotiate with each
other, and the concentration of resources that determine involvement in the decision-making process.

Key Words: Gender, Strategic,Political
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ABSTRACT

Since the beginning of the corona-virus pandemic, online sales and the number of online shoppers using wireless
internet enabled devices have increased tremendously. The corona-virus pandemic era has made many companies
to not only rely on their retail partners to grow the business, but do the direct sales to consumers to reach wider
coverage. More importantly, customer satisfaction and repurchase intention are the important factors to the success
of a business. Direct-to-consumer (D2C) is the practice of selling products directly to consumers through a
company-owned web shop or e-commerce, bypassing third-party retailers and wholesalers. Direct-to-consumer
(D2C) is currently the best opportunity for innovative companies to build direct relationships with their customers.
With greater control over the brand, companies operating through a Direct-to-consumer (D2C) business model
have an excellent opportunity to improve their relationship with customers. However, the Direct-to-consumer
(D2C) model should be explored further, to see if it is the right model to maintain consumer satisfaction and make
consumers repurchase the products. This paper examines the Direct-to-consumer (D2C) business model used by
businesses to sell to end-consumer directly and investigates the impact of Direct-to-consumer (D2C) on repurchase
intention through consumer satisfaction of the fashion industry in Indonesia.

Keywords: Direct-to-consumer (D2C), Consumer Satisfaction, Repurchase Intention
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ABSTRACT

PT Bank Pembangunan Daerah Sumatera Selatan dan Bangka Belitung (brand name: Bank Sumsel Babel) is one
of the regional state-owned enterprises (RSOESs) engaged in the banking sector. As a local company with a big
purpose, of course, Bank Sumsel Babel has a big responsibility to support all industries in the region province of
South Sumateraand province of Banka Belitung Islands. This study examines the downward trends in credit and
financing activity over the previous five years, particularly in working capital and investment credit at Babel
Sumsel Babel branches, while these two credits are an assessment of how successful regional banks are at boosting
the local economy. On the other hand, the bank have seen a decrease in market share in its multipurpose credit
products to civil servants in the South Sumatra and Bangka Belitung islands, where this credit is the primary source
of income for the Bank Sumsel Babel. This research utilizes qualitative information to determine the root cause as
well as provide improvements in business processes by utilizing the digitalization process of credit and financing
as a solution to speed up the process and increase microfinance in Bank Sumsel Babel. Furthermore, the capital
budgeting analysis to build the digitalization process will be calculated in this study to determine whether the
investment is feasible or not. Based on the findings of this study, it is possible to conclude that Bank Sumsel Babel
can use digitalization as a process improvement to secure their niche market and increase lending activities.
Finally, this study makes recommendations for internal management on how to implement the credit and lending
digitalization process

Keywords: Regional State-owned Enterprises, Business Process Improvement, Capital Budgeting Analysis,
Digitalization.
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ABSTRACT

Sharia banking follows the teaching of Islamic teaching that has been depended on by Muslim people, especially
in Indonesia. Currently, in Indonesia, the momentum of the Sharia Bank is growing from the increase of the Halal
Industry that Indonesia's Government supports. Hence the Sharia Bank's healthiness level needed to be analyzed.
This study aims to assess the healthiness level of the Sharia Bank in Indonesia. The Sharia Bank is listed on the
Indonesia Stock Exchange (IDX), using the Risk-Based Bank Rating (RBBR) methodology by measuring the Risk
Profile condition, Profitability (Earnings), Capital, and Good Corporate Governance (GCG) for periods 2018-
2020. The Sharia Bank that will be analyzed is PT Bank BRISyariah Thk (BRIS) which has been merged into PT.
Bank Syariah Indonesia, PT Bank Tabungan Pensiunan Nasional Syariah Tbk (BTPS), and PT Bank Panin Dubai
Syariah Tbk (PNBS). This study uses descriptive research with a quantitative approach. All the data are secondary
data collected quarterly from the 3rd Quarter of 2018 until the 4th Quarter of 2020. The population of this research
is 75% which is 3 out of 4 Sharia Bank listed. Based on the result of the risk profile, Non-Performing Loan (NPL)
is Healthy, while Loan to Debt Ratio (LDR) is Quite Healthy. The GCG result indicates that the companies
achieved Good. While the Profitability and Capital that be measured through Return on Asset (ROA), Net Interest
Margin (NIM), Cost of Operating Income (BOPO), and Capital Adequacy Ratio (CAR) are in Very Healthy
Condition.

Keywords: Risk-Based Bank Rating (RBBR), Sharia Bank, Financial Health, Managerial Implication,
Recommendation to Sharia Bank.
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ABSTRACT

This is a unique study, because a very few studies analyzed the difference of the role of leadership and
managership in organizational framework. This study focuses on the characteristic features of managers and the
characteristic features of leaders in a unique, specific, and practical manner. Furthermore, the study evaluates the
critical role played by the very essential element, termed as “emotional intelligence” to differentiate managership
from leadership. As past few studies show just that emotional intelligence can be taken as a main contributing
factor between manager and a leader, especially in organizational setup. Therefore, relying on the existing
literature review, we highlighted the issue and inscribed problem statement. We conducted interviews of 570
managers, who were at the position of decision making and having authority to employ resources for their
employees as well as the organization. A thematic analysis was carried out to gauge the difference between
managers and leaders. After analyzing the feedback, it was found out that emotional intelligence really plays a
vital role towards fashioning out a manager into a leader, and specific processes and steps have been deliberated
upon in interviews. The detail of the thematic factors and their subfactors have been elaborated in detail in this
article. The research recommends that emotional intelligence if utilized in a customized manner, can produce an
effective and efficient leader, while if it is handed it over to managers or employees without its proper manual or
the instructions, it can backfire and may convert an efficient and effective manager into low performing manager.
The study can be used by the top-level leaders, corporate leadership, and policymakers for enhancing and fine
tuning the top-level managers and the leaders of various organizations.

Keywords: Leadership, Managership, Performance, Emotional Intelligence
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ABSTRACT

The current international legal framework for the shipping industry still has loopholes in the system that can incur
excessive costs as a result of operating substandard vessels. The impact of inspections varies across Vessel types
and the prevention of incidents with high economic costs can be improved by a coordinated approach to all types
of inspections that are performed which allows the decrease of unnecessary inspections. Another interesting
finding is that for the majority of ship types, an increase in earnings decreases the incident rate. Indonesia is one
of the largest countries that had maritime operations also having this occasion. This research will be conducted
qualitatively through news analysis and in-depth interviews with Indonesian Ship Owners in purpose exploring
ship accidents that occurred and their causes, the impact of vessel inspections on vessel operations, businesses,
and the probability of vessel accidents, and insights on implementing proper vessel inspections with minimum
costs. Also, the risk spiral applied in this study provides comprehensive risk analysis and helps the respondents to
get broader information. The analysis and insights from literature and experts are expected to share a new
understanding of vessel maintenance and its impact on maritime business. The understanding from the study will
be helpful for stakeholders handling their operation risks, especially on vessel operations.

Keywords: Vessel Inspections, Maritime Operations, Tanker Industry, Vessel Economic Cycles, Risk Spiral
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ABSTRACT

Indonesia is one of the largest Islamic economies, with 97% of the labor for the industry sector comprising
MSMEs. The Indonesian QR Code Payment System (QRIS) was created for the MSMES to operate more quickly
and adapt to modern technology. Bank ABC is a Sharia Bank that operates QRIS System (PJSP) in Indonesia. The
relationship between User Behavior (UB), Behavioral Intention (BI), Perceived Usefulness (PU), Perceived Ease
of Use (PEU), Perceive Compatibility (PC), Social Influence (SI), Personal Innovativeness (PI), Perceived Trust
(PT), and Perceived Risk (PR) was examined to establish a conceptual framework. Three hundred fifty-six (365)
merchant users were surveyed using a quantitative methodology based on a cross-sectional design with LISREL
8.80 and structural equation modeling. The structural equation model results revealed that Bank ABC has a
positive benefit impact and a substantial relationship with UB to continue utilizing QRIS. The measuring
facilitating conditions variables show MSMEs' PR level to support resources, organizations, and infrastructure
applying Bl in QRIS technology to MSME digital payment systems. Bank ABC must leverage that approval to
build positive PU, SI, and PR, which drives long-term UB. Considering that the QRIS system in Bank ABC is still
regarded as a functional innovation, this study would be useful for managers and decision-makers to explain the
now relatively positive UB in designing strategies to encourage the adoption and acceptance of QRIS Merchant
Users. This study would assist managers and decision-makers in devising methods to promote the adoption and
acceptance of QRIS Merchant Users by explaining the already largely positive UB.

Keywords: QRIS, Sharia Bank, MSMEs, Bank ABC, Technology Adoption, User Behavior, Behavior Intention,
Structural Equation Modeling, Merchant.
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ABSTRACT

The article aims at the requirement of the society and community, especially the people who construct their houses
for residential purposes or commercial purposes. Nowadays various organizations and rather an industry has been
established, that is called construction industry, trying to help the people not only in constructing houses but also
developing and establishing societies for living as well as commercial purposes. The article focuses on the
managerial perspective of architectural designs adopted by various construction-oriented companies. As we can
see based on the review of literature that architecture design has been changing over the years, as time passes. In
the beginning it was very traditional way of construction, then in medieval ages it shifted towards little mix of
European and Eastern style of construction, then again it moved toward the Islamic style of construction. This has
been depicted in various big cities of the world situated in different continents, including Middle East, South Asia,
Central Asia, Europe and even in Africa. Islamic architecture possesses a unique style of designing and building
the structures whether they are for residential purposes or for commercial. To elicit the feedback from the people
involved, we carried out interviews from around 875 construction companies’ managers and the project directors
from the well-chosen organizational setup from different orientations. The companies were chosen based on equal
selection chance; therefore, probability sampling technique was employed to pick up the companies and their
managerial staff giving them equal opportunity to be selected. We selected a frame of around 50 companies from
all regions including Europe, Africa, Asia and Middle East. After collecting the data, a thematic analysis was
carried out, that showed and revealed that most of the managerial and top-level position holders who were
interviewed, they believed Islamic architecture is having better quality, more sustainability, high acceptability, and
more adjustability in almost every culture. The study recommends that further studies may be carried out by
comparing various architectural styles in different cultures. This study can be used by project directors and the
designers of construction industries all over the world.

Key Words: Construction, Architectural Styles, Islamic Style, Recommendations for best Style of Construction.
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ABSTRACT

The study investigates the impact of transformational leadership on employee performance and evaluates that what
role transformational leadership can have towards the performance of the employees. We selected higher education
institutions, because most of the times it was found that this problem resides in the institutions related to higher
education of the country, as discussed in the literature review. To address the problem, we identified important
stakeholders and carried out the 10 interviews prior to collect the data. After assessing, evaluating, and getting the
relevant feedback from the relevant stakeholders, we distributed a self-administered questionnaire among 317 non-
teaching faculty members and staff of higher education institutions. It took a lot of time to collect the questionnaire
back, therefore a team of colleagues were assigned the task to visit each higher education institution and collect
the feedback from them physically. Then the data were inputted in SPSS version 22 and analyzed for generating
the results. After analysis it was found that the performance of the employees can be tremendously increased if
transformational leadership is applied in a proper manner. But as we had some questions in the questionnaire
related to suggestions from the respondents, for example we mentioned that if the respondents have any other
point, they have the liberty to mention below, and we provided the empty box for that. After analyzing that open-
ended question, we found that various managerial level staff members mentioned that transformational leadership
cannot work until and unless its training is provided to the leaders, managers, and directors of the higher education
institutions. Based on this research it is recommended that transformational leadership training should be provided
to the top-level leaders before motivating and inspiring the people to follow transformational leadership in different
institutions. This study can be used for the policymakers and top-level managerial staff of different organizations.

Key Words: Transformational Leadership, Training, Satisfaction, Employee performance.
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ABSTRACT

Indonesia is a tropical country with a population of 275,361,267 which has 2 seasons, winter and summer. During
summer, most Indonesian people have a habit of consuming Ice Cream as a thirst quencher or refreshment.
Therefore, the ice cream market in Indonesia is growing rapidly and has the potential for continuous product
innovation to meet market needs. The product innovations carried out by the ice cream industry players in
Indonesia are very important in determining the success of market acceptance of the new products launched. In
addition to the high population, Indonesia also has a diverse cultural diversity. In this study, the aim is to investigate
the interaction of Culture in the launch of the Ice Cream (NPD) product to Market Acceptance. The methodology
used in this study is the mediating variable, with Culture as the mediating variable between New Product
Launching and Market Acceptance. These results provide practical insights into how managers should make
decisions concerning product concepts, launch timing, and advertising strategies in markets.

Keywords: Market Acceptance, Culture Loaded, New Product Launch, Ice Cream Industry, Marketing Strategy.
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ABSTRACT

According to data from Central Agency on Statistics, there’s two hundred sixty nine millions Indonesian for the
year 2020 only. This number surely makes Indonesia very attractive for business from domestic and foreign. In
order to win the competition in Indonesia, holds competitive advantage is mandatory for each company. Therefor
this research aims to identify the extent of influence of market based assets and marketing capability on sustainable
competitive advantage and its effect to company performance. This research conducted by quantitative research
method with survey method on senior level employees who work specifically for recycled plastics company in
Indonesia. The sample will be taken by purposive sampling method where 50 samples obtained are chosen based
on predetermined criteria. The sample will be tested for its validity and reliability before analysis further. The
result of this research is to find out (1) there is significant influence of market based assets on sustainable
competitive advantage, (2) there is significant influence of marketing capability on sustainable competitive
advantage, (3) there is significant influence market based assets and marketing capability simultaneously on
sustainable competitive advantage (4) there is significant influence of sustainable competitive advantage on
company performance. The result of this research will contribute to the development of knowledge of strategic
management with emphasize on market based assets and marketing capability and will help the industry’s
managers to developing the strategy for the company in order to securing sustainable competitive advantage with
market based assets and marketing capability as resources and increase company’s performance.

Keywords: Company Performance, Market Based Assets, Marketing Capability, Sustainable Competitive
Advantage.
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ABSTRACT

One of the most important and critical issues nowadays in different organizations at regional level and even at
international level is work family conflict among employees. There are many researchers who recommended some
solutions and approaches to deal with this issue and to reduce this conflict but did not succeed fully. The major
issue with this work family conflict is that it needs a tailored and customized solution for every organization, while
organizations try to implement one size fits all. The study focuses on work family conflict and comes up with a
unique and different methodological approach of employing organizational support and performance incentives to
reduce both work and family conflicts. We selected five major organizations from telecom sector of the country
and distributed the questionnaire among the middle level managers and supervisors of each department to extract
their understandings. The questionnaire distributed were 750, while after a time of three months we received only
560 questionnaires back. The data were inputted in SPSS version 22, and analyzed through regression, correlation,
descriptive statistics, and hypotheses testing. Based on analysis it was found that the methodological approach of
organizational support and performance incentives works better than other approaches employed by various
researchers in past. A detailed deliberation has been added in discussion part for readers. The study provides a rich
knowledge for decision makers and the company honors and even for those who are interested to study about work
family conflict.

Keywords: Work Family Conflict, Managers, Methodological Approach, Telecom Organizations.
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ABSTRACT

This research was carried out in the production area of PT.XYZ by analyze yields and production costs as objects.
The gap is that there is a condition where the yield increases, but the cost of production is not reduced. This
condition may be caused by the number of workers, freight costs, and repair costs that are not reduced. This
research aims to analyze whether an increase in yield will cause production costs to decrease. This study is
conducted by using the quantitative approach in collecting and analyzing. Data population using secondary data
of PT XYZ from 2011 to 2021. Tools to analyze ratios correlation with Cost of Production are using Multiple
Linier Regression to study the correlation between them. The study regression models will be further analyzed
using F-Test, T-Test and P-Value through ANOVA table and performed using analytical data tools of Microsoft
Excel. Based on methodology provided above, and literature review, the regression model of the research to study
the hypotheses is: Cost of Production (Y) = a + b1X1(Yield) + b2x2(Manpower) + b3X3(Freight Cost) +
b4X4(Repair Cost). The methodology used to increase yield by reducing waste and pointless activating is the 3-
sigma method.

Keywords: Kaizen, 3 Sigma, Multiple Linier Regression, Production Cost.
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ABSTRACT

The Covid-19 pandemic has brought an immense impact on Indonesia’s economy. Indonesia officially went into
recession after the Central Statistics Agency (BPS) announced negative GDP growth for two consecutive quarters,
namely in the second quarter (-5.32%) and the third quarter (-3.49%) of 2020. The contracted Indonesia’s economy
caused depression in many Indonesian Industries. The results of a survey by BPS in 2020 noted that 82.85% of
companies in Indonesia were affected by the COVID-19 coronavirus pandemic and the construction sector was
recorded as one of the sectors that experienced the most decline in revenue, which was 87.94%. The huge decline
in the revenue of construction sectors was triggered by the enactment of the Indonesian Government Regulation
of the Republic of Indonesia No. 21 of 2020 concerning Large-Scale Social Restrictions (PSBB) in the Context of
Accelerating the Handling of Covid-19 and the government’s shifting focus to fully handle and restrain the spread
of the Covid-19 by allocating Rp 405 trillion of the country’s budget. This caused many of the planned national
construction projects to be postponed. This situation was reflected in the financial conditions of the Indonesian
state-owned enterprises in the construction Industry listed on IDX, namely ADHI, PTPP, WIKA, and WSKT.
Those companies experienced a decline in revenue in 2020 and then an increase in 2021 but still did not reach the
2019 record. Financial performance analysis is carried out to analyze the financial health condition of those
companies based on the decree of the Ministry of SOEs no. KEP-100/MBU/2002 as well as the financial distress
(bankruptcy) prediction by using the Altman Z-Score method. The data used are secondary financial data from
annual reports of ADHI, PTPP, WIKA, and WSKT period 2019 — 2021.

Keywords: Indonesian State-Owned Enterprises in the Construction Sector, Financial Performance Analysis,
Financial Ratios Analysis, Financial Health Assessment, Financial Distress Prediction.
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ABSTRACT

The purpose of this study is based on exploratory research to identify “Challenges in Quality of Education in HEIs
of Pakistan”. The exploratory research approach is used to achieve the objectives of the study in less time and with
inexpensive means. Pakistan is facing a lot of challenges in the education sector. Emerging issues in the education
sector are fewer training institutions and the trend towards research work which is essential to follow for the growth
and strength of any economy. The purpose of this research is to identify the major challenges in the educational
sector in Pakistan which the educational sector is suffering for the last few years. The researcher used triangulation
in order to carry out the reliability and validity of the data for results. So, to conduct this triangulation the researcher
used a polling survey for the students, a questionnaire for the teachers, and interviews with the management. . In
this regard primary data was collected from the focused group of students and teachers using a sample of 100
questionnaires for each university were filled by the students of the selected five universities. This attempt of
conducting the research will play an important role in the development of Pakistan. The findings highlight the
positive relationship of quality education with curriculum, few training institutions, corruption in education,
teachers’ behavior, and less research work. These challenges caused restrictions in accomplishing competent
teaching and learning with respect to quality education.

Keywords: Curriculum, Corruption, Teachers’ Behavior, Research Work.
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ABSTRACT

Social media has been growing significantly in the world of corporations and business in the past few years and
even stronger during the covid pandemic until today. Consumer behavior is also changing where internet and
social media play a vital role in helping consumer find any products they are looking for. Influencer Marketing
(IM) is relatively a new discipline in marketing to interact and engage with stakeholders in social media. The
increasing importance of social media influencers (SMIs) has been acknowledged by marketers and gained
attention of the academics. However, there is still limited research focusing on the comparative analysis of
celebrity influencer vs expert influencer. This paper focuses on consumer electronic cooking appliances product
and the objective of this study is to observe the comparative effect of using a celebrity vis a vis chef influencer on
consumer purchase intentions. The factors that influence the purchase intentions need to be further researched, so
that interested stakeholders can use this data in making more informed decisions. This paper is a conceptual paper
and further research should be conducted in an empirical way to test the significancy of the hypothesis

Keywords: Social Media, Influencer Marketing, Consumer Behavior, Purchase Intention
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ABSTRACT

Indonesia had become an oil exporter that is recognized by the world for many years and joined The Organization
of Petroleum Export Community (OPEC) — an organization that controls petroleum production, supplies, and
prices in the global market — in 1962. However, oil production in Indonesia has been decreasing from year to year,
one of which is due to the lack of investment in the exploration of new oil wells in Indonesia so the majority of
upstream oil and gas work in Indonesia is exploiting old wells which will naturally decline steadily. This resulted
in Indonesia becoming a net import oil country in 2003. Therefore, additional operations are needed to maximize
oil production from these existing wells, one of which is by conducting Chemical Enhanced Oil Recovery (CEOR).
The main objective of EOR itself is to mobilize the remaining oil by enhancing the oil displacement and volumetric
sweep efficiency. PT. ABC, asubsidiary of PT. XYZ (a state-owned company under SKK Migas and PT Pertamina
supervision) which is engaged in the upstream sector in Indonesia, is assigned by the government to carry out one
of the CEOR projects that have been determined by the Government. This research covers the economic feasibility
of the CEOR Project based on the conventional Discounted Cash Flow (DCF) and Real Option Valuation (ROV)
Model. The revenue-sharing policy used for the project economic calculation is the gross split method. The result
of the economic analysis using the DCF method is the project is not economically feasible to run as the net present
value (NPV) shows negative which is -2,911 MUSD. However, the real option valuation model helped increase
the value to 11,416 MUSD by adopting a strategic option which is an option to delay and time flexibility into the
project. As a result, the project could be economically feasible if the operation is deferred to the following year
and the oil price is over 85.2 USD/BBL.

Keywords: CEOR Project, Economic Feasibility Study, Discounted Cash Flow, Real Option.
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ABSTRACT

This study was required to analyze the challenges/issues teachers and students encountered in the online education
& learning process as it was being carried out in Pakistan during the Covid-19 pandemic. The social, economic,
and political systems around the world have all experienced COVID-19 as a nightmarish. In Pakistan, one of the
most damaged sectors is thought to be education. The developed nations have already switched from traditional
classroom settings to online learning environments, while Third World nations like Pakistan were most negatively
impacted because they lacked the necessary technology for online learning at any point during the COVID-19
pandemic. There have been several difficulties in getting teachers and students to adopt new technology. In this
study, closed-ended questionnaires were used in a mixed-method research design. To improve data collection and
analysis, the researcher issued questionnaires to students, teachers, and the management in addition to conducting
management interviews. This study offers advice to online teachers in Pakistan on how to overcome their
difficulties. The results show a negative attitude toward faculty members using online learning environments for
teaching and learning. The difficulties faced by faculty members prevented them from providing effective teaching
and learning. Faculty members also needed extensive expertise in teaching online and were not provided the right
training to deal with the technical difficulties. This study will assist educators in improving the quality of online
teaching in Pakistan by identifying suitable solutions and suggestions by exploring the experiences and difficulties
faculty members have with online education and learning.

Keywords: Online Education & Learning, Pakistan, Covid-19 Pandemic, Online Teaching & Learning
Challenges.
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ABSTRACT

Digital transformation is accelerated and happening much faster because of COVID-19 pandemic. Indonesia
remains as one of the most attractive countries for digital economy growth due to its size, growth opportunities,
vibrant ecosystem for digital start-ups. Technology and non-technology start-ups have been blooming at average
growth rate of 49% since 2015, mostly in the e-commerce, fintech, edutech, healthtech, and agrotech. However,
the digital transformation in legal industry is very limited with adoption of legal technology companies only
limited to 22 start-ups as of 2019, despite the untapped Indonesian market and demand for legal services. Looking
at the number of populations, 50,000 Indonesian lawyers in 2019 has to serve about 270 million population — ratio
1:5,400 or 1 lawyer serves 5,400 people, compared with the US with ratio of 1:310 or Malaysia with 1:1,887 or
even Singapore with 1:1,20), there are still limited growth from the industry and the lawyers to adopt digital
innovation in the deliverance of the work. This study aimed to investigate several factors influenced the digital
innovation adoption by lawyers using Technology Acceptance Model with Perceived Usefulness (PU) and
Perceived Ease of Use (PEOU). However, based on findings from previous studies, little has been known about
the moderating effect of Top Management Support from law firms and how it may affect lawyer’s actual
technological adoptionThe designed questionnaires will be sent to the total of 100 lawyers working in law firms
in Jabodetabek area as a sample to conclude the result of this study.

Keywords: Digitalization, Legal Technology, Legaltech, Lawyers
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ABSTRACT

Non-aeronautical business is becoming more important and crucial source of revenue and profit for Soekarno Hatta
International Airport (CGK) to develop. Understanding the passenger behavior in the airport, especially shopping
behavior is needed. With the unique condition of airport, the objective of the research is to understand the effect
of hedonic and utilitarian shopping value to impulsive buying behavior of passenger in the airport. Apart from
that, the moderated effect of digital airport experience is also proposed to examine, which believe psychologically
will encourage the desire to shop. Using non probability purposive sampling technique, 150 respondent is collected
with the following criteria was a passenger of airlines in the CGK Airport and having a transaction in the CGK
Airport. A structural equation model is adopted to measure the relationship between all the variables. The study
found that hedonic and utilitarian shopping value in the airport have significant relationship with the passenger
buying intention. The higher passenger buying intention that affected by hedonic and utilitarian shopping value,
the higher rate of passenger impulsive buying activities will be. However, digital airport experience, as one of
development focus of CGK Airport, does not have significantly relationship as a moderator variable with
passenger impulsive buying. Hence, develop impulsive marketing strategy in CGK Airport, is essential to boost
the performance and profitability of non-aeronautical business.

Keywords: Airport Management, Stimulus-Organism-Response Theory, Impulsive Buying Behaviour
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ABSTRACT

The Covid-19 that has occurred has accelerated technological developments and behavioral changes in various
fields, including technology and health. Many businesses are forced to shift from offline to online in order to
continue to survive and thrive. Health platforms are increasingly mushrooming along with increasing public
awareness and need for health technology, Alodokter is one of them. This study uses Alodokter, which is one of
the digital health initiator platforms in Indonesia with a number of users reaching 5 million people. The new normal
situation of Covid-19 has made online product sales increase sharply, including sales of non-prescription drugs
sold officially by health platforms such as Alodokter. This study aims to measure the intention to buy non-
prescription medicine via e-health platform using TPB theory with product knowledge as moderator. The variables
are product knowledge, personal attitude, perceived social pressure, perceived autonomy, and purchase intention.
The limitation in this study, does not compare intentions before the Covid-19 situation. The population is
Indonesian people who have used the Alodokter platform, with a sample of 384 people using a questionnaire. The
implications of this research are not only limited to Alodokter, but also have an impact on other health platforms
to be able to increase the quality and public trust in purchasing non-prescription drugs easily.

Keywords: Non-Prescription Drugs, Digital Health Platform, Intention
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ABSTRACT

Interpersonal communication applied in the teaching and learning process is used as a deepening of the character
of each student. In a class, it will facilitate the process of transferring information between each member so that
the teacher will more easily understand and explore the character of students to develop the potential of students
and direct them to a better direction. The process of interpersonal communication does not only occur between
teachers and students, but also occurs between students and other students. Formulation of the problem of how
interpersonal communication in the process of developing children's character. The research method used is
qualitative research, and the objects are teachers and parents. Interpersonal communication skills are described
that "communication includes the meaning of conveying information (in the form of news, messages, knowledge,
thoughts, values) to others, with the intention that the person participates, where the information ultimately belongs
to the person who sent the information (communicator) and the person receiving the information (telling)".
Interpersonal communication is applied in the teaching and learning process as a deepening of the child's character
and then developing the potential of the student. BKB Paud Tunas Muda as an educational institution at the golden
age of toddlers has made efforts to improve the quality of the nation's young generation, and the generation of
parents. Through interpersonal communication that applies all learning methods BKB Paud Tunas Muda
successfully carries out efforts to form children's character from an early age. In conclusion, the interpersonal
communication process carried out by the BKB Paud Tunas Muda teachers is to develop the child's character
gradually where the child does not understand there will be a process first. Where each child already has their own
character, the teacher only redevelops the character of each child and will process it with positive characters.

Keywords: Interpersonal Communication, Bkb Paud Tunas Muda, Learning Activities, Character
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ABSTRACT

When India gained independence in 1947, there were approximately 565 princely states. Shri Vallabh Bhai Patel
successfully integrated all of them, with the exception of three princely states, earning him the title "Iron Man of
India." Three states decided to maintain their independence, with Jammu and Kashmir being one of them.
According to Patel, Jammu and Kashmir should stay a crucial part of India. Thus, the Maharaja of Jammu and
Kashmir, Shri Hari Singh, was persuaded to sign the Instrument of Accession with India by great Indian leaders
who exerted all of their influence. However, the Maharaja was in a terrible predicament. As a devoted and patriotic
Hindu, the Maharaja was unable to consider joining in Pakistan. He was also hesitant to join Bharat right away,
given the state's significant Muslim majority. Following the failure of our leaders' efforts to persuade the Maharaja
to accept India's accession, Sardar Patel personally appealed to the RSS Sarsanghchalak, Shri Madhavrao
Sadashivrao Golwalkar (Shri Guruji), to use his influence and seek the Maharaja's consent for accession. As
planned, Shri Guruji arrived in Kashmir and met with the Maharaja. As a result of this meeting, on October 26,
1947, the Maharaja signed the instrument of accession. This essay is a sincere attempt to highlight Shri Golwalkar's
vision, including why it was crucial for him to convince the maharaja that Jammu and Kashmir should be merged
with India and the steps he took to do so. Books and articles, as well as other secondary sources, were primarily
used in the paper.

Key Words: Integration, Jammu & Kashmir, Golwalkar, RSS
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ABSTRACT

This study analyzes and evaluates the impact of the Ore Export Ban and macroeconomic variables to the stock
return of nickel mining companies listed on the Indonesia Stock Exchange from 2011 to 2021. This study used
macroeconomics variables (GDP growth, Exchange rate, Market returns, Nickel price, and Gold price) as
independent variables. The Ore Export Ban is used as independent as well as moderating variable. The universe
of nickel mining companies is limited to integrated nickel mining companies; PT Aneka Tambang Tbk and PT
Vale Indonesia Tbk. This study used the Wilcoxon Mann-Whitney test and the Regression Data Panel Analysis
to answer the research questions. This study concluded that there was no difference in stock returns between the
companies. Other outcomes from this study showed that GDP growth, Market return, and the Gold price positively
affected stock returns. This study also found that Ore Export Ban only moderated the impact of GDP growth on-
stock returns, and the Ore Export Ban did not have moderating effect to other independent variables. Investors
who want to invest in the nickel mining sector are encouraged to analyze and closely monitor the GDP Growth,
Market return and Gold return because they have a positive effect on the return of their investment.

Keywords: Export Ban, Nickel Mining Company, Macroeconomics Variables, Stock Returns.
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ABSTRACT

Although research on university branding has begun to emerge, studies on the effectiveness of brand elements,
especially the tagline, still need to be found. This study aims to determine to what extent HEIs in Indonesia have
used taglines in their integrated marketing communications and evaluate their effectiveness. This study collected
taglines from websites, social media, and other HElI communication materials, followed by interviews with six
branding experts who aimed to categorize the captured taglines. A total of 52 selected taglines were used as
material for interviews with three HEIs stakeholders, namely 30 prospective students, 15 parents, and 15 school
counsellors. This study categorizes existing taglines based on five factors, namely the length of the tagline,
orientation, the language used, the form of the tagline, and the method of conveying meaning. Based on the results
of interviews with students, parents, and school counsellors, grouping based on the degree of catchiness and degree
of understanding resulted in (1) catchy and understandable, (2) catchy but not understood, (3) not catchy but not
understood and (4) not catchy and also incomprehensible. School counsellors are the ones who best understand
the meaning of the tagline because it is relevant to their work. Meanwhile, parents and students need more time to
understand the meaning of the tagline. For elements of differentiation, we focused on group 1, the catchy and
understandable taglines. This group is divided into those with differentiation and those without clear
differentiation. This study extends the literature on attitudes toward brand advertising in the context of attitudes
toward the tagline of HEI. The results of this study provide insights for decision-makers in HEIs, especially in
Indonesia, to reformulate or reconstruct their taglines to increase marketing communications' effectiveness. It
needs to consider three aspects: catchy, understandable, and differentiable.

Keywords: Higher Education Institutions, Brand Element, Tagline, Value Differentiation, Marketing
Communication
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ABSTRACT

One of the main elements of the country's economic development are people who have an entrepreneurial
spirit. They are the driving force of growth and prosperity. The experience of economically developed countries
shows that development of entrepreneurship activity has a direct impact on the growth of macroeconomic
indicators as GDP, income of population, production and service volume, private capital invested in the economy
(investments), etc.

In the modern stage of development economy of Azerbaijan is characterized by aspects such as complex
market relations, competitive products and integration into the world financial and economic system. Currently
one of the most important tasks facing the country's economy is to improve organization of entrepreneurial activity,
its socio-economic efficiency and management in order to achieve the development of entrepreneurship.

Enacted State Programs in the field of entrepreneurship development had a special role in the development
of this field and made the state measures for the development of small and medium entrepreneurship one of the
priority directions of the economic policy of the state of Azerbaijan.

Implementation of state patronage in a systematic way to entrepreneurship, as well as increase in state-
supported events for business entities helped achieving important successes in that field. State-entrepreneur
relations have been constantly developed and decisive steps have been taken for the improvement of the
mechanism of state regulation of entrepreneurship. Mechanisms for the protection of the rights of entrepreneurs
have been established and thanks to their application, cases of interference have been eliminated. With all this
besides, a mechanism of financial assistance to entrepreneurship was created, which as a result ensures the payment
of the demand for financial resources of entrepreneurs operating in the country.

Keywords: Azerbaijan, Entrepreneurship, State, State Programs, Development.
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ABSTRACT

A deficit hospital of roughly Rp 1 billion a month has been transformed into a profitable Rp 400 million per month
within eight months in Bhina Bhakti Husada Hospital. This paper presents a case study of the observation of
financial income statements, patients’ hospital BOR (Bed Occupancy Rate), and an outpatient visit from May 2021
to January 2022. Bed Occupancy Rate before May 2021 was an average of 20% for inpatients and, in January
2022, became 60%, whereas outpatients had 200-300 visits by the month before May 2021 and became 2500-3000
patients on January 2022. Its monthly revenue was around Rp 1,5 billion, and its expenditures were Rp 2,5 billion
before May 2021 became Rp 5 billion in revenue and Rp 4,6 billion in expenditure on January 2022. The researcher
conducted field analysis using an in-depth interview with outside parties from hospital referrers. The result of the
interview found Ill-favoured communication between the hospital and its referrers as if community health centres,
private practice doctors and midwives, and ambulance driver communities. Within eight months, 15 community
health centres, 11 private practice doctors and 26 midwives, and three ambulance driver communities were invited
under separately gathering and resulting feedback of 50% suggesting to conduct a referral reward for each patient
referred, 40% input that the hospital had unpleasant service at the emergency room and 10% suggestions
individually.

Keywords: Hospital, Transformation, Profitable, BOR, Referrer
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ABSTRACT

This research studies online violence against female journalists in four countries in Central Asia (Kazakhstan,
Kyrgyzstan, Tajikistan and Uzbekistan).
The data were collected through three different methods:

a. Online survey
b. In-depth interviews
c. Focus group discussion

Online Survey:

The questionnaire on online violence against female journalists developed by Julie Posetti was adapted to the
Central Asia context. Due to ethical considerations, many questions were optional. Some questions also allowed
the selection of numerous answers to be able to gather multiple experiences. The questionnaire was translated into
local languages (Kazak, Kyrgyz, Tajik and Uzbek) and Russian. The online survey platform Qualtrics was used.
Respondents in the online survey were selected using a quota sample based on quantity, type (printed, electronic,
online), form of ownership (state, private, public, partisan, civil, blogger, freelancer), language, geography (urban,
rural) media.

Database with lists and contact details of media in the Central Asian countries was created. To avoid illegitimate
or counterfeit responses and ensure data integrity, the survey was distributed digitally via the closed networks of
The OSCE Academy-Bishkek and their research collaborates, OSCE Field Offices in the four countries, civil
society organizations focused on media development and groups of professional journalists.

The survey was conducted from April to July 2022. 268 respondents filled out the online questionnaire from the
four countries: Kazakhstan - 88, Kyrgyzstan - 80, Uzbekistan - 73, Tajikistan - 27. The data was then subjected to
quantitative analysis.

In depth-interviews:

Semi-structured interviews were conducted to 8 key-informants, female journalist who were subjected to online
violence: Kazakhstan — 2, Kyrgyzstan — 3, Uzbekistan - 3. Unfortunately, despite the efforts to include women
journalists from Tajikistan, this was not possible because no female journalists in Tajikistan wanted to participate.
Focus group discussion:

A focus group discussion was conducted in Bishkek (Kyrgyzstan) on the 22 of July 2022 with 9 participants:
Kyrgyzstan (3), Kazakhstan (3) and Uzbekistan (3), women journalists who were subjected to online violence. At
the beginning, preliminary research results were presented. After the presentation Q&A session started on
preliminary research results. Then the focus group discussion started which lasted for 2 hours where each
participant shared with their experiences of online violence and participated in discussion about online violence in
each Central Asian country and provided recommendations to solve this problem.

The findings shared in this report reflect the input of the 268 respondents that completed the survey, 8 female
journalist (key-informants) interviewed and the analysis of the focus group discussion.

Keywords: Research Studies, Online Violence, Female Journalists.
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ABSTRACT

Facing aggressive competition due to oversupply cement in the market and competitors with low prices to win
market share, Semen Indonesia (SIG) take approach through a multi-brand & multi-product strategy. Digitalization
of marketing, sales, and supply chain processes also continue to be improved as one of the strategies. The objective
of this research is to analyze the effect of multi-brand strategy (MBS) and digital transformation (DT) so it could
enhance competitive advantages (CA) in Semen Indonesia. This research’s contribution to the body of knowledge
is to fill the gap by leadership styles (LS) as moderator in relationship between digital transformation and
competitive advantages. Purposive sampling technique is applied to acquire 105 samples of SIG’s managerial level
employees based on Java area by using online questionnaire during the period of July to August 2022. Data was
processed using SPSS and SEM PLS. The result showed that statistically positive relationships were found in three
direct effects; MBS-CA, DT-CA and LS-CA. Furthermore, leadership styles were found to have a moderating
effect on relationship between DT and CA. The finding contributes to literature with the moderator variable of
leadership styles. The practical implication of the study is to provide management of Semen Indonesia some
guidance on the appropriate response strategy and decision making to have competitive advantages and reach
better performance of the company. This research also will provide cement producers/manufacturers to have an
insightful information about competitive advantages in term of cement manufacturing industry in Indonesia.

Keywords: Multi Brand Strategy, Competitive Advantage, Digital Transformation, Leadership Styles, Cement
Industry
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ABSTRACT

This study aimed to analyze and evaluate whether there was a difference in stock return in healthcare companies
listed on Indonesia Stock Exchange for period 2018-2021. This study used macroeconomic factor as independent
variables, stock returns as the dependent variable, and Covid-19 as the moderating variable. This study using
secondary data from six (6) companies quarterly report which consist of ninety-six (92) samples. The data collected
in this study is processed with Panel Data Regression using Eviews 12 software. The study results followed
Efficient Market Hypothesis that stock prices would be responsive to fundamental information. This study
expected provide consideration for investor who want to invest in the healthcare companies in the stock exchange.

Keywords: Stock Return, Macroeconomics, Stock Exchange, Stock Performance, Healthcare Companies
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ABSTRACT

Good quality innovations are needed in every local perfume product, both in domestic and export markets, to
attract and increase consumer interest to purchase products in the perfume industry. Despite the attractiveness
of the perfume industry, the market penetration rate and the purchase intention of local brand perfumes are still
lower than the imported brand products. The literature measures innovativeness primarily based on the product
newness to the firm. This research aims to analyze and measure innovativeness as a moderating variable toward
purchase intention in the Theory of Planned Behavior (TPB) model. This conceptual research argues that there
is an effect of innovativeness as a moderating role on customer intentions in the TPB model to purchase local
brand perfumes in DKI Jakarta. The survey will be conducted through the primary data using purposive non-

probabilistic sampling techniques and will be processed using the data analysis software SmartPLS modeling
method.

Keywords: Innovativeness, Purchase Intention, Theory of Planned Behavior, Local Brand Perfume.
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ABSTRACT

Due to the rise of Korean Wave (Hallyu), many e-commerce companies in Indonesia have decided to pick a popular
South Korean celebrity as brand ambassador of their products. Lemonilo is one of the company which use this
strategy to beat its competitors. Lemonelo is an Indonesia company that produce healthy noodle products. They
decided to collaborate with the NCT DREAM, a South Korea boyband as the ambassador of the company.This
study is aiming at measuring the credibility of NCT DREAM as the brand ambassador of @Lemonilo Instagram
followers on the consumptive behavior. To carry out the task, this study uses ‘source credibility theory’ which
states that credibility plays an important role in persuading the audiences in determining perception of messages
conveyed by the communicator.This theory has three indicators, namely trust, expertise, and attractiveness. Trust
is the audience's impression of communicators’ integrity, honesty, and neutrality when conveying messages.
Expertise is the audience's perception in recognizing the knowledge, experience, and skills of the communicators
in their field. Attractiveness is an indicator where the audience finds the communicator physically and
psychologically attractive.This study uses explanatory quantitative method to enable explaining the relationship
between variable x (brand ambassador credibility) and variable y (consumptive behavior), using 100 respondents
of @Lemonilo Instagram followers as samples, those who had bought Lemonilo x NCT DREAM products The
study showed that there is a correlation between the two variables and with a positive regression coefficient. The
results of the t-test show the t-count value of 6,236 . It means that NCT DREAM is an ideal and a credible brand
ambassador of Lemonilo (measured as 28,40% influence) on that consumptive behavior.

Keywords: Marketing Communication, Brand Ambassador Credibility, Consumptive Behavior, Source
Credibility Theory.
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ABSTRACT

This study examines how corporate ownership and dividend policy, as the part of corporate governance practice,
have impacted the quality of risk disclosure practices of a company, and further study on how the quality of risk
disclosure practices could have an impact to the stock market performance of the company in Indonesia during
pandemic COVID-19. Risk disclosure is crucial to reduce information asymmetries between the stakeholders.
Moreover, in crisis situations as of these days, where COVID-19 added more uncertainties in the stock market.
Through a multidimensional approach, the risk disclosure quality of 35 listed non-financial companies on the
Indonesian Exchange market was measured for the period 2018-2021. To assess risk disclosure quality, this study
used content analysis. The collected data is processed with Ordinary Least Square (OLS). The significance of this
study comes from the documentation of various reporting incentives pertaining to organizations' number as well
as quality of risk reporting. Our research as a whole encourages advocacy for changes and tighter regulations of
risk disclosure practice in Indonesia to improve market efficiency.

Keywords: Risk Disclosure, Dividend Policy, Corporate Ownership, Stock Market Performance, Content
Analysis
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ABSTRACT

Competitive advantage may come to a firm based on its unique human capital and the human resources it employs
and develops. The difference in characteristics from the previous generation is a factor that can be considered. The
suitability of individual values and values applied in the organization (P-O fit) can be a way for the organization
to retain employees. Person-organization fit is an important influencing factor on strengthened employee
engagement and reduce turnover intention. Moreover, this study investigated person-organization fit as a
moderating and mediating effect based on the unique characteristic of the new generational cohort, Generation Z
at banks in Jakarta, now entering the workforce. This study conducted in 2022, using survey data of 200
respondents from Gen Z employees of a top 10 banks in Jakarta with a minimum of 6 months working experience,
age between 21-25 years and at least having bachelor degree or equivalent. Data is analyzed using a structural

equation model by employing SmartPLS.

Keywords: Person-Organization Fit, Generation Z, Employee Engagement, Turnover Intention, Human
Resources
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ABSTRACT

Insect farming has been widely studied as a viable alternative to increase food security, particularly in low-income
nations, and as a more sustainable source of animal feed. Insect-based feedstuffs are a good alternative to fishmeal,
soymeal, and other feedstuffs since they are comparable in protein and nutrients, need less space to produce, have
a minimal environmental impact, and are already a natural component of the diet of poultry, fish, and pigs. Despite
all these benefits, there are still obstacles to be addressed to capture the attention of policy-makers and other
institutions to support and promote the use of insects in our agricultural chain. The adoption of insect farming
among farmers is one of these key obstacles. Even though using insects as an alternate source of animal feed might
benefit rural communities in many ways, misperceptions and a lack of acceptability may make it difficult for
farmers to accept, integrate, and promote this technology. The factors that impact farmers' intentions to adopt these
methods, however, are not very well understood. The major objective of this study was to analyze the level of
acceptance of insect farming, specifically Black Soldier Fly farming technology in the Calabarzon region of the
Philippines. The conceptual framework used was a modified framework based on Theory of Planned Behavior
(TPB), a prominent model used to predict the acceptance of new technologies or innovations. The novelty brought
forth in this study was the incorporation of knowledge as the moderating variable.

Keywords: Black Soldier Fly, Insect-Based Animal Feed, Theory of Planned Behavior, Sustainability.
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ABSTRACT

The G20 summit will be held in Bali in 2022 provides a sign that Indonesia is very strategic in global competition.
Although Indonesia’s large population serves a potential market, from the SWOT (Strength Weakness Opportunity
Thread) perspective, the weakness possessed by the country is less mastery technology. An inevitable threat which
could arise is neighboring countries to control the natural resources and technology for financial purpose if
precautions are not considered. However, the area of land and natural resources serves as an opportunity for
Indonesia. The potential of natural resources in the form of nickel and bauxite provides a great chance to master
storage technology as the country possessed these valuable raw materials. Other than that, biomass is also a good
opportunity in Indonesia for energy transition. Likewise, biomass technology has been mastered, so what is needed
is a licensing and financial system. The purpose of the research is to make solutions in the field related to input to
the government about advocating for renewable energy regulations with the SAST method by collecting data in
Sumbawa to produce a Feed in Tariff policy.

Keyword: Renewable Energy, Energy Transition, SAST, Feed in Tariff
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ABSTRACT

Human Resource Management (HRM) is required to digitally transform as the new normal in the enterprise
business world. The organizations need to find new ways to streamline and support their HRM processes, manage
the employees, and enable leaders to make smarter decisions when it comes to the HRM framework through
technologies. How the challenges, solutions, and results in each country will be the object of observation and
comparative analysis as well as benchmarking in the industrial gas company in APAC countries who just
transformed with myHR go-live on 1st June 2021 for wave-1 in South East Asia. Unfortunately, the readiness
factor of the employees in each country to face digital changes that are completely automated are limited. The
population of this research are the employees in Indonesia, Vietnam, Philippines and Thailand as part of the South
East Asia developing countries that still have cultural challenges and digital skills. The transformation steps
observed include planning, preparation, implementation, and evaluation. This research uses a descriptive
qualitative research method with Secondary Data Analysis approach.

Keywords: HRM Digital Transformation,Change management, Emerging Countries, South East Asia
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ABSTRACT

A deficit hospital of roughly Rp 1 billion a month has been transformed into a profitable Rp 400 million per month
within eight months in Bhina Bhakti Husada Hospital. This paper presents a case study of the observation of
financial income statements, patients’ hospital BOR (Bed Occupancy Rate), and an outpatient visit from May 2021
to January 2022. Bed Occupancy Rate before May 2021 was an average of 20% for inpatients and, in January
2022, became 60%, whereas outpatients had 200-300 visits by the month before May 2021 and became 2500-3000
patients on January 2022. Its monthly revenue was around Rp 1,5 billion, and its expenditures were Rp 2,5 billion
before May 2021 became Rp 5 billion in revenue and Rp 4,6 billion in expenditure on January 2022. The researcher
conducted field analysis using an in-depth interview with outside parties from hospital referrers. The result of the
interview found Ill-favoured communication between the hospital and its referrers as if community health centres,
private practice doctors and midwives, and ambulance driver communities. Within eight months, 15 community
health centres, 11 private practice doctors and 26 midwives, and three ambulance driver communities were invited
under separately gathering and resulting feedback of 50% suggesting to conduct a referral reward for each patient
referred, 40% input that the hospital had unpleasant service at the emergency room and 10% suggestions
individually.

Keywords: Hospital, Transformation, Profitable, BOR, Referrer
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ABSTRACT

Due to the intense competition, minimarket owners must understand how to develop their marketing strategy from
the perspective of their customers to maintain customer satisfaction and trust. This study aims to determine the
effect of shopping experience on customer satisfaction, the effect of perceived value on customer satisfaction, and
the effect of customer satisfaction on consumer trust in Jakarta minimarkets. A quantitative approach was used
using SEM-PLS (Structural Equation Modelling) as an analytical tool. The results showed that the shopping
experience had an insignificant effect on customer satisfaction, but on the contrary perceived value had an
influence on customer satisfaction. Furthermore, customer satisfaction has a positive impact on customer trust in
minimarkets in Jakarta. Based on the results of the study showed that a person's experience when shopping to
influence customer satisfaction is considered less significant. This finding contradicts several previous studies
which state that the shopping experience has an impact on customer satisfaction. After all, the results of this study
can be used as a reference by retail owners to reshape their marketing efforts.

Keywords: Shopping Experience, Perceived Value, Customer Satisfaction, Customers Trust, Minimarket.
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ABSTRACT

Although transportation growth can form a substantial part of the working day and economic acceleration, it has
problems, including traffic congestion, air pollution, and environmental harm from excessive fuel use. Public
transportation holds great potential to alleviate the negative impact of people's high mobility needs. However,
public transport still needs to be widely used in Indonesia. Therefore, a timely and comprehensive synthesis of the
current research on the public's preferences is required. A literature analysis, following PRISMA guidelines, aims
to identify the public's priorities for public transportation in Indonesia. A review of the Science Direct, SAGE-
databases, and Research Gate is performed. A rigorous screening process is used to collect critical articles to
construct a general picture of existing knowledge. Furthermore, this research provides enhancement suggestions
to encourage public transportation usage and a research agenda to identify unresolved research questions that
future research can address. Our comprehensive review identified articles focused on public preferences for mass
public transport that met the inclusion-criteria (n = 26). Our review summaries the most important factors
influencing people's choice of public transportation. Applied to all land-based mass transit, are tariff or travel cost,
security, convenience, travel time, and accessibility. There are variations in preferences due to the different
characteristics of each transport mode. The choice of road-based public transit influenced by service-quality,
convenience, safety, wait-time, reliability, and availability. Meanwhile, punctuality, departure frequency, carriage
amenities, and ticketing system are of particular importance for rail-based transport pessengers. Recommendations
were made for stakeholder strategy follow-up and further research.

Keywords: Preferences, Public Transportation, Systematic Review
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ABSTRACT

Psychological problems are more common during adolescence stage than at any other time during childhood.
Adolescents are much more independent, mobile, and are often out of direct control of adults. When misbehaviour
become severe and frequent, an adolescent’s psychological wellbeing should be evaluated by a psychological
health professional for further intervention. The main goal of the study was to examine factors affecting
adolescents’ psychological wellbeing. The collection of data based on four objectives, which were to identify the
symptoms of psychological problems facing adolescents; assess factors affecting adolescent’s psychological
wellbeing; evaluate adolescents’ ways of coping with psychological problems; and to find out protective factors
for adolescents’ psychological wellbeing. The study was both qualitative and quantitative research approach. Data
were collected through questionnaires, interview, and document reviews. Quantitative data were analysed through
SPSS program and qualitative data through content analysis. Findings revealed that (19.1%) of adolescents are
psychological ill. Hence, they are experiencing symptoms of psychological problem in their life. The causes were
Ryff’s six factors, that is the three factors are more influential by (16.7%) environmental mastery, purpose in life,
and self-acceptance than the rest by (21.8%,) which are autonomy, personal growth, positive relations but generally
all factors play a big role on affecting adolescents’ psychological wellbeing. Furthermore, findings indicated that
adolescents used both negative and positive copping ways to overcome problems, in which 71.9% use negative
copping. Moreover, the findings also revealed that the problem still exist in a great extent. In addition, the study
concluded that support and psychological intervention urgently needed to help adolescents to improve their
psychological wellbeing. The suggestion was that, Government through MoEVT Zanzibar and other stakeholders
should take special priorities for providing adolescents care, hence rehabilitation centre is very important. Finally,
the researcher recommends that further study should be done with a big sample to address psychological wellbeing
need of adolescents in a large area; examining types of adolescents’ psychological problems experienced; and to
explore the benefits between boys’ and girls’ psychological wellbeing and their impacts on their academic
performance.

Keywords: Adolescent, Psychological Health, Rehabilitation, Copping Way
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ABSTRACT

The study aims to examine the effects of human capital development, transformational leadership, organizational
commitment, and how it affects employee work performance. This study employed quantitative research method
through online survey and obtained 100 respondents. The data were analyzed using Structural Equation Modeling—
Partial Least Square (SEM-PLS). The finding showed that human capital development, transformational
leadership, and organizational commitment have a significant effect on employee work performance. The study
provides important insight of human capital development practice particularly in events industry. The study also
provides a reference for human capital departments in making policies related to human capital development in
increasing their employee work performance. Furthermore, the findings of this study can be used by academicians
as case study in their teaching at higher education institutions to give understanding of complex issues that faced
by the organization in the disruptive era.

Key Words: Human Capital Development, Transformational Leadership, Organizational Committment, Work

Performance.
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ABSTRACT

As one of the top national commaodities, shrimp has continually been an option to be involved in boom country
revenue and acquire the target of growth in manufacturing. The present problem was inconsistency in electricity
from the State Electricity Company (PLN) to some areas in Indonesia that affect some shrimp pond industries
which is electricity blackout, extra cost when, and loss risk when the blackout occurred. For that reason,
shareholder considering to the install other option of power source which is solar PV. The author will use capital
budgeting analysis, Strategy Analysis and Monte Carlo Analysis to analyze which power source that will beneficial
to shareholder in the future. With using element such as: Payback Period, Discounted Payback Period, Return of
Investment, Net Present Value and Internal Rate of Return to provide analysis required by company for deciding
whether the option to invent is feasible (or not) and support it with Monte Carlo Analysis and Strategic Analysis
will help shareholder to make a final decision.

Keywords: Capital Budgeting, Investment Appraisal, Decision Making
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ABSTRACT

In recent years, traditional banks in Indonesia have been facing numerous challenges which require banks to have
a good health level to survive. Although it is logical to assume that BUKU IV are the best performer among other
BUKU groups due to their large core capital, it needs to be statistically proven. Therefore, this study aims to
examine the impacts of RBBR ratios on the stock returns of the two largest BUKU groups—BUKU |11 and BUKU
IV—and compare both results. This study uses five independent variables namely NPL, LDR, ROA, NIM, and
CAR; one control variable, bank size; and dummy variables, BUKU Il and BUKU V. This study also uses
purposive sampling technique to determine the research sample. The RBBR analysis is used to examine the
banking health level of each RBBR ratio and multiple regression analysis is performed for testing the hypotheses.
The first result of this study shows that BUKU IV was healthier regarding NPL, LDR, ROA, and NIM than BUKU
I11 whereas the latter was healthier in terms of CAR compared to BUKU IV. The second result indicates that NPL,
LDR, and NIM had no effect on stock returns of BUKU |11 and BUKU IV. Meanwhile ROA had a negative effect
and CAR had a positive effect on stock returns of BUKU |11 and BUKU IV. It is also noted that there was no
difference between the stock returns of BUKU Il and the stock returns of BUKU IV.

Keywords: Bank’s Health, Risk-Based Bank Rating, BUKU I, BUKU IV, Stock Return
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ABSTRACT

In the new global economy, Metaverse has become a central issue for technology companies to transform their
way of conducting professional learning and development. Metaverse is an immersive, three-dimensional, virtual,
and multiuser environment online platform, allowing people to interact socially and economically, regardless of
their location with a large of people. However, there is limited research being conducted in this area promising the
future of web 3.0, Metaverse. This study aims to scrutinize a proposed research model for factors influencing
behavioral intention to use Metaverse as a learning platform for early users at MarkPlus Institute, Indonesia. The
studies used a quantitative approach and developed a research model based on an extension of the Technology
Acceptance Model. The model adds the source of credibility as an independent variable and facilitating condition
as a moderating variable. A survey was conducted to obtain data from 85 training participants for testing the
hypothesis. SEM-PLS, a multivariate statistical analysis technique, was used to analyze responses to examine
models, factors, and structural relationships and test hypotheses. The results show the Source of Credibility
positively and significantly influences the perceived ease of use.

Moreover, Perceived Ease of Use and Facilitating Condition will impact behavioral intention using Metaverse as
a learning platform. The mediation analysis results show that perceived ease of use has mediating effects between
Source of Credibility and behavioral intention. The results have significant empirical implications for educational
institutions looking to implement the Metaverse as a new platform for learning.

Keywords: Metaverse, Behavioral Intention, Technology Acceptance Model (TAM), Source of Credibility, and
Facilitating Condition.
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ABSTRACT

The Indonesian banking industry is rapidly changing due to digital transformation and increased mobile phone
penetration. Digital devices are now becoming a more important service channel for banks than offline branches
or ATMs. Along with these changes, Digital Banks have emerged. The Digital Bank is a hew type of bank that
provides most of its services online. There are no offline channels or only a few offline channels are operated.
Digital bank is also called internet-only bank, online bank, virtual bank, neobank, etc. This study used the case of
Line Bank, one of Indonesia's Digital Banks. LINE Bank is a digital banking platform launched by LINE Financial
Asia, a global financial subsidiary of LINE Corporation, together with PT Bank KEB Hana Indonesia. The purpose
of this study is to propose a marketing strategy by analyzing Indonesian bank customers' awareness of digital
banks. To this end, this study analyzes consumer awareness of digital banks and how much digital banks have
penetrated the Indonesian banking industry through a survey research method. The results of this study can help
managers in the banking industry create better digital marketing strategies and find new opportunities to maximize
digital banking transactions and profitability, as well as consumer satisfactions.

Keywords: Digital Bank, LINE Bank, Bank Consumer Awareness, Digital Bank Marketing.
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ABSTRACT

Corruption is a chronic problem that never ends. Various efforts have been made to tackle corruption, one of which
is the establishment of the rule of law to ensnare the perpetrators of corruption. However, corruption is still often
found in various places, both large and small institutions. This paper emphasizes that dealing with corruption is
not enough just to take action, but focuses on prevention efforts. Forming an anti-corruption character from an
early age in children is one of them. This paper argues that a new approach is needed in shaping the anti-corruption
character in children. Children are no longer just a material for providing anti-corruption characters, but provide
space and a place for children to actively develop anti-corruption characters. This study examines the anti-
corruption character building model using the Penta helix approach with the soft system approach (SSM)
methodology, which compares the actual conditions that exist with the model that should occur, thus leading to a
better understanding of the existing conditions. The output of this paper is a recommendation model for the
formation of anti-corruption characters in children in Indonesia. The steps in efforts to build children's character
include the stages of (1) Identification of the Capacity of Children's Forums in each city, (2) FGDs involving the
KPK, ICW and Children's Forums, (3) Socialization, Debriefing and Training to members of the Children's Forum,
(4) Members of the Children's Forum go to school to provide socialization, debriefing and training for anti-
corruption education educators (ToT) to junior and senior high school students (representatives), and (5) making
posters, caricatures and Anti-Corruption Campaign Videos. The main focus is character building with the active
participation of the Children's Forum participants. Children can be pioneers in eradicating corruption and the
Children's Forum is a relevant forum to provide a participatory space for children to develop honest, integrity, fair
characters from an early age and present an anti-corruption culture.

Keywords: Corruption, Children's Forum, Pentahelix, Character Building
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ABSTRACT

Food is an integral part of tourism. Food tourism comes under cultural tourism. It is a strongly emerging niche,
complementing other means to experience the culture of a region. It manifests intangible heritage of a region. Food
is a source of major tourist satisfaction, recall and revisit intentions. It adds to the unforgettable experiences,
inspirations and cultural explorations.

Food is an important push and pull factor for a tourist. It pushes the food tourist away from his/her familiar food
and eating habits and pulls him/her towards exciting and new food and cuisine, at the same time.

Food tourism has four major categories. Gastronomy Tourism, Culinary Tourism, Cuisine Tourism and Gourmet
Tourism. Culinary is adjectival form of cuisine, if cuisine is the style of food preparation, gastronomy is art and
science of good eating and gourmet is all about an individual’s own journey, knowledge and likes about food then
culinary is not only the style of food preparation, however, it also represents the social context in which food is
acquired, prepared, presented, served and consumed. It includes ingredients, prepared foods, beverages,
institutional structures, social interaction around food and food tourism itself.

Culinary tourism is, thus, the experience of food in its natural set up. It is not high-end food tourism like
gastronomy tourism. The culinary tourist appreciates food as the part of his/her essential experience as a tourist.
They eat typical regional dishes at a lower price range in its rustic set up. They are food hunters.

The cuisine of the country displays its cultural and national identity. ‘... India’s wide variety of traditional cuisines
is a source of tourist attractions that can be packaged and marketed by developing culinary tour routes’ for special
category of tourists keen on authentic tastes and cuisines’, Indian government, in addition to other measures, in its
annual report (Ministry of Tourism, 2008: 22) envisaged.

This exploratory study on Indian Culinary Tourism-Past, Present and Future will be a landmark study on the
measures to Create Local Cuisines into Tourist Attraction, visiting the past of culinary tourism, bringing to
forefront what is the present value and what will be the future of Culinary Tourism in India?

Keywords: Culinary Tourism, Food Tourism, Culinary Tourism in India, Future of Indian Culinary Tourism
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ABSTRACT

Punjab state has been claimed as one of the pioneers in India for outmigration all over the world taking the United
Kingdom as well as Europe, Canada, and Australia in prominence. It has been argued that no substantial change
in the Punjabis of migrants took place, but the pattern of migration on the immigration laws. It is the most important
thing is British states, European countries in general, western European in specific, have perpetually settled
population from Punjab. Diaspora or Migration can be defined as the method of going from one nation, region, or
place of abode to settle in another. This present study examines the transition historical and cultural personality of
one significant Indian Diaspora group of people, the Punjabis in the United Kingdom, England, and discusses the
latter’s charity to India and to its homeland of Punjab. The period of this innovative settlement differs, but for the
motive of this study, the focus is on entities who reposition either semi-permanently or permanently to another
state. Immigrants may move enmasse or individually. The evidence reveals that the NRI Punjabi Diaspora in the
UK is to a certain extent old, dating rear to the colonial era. For instance, people who voyage for monetary or
scholastic explanations may move alone and at a later date be united by their clans, whereas people who move due
to radical causes may interchange enmasse but with or without their kinfolks. But this whole conversation is based
on the collection of primary data through ethnographic interviews and field observation. In the end, this explores
that a superior push is needed, especially at the state level to facilities the Punjabi Diaspora’s engagement with
Punjab and with its home regions and state.

Keywords: Migration, Punjabi diaspora, Permit of exodus, Social status, the United Kingdom
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ABSTRACT

This study aims to empirically examine the effect of debt policy, corporate activities, and risk management
practices on financial distress in mining companies on the Indonesia Stock Exchange in 2019-2021. The research
method is quantitative with correlational type which aims to see the relationship or influence of the independent
variable on the dependent variable. The method of determining the sample using purposive sampling with a sample
of 40 data. The results showed that: Debt policy, company activities, and risk management have positive affects
to financial distress. This shows that debt policy should be directed at improving company performance.
Institutional ownership highly can strengthen the company's performance control. Meanwhile, risk management
practices will encourage the application of the precautionary principle in decision making. So that it can prevent
the company from the possibility of bankruptcy or financial distress.

Keywords: Debt Policy, Company Activities, Risk Management and Financial Distress
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ABSTRACT

Taxes in companies get high enough attention because taxes for companies are a burden that reduces the company's
net profit, causing companies to make various efforts to be able to pay taxes as low as possible. The company's
goal is to maximize profit or profit. To maximize these profits, the company must increase revenue and reduce
expenses to a minimum, including the tax burden that must be paid. Efforts that can be made by companies in
minimizing the company's tax burden are tax management. Tax management is closely related to tax planning (tax
planning). Tax planning is an effort made by taxpayers or groups of taxpayers in organizing taxes, both income
taxes or other taxes so that they are in the lowest possible position as long as it is still possible by the provisions
of applicable tax regulations. By doing tax planning (tax planning), companies can get greater income because the
company's tax burden paid is smaller than before doing tax planning. Tax planning that can be done by the
company is to choose the method of calculating the income tax withholding article 21. This study contains a
comparison of the calculation of Article 21 income tax using the net, gross, and gross up methods and the aim is
to find out which method is the most efficient for the total income tax burden that must be paid by PT. Equator.
The method used is descriptive and comparative research method with a qualitative approach. Data collection
techniques used are interview techniques, documentation, and literature study. The data used are primary data and
secondary data. The results show that from the calculation of Article 21 income tax using the net, gross, and gross
up method, the most efficient method of income tax expense is the gross up method because there is a tax allowance
of Article 21 income tax given by the company to employees.

Keywords: Income Tax Article 21, Tax Planning, Gross up
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ABSTRACT

The emerging use of technology has been adopted in many types of industries and functions in the organization.
Business Intelligence existed to provide a dashboard visualization that will help the decision maker manage their
business strategically. However, the implementation of Business Intelligence has faced several barriers. The
technical skills that are needed to support the system were lacking and led to miscommunication among the internal
employees. This capability is essential to conduct the performance of Business Intelligence more effectively. On
the other hand, companies need to address issues regarding the culture, especially from the top management
support and clear vision & mission. A conducive culture that supports the Business Intelligence application will
elevate its performance deeply. This study aims to analyze the effect of Business Intelligence on organizational
performance based on the Balance Score Card (BSC). Furthermore, the novelty of this research is bringing the
culture and capability aspect as the moderating variable to see the correlation between the two main variables. The
primary data from a single case study company in the pharmaceutical industry will be collected to support the
analysis. This conceptual research will be beneficial for leaders in order to formulate a strategy based on a data-
driven approach. Moreover, the insight from the Business Intelligence application will make companies more agile
in handling challenging factors such as the impact of COVID-19 and the war between Ukraine & Russia. It is
expected that Business Intelligence will improve organizational performance and support companies in gaining a
competitive advantage to face current and upcoming events.

Keywords: Business Intelligence, Culture, Capability, Organizational Performance
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ABSTRACT

The purpose of this study was to analyze and evaluate the effect of corporate social responsibility and financial
aspects with the moderating impact of firm size on stock returns in the telecommunication sector companies listed
on the Indonesia Stock Exchange from 2016 to 2021. This study used Corporate Social Responsibility (CSR),
Return-on-Equity (ROE), Debt-to-Asset Ratio (DAR), and Debt-to-Equity Ratio (DER) as independent variables.
This study used Stock Returns as the dependent variable and Firm Size as the moderating variable. This study used
a quantitative method by collecting secondary data from quarterly financial reports on the sample of 7 of Indonesia
telecommunication companies listed on the Indonesia Stock Exchange (IDX) during the period 2016-2021. This
study used T-test, F-test and panel data regression to test all the hypothesis using the software Eviews.

Keywords: Corporate Social Responsibility, Financial Aspects, Stock Returns, Telecommunication, Firm Size
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ABSTRACT

Environmental demands after the digital transformation require people to be able to adapt and utilize technology
well, because at macro levels, the shift toward different technologies is setting the agenda for new mechanisms of
competition, industry structures, work systems, and relations to emerge. In higher education institutions (HEI) the
goal of implementing information and technology (IT) is to gain competitive advantage from business
opportunities, saving costs for infrastructure development in the future, developing successful resources and
competencies in the organization. Throughout this research, the hypotheses will be resources (RS) has positive
effect to digital leadership (DL) (H1), digital leadership (DL) has positive effect to digital culture (DC) (H2),
resources (RS) has positive effect to digital culture (DC) (H3). The methods of PLS-SEM and SPSS have been
used in this research, due to the existence of a positive indirect effect by the digital leadership (DL) within the
effect of resources (RS) to digital culture (DC) (H4). The population for this research is the lecturers, dean, director,
as well as head of study in 5 big universities in Java island — UGM, UNDIP, UNPAD, IPB, and Telkom
Universities and the sample will be 90 in total.

Keywords : Higher Education Institutions, Digitalization, Resources, Digital Leadership, Digital Culture
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ABSTRACT

Like other industries, the footwear industry is trying many efforts to achieve and maintain sustainable competitive
advantages (SCA) for the firms’ sustainable growth and various outside factors such as international trade relations
and government regulations are influencing on competitiveness between countries in the same industry. In this
study showed that the changes in export competitiveness of Indonesia and Vietnam's footwear industry was
brought by the government’s reaction on COVID-19. However Vietnam is still the world's number 1 as production
base but the competitiveness of Indonesia was increased significantly. The objective of the research is to find what
kind of efforts Indonesia should make to further enhance the competitiveness of the footwear manufacturing and
exporting in the scope of Human Capital Management. Competitive profile matrix and SWOT/TOWS analysis is
used for finding the effective and practical strategies. Findings from our study revealed that human capial
development is crucially important in increasing competitiveness in the footwear industry in Indonesia, and the
innovation in human resource system would keep sustainable competitive advantages maintained.

Keywords: Sustainable Competitive Advantage, Human Capital Management, Footwear Industry, Covid-19
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ABSTRACT

Automotive industry has become one of the primary pillars on the manufacturing industry in the Indonesian
economy over the years. In the current state, the majority of new automobiles purchased become one package with
repair and service through automotive dealerships. However, past studies showed that customer loyalty to
dealership workshop significantly drops after vehicle’s warranty period expires. Moreover, studies related to
customer loyalty in automotive industry are focusing on automotive dealerships or automotive brands only, not on
the automotive workshop industry. Therefore, this research aims to identify factors influencing customer loyalty
on independent automotive workshops. The study also attempts to identify the most essential factors among those
investigated: perceived value, service quality, reputation, and trust of the independent automotive workshops. A
questionnaire survey was conducted with total sample of 97 independent workshop customers in Greater Jakarta
and analyzed through SPSS and SEM-PLS. Based on the findings, perceived value, service quality, reputation,
and trust have positive impact to customer loyalty in independent automotive workshops around Greater Jakarta.
Service quality is the strongest variable that influence customer loyalty followed by perceived value, reputation,
and trust. These findings have given the independent automotive workshop insight into which areas should be
prioritized in order to retain their customers.

Keywords: Automotive workshops, Customer loyalty, Service quality, Perceived value, Reputation
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ABSTRACT

The incidence of Intimate partner violence (IPV) has immense number of known and unknown detrimental impact
on the society hence became a public concern in Tanzania. There is inadequate knowledge related to the link
between IPV and use of various health services offered by the government particularly to women more importantly
of maternal and reproductive health. Data from the most recent DHS survey was used in this analysis. To
investigate the connections between the use of IPV, women empowerment, and services for reproductive and
maternal health, taking into consideration the implications of important sociodemographic factors. It was observed
that almost 4,471 married or cohabiting women between the ages of 15 and 49 in Tanzania Demographic and
Health Survey (TDHS), by using the domestic violence module Survey 39 percent of the women reported being
physically violated, at least once by their current partner and only women who made up 30 percent of the
population were considered empowered. Based on involvement in household decision-making process after
adjusting for other variables, it was discovered that women empowerment means 1) use of modern contraceptive
methods, 2) more antenatal care visits, and 3) use of a skilled birth attendant during delivery. But still there were
less connections that were remarkable between IPV and any one of these three maternal and reproductive health
treatments. Nonetheless the results indicates that women empowerment in Tanzania has a significant impact on
their usage of maternity and reproductive health services. Therefore, there is a requirement for multi-sector
cooperation in creating programs and interventions to increase women’s suffrage, boost educational achievement,
and decrease violence against women.

Keywords: Antenatal Care, Contraceptive Use, Intimate Partner Violence, Skilled Birth Attendant, Tanzania,
Women Empowerment.
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ABSTRACT

The article discusses the diagnostics of monitoring the technological states in petrochemical industries.
This issue is relevant for monitoring the state of large volumes of technological parameters and obtaining
cumulative information of an analytical nature. To solve this problem, it is proposed to use an information-
analytical monitoring system for diagnosing the technological conditions of equipment in petrochemical
enterprises. In the study, it is proposed to develop a logical-graphical model created on the basis of graph theory
methods, as a mathematical tool. On the basis of models for searching for rational modes of operation of the
aggregates, an algorithm for performing the operations in processing information was developed. It makes it
possible to determine a rational option of technological modes of the aggregates from a variety of options that
corresponds to the operating procedure in the considered time situation. The rational modes of aggregates
according to this matrix are chosen based on the analysis of product quality indices from a set of solutions
formulated to ensure the implementation of the plan. In addition, based on the analysis of the operating procedure
of the state of equipment, a set of conditions is formulated that affect the decision. For each condition, a set of
values of this condition is determined - the modes of equipment operation corresponding to the implementation
of the operating procedure. In the process of performing information processing, a matrix is formed that shows
various modes of operation of the aggregates. Hybrid neuro-fuzzy models of technological safety of petrochemical
units and complexes based on the joint use of neural network technologies and fuzzy logic using the principles of
situational control and the set-theoretical approach were developed. The methods of forming a knowledge base
and a database for technological monitoring of petrochemical unit functioning are analyzed, Based on this analysis,
the architecture of an intelligent information-analytical system is developed that provides assessment and
monitoring of the reliability of the functioning of technological units and complexes of oil refineries.

Keywords: Diagnostics, Monitoring, Control, Model, Set of Estimates, Aggregate, Fuzzy Logic.

99



G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Logistique Urbaine et Mobilité Urbaine Dans la Ville de Yaoundé

Dr ONGUENE ATEBA Julien Grégoire

Université de Douala
alandesstyles2016@gmail.com

ABSTRACT

Le but de cette communication est de démontrer que 1’organisation d’une bonne logistique urbaine dans la ville de
Yaoundé(Cameroun) peut contribuer a la mobilité urbaine. La logistique urbaine est au centre de la mobilité
urbaine des flux des entreprises et des personnes dans les délais et & moindre coit. La logistique urbaine permet
d’optimiser les flux de marchandises et de personnes dans les centres urbains, les agglomérations, les périphéries
et méme les flux interurbains, de produire et créer rapidement des revenus et par conséquent, le Cameroun y tire
de la croissance économique, améliorant la mobilité urbaine et le bien-étre des populations dans la ville de
Yaoundé. Ce travail s’appuie sur I’enquéte de terrain et 1’analyse des sources diachroniques et synchroniques
existantes sur la ville de Yaoundé et de ses localités périurbaines. L’approche qualitative par observation n’est pas
en reste pour 1’analyse de I’impact de cette logistique urbaine sur la mobilité urbaine. Il ressort des résultats
empiriques, que la logistique urbaine de la ville de Yaoundé ne contribue pas assez a la mobilité urbaine a cause
de la mauvaise politique urbaine, des politiques de transports inadaptées aux villes modernes. Autrement dit, des
infrastructures en déphasage avec des villes nouvelles ou villes neuves. L’originalité de cette recherche est double
: Comprendre I’impact que la logistique urbaine peut avoir sur la mobilité des populations et le lien entre
démographie et mobilité urbaine dans la ville de Yaoundé.

Keywords: Logistique Urbaine, Mobilité Urbaine, Flux.
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ABSTRACT

Metaverse has become a new trend in the future of internet development by promising the fusion of the virtual
world with the real world. However, there are concerns about how this new technology will affect humans,
especially today's youngest generations. Generation Z, born 1995-2010, is seen as a critical generation in both the
development and utilization of the metaverse. Since birth, they are digital residents who have internet technology
and use it to meet their life needs. However, the impact of the metaverse on this generation has been inadequately
explored. In this article, we conduct a literature review to know the benefits and disadvantages of Generation Z in
using the metaverse. The unique characteristics of Generation Z were formulated and tested with literature on the
metaverse. The research findings reveal that Generation Z benefits from continuous and essential training,
technology-based study, face-to-face communication, and consistent and frequent feedback. Meanwhile, the
assimilating learning style of Generation Z is thought to be hampered by the metaverse. Metaverse can hinder the
development of abilities and the application of critical thinking for its users due to the nature and economic and
political interests. Based on this review, we suggest some steps maintain critical thinking skills through policy,
education, and family interventions.

Keywords: Metaverse, Critical Thinking, Generation Z, Virtual Worlds, Education
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ABSTRACT

PT XYZ as a service provider that specializes in toll road maintenance will be affected by the increasing length of
toll roads. The use of information technology will increase productivity in carrying out maintenance work.
However, the company has not implemented information technology optimally, even though many software
related to the construction industry have been released. The implementation of construction IT also considers the
readiness of its employees, which is still dominated by senior employees who tend to take longer to learn
construction IT. Little has been known about the mediating effect of the Digital Readiness (DR) in the Technology
Acceptance Model (TAM) framework. The objective of the study is to analyses the relationship between variables
and the mediating effect of DR in the TAM framework. The sample taken is the managers in PT XYZ and its
vendors, using non-probability, and purposive sampling. The sample size was 100 collected during July to Aug
2022. The data analyzed based on Partial Least Squares Modelling using SPSS v25 and Smart PLS4. The result
indicated all the 7 hypotheses accepted, and the indirect relationship between BIU to DR to ASU is not as high as
the direct relationship between BIU to ASU. So, it can be concluded that the role of DR is a partial mediating
variable. This mediating role has never been studied and is novelty to TAM framework and in the context of toll
road maintenance company. The practical implication is the manager to consider Digital Readiness to increase
employee performance.

Keywords: Construction IT, Technology Acceptance Model (TAM), Digital Readiness, Toll Road Maintenance,
Partial Least Squares Modelling
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ABSTRACT

Utilization of information technology is very important in finding opportunities and datafrom several sources
for decision making in the choice of corporate strategic management. Business Intelligence is an acronym for
a type of implementationcapable of responding to a company's demands for improvement in assessing the
problems it faces and the choices it makes. Business Intelligence is a method for gathering information and
gathering business operational data. To obtain data relevantto business analysis, modifications can also be made
during the extraction process using various formulas, aggregations, and validations. The data in the warehouse
is then analyzed using different statistical analyzes as part of the data mining process, enabling the identification
of distinct trends or patterns. Future Bl trends will be combined with Al (Artificial Intelligence) technology.
Since the 1980s, artificial intelligence (Al) has been used in business applications. It is very helpful for solving
complex problems and decision support methods in real time business applications. Soon, Bl and Al
applications will mix, ushering in a new era of business. Enterprise Information Integration (EIl) and SOA
(Service Oriented Architecture) were first used by BI providers to manage integration (EII).

Keywords: Business, Benefits, Constraints
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ABSTRACT

Growth economy cause level competition business between company the tighter. dynamics competition in change
a world economy that doesn't unexpected, forced company must formulate their strategy by efficient after they
analyze condition environment them. Application right decision will help management in win market competition.
Intensity in Market competition is one of the factor uncertainty that must get attention special. Progress technology
information bring impact big on development in paradigm that has been give various means for management in
manage business and manufacture decision. And Business Intelligence plays a role for produce information
adequate and important business that will contribute on strategy and decisions doing business company for
compete win market competition. This paper discusses the potential general use Business Intelligence in the
company in take a decision and aims to win the market competition.

Keywords: Decision Making, Business Intelligence, Market Competition
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ABSTRACT

Development college tall moment this no again depending on the majesty campus or equipment laboratory, but
depend on intelligence in intellectual capital management based on source owned power. In the era of globalization
development technology information has so fast . Discovery methods and methods new in the the use of data and
information systems is also growing with rapidly . one method in the development benefit data management is
with business intelligence. The meaning of Business Intelligence is an operational data extraction process a
organization or a company , and then collect them in a data warehouse and then make use of it for various necessity
organization or company.Wrong one organization that can Utilizing Business Intelligence is college high.Process
Business Intelligence Development in College tall started with Data analysis and integration with use data
warehouse and OLAP techniques . Next determine KPIs from the data to be made size . The results of the processes
of data analysis will represented in tables and graphs even the dashboard will worn for measure performance
college tall as well as taking decision for leaders College . With the existence of Business Intelligence in
universities tall this , then the leaders college tall could To do measurement by Keep going continuously to
performance and quality college the height he leads for ensure achievement goals that have been set as well as
could take decisions with by fast and precise in accordance with target.

Keywords: Data Warehouse, OLAP, Business Intelligence, KPI, Performance
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ABSTRACT

Based on data from the online statistical agency, market research, and the business intelligence portal Statista, the
number of internet users in Indonesia continues to increase from year to year. In the 2022 period, the number of
internet users in Indonesia reached 232.40 million, an increase from 195.20 million in the previous year. Video
streaming is an instrument in the media industry which continues to experience increasing demand in Indonesia
from year to year. Business Intelligence is a method, process, application or concept in digging large data through
extraction and transformation processes to find the intelligence value of the data that is useful for reference or
support for strategic decision making at the management level for the company . The type of research conducted
is experimental research that will try to implement the OLAP (Online Analytical Process in Business Intelligence)
method with the aim of increasing sales of Rabbani products, where the stages of implementing the OLAP method
are as follows: (1) data collection , (2) data warehouse , (3) data analysis, (4) organizing data (5) reconstructing
data (6) generating information.

Keywords: Business Intelligence, Business Strategic, Video Streaming.
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ABSTRACT

Purpose — This study aims to estimate and test the effect of CEO overconfidence, profitability, and corporate
social responsibility on tax avoidance.

Design/methodology/approach — The type of research used is quantitative research with the population of this
paper being LQ-45 companies listed on the Indonesia Stock Exchange during 2016-2021 with a total of 13 samples
and 78 observations taken through purposive sampling technique. The data analysis method used is panel data
regression analysis with the help of the Stata version 16 program

Findings — The results of this paper indicate that CEO overconfidence has a positive and significant effect on tax
avoidance. Profitability has a negative and significant effect on tax avoidance. Corporate Social Responsibility has
a positive but not significant effect on tax avoidance.

Practical implications — Policies on company activities in minimizing tax obligations without violating tax
regulations require an important role in the ability or competence of CEQs, utilizing company assets to generate
profits and participating in Corporate Social Responsibility activities as a form of social and environmental
responsibility.

Originality/value — The originality of this paper is an attempt to examine the impact of the ability or competence
of CEOs, the use of assets owned by the company in generating profits and Corporate Social Responsibility
activities as a form of social and environmental responsibility for tax avoidance activities in developing countries
such as Indonesia. The results of the paper contribute to explaining the ability or competence of CEOs and the use
of assets owned by the company in generating profits is the company's motivation to do tax avoidance.

Keywords: CEO Overconfidence. Profitability, Corporate Social Responsibility, Tax Avoidance
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ABSTRACT

Development is essential for any nation on earth, and that can be done by any means if managed accordingly if the
resources are properly identified, developed, and channelized. To do so, institutional development and
effectiveness are two imperative considerations that contribute a lot. Hence, the study spotlights these critical
foundations. It is indispensable to discern that both natural resources and institutional quality alignment are
essential to obtain the required development. VVarious propositions were propositioned to carry out. The study aims
at financial development based on natural resources and institutional quality. Data were gathered from secondary
sources and analyzed according to the research proffers. Various tests were employed to check the correlation and
co-integration among the designated variables. The findings depict that some variables show negative association
with financial development while others positive. Moreover, the study focused on institutional quality and found
that institutional quality has a significant and positive influence on financial development. The study proposes
various recommendations for not only the institutional heads but also for the Government and the Policy Makers
to strengthen the financial development for better and progressive growth.

Key Words: Development, National resources, Integration, Government, Financial development.
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ABSTRACT

The study focuses on the behavioral aspects of the students, specifically those who are in their teen ages. It is one
of the essential elements to understand the behaviors of teenagers to fashion them out to be effective and efficient
part of society and humanity. Eventually this is the essence of education. The study proposes that there is a great
deal of change in the behavior and the ethics of the teenagers who stay in hostels. There are multiple factors that
contribute towards their change in behavioral ethics who spend their maximum time in hostels. It is an exploratory
study, and we consolidate 171 various hostels from all over the country including Islamabad, Lahore, Peshawar,
Quetta and Karachi. These hostels were selected based on the population and the teenagers specifically those who
are undergraduate students staying in the hostels. Various factors were taken into consideration including friends,
societies, and groups they join, overall freedom or liberty, environment, culture, living habits, mess environment,
other facilities available in hostels, timing, safety and security, linkage with the parents/guardians, and many
others. The feedback received from undergrad students living full time in hostels, were equally distributed based
on the gender population. Out of them 350 were female students while 410 were found male students. The study
presents a wide array of eye-opening implications which can be considered essential not only for the parents, not
only even for the hostel management but also for the educational institutions, community, and the society overall.
The findings can also be used by the hostel management, university management and even the guardians of the
teenagers living in hostels. The study recommends that further studies can be carried out on those students who
are involved in their graduate or postgraduate studies and a comparative analysis may show a much better and
dynamic results specifically related to their ethical behaviors.

Key Words: Hostel Life, Ethical Behaviors, Management, Parenting, Factors, Pakistan
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ABSTRACT

Business is the practice of meeting consumer needs in terms of production, consumption, and distribution while
attempting to profit. Sumber Rezeki aluminum/glass shop provides household goods for the community in Jambi
City and its surroundings. This study aims to determine how price and product quality have influenced consumer
purchase intention at the Sumber Rezeki Aluminum and Glass shop. The method used in this research is descriptive
quantitative research, with a total sample of 35 respondents. The results showed that the effect of price was 3.86,
product quality was 3.94 and consumer buying interest of 3.83. The price effect of t-count 3,508 > t-table 1,693 is
the result of the t-test comparison t-count between the effects of price and product quality with significant or
dominant influence. From the f test, it is obtained that the calculated f value is 8.794 > f table 3.29 which means
that at the real level alpha = 0.05, the effect of price (x1) and product quality (X2) simultaneously has an influence
on consumer purchase intention (). From the results of the analysis, the coefficient of determination (R2) is 0.355
and after adjustment (adjusted R2) it becomes 0.314 indicating that the combination of price and product quality
together contributes 31.4% to consumer purchase intention while the remaining 68.6% is the contribution of other
variables not examined in this study.

Keywords: Price, Product Quality, Consumer Purchase Intention

110



o ]
| _sss

gy
congress
5" International CEO Communication, Economics, Organization & Social Sciences Congress

The Moderating Role of Religious Belief in Influencing Individual Donor
Attitude in Jabodetabek: As Seen From The Evidence in Plan Indonesia

llyana HABSJAH

IPMI International Business School
ilyana.habsjah@ipmi.ac.id

Orcid: 0000-0002-0583-0391

Dr. Amelia NAIM

IPMI International Business School
amelia.naim@ipmi.ac.id

Orcid: 0000-0001-9021-902X

ABSTRACT

Charities Aid Foundation reported that Indonesian are identified as the number one giver worldwide, especially in
donating money and volunteering time. In the last 3 (three) years, Yayasan Plan International Indonesia (YPII) has
experienced growth in individual donations with an average increase of 31% annually, However, when compared
to other NGOs, the income from individual donors at Plan Indonesia are still not good enough. In comparison with
religious-based NGOs, PLAN Indonesia's individual fundraising is still far behind. Thus, a major question arises
whether the perception of philanthropic programs (PP) and trust in NGOs (TN) have a significant relationship with
Fundraising Attitude (AF) during COVID-19 pandemic recovery, and the moderating role of religious belief (RB)
has a significant effect on it. It employed the PLS-SEM software to generate the structural model and analyse the
22-questionnaire data collected from 161 respondent during the period of October 2022 from spesific criteria for
selecting purposive sampling, resulting PP significantly influence and impact AF during the COVID-19 pandemic
recovery fundraising appeal, while TN not significantly influence and impact AF during the COVID-19 pandemic
recovery fundraising appeal. RB directly significantly influence AF but not moderates the impact of PP and TN
towards AF during the COVID-19 pandemic recovery fundraising appeal. This study provided an in-depth
understanding of Indonesia donors’ especially in Jabodetabek attitudes toward philanthropy campaigns, and how
religious faiths influence and moderate the association between charity projects geared toward the most
marginalized and trust in charities, with attitudes to donate.
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ABSTRACT

The study investigates the role of multiple factors towards organizational performance, as all over the world
organizations are worried about their performance and try to augment it through multi-faceted approaches. Apart
from various strategies, methods, and approaches one of the methods they attempted toward obtaining
organizational performance is developing the leadership. It is because based on various researchers’ opinion, that
leadership is the critical force behind organizational performance. But here comes the question that what sort of
leadership should be employed to enhance organizational performance. There are numerous theories, models, and
approaches to develop leadership in organizations Starting from great man theory till transformational leadership.
The contemporary study emphasizes on humble leadership and proposes that humility is the driving force in
leadership, which is inside out approach for leadership development. Therefore, to empirically test the proposal a
self-administered questionnaire was distributed among organizational leaders; specifically, those people who are
at the position of decision making and problem solving. The organizations chosen were those that are international
organizations specifically related to providing services like telecom organizations. The survey was distributed
among 870 potential respondents addressing the characteristic features of humility in leaders call mom financial
as well as non-financial performance of their organization and personal information like age gender education and
experience. Feedback was collected after consistent follow up, and 560 questionnaires well received back. The
data were analyzed by using SPSS version-21, and for testing the hypothesis regression and correlation tests were
employed. The results show that a good dose of humility in leaders create a great impact on organization
performance through people's resources. Therefore, it is recommended that training is related to humility and
humble leadership be provided, and those who are at the helm of decision-making process, they should consider
humble leadership in their organizations to flourish, prosper, become more profitable, and ultimately perform at
highest level.
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ABSTRACT

Organizations all over the world either product-oriented manufacturing organizations or service-oriented
organizations, they try to satisfy their customers through their brands, however they remain unsatisfied. The study
focuses on the brand loyalty of the customers and inquiries about how many times the customers repurchase the
products of same brand that even possesses some deficiencies. We have taken social relationship and interactivity
in consideration to test the proposition of social interactivity towards brand loyalty. The study is a quantitative in
nature and data were collected through a survey distributed among the customers using snowball sampling
technique. Around 15